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Crédit &» Mutuel BANQUE FEDERATIVE

Alliance Fédérale

2022
Universal
registration
document

including the annual financial
report of BFCM

This overall presentation document was prepared by the Banque Fédérative du Crédit Mutuel
[BFCMYJ in connection with widening its investor base, in order to respond to the specific features
of some of the markets in which it operates.

In order to provide the same level of information to all investors on the European continent, in

North America and in the Asia-Pacific region, BFCM has decided, for greater clarity and readability,
to introduce a single universal registration document containing the financial information of Crédit
Mutuel Alliance Fédérale (which offers a complete economic view of the group’s activities) and that
of BFCM (the issuer]. This document will be useful for all BFCM refinancing programs (Euro Medium-
Term Notes Program; U.S. Medium-Term Notes Program; Euro Commercial Paper; Negociable debt
securities)

This is a translation into English of the (universal) registration document of the Company issued in French and it is available on the website of the Issuer.
The English language version of this report is a free translation from the original, which was prepared in French. All possible care has been taken, to ensure
that the translation is an accurate presentation of the original. However, in all matters of interpretation, views or opinion expressed in the original language
version of the document in French take precedence over the translation.

The universal registration document was filed on April 13, 2023, with the AMF, as the competent authority under Regulation (EU) 2017/1129, without prior
approval, in accordance with Article 9 of the regulation. The universal registration document can be used for the purposes of a public offering of financial
instruments or for the admission of financial instruments to trading on a regulated market if it is supplemented by a note on the financial instruments
and, where relevant, a summary and all amendments to the universal registration document are included. These are approved by the AMF in accordance
with Regulation (EU) 2017/1129.

This universal registration document is a reproduction of the official version of the universal registration document including the 2022 annual financial report
which has been prepared in ESEF (European Single Electronic Format) and is available on our website bfcm.creditmutuel.fr
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~ Words from
senior management

How did you experience 2022?

2022 was a strange year in several respects. We were gradually
emerging from the health crisis, which was a period marked by
the exceptional commitment of the group and its employees to
support our customers, when the return of war in Europe once
again upset the balance.

From February, the Russian offensive in Ukraine and its impact
on energy prices significantly amplified price increases. While
disruptions in supply chains were maintained by the continued
zero-Covid policy in Asia.

Faced with this uncertain context, Crédit Mutuel Alliance
Fédérale has met the expectations of its 30 million customers
and é million members. The group's 77,000 employees mobilized
in the Credit Mutuel and CIC networks as well as in all its
business lines and specialized subsidiaries, for the benefit of all
customers and prospects.

How did this mobilization take shape?

From the beginning of the year, strong actions were initiated in
favor of the customers most affected by inflation, in all regions.
Particularly attentive to the repercussions of inflation on low
income households, our banking advisors have, since April 2022,
taken strong initiatives such as the 100,000 emergency inflation
meetings or the active promotion of regulated passbook savings
accounts, to best protect their savings. In 2022, openings of
Livrets d’Epargne Populaire [LEP] were multiplied by 3.5, and
inflows were particularly high on Livret A savings accounts
(+10.56% year-on-year, to more than €47 billion in outstandings). To
protect the most vulnerable people, the group also launched the
first banking offer at €1 net per month, without the possibility of
incident fees - an original initiative on the French banking market.

Nicolas Théry

4 Chairman
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Has the economic situation had an impact
on the financing granted?

Despite a slowdown in the economic situation in the second
half of the year, Crédit Mutuel Alliance Fédérale was more than
ever alongside all members and customers in their projects. This
support was able to take place effectively thanks to decisions
made as close as possible to the field: more than nine out of ten
credit decisions were made locally, within the Crédit Mutuel and
CIC netwaorks.

This resulted in an increase in our outstanding loans: outstanding
home loans reached €264 4 billion (+6.9%), consumer credit
activities increased by +7.6% to €51 billion while agricultural,
professional and corporate customers benefited from the strong
increase in equipment loans (+13.4%) to €115.2 billion.

What is your outlook for the group in 2023?

2022 was a year of overall performance for our group, from a
commercial, environmental, societal and financial point of view.
As the first banking group to adopt the status of a mission-
driven company, Crédit Mutuel Alliance Fedérale intends to
increase its commitments in 2023. First of all, by strengthening
its presence with our members, customers and prospects. The
group is also transforming the way in which value is shared
through the societal dividend mechanism. Launched in January
2023, the societal dividend will support the financing of the
environmental and solidarity revolution. This will result, on the
one hand, in the launch of an environmental and solidarity

Daniel Baal
Chief Executive Officer p

revolution fund whose added value will be ecological, and
on the other hand, with the deployment of inclusive banking
and insurance services or by the multiplication of actions of
sponsorship throughout the regions.

And of course, we are building the future. 2023 is the last
year of the ensemble#inouveaumonde, plus vite, plus loin !
(togethertttoday’s world faster, further!) strategic plan. As of
today, work has begun to develop the next plan!
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MILLION

MEMBERS

4,500

(in € millions)

INCOME STATEMENT

DECEMBER 2020 ~ DECEMBER 2021  DECEMBER 2022

Net banking income

14,238 15,923

Gross operating income

5,371 6,787

Net profit/(loss)

2,595 3,627

Cost/income ratio

BREAKDOWN OF NBI
AND NET PROFIT BY BUSINESS LINE

12%
Other business lines
; 65%
13% Retail Banking
Specialized O

business lines

10%
Insurance )

* Excluding the Holding segment.

2%
Other business lines
20%
Specialized \

business lines 60%
~ Retail Banking
ﬁ

NET PROFIT/
18% (LOSS)*
Insuranc‘; e
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BALANCE SHEET

502.1
457.0
4089 425 2 494 4438
o — (] o — o™~
S S S S S S
o~N o~N o™~ o~ o~N o™
CUSTOMER DEPOSITS CUSTOMER LOANS
(in € billions) (in € billions]

CAPITAL

Data calculated without transitional measures.

CET1 Ratio

Overall
solvency ratio

Leverage ratio

Net profit/(loss)/
regulatory assets

2020 2021 2022

4

885.1 56.7
796.0 84(,3 7 496 53:,'2

o — o™~ o — N

S| & S S| S S

N N ™~ N o~ o™

BALANCE SHEET TOTAL SHAREHOLDERS’ EQUITY
(in € billions) (in € billions]
RATINGS
Standard & Poor’'s  Moody’s Fitch Ratings
At11/30/2022 At 09/20/2022 At12/30/2022*
Issuer/

LT preferred senior debt

Outlook

ST Preferred
senior debt

Standard & Poor’s :
Crédit Mutuel
group rating.

Moody’s : Fitch Ratings :
rating for Crédit Crédit Mutuel
Mutuel Alliance Alliance Fédérale
Fédérale/BFCM rating.

and CIC.

*The “Issuer Default Rating” is stable at A+.
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Our business -

model

OUR

RESOURCES 4 st,-ateg

AND ASSETS

» Asolid bank that belongs
to its customers

6 million members
15,500 elected members
One member = one vote

» Aregional and
omnichannel bank

Nearly 4,500 branches
30,000 customer account managers

£3,3 billion invested in the real economy
through private equity

» Abank committed
to its customers

77,450 employees serving
30.1 million customers

» Powerful brands
Crédit Mutuel, CIC, TARGOBANK, Cofidis

» Atechnological
and innovative bank

Euro-Information, a technological subsidiary
dedicated to the development of
solutions for today and tomorrow

» Asolid bank
CETI ratio of 18.2%
£56.7 billion in shareholders’ equity

(1] Contribution of the operational business lines to net profit 2022 excluding the “Holding”
segment.

(2] Crédit Mutuel and CIC networks.

(3] Including group mobility (including integration of CMNE].
(4] French banking groups.

(5] See Mission Committee report - chapter 3.

The data for this business model are at the end of 2022.

6 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT
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Our networks:

Crédit Mutuel, CIC, BECM, Beobank
Consumer loan:

Cofidis Group, TARGOBANK

in Germany

Business line subsidiaries:
Factoring and receivables
mobilization, real estate and
equipment leasing, real estate

Property and personal
insurance

Life insurance
Borrower insurance

Asset Management and
Private Banking
Corporate Banking

Capital Markets
Private Equity

IT and logistics
Press

www.creditmutuelalliancefederale.fr



H ENSEANELZE

NOUVEAUMONDE

Plus vite, plus loin !

OUR VALUE
CREATION
SUSTAINABLE
COLLECTIVE
PERFORMANCE

A long-term commitment ¢
to our customers

€502.1 billion in outstanding loans

9 out of 10 credit decisions
taken locally®

Omnichannel close relations 4
A dedicated account manager for each customer

100,000 urgent inflation meetings and active
promotion of regulated savings accounts

ncrete actions for the climate ¢
Our offer is based on specific advice [Iﬁwj Concrete actions for the climate

) Carbon footprint reduction
for each of our customers’ needs for loan and investment portfolios

Plan for coal phase-out by 2030

End of funding

for all new oil and gas projects

Financing adapted to the life and
development projects of our customers

&

A company that actsin 4

the interest of society

77% of NBI generated in France
More than 9,100 hires with
open-ended contracts®

Daily protection for our customers
and their families, their assets, their A sustainable and efficient company ¢
professional activity or their company NBI: €17.3 billion

Net profit: €3.5 billion

Industry leading operational efficiency®
with a cost/income ratio of 59.6%

P

e

Solutions to anticipate and

prepare for the future Financial performance serving ¢

collective utility: the societal dividend
Mobilization of 15% of consolidated net profit
Financing of environmental and solidarity-based

Local partner and facilitator ) )
transformation projects®

of our customers’ projects

&)
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CREDIT MUTUEL ALLIANCE FEDERALE,
THE FIRST

benelit corporation sanx

A mutualist, ethical, supportive and responsible bank,
Crédit Mutuel Alliance Fédérale stands out
as a benefit corporation.

|

AS A COOPERATIVE
AND MUTUALIST ORGANIZATION,
WE SUPPORT OUR CUSTOMERS
AND MEMBERS WITH THEIR

2 BEST INTERESTS

AS A BANK FOR ALL,
MEMBERS AND CUSTOMERS,
EMPLOYEES AND ELECTED
MEMBERS, WE ACT FOR

EVERYONE AND REFUSE
ANY DISCRIMINATION 3

Fleur Pellerin chairwoman of the Mission

Committee of Crédit Mutuel Alliance Fédérale RESPECTFUL OF
EVERYONE'S PRIVACY, WE

“With the creation of the societal dividend, PLACE TECHNOLOGY AND

Crédit Mutuel Alliance Fédérale is INNOVATION AT THE SERVICE

once again a pioneer and has taken OF PEOPLE

a further step in its commitment

to its values of solidarity.

We are collectively committed

to a candld approach.” AS A SOLIDARITY-BASED

COMPANY, WE CONTRIBUTE
TO REGIONAL DEVELOPMENT

b

AS A RESPONSIBLE COMPANY,
WE ACTIVELY WORK FOR
A FAIRER AND MORE
SUSTAINABLE SOCIETY

(1] See the Mission Committee report inserted in chapter 3.
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. |/
concrete commitments -

to be achieved by the end of 2022,
to improve our impact on the environment
around us

11 Bring democracy to life in the bank by doubling the number
of members voting at Shareholders’ Meetings

2 | Guarantee to each customer a dedicated, non-commissioned advisor
3 | Give more room to young people and move closer to parity in the Board of Directors from 2022

4 | Train all our employees and elected members in the fight against discrimination
5 | Recruit 25% of work-study students from priority neighborhoods and rural areas
6 | Defend gender pay equality at all levels of the bank

7 | Guarantee the privacy of our customers’ data in processing 99.9% of their information
in our infrastructures and systems located in France

8 | Invest productivity gains from artificial intelligence in employment and development

9 | Anchor decision-making centers in the regions with more than 90% of our lending
decisions taken at banks and branches

10 | Offer the Pay Asso digital payment solution to our associations and civil liability
coverage to their managers

11| Invest 5% of our equity mainly in innovative French companies

12 | Reduce the group’s carbon emissions by 20% and the carbon footprint of our investment
portfolios by 12% by the end of 2022

13 | Immediately stop funding for new oil and gas projects
14 | Insure the real estate loans of our loyal customers without any medical formalities

15 | Committing to customers in financial difficulty with an account at €1 net per month
with no incident fees.

MAKING A DIFFERENCE
FOR THE CLIMATE,
BIODIVERSITY
AND SOLIDARITY

The societal dividend: a new stage in mutualism through proof

©) invested in an impact fund to ©) dedicated to customers and ©! to support major solidarity
@ @ /@ amplify the transformation of 3 @ /@ members to support them 1@ /@ and environmental

production models in the service of the climate preservation projects as close
and inclusion as possible to the regions

(2] Reduction compared to 2018.
(3] 15% of consolidated net profit.
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Our strategic plan

The 2019-2023 strategic plan, ensemble#nouveaumonde, plus vite,

plus loin ! (together#ttoday’s world, faster, further!) revised in 2020 in
the context of the health crisis, is a major catalyst for development and
transformation to achieve sustainable and responsible performance.

RELATION

A dedicated advisor with a strengthened role, pivotal to a
constantly accelerating omnichannel relationship: physical,
telephone or digital, at the customer’s discretion

Optimized local networks for a tailored response
to customer expectations and increased operational
efficiency in each region

Continued development of proprietary offers (insurance,
leasing, etc.) and the launch of a platform of services
offered to customers with partner companies

An even more efficient organization to market
the multi-service offer

Strengthening synergies between local networks
and all of the group’s business lines
and support functions

INNOVATION

Increased customer orientation in IT project management

Simplified offers and processes, supported by powerful
cognitive tools

Maintaining our technological lead in the service of
development, security and data protection (digital privacy)

STRATEGIC
PRIORITIES

10 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT
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NOUVEAUMONDE

Plus vite, plus loin !

COMMITMENT

Strengthened commitments to support and protect
members and customers weakened by the crisis, and to support
regional development players

Strong social, societal and environmental commitments,
emphasized in the context of a demanding policy
of “social and mutualist responsibility”

Increased training for elected members
and employees to support the development
of the business lines, in a confident

and responsible social dialog

Pooling of resources
for greater collective efficiency

SOLIDITY

Increased selectivity in the allocation of capital and liquidity

Development focused on banking, insurance
and financial and technological services in the Eurozone,
in particular through its subsidiaries TARGOBANK and Cofidis

Increased profitability through the development
of new business synergies that serve networks

www.creditmutuelalliancefederale.fr
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Our ambitions

for -

/
FINANCIAL OBJECTIVES J
2021 2022
NBI €15.9bn €17.3bn
Cost/income ratio 57.4% 59.6%
Net profit/(loss) €3.5n €3.5n
Return on regulatory assets 1.47% 1.33%
CET1L 18.8% 18.2%
GOALS AND HUMAN AND MUTUALIST DEVELOPMENT
2021 2022
Employees trained in transformation
Gender equality in
management and
governance positions
Managers Management Managers Management
. Committee Committee
Membership rate 78.2%0

Reduction of the group’s carbon footprint®?

Increase in funding for projects
with a high climate impact

Reduction in the carbon footprint of the
customer portfolio®

_55%[4]

TECHNOLOGICAL INDICATORS

(1) Republished.

(2) Scape France, emissions related to energy consumption, refrigerant gas
leaks, business travel and the car fleet at 12/31/2021.

(3] Corporate customer portfolio, asset management and insurance.

(4] The decrease indicated concerns the carbon footprint of the corporate
customer portfolio. The calculations were made on the basis of 2020 green-
house gas emissions, which were strongly impacted by the Covid crisis.
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Our business lines -

Crédit Mutuel Alliance Fédérale, a leading bank-insurer, provides a multi-service offering
to its individual and professional customers and its members adapted to their projects.

Crédit Mutuel Alliance Fédérale’s core business line

Retail banking includes Crédit Mutuel Alliance Fédérale’s banking and insurance networks
through the local Crédit Mutuel banks of the 14 federations, CIC branches and points of sale,

RETAIL Banque Européenne du Crédit Mutuel (BECM) and Beobank. Crédit Mutuel Alliance Fédérale offers
BANKING specific banking products and services to a customer base of individuals, professionals, farmers,
associations and companies adapted to the realization of their projects.

Through Cofidis Group and TARGOBANK in Germany, specialists in consumer credit, Credit Mutuel
Alliance Fédeérale offers its individual and corporate customers personalized advice in revolving
credit and personal loans, payment solutions, insurance, in-store and online receivables and
financing, factoring and leasing.

Drawing on the expertise and know-how of its business line subsidiaries, Crédit Mutuel Alliance
Fédérale offers a range of products and services mainly marketed by the networks: factoring (Crédit
Mutuel Factoring and Factofrance), equipment and real estate leasing (Crédit Mutuel Leasing, CCLS,
Crédit Mutuel Real Estate Lease), real estate sales and management (Crédit Mutuel Immabilier).

// 4 \\\ /// \\ // \\
tocal bankd N/ / Businessline
\ / \ / T \
/ ocalbanking Consumer loan \ subsidiaries \
‘ networks | | ‘

\ || | | Factoring and receivables |

| | | | |
\ $dit | / || N |
| CréditiMutuel /\ ofigis meoxmank | |  mobilization realestate |
\ et beCbank )\ ) CRUImETT
N —— / \ / . leasing, real estate  /
N\ / / /
AN / . / AN /

RETAIL BANKING OFFERING
RECOGNIZED

9%

O — 7
Qo

Yo
Crédit Mutuel m@

in customer relations

(1] Bearing point-Kantar 2023 customer relationship podium.
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SPECIALIZED
BUSINESS LINES

IT,
LOGISTICS,
PRESS

As major player in insurance and social protection in France, Crédit Mutuel Alliance Fédérale
via the Assurances du Crédit Mutuel (GACM], covers the needs of individual, professional and
corporate customers by offering them everyday insurance solutions to protect their families, their
assets, their professional activity or their business.

In life insurance, the wide range of products can be adapted to the customer’s objectives: financing
projects, preparing for retirement or passing on capital.

Crédit Mutuel No. 1 in the Insurance barometer™ which places Assurances du Crédit Mutuel as the
trusted insurer of the French.

In addition to the bank-insurance offering, Crédit Mutuel Alliance Fédérale meets the strategic challenges
of large corporate customers, institutional customers and corporate executives through offers in four
business lines:

» Asset Management and Private Banking organized around Crédit Mutuel Investment Managers,
which brings together seven asset management entities, the La Frangaise group, which brings
together four asset management companies and a distribution platform, and three private banks:
Banque Transatlantique, Banque de Luxembourg and Banque CIC (Suisse).

» Corporate Banking structured financing activity, large co - CIC Corporate - and an international
activities department)

» Market Activities (commercial markets activity, Investment and back office activity)

» Private Equity vio Crédit Mutuel Equity

Euro-Information, the technological subsidiary of Crédit Mutuel Alliance Fédérale, provides customers
and employees with innovative and efficient tools and services and places data protection at the
heart of its strategy.

With the EBRA group, Credit Mutuel Alliance Fédérale is the leading regional daily press group in
France.

(2] 2022 edition of the OpinionWay benchmark survey for the Argus de IAssurance.
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PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM

Organization of Crédit Mutuel Alliance Fédérale

Preamble

As of December 31, 2022, Crédit Mutuel Alliance Fédérale had
30.1 million customers, around 4,500 branches and 77,500 staff.

On January 1, 2022, Fédération Crédit Mutuel Nord Europe (CMNE]
joined Crédit Mutuel Alliance Fédérale. Crédit Mutuel Nord Europe and
Crédit Mutuel Alliance Fédérale have thus completed their merger and
strengthened their synergies for the benefit of their customers and
members.

A local mutualist bank, Crédit Mutuel Alliance Fédérale is now an
alliance of 14 federations and has more than 30 million members and
customers. Caisse Fédérale de Crédit Mutuel is the technical and
financial cooperative tool shared by 1,487 Crédit Mutuel banks. Thus as
at December 31, 2022, Crédit Mutuel Alliance Fédérale is made up of
1,487 Crédit Mutuel local banks, 13 regional banks, 14 federations,
Caisse Fédérale de Crédit Mutuel (CFCM], Banque Fédérative de Crédit
Mutuel (BFCM] and its subsidiaries.

Crédit Mutuel Alliance Fédérale is affiliated with the Confédération
Nationale du Crédit Mutuel, a central body whose purpose is to
represent the rights and common interests of the Crédit Mutuel group
to the public authorities. The Confédération Nationale du Crédit Mutuel
is responsible for ensuring the coherence of the Crédit Mutuel network
and the proper functioning of the institutions and companies affiliated
with it.

Crédit Mutuel Alliance Fédérale is an important marketing network for
the products and services of the specialized subsidiaries directly or
indirectly owned by BFCM. The latter reward the business flows
brought in through the payment of commissions to the local banks.

Crédit Mutuel Alliance Fédérale’s consolidated financial statements
provide a comprehensive overview of the Group's activities. They
include entities not included in the consolidation scope of BFCM alone,
in particular the network of local banks, ACMVIE SAM [mutual
insurance company], IT subsidiaries and the GIE Centre de Conseil et de
Services (CCS).

1.1 ORGANIZATION OF CREDIT MUTUEL

ALLIANCE FEDERALE

Crédit Mutuel Alliance Fédérale’s organization reflects its status as a
cooperative bank and its local presence close to its customers and
members.

The territorial network favors at each level - local, regional, national - a
greater involvement of employees and elected officials to ensure a high
level of responsiveness and better service to customers and members.

Crédit & Mutuel

Alliance Fédérale

Crédit Mutuel Nord Europe

Crédit Mutuel lle-de-France

Crédit Mutuel Normandie o
| Crédit Mutuel

Crédit Mutuel Centre | & Centre Est Europe

- s

Strasbourg

Crédit Mutuel Anjou Crédit Mutuel

_ Massif Central

Crédit Mutuel &
Loire-Atlantique
et Centre Duest

_ Crédit Mutuel Sud-Est

L _ Crédit Mutuel

 Lyon| i
Clermont- Savoie-Mont Blanc
Ferrand

Crédit Mutuel

Midi-Atlantique
Crédit Mutuel

Dauphine-Vivarais

Crédit Mutuel
Méditerranéen

1

Fort-de-France
|

’ Crédit Mutuel Antilles-Guyane
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It allows for a short decision-making circuit, a good distribution of risks
and quality control. The various levels of Crédit Mutuel Alliance Fédérale
operate according to the principle of subsidiarity: at the level closest to
the member, the local bank is a genuine local player, with the other
levels carrying out the tasks that a local bank cannot itself assume.

cic

CIC Nord Quest

Strashourg CIC Est

CIC Ouest

CIC Lyonnaise
de Banque

CIC Sud Ouest

www.creditmutuelalliancefederale.fr
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SIMPLIFIED ORGANIZATION CHART OF CREDIT MUTUEL ALLIANCE FEDERALE
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1.1.1

The banks of Crédit Mutuel, which are either cooperative associations
depending on their geographical location (departments 57 - Moselle, 67
- Bas-Rhin, 68 - Haut-Rhin] or cooperative credit companies with
variable capital (all other departments), form the basis of Crédit Mutuel
Alliance Fédérale. They are credit institutions under the French
Monetary and Financial Code.

These local banks are legally autonomous, in compliance with banking
regulations, and perform the functions of a retail bank: they collect
savings, grant loans and offer various financial services. This autonomy
promotes responsiveness and quality of service. Caisse Fédérale de
Crédit Mutuel (see below] centralizes all the banks’ deposits and
ensures their refinancing.

1.1.2

The federations are entities with the status of associations to which the
local banks must belong. Political bodies, they determine the group’s
main strategic orientations, and organize the solidarity between the
banks. They represent Crédit Mutuel in their region.

As at December 31, 2022, Crédit Mutuel Alliance Fédérale had
14 member federations: Crédit Mutuel Centre Est Europe (Strasbourg),
Crédit Mutuel lle-de-France (Paris), Crédit Mutuel Midi-Atlantique
(Toulouse), Crédit Mutuel Savoie-Mont Blanc (Annecy), Crédit Mutuel
Sud-Est (Lyon), Crédit Mutuel Loire-Atlantigue et Centre-Ouest

Federations

1.1.3

Caisse Fédérale de Crédit Mutuel (CFCM] is a corporation with the
status of a cooperative banking company (société anonyme a statut de
société coopérative de banque). It is responsible for all services
common to the network and ensures its coordination. CFCM centralizes
all the local banks’ deposits and in parallel ensures their refinancing,
while fulfilling regulatory requirements on their behalf (compulsory
reserves, allocated deposits, etc.).

Caisse Fédérale de Crédit Mutuel

CFCM has used its financial and logistical support resources on behalf
of the banks of the 13 other federations through partnership
agreements signed between 1993 and 2022.

On a regulatory, technical and financial level, CFCM holds a collective
license to operate as a credit institution that benefits all the local banks
affiliated to it in line with the French Monetary and Financial Code.

In addition, it is responsible for the solvency and liquidity of the
regulatory perimeter and for Group-wide compliance with banking and
financial regulations, pursuant to Article R.511-3 of the French Monetary
and Financial Code.
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Crédit Mutuel banks or local banks

Their capital is held by the members, who are both partners and
customers: any customer can subscribe to an A share - amounting to
€15 - and thus become a member of the cooperative that is their local
bank and vote at its Shareholders’ Meeting according to the “one
person, one vote” principle. Each member can therefore take part in
decisions and elect their representative directors. These elected
volunteers, operating at the three levels of Crédit Mutuel - local,
regional and national - assume responsibility and control of the Group.
They represent the members, are attentive to their needs and their
projects.

At December 31, 2022, the banking and insurance network of Crédit
Mutuel's banks had 1,487 local banks and 2,174 branches, as well as
8.7 million customers, of which é million members.

[Nantes), Crédit Mutuel du Centre (Orléans), Crédit Mutuel Normandie
(Caen), Crédit Mutuel Méditerranéen (Marseille), Crédit Mutuel
Dauphing-Vivarais (Valence) Crédit Mutuel Anjou (Angers), Crédit
Mutuel  Massif  Central  (Clermont-Ferrand),  Crédit ~ Mutuel
Antilles-Guyane (Fort de France) and Crédit Mutuel Nord Europe [Lille).

These federations have gradually established partnerships approved by
the supervisory bodies, which have resulted in Caisse Fédérale du
Crédit Mutuel Centre Est Europe becoming a joint bank: Caisse Fédérale
de Crédit Mutuel (CFCM).

In this way, CFCM provides local banks with financial functions such as
liquidity management as well as technical, legal and IT services, either
directly or through BFCM subsidiaries (insurance, leasing).

CFCM is held jointly by the Crédit Mutuel banks, ACM VIE, SA in mutual
form and the federations.

On September 7, 2020, an Extraordinary Shareholders’ Meeting
approved several statutory amendments, including the adoption of a
raison d’étre and the qualification as a benefit corporation in its
company purpose.

“Ensemble, écouter et agir” (listening and acting together) has become
the raison d’étre for the five missions now included in the articles of
association of Caisse Fédérale de Crédit Mutuel and CIC. Crédit Mutuel
Alliance Fédérale has thus become the first bank to adopt the status of
a benefit corporation.

www.creditmutuelalliancefederale.fr



1.1.4

BFCM has several key business activities:

m it carries the group’s subsidiaries and coordinates their activities. It
directly and indirectly holds 100% of Crédit Industriel et Commercial,
the holding company of the CIC and network head which also
performs investment, corporate and market activities, a 50.04%
stake in GACM SA, which controls the ACM IARD SA and ACM VIE SA
companies, and which designs and manages product ranges in
property and liability insurance, life insurance and health insurance.
Finally it holds specialist banks in France and abroad, in particular
Banque Européenne du Crédit Mutuel (BECM), Cofidis Group,
TARGOBANK in Germany and Spain, Crédit Mutuel Asset
Management, Crédit Mutuel Factoring;

m It also serves as the refinancing facility for Crédit Mutuel Alliance
Fédérale and thus acts on the financial markets as an issuer of
financial instruments in the short-term and medium long-term. Crédit
Mutuel Alliance Fédérale’s central cash management is based on
appropriate calibration of resources in the short, medium and long
terms with the objective of refinancing the Group in an efficient and
prudent manner. This is ensured via public issues and private
placements on national and international markets as well as by
holding a liquidity reserve that complies with regulatory liquidity
ratios and the Group’s resistance to severe stress. BFCM also hedges
interest rate risks on behalf of the Group and its subsidiaries.

1.1.5

Crédit Mutuel Alliance Fédérale does not have one single deliberative
body. Each Crédit Mutuel bank appoints a Board of Directors composed
of voluntary members elected by the members at a Shareholders’
Meeting. The banks then elect their representative at the federation
level from among these members. The Chairman of the Federation (or
of a District for the Fédération du Crédit Mutuel Centre Est Europe) may
become a member of the Board of Directors of Caisse Fédérale de
Crédit Mutuel and its subsidiary, BFCM.

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM

Organization of Crédit Mutuel Alliance Fédérale

Banque Fédérative du Crédit Mutuel

In the context of the accession of Crédit Mutuel Nord Europe on
January 1, 2022, a partial transfer of assets from Caisse Fédérale du
Crédit Mutuel Nord Europe (CFCMNE], subject to the spin-off regime,
was carried out for the benefit of BFCM, resulting in the universal
transfer of the assets and liabilities concerned. This partial contribution
of assets had the effect of transferring the status of issuer to BFCM for
all of CFCMNE's bond issues. In accordance with the law, this
transaction was carried out after obtaining the required regulatory
authorizations, consultations with bondholders and approval by the
extraordinary Shareholders’ Meetings of CFCMNE and BFCM.

m BFCM acts as custodian mainly for Undertakings for Collective
Investment (UCI) of Crédit Mutuel Alliance Fédérale’s management
companies. The role of the custodian consists in preserving the
interest of the unit-holders of UCIs by ensuring the regularity of the
management decisions. In this respect, BFCM carries out three
regulatory missions: (i) custody of assets, ie. the safekeeping and
record-keeping of other securities (forward financial instruments and
other pure registered financial instruments); (i) ensuring the
regulatory compliance of management decisions of UCIs; (iii) cash
flow monitoring or Cash Monitoring. BFCM contractually performs
liability management for the UCIs, if the management has been
entrusted by the management company.

BFCM is affiliated with Confédération Nationale du Crédit Mutuel.

Governance within Crédit Mutuel Alliance Fédérale

Bearing these factors in mind, the “Corporate Governance” chapter will
present two reports on corporate governance: one for the CFCM as a
representative of the consolidating parent company and one for BFCM.

Furthermore, the internal control procedures and those to combat
money laundering and the financing of terrorism are homogeneous
within Crédit Mutuel Alliance Fédérale.
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1.2 THE CREDIT MUTUEL GROUP

The Crédit Mutuel group which is a leading supplier of banking and
insurance services in France for the Crédit Mutuel network and all its
subsidiaries is grouped under the network’s umbrella body:
Confédération Nationale du Crédit Mutuel [CNCM). CNCM is responsible
for defending the interests of the Crédit Mutuel group, whose central
bank acts as its financing tool.

1.2.1

The Crédit Mutuel group comprises the Crédit Agricole et Rural (CMAR)
federation - and four regional groups comprising 18 federations:

Regional groups

m Crédit Mutuel Alliance Fédérale comprising 14 regional federations
grouped around Caisse Fédérale de Crédit Mutuel;

m the Crédit Mutuel Arkéa group and its two regional federations,
together forming Caisse Interfédérale Crédit Mutuel Arkéa: Bretagne
(Brest), and Sud Ouest (Bordeaux);

m the Crédit Mutuel Maine-Anjou, Basse-Normandie regional group
(Lavall;

= the Crédit Mutuel Océan regional group (La Roche-sur-Yon).

1.2.2

Confédération Nationale du Crédit Mutuel (CNCM] is the network’s
central body in respect of the French Monetary and Financial Code. The
18 regional federations, the Crédit Mutuel Agricole et Rural (CMAR)
federation, the Caisse Centrale du Crédit Mutuel (CCCM) are members
of the CNCM. The Crédit Mutuel local banks and the BFCM are affiliated

1.2.3
Alliance Fédérale

The Crédit Mutuel solidarity scheme aims to ensure the continuous
liguidity and solvency of all establishments affiliated to CNCM, in order
to prevent defaults. It is based on a set of rules and mechanisms set up
at regional group level and at confederal level.

1.2.4

Crédit Mutuel Alliance Fédérale’s solidarity mechanism is based on
Article R.511-3 of the French Monetary and Financial Code,
independently of the statutory provisions relating to the joint and
several liability of members up to the nominal value of the members’
shares subscribed by the member.

Each federation must set up a solidarity mechanism between the local
banks within its territorial jurisdiction.

This mechanism must enable a local bank to avoid a long-term deficit
and/or restructure a deteriorated situation. It ensures the equalization
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Crédit Mutuel is a cooperative bank which is governed by the law of
September 10, 1947. It belongs to its members who hold its capital and
direct its strategy under a democratic functioning method.

This federal bank may be inter-federal, as is the case for Caisse
Fédérale de Crédit Mutuel and for Caisse Interfédérale Crédit Mutuel
Arkéa. The local banks and the federal bank, in which they are
shareholders, are members of the regional federation. The federation is
the strategy and control body which represents Crédit Mutuel in its
region. The federal bank provides financial functions such as liquidity
management and technical and IT services. The federations and the
federal banks are managed by boards elected by the local banks.

Confédération Nationale du Crédit Mutuel

to it. CCCM, a national financial body structured as a credit institution,
manages the intervention fund intended to be used in the event that
Crédit Mutuel’s financial solidarity is called into question. Its capital is
held by all of Crédit Mutuel's federal or inter-federal banks.

Solidarity links within the Crédit Mutuel group and Crédit Mutuel

There is unlimited solidarity between CNCM affiliates including Crédit
Mutuel Alliance Fédérale, CFCM and BFCM.

Provisions applicable at regional group level

of the earnings of member banks through a federal fund maintained by
contributions and subsidies. The obligation to contribute applies to all
funds (including the federal or inter-federal fund), or only to funds with
positive results, depending on the rules of the relevant federal fund in
force. Contributions, which preserve equalization, and subsidies are
meant to cover losses recognized during the year and any tax losses
carried forward. Equalization subsidies must include the amounts
needed to pay for the compensation of shares. Subsidies from the
federal fund are normally repayable.

www.creditmutuelalliancefederale.fr



Implementation of restructuring measures
at regional group level

A mechanism that is reviewed and updated annually enables the
regional group to monitor a number of key indicators included in the risk
appetite framework adopted by the CNCM Board of Directors and
implement the corrective measures stated in the restructuring plan
should the indicators be exceeded.

1.2.5

Confédération Nationale du Crédit Mutuel is in particular responsible for
ensuring the coherence of its network and the proper functioning of the
institutions affiliated to it. To this end, it must take all necessary
measures, specifically to ensure the liquidity and solvency of each of
said institutions, as well as the entire network [(Article L.511-31 of the
French Monetary and Financial Code).

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM
The Crédit Mutuel group

In the event of difficulty, under the oversight of the CNCM, a regional
group may request the assistance of another regional group for the
implementation of the restructuring plan and for other reasons.

If no regional solidarity solution has been put in place or has not
restored compliance with the key indicators within the timeframe set
out in the restructuring plan, or if objective evidence suggests in
advance that the implementation of such solutions would prove
insufficient, the national solidarity mechanism shall be implemented.

Provisions applicable at national level

According to the terms set by the decisions of general nature,
interventions required can be decided by the CNCM Board of Directors
if ultimately the mechanisms at regional group level are insufficient to
deal with the potential difficulties that a group or any CNCM affiliate
may face.
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1.3 PRESENTATION OF CREDIT MUTUEL
ALLIANCE FEDERALE'S BUSINESS LINES

Through the 14 Crédit Mutuel federations that control it, Crédit Mutuel
ORGANIZATION OF Alliance Fédérale is a member of Qonfédération Nationale du Crédit
CREDIT MUTUEL ALLIANCE FEDERALE’S BUSINESS LINES Mutuel, the central body whose mission is to represent the Group
before public authorities, to promote and defend its interests and to
exercise control over the federations.

- Cred&ﬁMeutuel et Competitive positioning? is analyzed in terms of Crédit Mutuel Alliance
BUSINESS LINES® T0 NET PROFIT Fédérale, whose retail banking and insurance business lines make it a
major player in retail banking and insurance in France. Crédit Mutuel
} Retail Banking Alliance Fédérale’s market shares in deposits and bank loans stood at
12.7% and 14.3% respectively. Overall, the Crédit Mutuel group has 17.8%
Banking and insurance network market share in bank loans and 15.8% market share in deposits.
- Crédit Mutuel
+oic MARKET SHARE®
- BECM (Bangue Européenne du Crédit Mutuel]

- Beobank 40° 13.0% 12.8% 12.7%
(e}

Consumer loan
- Cofidis Group
- TARGOBANK in Germany

Business line subsidiaries
- Factoring
- Finance Leasing

- Real estate
- Others 2020 2021 2022

Deposit
) Insurance

o)
Groupe des Assurances 18% 13.6% 13.6%
du Creédit Mutuel

14.3%

D  Specialized business lines
Asset Management and Private Banking
Corporate Banking

Capital Markets 2020 2021 2022

Private Equity Loans

. . (3] Source: Centralisations Financieres Territoriales - Banque de France.
p  Other business lines
- IT (Euro-Information)

- Logistics
- Press

(1] Exciuding the Holding segment.

(2] The sources of the rankings are explicitly mentioned; otherwise, the information is from an internal source.
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1.3.1

€384.0 billion
4 Qutstanding loans
. €362.4 billion
local bankmg Qutstanding deposits
networks
CréditZsMutuel
N e beObank

OF NET PROFIT®

Consumer
loan

/
Cofidis  7ARGO.X BANK

€35.9 billion
in outstanding loans

Presence in
10 European countries

(1) Share of Crédit Mutuel Affiance Fédérale net profit excluding the Holding segment.
(2) Source: internal calculations based on the ASF database.

Retail banking is the core business line of Crédit Mutuel Alliance
Fédérale and accounted for 65% of its net banking income in 2022. It
includes the Crédit Mutuel local banks, the CIC banking and insurance
network, Beobank, Banque Européenne du Crédit Mutuel, TARGOBANK
in Germany, the Cofidis Group and all specialized activities, whose
products are marketed by networks dedicated to insurance brokerage,
equipment leasing, leasing with a purchase option, real estate leasing,
factoring, and real estate sales and management.

In 2022, the business activity of the retail banking network was
sustained due to strong commercial momentum and cross-selling
extended to new products and services to adapt both to customer
needs. The retail bank’s commercial activity increased over the year as
a whole. Inflows of €399 billion were recorded in 2022 (+6.6%).
Outstanding loans to customers stood at €460 billion in 2022, up over
13% over a year.
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Retail banking and consumer credit in France and Europe

CUSTOMERS

23% market share
in France on the factoring
business?

Crédit Mutuel Leasing
€1,008 million in orders
via the network

Crédit Mutuel Real Estate Lease
50 transactions carried out
for the network and BECM

1.3.11
13111

Banking networks

Crédit Mutuel, Beobank and BECM banking
and insurance network

Crédit Mutuel banking and insurance network

Since January 1, 2022, the banking and insurance network of Crédit
Mutuel banks has included Crédit Mutuel Nord Europe. The network,
made up of 1,487 local banks, including 132 for Crédit Mutuel Nord
Europe, helps 8.7 million retail customers, businesses, farmers and
associations carry out their projects (c. 1 million customers for Crédit
Mutuel Nord Europe). The retail bank covers all these customers’ needs
for current accounts, means of payment, savings, financing and
insurance. In order to establish a local relationship, 2,174 branches -
including 280 for Crédit Mutuel Nord Europe - are available to
customers, complemented by a dedicated omnichannel system. Access
to the services offered can be made at any time by telephone, via the
mobile app or from the website.
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Outstanding deposits attained €174.9 billion in 2022, an increase of
14.7%. They include the outstandings of the Crédit Mutuel Nord Europe
network, i.e. €15.7 billion. Deposits rose by 4.4% at constant scope.
Inflows were particularly high on Livret Bleu and Livret A passbook
accounts, whose outstandings increased by 9.1% year-on-year, due to
the revaluation of their interest rate. This interest rate environment also
benefited other passbook accounts with growth of 9.8%.

Outstanding loans increased by 13.6% to €179.8 billion. They include the
outstandings of Crédit Mutuel Nord Europe, ie. €10.8 billion.
Outstanding loans rose by 6.7% at constant scope. This growth was
driven by an 11.8% increase in equipment loans and home loans, which
increased by 6.7%. Consumer loans rose slightly by +1.9%.

Revenue diversification continued during the year, as illustrated by the
increase in inventories of complementary services sold. As a result, the
number of property and personal insurance policies increased by 2.6%.
The number of remote surveillance subscriptions (Homiris] was up by
3.2% while mobile telephone service contracts were down slightly.

Retail market

Crédit Mutuel's core business, the retail market meets the demand of
non-professional natural persons. Crédit Mutuel offers its 7.5 million
individual customers specific products adapted to each stage of their
lives, such as financing for their driver’s license, renting or buying their
first apartment or taking out life insurance. It also meets daily needs
with a range of practical services including mobile telephony, Internet
subscription and remote monitoring.

To meet customers’ demand for immediacy, Crédit Mutuel offers
24-hour access to accounts and contracts from a computer or
smartphone thanks to its online banking service.

2022 was marked by the support of young customers in their career
planning via Objectif Emploi Orientation and the Option Innovation
partnership. As part of its commitment to social and environmental
solidarity and its local involvement, Crédit Mutuel gives customers the
opportunity to support organizations involved in the social and solidarity
economy by making a donation from their sustainable development and
solidarity passbook accounts. This concept of social and solidarity
economy refers to cooperatives, mutuals, non-profit organizations or
foundations whose operation is based on a principle of solidarity and
social utility, by adopting democratic and participative management
methods.

Professional market

The 668,000 craftsmen, traders and self-employed professionals who
make up the professional customers also benefit from dedicated
solutions. Crédit Mutuel offers them a complete range of solutions to
meet their financing, account management, savings and insurance
needs. It also supports their senior management or employees with
appropriate protection and health coverage. The protection of business
premises can be ensured thanks to Homiris Pro, a remote monitoring
solution that includes the on-site intervention of a security officer in the
event of a breach.

During the year, the group won new professional customers with a
portfolio that increased by 5.0%. Crédit Mutuel meets both cash
requirements and financing requests. In 2022, almost €3.0 billion in
investment loans were granted. In addition, the development of
products and services to facilitate customers in their daily lives (virtual
appointments, digitization of loans, etc.] continued. The service
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platform, the Kiosque a Services [Service Kiosk], allows access a range
of trusted and responsible partners. Assurances du Crédit Mutuel (ACM]
also continued to develop a range of insurance policies adapted to
customers’ needs.

In 2022, Crédit Mutuel continued its communication actions and
supported its partners in the organization of trade fairs. As a result,
many franchisees and business creators have been able to see their
projects come to fruition thanks to dedicated support.

Agriculture market

Thanks to offers specifically adapted to farmers’ businesses and risks,
the Crédit Mutuel supports farmers from installation to transmission,
with specific financing, account management and insurance offers. As a
long-standing partner of the agricultural sector, Crédit Mutuel has
specialized account managers to advise over 108,000 customers.

The 2022 fiscal year was marked by the deployment of the agriculture
sector policy allowing an objective analysis of the action plans carried
out by farmers in environmental, social and governance matters, based
on the condition-based principles of the Common Agricultural Policy
(CAP). This committed approach promotes the agro-ecological transition
and allows a constructive dialog with farmers to better support them in
their projects.

This policy is supported by measures to encourage operators to invest
to reduce greenhouse gas emissions, improve the potential for carbon
storage in the soil and preserve biodiversity. In support of these
methaods, the range of Transition Loans is enriched by an offer dedicated
to the farmers’ sector to encourage innovative projects by farmers and
the investments necessary for the transformation of agriculture towards
agro-ecology.

In 2022, the digitization of processes will continue. After being rolled out
on ACTIMAT - an equipment financing offer from equipment dealers - in
2021, the digitization of Crédit Mutuel APPRO - supply financing offer -
was completed in 2022.

Non-Profit Market

The retail bank also covers the specific needs of associations,
foundations, social and economic committees and non-profit
organizations, which together represent 5.3% of its customers. Crédit
Mutuel offers account management, savings, financing, insurance and
employee savings solutions. The collection of donations or contributions
is also facilitated thanks to the dedicated solutions offered.

Driven by targeted sales momentum, activity in the non-profit market
intensified in 2022 with over 326,700 customers. As part of its status as
a benefit corporation, Crédit Mutuel offers its Pay Asso solution, as well
as director liability insurance, to sports and cultural associations with a
budget of less than €500,000.

Beobank

Beobank, a subsidiary of Crédit Mutuel Alliance Fédérale since Crédit
Mutuel Nord Europe and its subsidiaries joined the latter on January 1,
2022, offers bancassurance products in Belgium. With 203 branches, it
supports more than 742,000 individual, professional and small business
customers in carrying out their projects. Beobank provides solutions to
the personal and professional needs of its customers through a range of
banking and non-banking products and services that are based on the
values of responsibility and respect. It offers a wide range of services
ranging from asset building to credit granting and remote surveillance.

www.creditmutuelalliancefederale.fr



In a context of monetary tightening and rising interest rates, Beobank is
continuing its development in its main business lines and its growth
drivers. Outstanding loans thus stood at €8 billion at the end of 2022, up
14.1%, including consumer credit (+3.5%), cards (+6.3%), mortgage loans
(+20.3%), loans to professionals (+12.9%). The property & casualty
insurance portfolio grew by +33%. At the same time, outstanding
deposits amounted to €7.0 billion (+4.8%) at the balance sheet date.

In 2022, Beobank is pursuing its "Vision Canaux 2025" (Vision Channels
2025) project, which aims to provide personalized and omnichannel
experiences to customers and prospects. Beobank also maintains its
four priority axes of digital transformation with the enrichment of the
Beobank Mobile application with new features, the development of
online banking for professionals, the launch of a chatbot and the
implementation of feeds to enable 100% online customer acquisition. On
the other hand, new tools are deployed allowing asset managers to
finalize their advisory sessions and execute their transactions more
quickly. On the customer side, the range of products offered has been
enriched with a private life accident insurance for individuals and two
pension savings insurance policies for professionals.

Beobank also continues to invest in maintaining its brand awareness at
85%Y, placing it among the strongest banking brands. The Beobank
Mobile application is ranked é"in Belgium in the annual Sia Partners
ranking and 3" in the Belgian ranking of best rated banking applications
on the stores®.

Banque Européenne du Crédit Mutuel (BECM)

BECM is the subsidiary of Crédit Mutuel Alliance Fédérale serving the
regional economies, the business market and real estate professionals.
A bank on a human scale whose values are based on proximity and
responsiveness, it brings technical expertise and high added value to all
businesses. It operates as a partner for developers and real estate
companies on the real estate market.

To support its 20,650 customers, BECM relies on its 321 employees and
the services of Crédit Mutuel Alliance Fédérale’s business centers.
Consisting of 45 branches, it is organized on a market basis, with 31
branches serving the general business market and 14 serving the real
estate market.

In 2022, to increase Crédit Mutuel Alliance Fédérale’s capacity to
develop its corporate activities in Germany, BECM sold its activities and
its ten branches in this country to TARGOBANK.

On a like-for-like basis® and measured in average monthly capital,
customer loans increased by 17.5% to €18 billion at the end of 2022.
Accounting resources decreased by 15.1% to €10.2 billion.

In 2022, in addition to the transition of BECM's activities in Germany to
the TARGOBANK brand, BECM is integrating ESG criteria in the granting
of loans and is setting up a Social and Mutualist Responsibility
Committee. For real estate professionals, it is implementing a
development plan on the real estate market and is launching the
marketing of an Immo’Responsable financing offer for real estate agents
for older homes.

(1] IPSOS study June 2022.

(2] Sia Partners study, based on ratings given by users on the App Store and Play Store.

(3] By neutralizing, in the 2021 data, the figures for discontinued operations in 2022.
(4] Study “Les Trophées de la Banque 2022 - Qualité” by MoneyVox.fr.
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13.1.1.2  CIC banking and insurance network

Retail Banking, the core business line of CIC, accounted for 61% of its
net banking income at the end of 2022. CIC is organized into six regional
banks, including CIC ile-de-France, which is also the holding and the
head-of-network bank, based on business line subsidiaries for which the
products and services are marketed by the network. CIC meets needs in
insurance, real estate and equipment leasing, factoring, asset
management, employee savings, and real estate sales and
management. Thanks to the know-how of its employees, Retail Banking
meets the needs and expectations of 5.54 million customers.

Committed to establishing a close relationship with its customers, CIC
offers them an efficient, effective and modern omnichannel
organization. Each customer has an advisor in 1,749 branches in France.
Many procedures are also accessible at any time via the websites and
mobile apps.

The CIC business model aims for excellence in customer service, an
ambition that is regularly rewarded. In 2022, CIC won five out of six
possible awards at the Trophées de la Banque™. 1t ranks first in two
categories: Project Advisor and Mobile App.

In 2022, the network continued to provide support for customers and
their project financing activities. Outstanding loans reached €178 billion,
up 8.3% year-on-year. Outstanding deposits amounted to €168.6 billion
at the end of 2022, up by 1.3%. Inflows were particularly high in
passbook accounts and term deposits, which benefited from the
context of rising rates and customers’ search for liquid and secure
products. In the diversification sectors, sales of products and services
to customers continued their commercial momentum. The number of
contracts signed rose by 7.1% for online banking, by 2.2% for the Homiris
remote surveillance offer, with mobile telephone services down slightly.

CIC reinforced its offers for each customer segment in 2022:

m the Kiosque & Services (Service Kiosk), a service platform that
connects customers with partners to facilitate their daily lives;

m the remote signature of loan contracts for businesses;

m the implementation of the digitization of CIC-APPRO allowing the
financing of purchases of supplies directly from agro-suppliers;

m the launch of the Transition Impact Loan;
m anew group healthcare offer in the field of corporate insurance.

Throughout the year, CIC has worked to support its sports partners,
including the Fédération frangaise de cyclisme [French Cycling
Federation), and the Fédération frangaise de natation [French Swimming
Federation). This same support approach has resulted in support for its
music and culture partners (the Easter Festival in Aix-en-Provence, the
Musée de I'Armée at Les Invalides) and its partners working alongside
young  entrepreneurs  [Moovjee,  WorldSkills,  Union  des
auto-entrepreneurs).
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1.3.1.2
13.1.2.1 Cofidis Group

Cofidis Group is Crédit Mutuel Alliance Fédérale’s business center
specializing in online banking and consumer credit. It operates through
three commercial brands: Cofidis, Créatis and Monabang. Established in
nine countries in Europe - France, Belgium, Spain, Italy, Portugal, the
Czech Republic, Hungary, Slovakia and Poland - Cofidis Group employs
over 5,700 people to serve its customers.

Consumer credit

In 2022, a year marked by 40years of existence, Cofidis Group
continued to grow with financing, including payment facilities, up 19%
compared to 2021. This growth is due to the diversification of products
and acquisition channels initiated in recent years. New products,
particularly dedicated to personal loans and buybacks, are marketed.
The retail, e-commerce and motor partnership activities are also
developing. Growth is accelerating, particularly in Italy and the four
Central European countries.

The strategy to accelerate the development of Monabang’s online
banking activity is bearing fruit with the opening of current and savings
accounts up 54% compared with 2021. Deposits increased by 15% and
the number of customers by 8%.

2022 confirms the success of Cofidis Group’s strategy, driven by the
ambitions of the Experience First project. Implemented in 2019, it aims
to improve customer relations and the employee experience thanks to
the collaboration and synergies between the 12 entities of the group.

Cofidis Group’s subsidiaries have received numerous awards testifying
to their continuous investment in the quality of customer relations, a
major area of differentiation for the group. Cofidis Espagne and
Monabang retained their Customer Service of the Year labels in 2022 for
the 8™ and 5" time respectively. Cofidis Italy and Portugal also received
an award for their customer relations. Cofidis France and Monabang
won the Qualiweb award for their customer relationship management by
email and on social networks. For the second year in a row, Cofidis
France has been awarded the Happy Team, Happy Customers label, in
recognition of its strategy based on the symmetry of attention between
employees and customers, as well as the Happy Team, Happy Partners
label.

Cofidis Group is committed to its customers and partners, and is also
strongly committed to its employees. Cofidis and Monabang thus appear
in the ranking Best Workplaces France 2022 Great Place To Work at the
5" and 28" place. Synergie, Cofidis Spain, Italy, Belgium, Hungary,
Slovakia and the Czech Republic are at their level certified Great Places
To Work 2022. To strengthen the quality of life at work and the inclusion
of all, Creatis, Monabang and Synergie signed the Diversity charter in
2022, thus joining Cofidis France, a signatory since 2010. These same
entities have also signed the LGBT+ Commitment charter and obtained
the Happy Trainees label in recognition of the quality of the integration
and support of some 200 work-study students on the Villeneuve d’Ascq
campus. To celebrate its 40" anniversary and reinforce its commitment
to inclusion, Cofidis France has launched the Missions Booster allowing
employees to get involved with 40 associations in the Hauts de France
during three days offered on working time. With the Future Makers
program, Cofidis Espagne employees put their experience to good use to
facilitate access to work for people, especially young people who are
not in the job market.

Finally, as part of the #LikeMyPlanet approach, many actions around
sustainable development were launched again this year. These include
the installation of solar panels on Cofidis Belgium’s buildings, the launch
of a sustainable mobility package in France and the strengthening of
Monabang's Green offer.

(1) Source: internal calculations based on the ASAF database.
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13.1.2.2 TARGOBANK in Germany

Established in over 250 German cities, TARGOBANK meets the needs of
3.6 million retail customers and businesses by offering banking,
insurance, factoring and leasing solutions. With a strong presence in the
consumer credit and factoring markets, TARGOBANK combines the
advantages of an online bank with those of a network bank. This
complementarity offers an efficient and personalized service both
remotely and in the 332 branches.

Since October 2022, TARGOBANK's corporate activities have been
expanded with the integration of the German branch of Banque
Européenne du Crédit Mutuel SAS, which now operates under the new
brand name TARGOBANK Corporate & Institutional Banking
(TARGOBANK CIB). The range of services includes corporate financing,
special financing, commercial real estate property financing, as well as
payment transactions and investment products.

During the fiscal year, the range of motor financing products was
extended to the financing of motorhomes and caravans. In addition,
since June, customers have been able to pay, in stores or online, with
their credit card via Apple Pay.

At the end of 2022, the production of repayable personal loans
amounted to nearly €6 billion, up sharply compared to 2021. In terms of
retail banking, outstanding loans grew by 9.9% to €19.7 billion, and
customer deposit volumes reached €22.9 billion. The corporate sector
has recovered significantly, with growth in the factoring and leasing
business lines.

In terms of customer relations, TARGOBANK was once again rewarded
for the quality of its service by being ranked 1*in the Kundenmonitor
barometer in the category of customer satisfaction in branches among
network banks. Each year, this customer survey summarizes key figures
on satisfaction and the main consumption trends.

TARGOBANK applies Crédit Mutuel Alliance Fédérale’s sectoral policies
contributing to the decarbonization of the economy and excluding the
financing of certain goods and companies. Since the 3 quarter,
customer advisory on investment products integrates environmental,
social and governance sustainability factors, and the first recycled PVC
cards have been issued and delivered to customers. Conscious of its
social and societal responsibility, TARGOBANK and its employees have,
once again this year, supported numerous projects, both financially and
in the form of volunteer days.

For the 17" time in a row, TARGOBANK has been named a Top Employer
by the Top Employers Institute. In particular, the jury recognized the
consistency of the actions implemented in terms of health, the
company’s values and its commitment in terms of CSR.

1.3.1.3

13.1.3.1 Factoring and receivables

Crédit Mutuel Alliance Fédérale’s factoring sector, dedicated to
companies and professionals, consists of two entities in France: Crédit
Mutuel Factoring and Factofrance. These two complementary
distribution models represent 22.8% of the factoring market share™ at
September 30, 2022. Crédit Mutuel Factoring, the Group’s long-standing
business center, markets its solutions through the Crédit Mutuel and
CIC networks. Factofrance distributes its products directly through
dedicated sales representatives and providers such as credit insurance
brokers, accountants, etc. In Germany, factoring activities are carried
out by TARGOBANK under the TARGO Factoring and TARGO Factoring &
Equipment Finance brands.

Business line subsidiaries

www.creditmutuelalliancefederale.fr



In 2022, more than 12,400 customers, i.e. an increase of 12%, of Crédit
Mutuel Factoring and Factofrance, in France and abroad, benefited from
short-term financing. With over 880 employees, the sector offers
factoring and notified business receivables management solutions
known as Dailly. These offers are accompanied by additional services in
the area of trade receivables [dunning, collection, payment collection
and lettering) and guarantees against the risk of insolvency. Factofrance
also has an inventory financing product backed by the factoring
contract.

After a 12% rebound in 2021 following the health crisis, the volume of
receivables purchased by Crédit Mutuel Factoring and Factofrance
reached a record level of £€98.5 billion in 2022, up by 17.1%. International
business accounts for approximately 32.6% of overall revenue. At the
balance sheet date, factoring outstandings amounted to €14.1 billion, up
17.3%.

The year 2022 was marked by a reorganization of the customer relations
department, which is now divided into market segments (Very Small
Businesses, Businesses and Large Companies/International] to respond
more effectively to customer expectations. The year was also marked
by innovations in the offer, including the Flash Dailly product for Crédit
Mutuel Factoring’s retail customers, which was successfully launched.
Finally, the survey conducted among the sector’s customers in the last
quarter of 2022 shows an overall satisfaction rate of 95.5%, which is
very stable compared to 2021.

13.1.3.2 Finance Leasing

Equipment Leasing

Crédit Mutuel Alliance Fédérale’s leasing sector is a major player in
equipment leasing with a market share of over 16%" in France. It is
organized around three entities, each operating in distinct markets:
Crédit Mutuel Leasing, CCLS and, since January 1, 2022, Bail Actea.

Crédit Mutuel Leasing offers rental financing tailored to the investment
projects of individuals, associations, professionals and companies. The
products are distributed under Crédit Mutuel Leasing brand within the
Crédit Mutuel network and under CIC Leasing brand within the CIC
network. In France, Crédit Mutuel Leasing’s organization is largely
decentralized. As close as possible to the networks and customers, this
subsidiary relies on cutting-edge technology, comprehensive expertise
and quality advice. Internationally, it is present in Benelux, Germany and
Spain. It finances the investments of French companies with
subsidiaries or their parent company locally. It also meets the needs of
foreign companies that have entities or their parent company in France.

CCLS offers rental financing solutions for their sales to its network of
partner distributors or equipment manufacturers. It thus enables them
to develop their sales thanks to customized financing programs, while
maintaining the exclusivity of their commercial relationship. CCLS
generally operates in the office automation, IT, rolling stock and medical
markets.

(1) Source ASF for market outstandings.
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Bail Actea joined the leasing sector on January 1, 2022 when Crédit
Mutuel Nord Europe joined the Caisse Fédérale de Crédit Mutuel. It
offers customers of its network of regional branches and specialized
divisions leasing solutions based on proximity, responsiveness and
expertise.

In 2022, the sector's activity across the entire scope grew by 23%,
exceeding €6.6 billion. As a result, the sector's outstandings were up
and stood at €14.5 billion. On a like-for-like basis, excluding the inclusion
of Bail Actea in the scope of consolidation, the volume remained up by
more than 9% and reached nearly €6 billion. With more than
€700 million, international production represents 11% of the sector’s
total production.

The integration of Bail Actea completes the multi-channel offer and
develops synergies in the leasing business line. This integration took
place while preserving the commercial momentum and value
proposition of the company, which achieved its highest production since
its creation and a growth of nearly 20% compared to 2021.

In 2022, the subsidiary continued to roll out the four priorities of the
Crédit Mutuel Alliance Fédérale’s strategic plan. CCLS is finalizing the
overhaul of its organization to promote quality of service and proximity.
Within Crédit Mutuel Leasing, the surveys carried out make it possible
to monitor the quality of the customer relationship throughout the
production chain, from the commercial offering to after-sales service,
including claims and restitution services. The NPS scores obtained vary
between 46 and 80.

To meet the Group’s ambitions in the field of mobility, Crédit Mutuel
Leasing is setting up a department dedicated to the motor sector. It
began by strengthening its pricing process and its management of
relations with manufacturers and suppliers. It has also tested several
used vehicle financing solutions to facilitate access to mobility. The
solutions designed by these experiments will be rolled out in 2023. The
company is renewing its communication actions around its Eco-mobility
rental offering promoting the environmental transition. The share of
electric and hybrid vehicles financed by private individuals exceeded
40% in 2022.

Finally, as part of its societal commitment, the sector is continuing its
actions to support the Restos du Cceur for the renewal of their
commercial vehicle fleet and is forging a new partnership with the
Fratries association. This association provides coliving residences
allowing young disabled people and young workers to live together
under the same roof.

Real estate leasing

Crédit Mutuel Real Estate Lease is a major player in the French real
estate leasing market. It meets the real estate investment needs of
Crédit Mutuel Alliance Fédérale customers. It covers companies,
professionals, social economy players and institutions. Crédit Mutuel
Real Estate Lease offers adapted financing for the acquisition or
construction of commercial buildings. Projects may involve commercial,
logistics or industrial premises, as well as healthcare facilities, offices or
hotels. The entity relies on the technical, legal, tax, financial and
regulatory expertise of its regional specialists. Its financing is distributed
under the Crédit Mutuel Real Estate Lease brand in Crédit Mutuel
branches and under the CIC Real Estate Lease brand in CIC branches.

Thanks to its expertise and the dynamism of its networks, Crédit Mutuel
Real Estate Lease ended 2022 with €946 million in financing granted. Its
total outstandings increased by é% to €6.3 billion. With this level of
production, Crédit Mutuel Real Estate Lease is once again positioned in
2022 as one of the leading real estate lessors in France.
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he development and implementation of digital tools to characterize
rojects in the banking networks make it possible to respond quickly to
Numerous financing studies are carried out

instantaneously, enabling our teams to work as closely as possible with
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ur customers. The continuation of the digitization work during this
scal year has made it possible to deploy the electronic signature of
nancing offers to all customers and should lead in 2023 to the creation

of a website dedicated to real estate leasing.

Finally, Crédit Mutuel Real Estate Lease continues to integrate the
environmental performance of the projects in its analysis of the

financing considered and thus favors renovation works and buildings
with high energy performances, labeled or with electrical production
processes.

13.1.3.3 Other

Crédit Mutuel Immobilier

C

rédit Mutuel Immobilier and its eight subsidiaries” make up Crédit

Mutuel Alliance Fédérale’s real estate network. It covers all real estate
activities in France and had 340 employees at the balance sheet date.

C

rédit Mutuel Immobilier:

acquires land to develop concerted development zones, produces
building land and offers land charges to real estate developers;

develops and markets real estate programs of main residences and
buy-to-let investments;

carries out real estate programs as a joint developer with the
developer customers of Crédit Mutuel Alliance Fédérale’s banking
networks;

participates in financing rounds in real estate development projects
with the group’s customer developers;

sells new real estate assets to Crédit Mutuel Alliance Fédérale
customers through AFEDIM. AFEDIM, which celebrates its
30" anniversary in 2022, relies on AFEDIM Gestion for its real estate
property leasing and management activities. Almost 50% of
investors/lessors via AFEDIM signed a management agreement with
AFEDIM Gestion;

markets existing homes vig AFEDIM Transactions, which rolled out its
offer to new territories in 2022.

The Crédit Mutuel Aménagement Foncier subsidiary continues to market

it

s building plots via AFEDIM, which alone will account for 50% of the

marketing volume in 2022. This year, Crédit Mutuel Aménagement
Foncier won two awards from the Union Nationale des Aménageurs:

the Sobriété Fonciére award with the Quartier Lizé program in
Montigny-Lés-Metz in the Moselle region. This eco-neighborhood
project aims to redevelop a former military barracks;

m the Low Carbon Trophy for the Clos des Vignes project in Marly
(Moselle], where a number of measures have been taken to reduce
the carbon footprint, including soft mobility, efficient rainwater
management, optimization of electrical equipment and night-time
lighting, use of low-emission materials, in-situ soil treatment, use of
recycled materials, on-site management of excavated and backfilled
materials, implementation of a green worksite charter, and reduction
of supply distances.

Crédit Mutuel Aménagement Foncier has also signed a cooperation
charter with Action Logement. By signing this charter, the subsidiary is
committed to putting its expertise at the service of low-income
households, by developing land and sustainable housing that respects
the environment and the region.

Ataraxia, the real estate development subsidiary, won the Pyramid
Competition of the Federation of Real Estate Developers of Brittany in
2022 in the category of industrial innovation for its construction
program of a wooden building, L /le O Bois.

During the month of October, Crédit Mutuel Aménagement Foncier and
Ataraxia Promoation joined the national Pink October campaign to raise
awareness of breast cancer screening. Their commitments focused on
two major actions: the participation of employees in solidarity races and
the payment of donations to the Ligue contre le cancer for all sales
contracts signed during this month.

Crédit Mutuel Home Loan SFH

Crédit Mutuel Home Loan SFH, a subsidiary of Banque Fédérative du
Crédit Mutuel, is responsible for raising funds from international
investors. It borrows on the financial markets by issuing
residential-mortgage backed securities rated AAA by the rating agencies
when they are guaranteed by the network’s home loans.

The main highlight of 2022 was the surge in inflation to levels not seen
for nearly 40 years. This inflationary shock coupled with the energy
crisis and the tightening of monetary policies led to high volatility in the
financial markets. Although the return of inflation was evident as early
as 2021 with the recovery of the post-pandemic economy, the conflict in
Ukraine, a source of strong pressure on energy and food prices, quickly
caused high and sustained inflation to spread to the entire global
economy. To combat the latter, central banks (led by the FED and ECB])
had to raise their interest rates very quickly and sharply. These
restrictive policies seem, at the beginning of 2023, to have slowed the
rise in inflation without weighing too much on growth. However, the
continuing high levels of inflation indicate that this battle is not yet
completely won.

Nonetheless, despite very volatile market conditions, bond markets
have remained resilient.

In this context, Crédit Mutuel Home Loan SFH issued five major issues
in 2022:

m in February: €1,500 million at five years [coupon rate of 0.625%);
m in February: €500 million at ten years (coupon rate of 0.875%);
m in June: €1,250 million at five years (coupon rate of 2.375%);

= in October: €1,000 million at seven years (coupon rate of 3.25%).
= in November: €1,000 million at five years (coupon rate of 2.56%).

(1) List of eight subsidiaries: development/subdivisions: Crédit Mutuel Aménagement Foncier; distribution of real estate property and services: AFEDIM and AFEDIM Gestion;
real estate development: ATARAXIA Promotion; real estate co-development: Crédit Mutuel Réalisations Immobiliéres; financing rounds: Crédit Mutuel Participations
Immobiliéres; real estate valuation: Valorisation Immobiliere; distribution of existing properties: AFEDIM Transactions.
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1.3.2 Insurance

INSURANCE
€13.3
_ billion
in revenue
OF NET PROFIT®

For over 50 years, Insurance has been carried out by Groupe des
Assurances du Crédit Mutuel (GACM). A major player in this field in
France, it covers the needs of retail, professional and corporate
customers. GACM's activity has been fully integrated since it was
created from a commercial and technological standpoint in Crédit
Mutuel Alliance Fédérale. The banking networks are the heart of GACM's
activity in France and abroad, with distribution mainly through the Crédit
Mutuel, CIC and Cofidis banking networks. In Belgium, GACM also relies
on the Beobank network and its own network of branches.

GACM accompanies its policyholders on a day-to-day basis to protect
their families, property, professional activity and their businesses. In
savings & retirement insurance, GACM offers a wide range of products
that can be adapted to the customer’s objectives: financing projects,
preparing for retirement or passing on capital. Customers have a range
of delegated management services at their disposal, including packaged
formulas, controlled management and arbitrage mandates. As part of its
Social and Mutualist Responsibility Policy, GACM has been offering,
since the end of 2020, the Pack UC Environnement 50, which gives
policyholders the opportunity to invest their savings in account units
that finance sustainable development.

The property & casualty insurance marketed makes it possible, notably
through motor and multi-risk property insurance policies, to cover
personal property and civil liability. GACM also offers insurance covering
all risks related to the activity of professionals and companies:
premises, equipment, vehicle, professional civil liability and legal
protection.
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36.6

Over
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policyholders

37.3%

of premiums
in insurance
account units

In health insurance, all contracts benefit from access to the Avance
Santé card for the payment of healthcare costs without immediate
debit. GACM offers a complete range of insurance products for retail
customers, professionals and businesses.

Lastly, GACM’s loan insurance covers the loans contracted by retail
customers, professionals and businesses in the event of death,
incapacity for work or loss of activity. Since 2021, GACM has eliminated
loan insurance medical formalities for loyal customers when financing
their primary residence.”’ Crédit Mutuel Alliance Fédérale thus allows
loyal customers to no longer be subject to additional premiums or
exclusions related to their state of health.

In 2022, with 36.6 million contracts, the insurance activity covered over
13 million policyholders. Written premiums, generated mainly in France,
were €13.3 billion, up 9.7% compared to 2021. This increase was mainly
driven by the 12.5% growth in gross premiums in savings & retirement
insurance, pensions and capitalization, which reached €7.0 billion. Gross
unit-linked premiums represented 37.3% of total premiums in France.
Net premiums, at €15 billion, were largely positive. This included
€1.6 billion in net premiums into unit-linked products and net premiums
into euro-denominated funds, which were almost at break-even.

(1] Offer subject to cumulative conditions, reserved for the purchase of the main residence, to customers who have domiciled their main income for at least seven years with
Crédit Mutuel or CIC, aged less than 62 years, within the limit of an insured capital of €500,000 per borrower, for any first underwriting to ACM of a borrower insurance
policy for their main residence, or for any customer. As a reminder, as of 2017, there is no longer any medical screening as of the second underwriting under the medical

acceptance retention.
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In addition, in 2022, GACM increased the rates paid to its policyholders
in France by one point, bringing the average rate paid to 2.30%. This
increase policy is made possible by the financial strength of GACM. The
compensation reserves built up over the years amount to 7.8% of life
insurance reserves?, a level among the highest in the market. The
financial assets making up the general funds remain in overall
unrealized capital gain.

P&C and protection insurance underwritten premiums amounted to
£6.3 billion. Property & Casualty insurance increased by 2.9% (including
+1.4% in motor insurance and +5.2% in property damage & liability) and
personal insurance by 4.7% (including +1.6% in health, +4.1% in
protection and +6.6% in creditor insurance), driven by the growth of the
contract portfolios.

Revenue generated by the international subsidiaries was €607 million,
comprising €192 million in Belgium and €403 million in Spain. At the end
of 2022, GACM and Axa Spain signed an agreement for the sale by
GACM SA of 100% of the capital of GACM Espafa to Axa Spain, for a sale
price of €311.7 million. This proposed disposal is expected to be finalized
in the second quarter of 2023 subject to obtaining the required
regulatory approvals.

(1) Provision ratio for profit sharing/mathematical reserves at the end of 2022.
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In line with its strategic development ambitions in the professional and
corporate market, GACM rolled out a new group health offer in the first
quarter. At the same time, a partnership strategy is being deployed to
complete the offer to professionals and companies of the Crédit Mutuel
and CIC networks. GACM also continued to expand its range of digital
services with, among other things, the addition of new functionalities to
the e-declaration. With nearly 50% of motor and property damage &
liability claims reported online in the second half of the year, the
e-declaration reflects GACM'’s ability to simplify procedures for
policyholders and improve service quality.

Thanks to this constant commitment, Crédit Mutuel finished first in the
overall ranking of insurers in the 2022 edition of the OpinionWay/Argus
insurance barometer on the image, attractiveness and reputation of
insurers. A result obtained thanks to the strong relationship of trust
created with policyholders as well as the relevance of the mutualist
bank-insurance model.

www.creditmutuelalliancefederale.fr
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€13.8 billion
Outstanding deposits

€21.4 billion
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€9.3 billion
EMTN outstandings
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(1) Share of Crédit Mutue! Alliance Fédérale net profit excluding the Holding segment. Excluding CIC Banque Privée [(activity within the CIC network and its five regional banks).

13.3.1 Asset management &

private banking

Crédit Mutuel Alliance Fédérale’s asset management and private
banking business line comprises:

m Crédit Mutuel Investment Managers, comprising seven asset
management entities;

m Groupe La Frangaise, which contains four management companies
and a distribution platform;

= Banque Transatlantique, Banque de Luxembourg and Bangue CIC
(Suisse).

13.3.1.1 Asset management

Crédit Mutuel Investment Managers

Crédit Mutuel Investment Managers, launched in early 2020, is Crédit
Mutuel Alliance Fédérale’s dedicated asset management business
center. It brings together the sales teams of all Crédit Mutuel Alliance
Fédérale management entities. The teams market all the investment
solutions offered by these entities, which retain their management
autonomy and independence.

Through a multi-entity model, this center of expertise promotes the
investment solutions of seven Crédit Mutuel Alliance Fédérale
management structures: Crédit Mutuel Asset Management, Banque de
Luxembourg Investments, CIC Market Solutions for structured products,
Cigogne Management for alternative funds, Crédit Mutuel Capital Privé
for private equity funds, CIC Private Debt for private debt funds and
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Dubly Transatlantique Gestion. They totaled €119 billion in outstandings
in 2022.

Creédit Mutuel Investment Managers supports the Crédit Mutuel Alliance
Fédérale networks, external distributors (private banks, fund selectors,
etc.), institutional investors and large companies. It offers them a wide
range of products and solutions adapted to their needs. With
54 employees, Crédit Mutuel Investment Managers, based in France and
Luxembourg, operates in six countries in Europe.

In 2022, the network coordination teams supported the deployment of
controlled management and developed several multi-media animation
tools.

In addition, Crédit Mutuel Investment Managers continued its
international development by multiplying events with producers and
with a new sales representative in French-speaking Switzerland.

Business in 2022 was conducted amid a complex overall environment
marked by the start of the war in Ukraine. This affected the course of all
economic, geopolitical and financial factors, leading to high inflation,
interest rate rises, substantial volatility in the financial markets, a
downgrading of the outlook for economic growth and a further increase
in the urgency of the climate and energy transition prompted by the
need for European sovereignty.

The year was marked by net inflows of €4.9 billion in non-money market
funds and structured EMTNs. Equity funds recorded positive net inflows
of €550 million after a volatile first half. At the end of the year, with the
return of positive rates, bond maturity funds regained their appeal to
investors. As a result, these funds attracted €800 million, reflecting the
importance of this category. Money market funds, for their part, after a
sharp decline in inflows at the beginning of the year, recorded a net
outflow of €1.4 billion.

Customer interest in structured EMTNs increased in 2022, both in
France and in Germany, with the return of capital-protected products
and the success of a dedicated product offering for external
distributors.

Crédit Mutuel Investment Managers coordinated the work on SFDR for
all producers in the face of the new constraints imposed by distributors.
In addition, consideration is being given to expanding and adapting the
responsible finance range so that it can be better distributed.

In September 2022, Crédit Mutuel Alliance Fédérale launched a study
with a view to setting up an asset management division grouping
together all third-party management structures within a multi-boutique
model. This study, called “Ensemble Gestion”, will lead to a large-scale
project with the objective of co-constructing a customer-oriented
organization so that Crédit Mutuel Alliance Fédérale becomes a major
player in asset management in France and Europe, committed and
responsible.

Crédit Mutuel Asset Management

Crédit Mutuel Asset Management is an asset management company of
Crédit Mutuel Alliance Fédérale. It offers a wide range of funds and
asset management solutions on behalf of third parties for retail
customers, businesses and institutions. Present in all listed asset
classes and management styles, its strategy is based primarily on the
balance between the search for performance and risk control.
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A major player in asset management, with €69.3 billion of assets under
management in France in 2022, Crédit Mutuel Asset Management offers
its customers high-performance, innovative and sustainable investment
solutions. It is particularly well known for its short-term flexible cash
solutions as an alternative to money market funds, as well as for its
long-term conviction solutions in direct bond and equity management in
all geographical areas and all capitalization sizes. Its global and
specialized expertise in fixed income management, equity management,
diversified management and quantitative management is reflected in
the management of more than 500 dedicated funds representing nearly
€10 billion in assets under management.

Its priority is to implement a responsible and sustainable approach in
each of its activities and areas of expertise. Its range of products meets
everyone’'s needs and helps finance virtuous solutions for a fair
ecological and energy transition for all. Its management processes and
teams of experts affirm its convictions in terms of responsible finance.

Crédit Mutuel Asset Management aims to fully integrate ESG issues at
three levels: issuer analysis, investment decisions and portfolio
construction. The offer includes 49 SRI funds with assets under
management of nearly €22 billion, of which 28 funds have received the
SRI label in 2022. CM-AM Global Climate Change has renewed its
GreenFin label. This fund invests in companies actively involved in the
fight against global warming, the energy transition and sustainable
development. These offers are also made available to external employee
savings plans. In 2022, 98% of Crédit Mutuel Asset Management’s
actively managed funds were classified as Article 8 or Article 9 under
SFDR regulations and Category 1 or Category 2 under French AMF
regulations.

In 2022, Crédit Mutuel Asset Management received several awards in
recognition of the expertise of its nearly 278 employees, including 45
managers. It was awarded the Performance label for the CM-AM PME
ETI Actions fund, in addition to two Regularity labels for the CM-AM
Global Leaders and CM-AM Tempéré International funds awarded by
Mieux Vivre Votre Argent. Le Revenu also rewarded Crédit Mutuel Asset
Management with two trophies - Trophy for the best diversified fund
range and a trophy for the CM-AM Global Gold fund. CM-AM PME-ETI
Actions received a Pyramide de la performance from Investissement
Conseils. Crédit Mutuel Asset Management was once again ranked in
the top 50 asset management companies by Funds magazine.

A player committed to responsible finance, it retrocedes part of the
investment income of the CM-AM Partage fund in the form of donations
to the France Active association. In 2022, 50% of the fund’s
management fees was donated as part of a solidarity-based approach
and to give meaning to its customers’ savings.

In 2022, Crédit Mutuel Asset Management launched eight new funds,
including CM-AM Objectif Emploi France, which targets companies that
create jobs in France, and CM-AM Global City Zen, which supports
companies by providing new solutions for the cities of tomorrow. In
addition, an Impact finance offer is being developed.

In addition, it is developing its SMR action plan in line with the ambitions
of Crédit Mutuel Alliance Fédérale. For example, conferences on
responsible finance have been organized for employees. The latter also
took part in Eco Clean Up Week, which consists of sorting files and
emails to free up storage space and reduce energy consumption. It has
published three "White paper" for clients and employees on the
transportation of green gas, inflation, and the transformation of waste
into raw materials, thus contributing to the debate on responsible and
sustainable finance.

www.creditmutuelalliancefederale.fr



In January, by publishing a glossary of “100 definitions of responsible
finance”, it anchored its educational positioning with the desire to
enable everyone to become familiar with definitions centered on ESG
topics. In addition, it continues to publish new educational videos on
responsible and sustainable finance on LinkedIn and on its website,
intended for the network, employees and customer members.

Crédit Mutuel Gestion

A subsidiary of Crédit Mutuel Asset Management, Crédit Mutuel Gestion
is the management company for the federations and banks of Crédit
Mutuel Alliance Fédérale. It offers various management services for
financial assets held in securities accounts, equity savings plans, life
insurance policies or capitalization. Retail customers, professionals,
companies or non-profit organizations can benefit from the expertise of
Crédit Mutuel Gestion’s asset managers. They can opt either for a
delegation of the management of their assets via discretionary
management, arbitration mandate or dedicated funds, or for an
accompaniment of the follow-up of their assets via advised
management or arbitration board.

Working in close collaboration with the networks, Crédit Mutuel Gestion
has opted for proximity by distributing its 179 employees over é regional
divisions to which 21 management centers belong. Crédit Mutuel
Gestion also supports the networks in developing their financial offering.
For example, it is involved in fund selection and allocation advice for
certain Crédit Mutuel insurance portfolios and certain securities
accounts and equity savings plans of federations and banks.

In 2022, the commercial activity led to the opening of 7,370 new
policies, resulting in a gross contribution of €3.2 billion. Thanks to net
capital injections of €13 billion, assets under management reached
€17.4 billion.

To support members and customers in their responsible investment
choices, Crédit Mutuel Gestion incorporates environmental, social and
governance criteria into its investment policy, adapting to a demanding
regulatory environment. The consideration of ESG criteria alongside
financial indicators aims to identify companies that are both efficient
and innovative and offer solutions to meet environmental and social
challenges.

In 2022, Crédit Mutuel Gestion also supported the networks in their
development and in changing their financial offerings. As part of the
implementation of the new pricing of Crédit Mutuel Alliance Fédérale
securities for all its members and customers, the pricing of the various
services delegated to Crédit Mutuel Gestion was reviewed, with the
ever-increasing desire for transparency and simplicity.

In discretionary management, the new international 70-100 profile is
now offered, enabling investments mainly in equities outside the euro
Z0ne.

Groupe La Frangaise

Groupe La Frangaise is a management company and a wholly-owned
subsidiary of Crédit Mutuel Nord Europe (CMNE], which joined Caisse
Fédérale de Crédit Mutuel on January 1, 2022. La Francaise deploys a
multi-boutigue  model for institutional and wealth management
customers in France and abroad. Its activity is organized around two
pillars: "real estate assets" and "financial assets". With 549 employees,
La Frangaise managed €49.6 billion in assets at December 31, 2022.
Thanks to varied expertise and adapted investment offers, its sales
teams offer solutions that meet the challenges and needs of its
customers. Investment solutions are also deployed internationally. In
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addition to its presence in Paris, La Francaise has offices in Frankfurt,
Hamburg, London, Luxembourg, Madrid, Milan, Singapore and Seoul.
Outside France, assets under management on behalf of third parties
represented 27%. Committed player, groupe La Francgaise takes into
account the impact of its decisions and activities on society and the
environment; CSR is one of its strategic axes for creating long-term
value. It is reflected in the desire to combine performance and
sustainability through the design of appropriate investment solutions.

In September 2022, Crédit Mutuel Alliance Fédérale launched a project
to set up an asset management division grouping together all
third-party management structures within a multi-boutique model in
which the groupe La Frangaise participates.

A key player in the real estate asset class under a single brand, La
Francaise Real Estate Managers (REMJ, La Francaise meets the needs of
customers, institutional investors and individuals. It is present across
the entire value chain of real estate management with teams of experts
dedicated to each stage of the investment, management and
development of real estate assets. At the end of 2022, La Frangaise
REM posted more than €32.7 billion in assets under management, up 9%
compared to 2021, including 23% outside France. The financial assets
division, through its subsidiary La Francaise Asset Management,
provides niche expertise with resolutely sustainable fixed income and
equity solutions, cross-asset management as well as quantitative
offerings and expertise in private equity and innovative managers. As a
committed player, it has a proprietary SRI research center that feeds all
the management teams, enabling it to offer a range of products with
high sustainability standards.

In accordance with its medium-term plan, La Francaise continued its
strategy on its two pillars of activity: real estate and financial assets.

In 2022, La Frangaise Real Estate Managers reaffirms its position as a
key player in the European real estate market by pursuing its real estate
strategy structured around sustainability, services and location. The
year 2022 also marks an important stage in the group’s international
development. On the back of a significant increase in demand from
Asian investars, particularly for European real estate, La Frangaise REM
opened a second office in Asia, in Singapore, to fuel this growth.

On the financial assets pillar, La Francaise is pursuing its strategy
structured around niche expertise that integrates the sustainable
dimension. In the fall, La Frangaise AM launched the LF crédit innovation
fund, the quintessence of its expertise in fixed income, trend capture
and sustainability. NewAlpha Asset Management, a subsidiary of the La
Frangaise group, continued its development with the closing of the
Emergence techs for good fund for €100 million and the winning of an
advisory mandate from the LACERA pension fund (Los Angeles County
pension fund).

In 2022, groupe La Frangaise continued its efforts in the area of
sustainable investment: two investment funds in La Frangaise AM'’s
Climate Transition range were awarded the three-star Forum Nachaltige
Geldanlagen label, a recognized quality standard for sustainable
investments in the German-speaking financial markets. It has also
advanced and formalized a number of research projects, including a
climate-oriented strategic asset allocation model and a climate stress
test tool. Finally, the SCPI LF Avenir Santé, created at the end of 2021,
has found its place in the Group’s real estate savings offer thanks to an
adapted sustainable investment strategy, which has enabled it to obtain
the SRI label.
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Cigogne Management

Founded and owned by Crédit Mutuel Alliance Fédérale, Cigogne
Management is a Luxembourg-based asset management company
specializing in alternative management. Its particularity is to offer
investors absolute return products in a context of controlled risk.
Cigogne Management manages thematic or diversified alternative
investment funds, a UCITS fund as well as indexed structured products.
It benefits from the alternative asset management experience of CIC,
which advises it. The products created are offered to customers with a
view to long-term investment with a recommended holding period of
between three and five years minimum.

The team of 10 Luxembourg-based managers manages €1.7 billion of
assets for its investors through a range of eight funds.

Despite a complicated year in 2022, the Stork Fund DMS fund of funds,
Cigogne Management's core vehicle, posted a good annual performance
(+1.24%), particularly in comparison with traditional asset classes. This
performance has particularly benefited from the dynamic reallocation
between the various underlying sub-funds. At the same time, the
numerous investment opportunities set up in a volatile environment,
coupled with the quality of the stock selection, suggest a significant
potential for 2023.

The year also saw an increase in Cigogne Management's commitment
to Crédit Mutuel Alliance Fédérale’s corporate priorities and objectives,
particularly with regard to environmental and societal aspects.

As far as its products are concerned, Cigogne Management has thus
committed to a transformation process that will enable it to increase its
ESG commitment via their classification as Article 8 under the SFDR
regulation. Indeed, until now, the specificity of the company’s core
business, ie. alternative management, seemed incompatible with the
adoption of ESG labels or guidelines. The in-depth analysis of the
regulatory and competitive framework was an opportunity for the
company to intensify discussions in this area. The company aims to
convert part of its range to the so-called Article 8 category by the end of
fiscal year 2023, allowing its products to promote environmental and
social characteristics with a minimum proportion of sustainable
investments.

CIC Private Debt

For the past 20 years, CIC Private Debt has been a leading player in
disintermediated financing for European SMEs and ISEs. CIC Private
Debt benefits from a dense business flow thanks to its historical
presence in the private debt market, with a team of 34 professionals
whose expertise is recognized in the market. Its activities are structured
around four investment divisions to address a large number of financing
opportunities: Mezzanine and Unitranche, Senior Mid Cap Debt, Senior
Large Cap Debt and Infrastructure Debt. As a responsible investor, CIC
Private Debt integrates ESG issues throughout the investment process,
particularly during the pre-investment phase in order to include ESG in
the decision-making process and during the post-investment phase.
This is done in order to raise awareness and support portfolio
companies in their ESG approach.

CIC Private Debt is committed to adopting a responsible investor policy
covering environmental, social/societal and governance issues, through
the establishment of a Responsible Investor charter that applies to the
entire team and the funds under management. CIC Private Debt is also a
signatory of the Principles for Responsible Investment (PRI) and the
France Invest charter.

With twelve funds under management, this entity manages €3 billion in
assets.

In 2022, CIC Private Debt launched a new impact fund: CIC Transition
Infra Debt 2, classified as an Article ? SFDR. Its purpose is to support, in
France and abroad, the development of infrastructures dedicated to the
production of renewable energy and the fight against climate change.

Crédit Mutuel Epargne Salariale

Crédit Mutuel Epargne Salariale is Crédit Mutuel Alliance Fédérale’s
specialized business center for the custody account keeping and
management of employee savings accounts. It offers dedicated and
personalized support to companies and their employees to assist them
set up employee savings and retirement savings plans. The offers are
distributed by Crédit Mutuel banks and CIC branches under their own
brands, as well as by a network of accounting firms. Crédit Mutuel
Epargne Salariale is active on all markets but stands out through its
turnkey offer for companies with less than 50 employees.

Crédit Mutuel Epargne Salariale has more than 1.25 million employee
savings accounts and nearly 67,100 corporate customers. The total
amount of assets under management is €10.6 billion. The distribution of
new contracts amounted to 15,276 contracts, of which 8,906 were
funded in the first year. Gross inflows reached a new high of
€1,752.0 million, up 15.5%, including €178.2 million for payments on new
contracts. Net inflows amounted to €413.7 million (+88.9%). The year
was marked by the government’s measure to protect purchasing power,
authorizing savers to release up to €10,000 exempt from social security
contributions and income tax. The withdrawals related to this measure
represented €142.8 million, i.e. 6.54% of eligible outstandings and 1.36%
of total outstandings.

In terms of activity, the year saw continued support for customers and
netwaorks, in particular through the implementation of facilitators for the
account managers of the local banks and branches. The crisis situation
has highlighted, for many companies, the interest in equipping
themselves with value-sharing, motivation and loyalty devices for their
employees.

In addition to the robo-advisor, human support is now offered to
investors to guide them in their fund choices. As proof of the quality of
its systems and support, Crédit Mutuel Epargne Salariale was ranked
“Incontournable” - the best position in the ranking - by Décideurs, the
reference magazine for the HR profession.

1.3.3.1.2  Private banking

Crédit Mutuel Alliance Fédérale’s private banking is focused on providing
quality customer service, in accordance with the profession’s best
practices. It relies on several entities each with a unique positioning. In
France, the activity is provided by CIC Banque Privée and Banque
Transatlantique. CIC Banque privée, a branch business line integrated
into the CIC network, addresses first of all the needs of business
owners. Banque Transatlantique offers custom private banking services
and stock-options. It also offers services dedicated to French customers
living aboard. Internationally, the group has private banking entities in
zones presenting strong growth potential such as Luxembourg,
Switzerland and Belgium.

These outlets offer, in France as well as abroad, a large range of
services with high added value to nearly 190,000 customers. Depending
on its market and its capabilities, each entity may intervene in other
customer segments than just the private clientele.

Private banking™ totaled €178 billion in assets under management and
€31 billion in loans.

(1) Data on all private banking business [CIC Private Banking, Banque Transatlantique Group, Banque de Luxembourg and Banque CIC [Suisse).
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CIC Banque Privée

For more than 150 years, CIC Banque Privée has supported wealthy
families and business leaders in the development of their personal and
professional assets. CIC Banque Privée has 310 employees in 45
branches in France who offer high value-added services in the fields of
financial and wealth engineering, asset allocation and financial
management.

Alongside the wealth management engineers, the private bankers meet
with business owners to identify their needs and define their business
and wealth strategy. Solutions are then proposed in synergy with the
network’s business lines, which are experts in supporting companies.
CIC Banque Privée benefits from the national presence of the CIC
network and its representation offices worldwide.

In 2022, CIC Banque Privée continued its development by offering new
structured products, investment funds in unlisted assets and delegated
management. For example, the Bagan Acti City fund invests in so-called
urban logistics properties, while the Convert Hotel fund illustrates a new
generation of hotels that combine traditional hotel services with a
number of innovative services. In delegated management, the
deployment of controlled management and a new management
mandate in life insurance rounds out the range of services offered.

In addition, key private bankers have been appointed in each region to
assist customers whose wealth level requires a quasi-institutional
approach. Similarly, private bankers with expertise in the field of
innovation are trained to support customers who are managers of
start-ups and innovative companies.

Banque Transatlantique

A private bank since 1881, Banque Transatlantique is a subsidiary of
Crédit Mutuel Alliance Fédérale. Unique among private banks, Banque
Transatlantiqgue has earned the trust of its customers through the
specificity of its services and business lines: executive management,
large families, expatriates, senior government officials, and tech
entrepreneurs.

Demanding in the quality of its know-how, Banque Transatlantique
combines a transgenerational and cross-border approach. Its priority is
to build a coherent long-term wealth strategy according to the
customer’s objectives, investor profile and family context. Banque
Transatlantique has also positioned itself for a century on the market of
diplomats and more generally of French expatriates, present in
170 countries.

Banque Transatlantique is the leader in France in shareholding plan
management and its expertise in private banking is well known and
recognized. Asset allocation and management are handled by its
subsidiaries Transatlantique Private Wealth and Dubly Transatlantique
Gestion. Banque Transatlantique also supports its customers who wish
to give meaning to their money through the Fonds de Dotation
Transatlantique, which celebrated its 10" anniversary in 2022 and
distributed more than €2 million in 2022.

Banque Transatlantique continues to expand in France through its ten
branches and abroad in Geneva, London, Luxembourg, Brussels, Hong
Kong, Singapore, Montreal, New York, Boston and San Francisco. Its
subsidiary BT Belgium has opened a new office in Kortrijk to get closer
to its Flemish Belgian customers.

Its 445 employees provide and guarantee local private asset
management expertise. Despite an uncertain economic context, the
activity of Banque Transatlantique continued to grow in 2022 to reach
€197.7 million in net banking income.
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In 2022, Banque Transatlantique is once again ranked as an “Essential
Bank” in the Affiliated Banks category, by Décideurs Magazine.

At the same time, the 4"edition of the Banque Transatlantique
Expatriation Observatory was launched in partnership with the Union
des Francais de [Etranger association and OpinionWay. This
observatory, based on a survey of a large number of French people
living abroad, shows the main trends and reasons for expatriation.

Banque de Luxembourg

Founded in 1920, Banque de Luxembourg is one of the largest banks in
Luxembourg. With more than 1,000 employees, it serves local and
international retail customers, entrepreneurs and professionals in the
asset management business.

It offers private customers tailor-made support in the management,
valuation and transmission of their assets and the financing of their
projects. It also supports families on issues of governance or the
implementation of philanthropic projects. It relies on its subsidiary
Banque de Luxembourg Investments (BLI) to offer its clients expertise in
asset management through a diversified range of investment funds.

Banque de Luxembourg also supports entrepreneurs - with particular
attention to their families - as well as real estate developers, both in the
financing of their projects and in their cash management. In terms of
governance, a particular know-how in business transmission has been
developed, including the integration of the rising generation, with the
dual objective of perpetuating the company and preserving family
harmony.

In addition, as a pioneer in the development of a pole of competence
dedicated to investment funds, it provides initiators with a wide range
of services, both in the area of liquid assets and private assets, with
enhanced ESG expertise. Support ranges from the creation of
investment vehicles to central administration and international
distribution. Independent advisors and asset managers benefit from a
wide range of customized products and services, allowing them to
delegate their administrative tasks and focus fully on their core
business: advising their customers and developing their business.

In 2022, the Universal Investment Group acquired the entire capital of
European Fund Administration (EFA], in which Banque de Luxembourg
held 31.51% of the shares. EFA is one of the main independent fund
administration players in Luxembourg. The sale of its stake and the
related commercial agreements enable Banque de Luxembourg to
maintain its business, operational and pricing model in the area of
investment fund services.

Banque de Luxembourg also acquired a stake in i-Hub SA, a service
provider specializing in the management of customer documentation in
the context of KYC obligations - Know Your Customer -, which enables
customers and the bank to simplify and streamline repetitive business
relationship documentation processes.

Banque de Luxembourg has received several awards in 2022 for its
asset management and the performance of its funds through its
management company BLI. It was named Best Regional Company in the
Allocation category by Quantalys Awards in France. In addition, several
sub-funds of the BL SICAV were awarded first place in their respective
categories by L’Echo/Tijd Fund Awards (Belgium]), Nordics Lipper Fund
Awards and Globes de la Gestion (France). BL Fund Selection Smart
Evolution won third place in the one-year flexible-custodian category of
the Osterreichischer Dachfonds-Award 2022.
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Banque de Luxembourg is particularly committed to the digitization of
its processes in order to optimize the customer experience and increase
the productivity of its teams. As such, a new web banking platform has
been available to all customers since 2022. A document platform
incorporating electronic signature functionalities is also in place as part
of the paperless policy. On the innovation front, Banque de Luxembourg
is extending so-called agile practices to the implementation of its
projects and is reviewing its approach to the definition, monitoring and
management of its project portfalio.

In 2022, Banque de Luxembourg continued to deliver on its
sustainability ambitions by launching numerous initiatives. It thus meets
the expectations of its stakeholders, the requirements of B Corp
certification and regulations in this area. From an environmental
standpoint, in 2022 it carried out its first carbon assessment and
defined actions dedicated to reducing its carbon footprint. With the
entry into force of MiFID 2 ESG during the year, Banque de Luxembourg
now collects the ESG preferences of its customers and adapts its offer
accordingly. Finally, Banque de Luxembourg has set up an Ethics
Committee, a Diversity, Equity and Inclusion Committee and a third
member of the Board of Directors.

Banque CIC (Suisse)

Established for more than 100 years in Switzerland, Banque CIC (Suisse)
aims to meet the financial needs of businesses, entrepreneurs and
private individuals. This omnichannel bank combines tradition and a
spirit of innovation, efficiency and flexibility. Banque CIC (Suisse] sets
itself apart from other banks by its commitment to entrepreneurial
action, its short decision circuits, its financial stability, its advice
focused on added value and its custom-made solutions.

In serving its customers, Banque CIC (Suisse) supports them by giving
priority to the human aspect throughout the relationship. Dedicated
customer advisors provide personalized support to best meet customer
needs. In addition, customers benefit from access to various digital
solutions enabling them to interact with the bank 24 hours a day, seven
days a week.

In 2022, Banque CIC combined its digital offering under the name CIC
ON. CIC ON is a hybrid banking offer combining traditional and digital
banking. Its operation is completely modular, so that customers can
individually compose their banking package according to their needs.
This offer targets new, younger customer segments and meets the
needs of modern banking customers.

With a balance sheet total of over €13.3billion and more than
445 employees, Banque CIC (Suisse] is a long-term component of the
Swiss banking landscape. It takes advantage of its omnichannel
approach by combining personal support and proximity to customers
with its e-banking solution, CIC eLounge.

1.3.3.2 Corporate banking

Corporate banking meets the strategic challenges of Crédit Mutuel
Alliance Fédérale’s large corporate and institutional customers. It
intervenes as part of a global approach to their needs. Its teams are
based both in France and in CIC branches in London, Brussels, New
York, Singapore and Hong Kong. Corporate banking offers specialized
financing and development solutions adapted to the needs of each
customer in France and abroad. It also supports the action of the
business’ networks for their large customers.
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13.3.2.1 CIC Corporate: large companies

and institutional investors

CIC Corporate is the point of entry and contact for Crédit Mutuel Alliance
Fédérale’s major customer accounts. It assists large French or foreign
industrial companies, whether listed or not, with revenue of more than
€500 million. It also offers its solutions to institutional investors such as
insurance companies and pension funds. Finally, it meets the needs of
public/semi-public organizations such as large non-pro or social
organizations.

Organized by economic sector, the CIC Corporate team is made up of
sales associates with a customer portfolio. They advise and propose
financing solutions adapted to needs or the activity. Employees also
draw on the expertise of Crédit Mutuel Alliance Fédérale’s various
business lines in France and abroad, which they coordinate.

The year was marked by a very good level of activity supported by the
implementation of new financing, with outstandings rising to their
highest level in five years. Actions focused on emblematic financings
related to the M&A activity of customers or major asset transactions.
Despite the difficult market context, CIC Corporate confirmed its leading
role in several bond issues. In terms of coverage, achievements have
mainly concerned the factoring and real estate leasing sectors. Trading
floor activities (derivatives) and leasing also saw an increase in their
production.

In 2022, the team dedicated to structuring and sustainable finance was
strengthened. In charge of structuring impact financing for customers, it
assists CIC Corporate sales representatives in arranging financing for
their customers. It supports the medium- and large-sized corporate
teams of CIC’s regional banks. It also responds to requests from BECM
for its medium and large corporate customers, from the bond
structuring department and from the specialized financing department
and other specialized business lines that request it.

1.3.3.2.2 Structured finance

CIC's structured financing department supports the projects of Crédit
Mutuel Alliance Fédérale’s corporate customers. Comprised of four
business lines: acquisition financing, project financing, asset financing
and securitization, it offers solutions adapted to each type of
transaction. Its teams operate in France and internationally, with
branches in New York, London, Brussels, Hong Kong and Singapore.

The acquisitions financing business line helps its customers to carry out
their corporate transfer, external growth and development projects. Its
expertise and know-how in structuring allow it to offer customized
financing.

In terms of project financing, after performing in-depth analysis of the
project, CIC prepares tailor-made financial packages. It draws on the
expertise and experience of a dedicated team of project analysts. CIC is
notably involved in project financing in the energy and infrastructure
fields. It has specific expertise in renewable energies. Financing with a
positive climate impact totaled €2.5 billion. Europe continues to
dominate the geographical distribution of outstandings with 75% of
authorizations granted. The other projects originated in Asia Pacific and
the Americas.
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The asset financing business line offers its expertise in France and
abroad. It operates in the aeronautics sector for the financing of aircraft
fleets. In maritime transport, it offers to finance transport vessels,
passengers and containers. It also covers the energy sector, with the
financing of LNG carriers and, since 2019, the rail sector. The team in
charge of maritime financing stood out in 2022 with the arrangement
and financing of two cargo vessels for TOWT and Neoline. At the end of
June, CIC was awarded the Leasing Deal of the Year prize by Marine
Money magazine for its major involvement in the $970 million financing
of a fleet of six LNG carriers for the French subsidiary of the Norwegian
shipowner Knutsen, Knutsen France LNG.

The securitization business line is responsible for the sale of marketable
securities. Since 2019, CIC has had a “Satellite” securitization vehicle
that refinances the bank’s securitization transactions with its corporate
customers.

1.3.3.2.3 International activities

and foreign branches

CIC, through its international activities department supports corporate
customers in carrying out their international projects. The support of
these customers and the development of their activities abroad is
achieved thanks to the support of Crédit Mutuel Alliance Fédérale
networks in Germany, Spain and Switzerland, CIC branches and
representative offices and strategic partnerships.

CIC's five branches in Great Britain, the United States, Hong Kong,
Singapore and Belgium aim to support and finance corporate customers
in strategic areas of the world. They also enable them to access other
Group business lines, such as financing for acquisitions, assets, projects
or capital markets. The mission of the 36 representative offices -
including the five international development offices located in these
branches - is to assist Crédit Mutuel Alliance Fédérale’s customers in
their development projects. They respond to requests from customers
seeking information on markets or looking for a distributor, supplier or
sales agent. Locally, these representative offices maintain effective
relationships with the customers’ banks and subsidiaries. They also
work on behalf of other Crédit Mutuel Alliance Fédérale business lines,
in close collaboration with the CIC Aidexport subsidiary. International
customers support is also based on strategic partnerships: in Canada
with Desjardins, in China with Bank of East Asia, in the Maghreb with
Bank of Africa BMCE Group and Banque de Tunisie. Overall, through its
various netwarks, more than 50 countries are covered.

The international activities department provides its customers with a
full range of offers to address development issues outside France. It
offers banking products and services designed to guarantee, safeguard
and finance international business transactions. Customers thus have
access to documentary letters of credit, international guarantees, cash
flow and currency risk management, export financing and working
capital requirements. Against a backdrop of geopolitical stress and lack
of visibility, the volume of confirmed documentary credits rose by
16.79%, confirming the desire to support exporting companies by
securing their payments.

Managed by a single ISO 9001-certified business center, the processing
of international documentary transactions and guarantees is spread
across France in five regional hubs to ensure close collaboration with
corporate banking branches.
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In addition to the traditional roles of trusted intermediary in international
business transactions, CIC offers companies international support.
Through its specialized subsidiary, CIC Aidexport, customers receive
personalized assistance and advice for their international development.
Dedicated employees work closely with the network’s account
managers, branches and representative offices. Their role is to develop
multi-market targeting, select partners, assist in the commercial or
industrial implantation and offer a detailed and realistic analysis of the
target market. In 2022, nearly 302 companies were supported by CIC
Aidexport. During this period of various tensions (economic,
geopolitical...], the teams of the representative offices played, for the
customers, a role of ambassadors constituting an effective relay.

1.3.3.3 Capital Markets

1.3.3.3.1 Commercial activities

(CIC Market Solutions)

CIC Market Solutions assists corporate customers with their needs for
access to market financing, interest rate, currency and commodity risk
hedging and corporate brokerage; and financial institutions with their
market access and asset servicing needs. By connecting issuers and
investors, CIC Market Solutions enables the successful completion of
the financial transactions entrusted to it.

CIC Market Solutions thus advises and accompanies corporate
customers and financial institutions in their risk hedging issues in terms
of interest rates, exchange rates and commodities. CIC Market Solutions
provides both standardized hedging solutions and fully customized
solutions adapted to the identified risk issue. More than 100,000
hedging transactions were processed on behalf of more than 6,000
customers. CIC Market Solutions operates in the euro interest rate
market, foreign exchange markets and the main commodity categories:
energy, industrial metals and agricultural commodities. In 2022, the
commodities offer was enriched with an electricity hedging product.

CIC Market Solutions carries out transactions on financial instruments
for its customers: bonds, equities, ETFs and derivatives on regulated
markets.

With €9.3 billion in structured EMTNs outstanding at the end of 2022
(€4 billion issued in 2022) and 1,800 products issued, CIC Market
Solutions offers corporate clients and wealthy or institutional investors,
customers of the Group’s networks or its external partners, a
high-performance range of investment products as part of CIC’s issue
program.

As Crédit Mutuel Alliance Fédérale’s business line for market financing
and other financial transactions, CIC Market Solutions took part in 48
primary transactions in 2022, including 44 bond issues on behalf of
corporate issuers or the financial sector and four transactions, including
two initial public offerings, despite a very unfavorable market
environment for fundraising due to high volatility, rising interest rates
and spread widening. CIC Market Solutions also proposes corporate
brokerage solutions to businesses (liquidity agreement, share buyback,
corporate execution, reclassification of shareholdings, sponsor listing),
securities services for issuers (keeping the shareholders’ register,
preparing and holding Shareholders’ Meetings, financial services for
security transactions) as well as sponsored research, and evaluation
and diagnosis.
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CIC Market Solutions also offers range of dedicated services to support
and advise financial institutions whether they are asset management
companies or institutional investors: investment decision assistance
solutions, execution and post-market solutions, custody account
keeping and depository solutions for UCIs. With over 130 deposited
management companies and over 36,000 administered customer
accounts, CIC Market Solutions is the leader on the portfolio
management companies and independent UCI's segment for custody
account keeping and the depository function. CIC Market Solutions also
supports its customers internationally, thanks in particular to the Market
Solutions Asia teams in Singapore and the USA (CIC Market
Solutions Inc.).

Drawing on the expertise of its analysts - economic and strategy, equity
and credit - and its partners (M.M.Warburg & Co and ESNLLP -
European Securities Network], CIC Market Solutions offers a broad
equity research coverage of more than 550 European companies.

CIC Market Solutions has also developed its range of products and
services related to the environmental transition and in line with Crédit
Mutuel Alliance Fédérale’s strategy: strengthening of its Sustainable
Research division to complete the global research offer for investor
customers, support for issuers in their ESG bond operations (issuance of
Sustainability-Linked Bonds, Green Bonds, Social Bonds), and support
for its customers in their ecological transition process by offering them
hedging products that respond to a transition problem.

13.3.3.2 Investing activities

The investment activity essentially covers the buying and selling of
securities acquired with the intention of holding them long-term, as well
as transactions on financial instruments related to them. These
transactions performed by CIC Marchés in CIC's balance sheet, give
Creédit Mutuel Alliance Fédérale control over the main market products
which are necessary for its customers and itself. The investment
strategy is to achieve positive performance by limiting the volatility of
the financial results from these activities.

The investment business line covers a wide range of financial
instruments. It is divided into three desks: rate desk (fixed income),
equities desk (M&A special and hybrid operations] and credit desk
(ABS/MBS, corporate loans, financial institutions, treasury securities).
These activities are organized into specialties defined by the body of
rules. The teams in charge of these activities conduct these
transactions according to a strict framework of limitations. In 2022, the
recurring hedges put in place to reduce volatility made it possible to
mitigate the variations related to the war in Ukraine and the British draft
budget.

The expertise deployed is also used for Crédit Mutuel Alliance Fédérale’s
alternative management company, Cigogne Management SA, which CIC
provides investment advice for. Cigogne Management SA's
outstandings at the end of 2022 amounted to €1.7 billion.

In 2022, the Investment business line continued to adjust its portfolios
to the changes in Crédit Mutuel Alliance Fédérale’s sectoral policies,
reflecting the group’s commitment to supporting the environmental
transition. In addition, the business line supports a “Finance and
Environmental Issues” research chair created in September 2022 with
the Fondation Université de Strasbourg.
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1.3.3.4 Private equity

Crédit Mutuel Equity groups all Crédit Mutuel Alliance Fédérale’s capital
investment activities: private equity, capital transmission, capital
innovation. For over 40 years, this entity has provided capital support to
senior management. At all stages of their business development, it
gives them the resources and time necessary to implement their
transformation projects. Crédit Mutuel Equity is present in France
through eight offices: Paris, Lyon, Nantes, Bordeaux, Lille, Strasbourg,
Marseille and Toulouse. It is also established internationally through its
subsidiaries in Germany, Belgium, Switzerland and Canada.

Crédit Mutuel Equity invests Crédit Mutuel Alliance Fédérale's
shareholders’ equity on a long-term basis and works alongside its
managers to help them create financial and extra-financial value, and to
help them reach new levels of economic, social and environmental
development. Proof of this commitment: more than a quarter of its 329
investments have been held for more than ten years. Portfolio turnover
remains, however, very dynamic and indicative of the structure’s
strength: more than €1 billion on average are invested and divested
every two years.

2022 was again marked by strong business momentum and the
resilience of the portfolio, demonstrating great overall strength. A total
of €436.5 million was invested in proprietary trading, of which nearly
half in new operations.

In 2022, Crédit Mutuel Equity is making 27 new investments, including:
Poclain  (design, manufacture and marketing of hydrostatic
transmissions), Prevote (transport, courier and vehicle rental solutions],
Au Forum du Batiment (distributor of materials and tools for building
tradesmen), Fareneit (construction and maintenance of technical
building installations), Athome (insulation and thermal renovation),
Axess [expert in digital transformation for companies and
administrations), CES Technology (design and manufacture of high-end
embedded electronic cards and systems), Elydan (design, manufacture
and distribution of tubes and solutions in extruded polymer). In terms of
innovation capital, investments were made in Néobrain (a software
platform for skills management], Implicity (remote cardiac monitoring),
Latitude (space launchers and rocket engines), and Therapixel (Al for
breast cancer detection).

Crédit Mutuel Equity is also reinvesting in Frenehard & Michaux (roofing
hardware, galvanization, scaffolding access), Rand Freres (distribution
of costume jewelry and accessories) and Devialet (acoustic
engineering).

Portfolio rotation is once again very active. Divestments generated total
capital gains of over €331 million. The main divestments include Altrad
Investment Authority (industrial services and equipment for industry and
construction), Paprec (recycling and waste recovery], Itesa (distributor
of security products, video surveillance alarms, access control, fire
protection) and Financiere Grimonprez (logistics).

At the end of 2022 the proprietary trading portfolio had €3.3 billion of
outstandings invested in nearly 330 diversified interests.

In third-party management, Crédit Mutuel Capital Privé uses
shareholders’ equity to finance infrastructure projects that meet the
challenges of ecological and energy, demographic and digital
transitions. Its long-term approach makes it possible to respond to the
need for structural investments linked to these changes in order to
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generate positive, concrete and measurable impacts for the benefit of
the territories. To this end, the projects supported by Crédit Mutuel
Capital Privé via its Siloé Infrastructures fund, of which Crédit Mutuel
Equity is the sponsor and main subscriber, must meet one of these
three requirements:

= ensure the transition to low-carbon energy and develop decentralized
and flexible electricity production;

m support the aging of the population and facilitate future mobility;

m develop new infrastructures and digital services that promote the
economic development of the regions.

At the balance sheet date, more than €168 million had been deployed in
these projects, mainly in the energy transition. Outstanding funds under
management amounted to €189.8 million.

For its part, CIC Conseil, a subsidiary of Crédit Mutuel Equity specializing
in mergers and acquisitions, completed 39 transactions, enabling it to
achieve a record year in commissions.

1.3.4 IT, logistics and the press

IT, LOGISTICS
& PRESS

OF NET PROFIT®

(1) Share of Crédit Mutuef Alliance Fédérale net profit excluding the Holding segment.
(2] Source: Atlas 2022 En toute sécurité - Residentiai remote surveifiance.
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Crédit Mutuel Equity also accelerates the structuring of support for its
investments. The objective is to implement a sustainable transformation
of these companies in terms of their human values and their economic
and environmental approach. This orientation aims to make them more
financially and non-financially sound. This requires, in particular, the
definition of a responsible and sustainable roadmap, or the
implementation of impact monitoring tools.

Crédit Mutuel Equity has also signed a three-year sponsorship
agreement with the French Institute of Corporate Governance (IFGE)
and participates, with the managers of its subsidiaries, in research work
on responsible governance.

Crédit Mutuel Equity is thus positioned as a player in the field of finance
focused on the common interest, concerned with sharing value creation
among all stakeholders, including employees, as a shareholder that
assumes its position as a local player at the service of regional
development, and as an investor committed to the long term through its
model for deploying its own capital.

637700

subscribers

in France and Belgium

regional press titles

Over

800,000

copies sold per day

This division comprises Crédit Mutuel Alliance Fédérale’s IT companies, logistic structures and press activities.

Euro-Information

Euro-Information acts as the IT sub-holding company for the group. In particular, it provides financing for all IT and peri-IT investments and for the

group’s technical subsidiaries.
In 2022, its revenue amounted to €1.5 billion.
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Euro-Information Développements

Euro-Information Développements is in charge of all the group’s IT
developments and is responsible for the development of the information
system shared by 16 Crédit Mutuel Fédérations, the CIC banks and the
various Crédit Mutuel and CIC business lines. The needs are taken care
of according to guiding principles: quality of the service provided,
security, data protection and control of technologies and developments.
In 2022, the activity of EID development teams was stable: -0.34% of
man-days produced compared to 2021.

Some of the 2022 achievements are presented below, in line with the
commitments of the Benefit corporation:

m as part of commitment 10 of mission 4, “As a solidarity-based
company, we contribute to regional development”, the Pay Asso
digital payment solution was offered to associations and civil liability
coverage to their directors;

m in addition to commitment 14 of mission 5 “As a responsible
company, we are working for a fairer and more sustainable society”,
the Euro-Information Développement insurance sector was mobilized
to implement the abandonment of medical formalities in the context
of borrower insurance in 2021 and continued in 2022;

= in addition, for the commitment 15 of the same mission for customers
in financial difficulty, an account at €1 net per month with no incident
fees was set up during 2022 and concerns 51,673 beneficiaries as of
December 31, 2022.

The IT transformation project, a sub-set of projects of the revised
strategic plan, contributes to commitment 7 “Guaranteeing the privacy
of our customers’ data by processing 99.9% of their information in our
infrastructures and systems located in France” and commitment 8
“Investing the productivity gains from artificial intelligence in
employment and development” of mission 3 “Respectful of everyone's
privacy, we put technology and innovation at the service of the human".

Concerning commitment 7, Euro-Information has infrastructures in
France: the data center in Verlinghem delivered in December 2021
obtained several awards. Tier certifications, carried out by a private
external American organization, the Uptime Institute, validate the very
high level of resilience of the new data center. After being the second in
France to obtain Tier IV TCDD (Tier Certification of Design Documents)
certification, the new Verlinghem datacenter is the first to obtain Tier IV
TCCF (Tier Certification of Constructed Facility] construction
certification. issued on August 16, 2021. Our certification was published
on the Uptime Institute website.

In addition, other constructions such as the East France data center
(DCEF) are underway and comply with maximum Apsad R7, D2, R13, R4,
R81 security from the design stage and a respectful environmental
approach with the target of ISO 50001 certification, and EcoJardin and
Biodivercity labels.

Finally, a private cloud has been deployed in data centers in France. This
cloud hosts around 50 applications in production and is ultimately
dedicated to supporting all eligible applications, such as the business
application dedicated to accounting movements and intended for
customer service managers and member-customers for which the
transformation took place in 2022.

(1] Source: “Atlas 2022 En toute sécurité - Télésurveillance Résidentielle”.

As part of commitment 8, the Cognitive and OCR Factory and the Data
Factory are important contributors. For examples:

m artificial intelligence is a way of freeing up administrative time for
advisors in the fight against fraud on means of payment with the
PLATON program (example: reduction in the volume of “fraudulent
transfers” alerts to be processed by networks by 70% - representing
false positive results - while maintaining the level of fraud detection);

m thanks to the contributions of OCR, cognitive solutions and the
simplification project, 2.4 million hours were freed up for the
networks in 2022, with productivity gains reinvested in the
development of customer relationships.

Following developments in 2022, the group’s mobile applications
compete with those of all competitors (retail banks, online banks, new
banks). Users indicated this through the score of 4.7 obtained on
Android.

Euro Protection Surveillance (EPS)

Euro Protection Surveillance offers residential and business remote
security services under the Homiris brand. The service is mainly
marketed through the banking and insurance networks in France and
Belgium, under an “all-inclusive” subscription. Homiris offers are also
marketed by BNPP in France and BNPP Fortis in Belgium.

EPS is a leader in residential remote surveillance in France® with a
market share of around 34% in terms of number of connections.

In 2022, EPS continued its development with the signature of more than
73,000 new contracts and now has more than 637,700 subscribers.

The quality of service of EPS through Homiris was once again rewarded
by the magazine Capital by being designated Best Brand of the Year
2023% in the remote monitoring category.

The Lyf Pay electronic wallet

Lyf is the first French fintech to simplify payment and reinvent the daily
shopping experience thanks to cell phones. Its application, Lyf Pay,
integrates more and more innovative and secure services and has over
3 million registered users.

Lyf assists major retailers and independent professionals in streamlining
and diversifying the shopping experience in the omnichannel era, as well
as digitizing and facilitating customer relationships.

Free and secure, the Lyf Pay application offers a wide variety of
payment services. It enables individuals to:

m pay between friends by sending and receiving money or the pooling
service;

m pay in-store and online (payment and loyalty are combined and the
receipt is digitized);

m pay without going to the cash register with Scan & Go, Click & Collect
or pay at the table.

(2] Online survey conducted by Statista among 20,000 consumers in 2022 from June 28 to July 13, 2022, and published in Capital magazine in November 2022.
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The health crisis has accelerated the need for digitization to meet new
consumption habits, health and distancing rules, and staff recruitment
issues. Faced with these challenges, Lyf has fully met expectations with
the evolution of its offer for the catering sector. Lyf is now able to
address all types of restaurant owners regardless of their payment
system and for all their customers, whether or not they are users of the
Lyf Pay app.

This approach has been strengthened by the establishment of a
partnership with the Association Francaise des Maitres Restaurateurs. It
aims to support restaurant owners in their digital transformation thanks
to table ordering, table payment and dematerialized tipping.

In 2022, Lyf is giving back purchasing power to its users thanks to its
e-Vouchers feature. Thanks to a partnership with Walleo, Lyf allows you
to buy dematerialized vouchers in a hundred stores, at a preferential
rate, and to manage them directly from the Lyf Pay application.

In order to achieve its development, Lyf is supported in its growth by
leading shareholders in the banking, payment and retail sectors such as
BNP Paribas, Crédit Mutuel,”” Auchan, the Casino group, Mastercard and
Oney.

Press

The EBRA group, which brings together the press activities of Crédit
Mutuel Alliance Fédérale, is the leading regional daily press group in
France with more than 800,000 copies sold every day. Its main titles -
Le Dauphiné Libéré, L’Est Républicain, Vosges Matin, Le Républicain
Lorrain, Les Dernieres Nouvelles d’Alsace, L’Alsace, Le Progres, Le
Journal de Sadne et Loire and Le Bien Public - cover information for 23
departments in France. In addition to print, these publications have
websites and mabile applications that are increasingly consulted. As an
example, in July 2022, more than 4 million daily visits were recorded and
18.7 million pages were viewed per day.
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Although facing a complex environment with soaring paper, energy and
transport costs, as well as structural erosion of its print business, the
EBRA group continues its digital transformation.

In 2022, the EBRA group is implementing its strategic plan around four
priority areas:

m strengthen content and services that create value and engagement;
m develop a growing, profitable and sustainable revenue model;
m invest in new high-contribution growth drivers;

m support the personal development of its employees and affirm its
culture of excellence.

This plan supports the group’s raison d’étre: “Act to strengthen local ties
and trust between players in our regions”, accompanied by a new brand
strategy. In order to give life to this transformation, the graphic identity
of the group and its subsidiaries has been completely revised to gain in
power, harmony and recognition.

The EBRA group continued its diversification with the acquisition of
Humanoid, a company composed of three pure player brands (Frandroid,
Numérama, Madmoizelle) which exceed 30 million monthly visits. This
contributes to the development and rejuvenation of its audiences.

Actively committed to a socially responsible approach, and the first PQR
group to be awarded the CSR Positive Workplace® label, the EBRA
Group has carried out a carbon assessment of all its business lines. This
assessment made it possible to define a carbon trajectory with the aim
of reducing its carbon footprint by 10% within two years.

(1] Crédit Mutuel Alliance Fédérale [Crédit Mutuel Centre Est Europe, Sud-Est, lle-de-France, Savoie-Mont Blanc, Midi-Atlantique, Loire-Atlantique and Centre-Ouest, Centre,
Normandie, Dauphiné-Vivarais, Méditerranéen, Anjou, Massif Central, Antilles-Guyane and Nord Europe federations), Crédit Mutuel Maine-Anjou, Basse-Normandie and

Crédit Mutuel Océan.
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History

L4

1.4.1

HISTORY

Origins of Crédit Mutuel

At the end of the 19"" century, the farming communities in Germany’s Rhineland region were impoverished as a result of usury.

Frédéric-Guillaume Raiffeisen (1818-1888] then developed a new concept to combat poverty. The idea was to arrange loans to finance the resources
needed for farming (seeds, livestock, etc.) based on the savings and responsibility of all villagers - the shareholding members. Interest was paid on the
savings collected. The foundations of Crédit Mutuel had been laid:

= loans

were only granted to shareholding members;

= limited (after originally being unlimited) joint and several liability of shareholding members;

= a democratic organization: one person equals one vote, voluntary membership, no remuneration for directors;

= limited geographic areas;

m no pay-out of financial surpluses;

m indivisible reserves.

Such was the foundation on which Crédit Mutuel was built and which continues to underpin the company to this day...

1.4.2

1882
1885

1897
1905
1933

1958

1971

1972

1992

1993

1998
2001
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Main dates

Creation of Crédit Mutuel’s first bank in La Wantzenau.

Creation of the first federations: Basse-Alsace and

Haute-Alsace.
Creation of the Lorraine federation.
Creation of the Alsace-Lorraine federation.

Creation of Banque Fédérative du Crédit Mutuel under the
name Banque Mosellane on June 1.

Crédit Mutuel obtains legal status at national level. Fédération
d’Alsace-Lorraine  becomes Fédération du Crédit Mutuel
d'Alsace et de Lorraine. Banque Mosellane becomes Banque
Centrale des Caisses de Lorraine. In 1966, its name is changed
to Banque du Crédit Mutuel Lorrain (BCML).

Creation of Assurances du Crédit Mutuel. Opening of the
Bischenberg training center.

Expansion of the scope to Franche-Comté; the group is
renamed Fédération du Crédit Mutuel d’Alsace, de Lorraine et
de Franche-Comté.

Restructuring of the head office entities: merger of the former
Banque Fédérative du Crédit Mutuel (BFCM) and Expansion
Rurale et Urbaine (ERU) to form Caisse Fédérale Centre Est
Europe; transfer of the Commercial Banking of the former
BFCM to Banque de I'Economie Crédit Mutuel (BECM], of the
holding company activity of the former BFCM to Banque du
Crédit Mutuel Lorrain (BCML), of the Commercial Banking of
BCML to BECM; change of name of BCML to BFCM.

Crédit Mutuel Centre Est Europe (CMCEE] is formed through
the merger of two federations - Fédération d'Alsace, de
Lorraine et de Franche-Comté and Fédération de
Bourgogne-Champagne.

Partnership between CMCEE and Crédit Mutuel du Sud-Est
(CMSE).

BFCM acquires 67% of CIC’s capital for €2 billion.

BFCM acquires the remaining 23% stake in CIC held by
Groupama.

2002

2004

2006

2007

2008

2009

2010

2011

Partnership between CMCEE, CMCSE and Crédit Mutuel
lle-de-France.

Creation by Euro-Information, in partnership with Banque de
Tunisie, which is 20%-owned by CIC, of two subsidiaries in
Tunisia specializing in information systems development (IID)
and outgoing calls (Direct Phone Services).

Fédération Crédit Mutuel Savoie-Mont Blanc joins the Caisse
Interfédérale, bringing the number of member federations to
four.

Acquisition of the Groupe Républicain Lorrain.

Creation of the subsidiary CM-CIC Covered Bonds, and launch
of a €15 billion EMTN (Euro Medium Term Notes) program.

Acquisition of 100% of the capital of the French subsidiary of
Groupe Banco Popular Espafiol by BFCM.

Acquisition of the majority of the capital in I'Est Républicain by
BFCM through France Est by BFCM.

Acquisition of 100% of the capital of Citibank Germany by
BFCM.

Fédération Crédit Mutuel Midi-Atlantique joins the Caisse
Interfédérale, bringing the number of member federations to
five.

Acquisition of majority control of Cofidis Participations by
BFCM and Trois Suisses International (“3SI"): acquisition of 51%
of Cofidis Participations by a holding company jointly owned by
BFCM and 3Sl and 67%-controlled by BFCM.

Creation with Banco Popular of a network that strengthens the
Group’s network in France and neighboring countries
particularly in Spain.

The Crédit Mutuel Loire-Atlantique et Centre-Ouest, Crédit
Mutuel du Centre, Crédit Mutuel Normandie, Crédit Mutuel
Dauphiné-Vivarais and  Crédit Mutuel  Méditerranéen
Federations join Caisse Fédérale de Crédit Mutuel, bringing the
number of member federations to ten.

A partnership between the group and Groupe Casino to market
financial products through Banque Casino.

www.creditmutuelalliancefederale.fr



2012

2013

2014

2015

2016

2017

2018

Fédération du Crédit Mutuel Anjou joins Caisse Fédérale du
Crédit Mutuel, bringing the number of member federations to
11

Crédit Mutuel CMI11 Group and Mouvement Desjardins -
Canada’s leading cooperative financial group - create
Monético International.

Signature of several agreements allowing BFCM to directly or
indirectly hold 54.63% of the capital of Cofidis Participations.

Partnership agreement, through Euro-Information, with Banco
Popular Espafiol SA to create a b0%-owned joint venture to
manage a fleet of ATMs in Spain.

Increase in Crédit Mutuel CMI11 group’s stake in Banque de
Tunisie to 34%.

Acquisition of Atlantis by Groupe des Assurances du Crédit
Mutuel following the consolidation of Agrupacio in 2012.

Cofidis Participations Group acquires Banif, a Portuguese
company specializing in used car loans and Centax, an Italian
company specializing in guaranteeing payments by check or
card in the distribution sector.

Partnership with Bouygues enabling the group’s operator, El
Télécom, to be the only mobile virtual network operator to have
signed three full MVNO 4G contracts (SFR, Orange and
Bouygues).

BFCM holds a 51.02% interest in TARGOBANK in Spain.
Sale of Banque Pasche to the Luxembourg bank Havilland.

BFCM acquires General Electric’s leasing and factoring
activities in France under the names “CM-CIC Leasing
Solutions” and “Factofrance”, and in Germany under the name
“Targo Commercial Finance”.

BFCM acquires 16% of Cofidis Participations’ capital, increasing
its interest to 70.63%.

Creation of Lyf Pay from the merger of the electronic wallets
backed by the Crédit Mutuel CMI11 Group (Fivory) and BNP
Paribas (Wa!].

BFCM acquires 48.98% of the capital in TARGOBANK in Spain
from Banco Popular.

BFCM sells its entire stake (3.95%) in Banco Popular Espafiol to
Banco Santander.

Delisting of the CIC share in August after the company’s
takeover by BFCM and Mutuelles Investissement following a
simplified tender offer.

Sale by CIC of the private banking activity in Asia to Groupe
Crédit Agricole Indosuez Wealth Management.

Merger-absorption, on January 1, of Nord Europe Assurances
and its subsidiaries by Groupe des Assurances du Crédit
Mutuel.

The change of name of Groupe Crédit Mutuel CMI1 which
becomes Crédit Mutuel Alliance Fédérale on November 9.

Crédit Mutuel Alliance Fédérale launches its strategic plan for
2019-2023, ensemble#nouveaumonde [together#today’sworld).

PRESENTATION OF CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM

2019

2020

2021

2022

2023

History

Modification to the brand architecture of Crédit Mutuel Alliance
Fédérale to increase the visibility of the two main networks,
Crédit Mutuel and CIC, and the business lines.

Crédit Mutuel Antilles-Guyane and Crédit Mutuel Massif Central
join Crédit Mutuel Alliance Fédérale on January 1.

Launch of Crédit Mutuel Investment Managers, Crédit Mutuel
Alliance Fédérale’s asset management business center.

BFCM acquires 9.36% of Cofidis Participations’ capital,
increasing its interest to 80%.

Caisse Fédérale de Crédit Mutuel (CFCM] and CIC have set up a
purpose: "Ensemble, écouter et agir" [Listening and acting
together), and a status as a benefit corporation. The strategic
plan becomes ensemble#nouveaumonde, plus vite, plus loin !
(together#today’sworld, faster, further!) in line with the raison
d’étre and missions previously adopted.

Merger of CIC Iberbanco with CIC.

Sale of 100% of the share capital of Euro-Information Télécom
to Bouygues Télécom and implementation of a long-term
distribution agreement for the distribution of Bouygues
Télécom'’s fixed and mobile products and services.

Creation of the Crédit Mutuel Alliance Fédérale Foundation,
under the aegis of the Fondation de France, whose objective is
to act for the environment and the regions by associating
elected representatives, employees, networks and subsidiaries.

Signature of a strategic and industrial partnership agreement
in the field of remote surveillance with BNP Paribas,
consolidating EPS’s position as the leader in the remote
surveillance market in France and enabling BNP Paribas to
propose EPS Homiris offers to its customers in France and
Belgium.

Crédit Mutuel Nord Europe [CMNE] joins Caisse Fédérale de
Crédit Mutuel on January 1. CMNE has a solid regional network
in seven departments in northern France (Aisne, Ardennes,
Marne, Nord, Qise, Pas-de-Calais, Somme] serving nearly one
million customers and members in five markets: individuals,
businesses, companies, agriculture and associations. By joining
Crédit Mutuel Alliance Fédérale, Crédit Mutuel Nord Europe
gives new impetus to its actions and those of its subsidiaries:
Beobank [banking and insurance in Belgium) and the La
Frangaise group [asset management).

Entry into exclusive negotiations for the acquisition by AXA
Spain of GACM Espana, the Spanish subsidiary of Assurances
du Crédit Mutuel.

Entry into exclusive negotiations for the acquisition by ABANCA
of Targobank, the Spanish subsidiary of BFCM.

Creation of the societal dividend which will mobilize 15% of the
net profit each year to build a more sustainable and united
world.

CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT — 43




.

44 — cREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGIS www.creditmutuelalliancefederale.fr




Crédit Mutuel Alliance Fédérale

and BFCM
business report

INTRODUCTION 46 2.3 BFCM ACTIVITIES AND
CONSOLIDATED EARNINGS 73
21 EﬁSPR%wﬁéyTDﬁ%%%ATORY 46 2.3.1 BFCM activities and earnings - consolidated
scope 73
211 Economic environment 46 2.3.2  Recent developments and outlook 81
2.1.2  Regulatory environment 47
2.4 BFCM ACTIVITIES AND PARENT
2.2 ACTIVITIES AND RESULTS OF | COMPANY RESULTS 82
CREDIT MUTUEL ALLIANCE FEDERALE 50
2.41 BFCM business activities 82
2.21  Description of certain factors affecting ,
. o 2.4.2  Management report on BFCM’s annual
the results and the financial situation 50 financial statements 83
2.2.2  Activities and results of Crédit Mutuel
Alliance Fédérale bl
2.2.3  Recent developments and outlook 72

CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT — A




CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM BUSINESS REPORT

Introduction

INTRODUCTION

The activity report covers both Crédit Mutuel Alliance Fédérale (point
2.2) and BFCM [points 2.3 and 2.4).

The activity report of Crédit Mutuel Alliance Fédérale - in which BFCM is
integrated - provides a more complete economic view of the group’s
activities. It includes entities not included in the consolidation scope of

BFCM alone such as the network of local banks, ACM Vie SAM [mutual
insurance company]), IT subsidiaries and the GIE CCS (Centre de Conseil
et de Services).

The activity report of the BFCM perimeter is also presented to meet the
publication requirements of the annual financial report.

2.1 ECONOMIC AND REGULATORY ENVIRONMENT

IN 2022

2.1.1 Economic environment

2022: inflation returns

The year was marked by the Russian invasion of Ukraine and continued
inflationary pressures. The significant increase in risk aversion on the
financial markets and the surge in commodity prices, in particular
energy and food prices, reflected the uncertainty caused by the conflict
and the sanctions taken in particular by European countries and the
United States of America against Russia. On the health front, although
the European and American States managed to limit the impacts of the
new waves of Covid-19 contamination, China continued to apply strict
health restriction measures until November. The combination of the
inflationary shock, geopolitical tensions and supply difficulties resulted
in a significant acceleration in cost and price increases, forcing central
banks to considerably tighten financial conditions. The latter, first and
foremost the European Central Bank (ECB) and the Fed, rapidly raised
their key rates in order to combat inflation and the loss of inflation
expectations. In parallel with the rise in sovereign rates on both sides of
the Atlantic, equity indices experienced a major decline in 2022. Against
this backdrop, growth steadily slowed and the risks of recession
emerged, particularly in Europe, although the increased fiscal support
from governments limited the extent of the economic shock.

In the Eurozone, the outbreak of war in the Ukraine in February quickly
tempered the positive economic outlook associated with the easing of
health constraints and the reopening of economies. The European
Union (EU) has adopted numerous sanctions against Russia, including
an embargo on coal and oil imports by sea that came into force in
December. Energy prices, especially gas prices, rose substantially until
the summer. This is due to the reduction in Russian gas supplies, in
particular via the Nord Stream 1 pipeline, which has been closed since
the summer, and the replenishment of gas reserves to prepare for the
winter, leading to strong demand from member states. European energy
prices then fell again thanks to above-normal seasonal temperatures
and the end of the filling of reserves in Europe. In addition, at the EU
level, the States adopted targets for reducing gas consumption in
preparation for the winter and, at the end of the year, a mechanism to
cap gas prices at €180/MWh. This energy crisis has weighed on
growth, as shown by the evolution of the PMI [Purchasing Manager’s
Index] activity indices, which are now in contraction territory. However,
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the budget support from European countries (around 4.5% of the
Eurozone's GDP), particularly in Germany, made it possible to mitigate
the shock for households and companies. The supply difficulties
inherited from the global health crisis - which have, however, improved
significantly as a result of the drop in sea freight prices -, the still
resilient demand, the rise in wages and the energy situation indeed
contributed to the strong inflation in the Eurozone, of +9.2%
year-on-year in December. In order to curb this rise in prices and the
risk of an inflation-wage spiral, the ECB significantly tightened its
monetary policy by raising its key rates by +250 bp to 2% for the deposit
rate. It also began to reduce the size of its balance sheet vig in
particular the tightening of conditions for low-cost long-term financing
operations for banks (TLTRO). As a result, European sovereign rates
rose significantly, contributing to the sharp decline in equity indices this
year. The risk of financial fragmentation in the Eurozone, reflected in
the more pronounced tightening of financial conditions in the peripheral
countries, temporarily increased due to the uncertainties in Italy.
However, the action of the ECB with the announcement of a new tool,
the Transmission Protection Instrument, and the first decisions of
Giorgia Meloni reassured and limited the risk of a new Italian debt crisis.
The euro, due to fears about the availability of energy and the
deterioration in external accounts, depreciated sharply, falling below
the parity threshold against the dollar, before rebounding at the end of
the year. This is due to a less bleak economic and political outlook.

In France, due to the lower dependence of the economy on Russian
hydrocarbons, compared to its European neighbors, and measures
taken by the government such as the tariff shield on gas and electricity
prices extended until 2023, inflation accelerated to a lesser extent
compared to the rest of the Eurozone. Political issues also marked the
year: although Emmanuel Macron was re-elected President of the
Republic, his party did not obtain an absolute majority in the legislative
elections, limiting visibility on the policies that will be implemented
during the five-year term. Activity benefited from the rebound in
tourism during the summer period but slowed at the end of the year to
+0.2% quarter-on-quarter growth in Q3. Finally, fears of energy rationing
increased as nuclear production dropped significantly due to the
maintenance of many reactors. Nevertheless, efforts to reduce demand
and a mild climate made it possible to avoid sudden cuts.
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In the United Kingdom, accelerating inflation weighed on economic
growth at -0.3% quarter-on-quarter in Q3. The Bank of England
continued to increase its key rates by +325 bps to 3.5% and began to
reduce its balance sheet, in particular through active sales of sovereign
securities. After a political crisis and a period of major financial
instability that saw Boris Johnson, Liz Truss and Rishi Sunak take over
as Prime Minister, the latter's government presented a fiscal plan at the
end of the year to support households and businesses while putting the
country back on a credible fiscal path, reassuring financial investors.

In the United States of America, although more moderate, the impact
of the war in Ukraine resulted in a rise in energy prices, which
accentuated US inflation. Faced with the risk of expectations becoming
unanchored and the tensions in the labor market, the Fed substantially
raised its key rates by +425 bps to 4.25% -4.5%, initiated the reduction
of its balance sheet and adopted an offensive stance for the future,
which heavily penalized the financial markets. Despite fears of a hard
landing for growth, economic activity has been robust, particularly in
the services sector, while inflation is showing signs of slowing after
peaking in June. In addition, Joe Biden's administration passed
measures to support the economy, including an Inflation Reduction Act
investment plan for energy transition of nearly $500 billion over
10 years, which was not enough for Democrats to retain a majority in
Congress after the mid-term elections. The Democratic Party retained
its majority in the Senate but not in the House of Representatives,
opening a period of cohabitation for the next two years.

2.1.2

The regulatory measures issued by the various international and
European authorities are likely to have a significant impact on Crédit
Mutuel Alliance Fédérale in the countries where it operates. Compliance
with these rules concerns all of Crédit Mutuel Alliance Fédérale’s
business lines, activities and geographic markets and requires the
mobilization of significant human and material resources.

Regulatory environment

After the crisis linked to the Covid-19 pandemic, the war in Ukraine
constitutes a new major exogenous shock for financial stability. 2022 is
also marked by numerous regulatory changes that have had to take into
account this particular economic and geopolitical context, impacting
various activities.

Credit risks

In a context of high inflation and driven by the normalization of
monetary policies, the rise in interest rates in the Eurozone is the major
factor influencing credit risk in 2022. It leads to a tightening of the rules
for granting credit by banks, in order to prevent the occurrence of
non-performing loans.

The Council of the EU and the European Parliament reached a
provisional agreement on the revision of the Consumer Credit Directive
in December 2022. This directive aims to ensure the proper functioning

CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM BUSINESS REPORT

Economic and regulatory environment in 2022

In China, the application of strict health restrictions as part of the
zero-Covid-19 strategy weighed heavily on economic activity
throughout the year. Despite the reappointment of President Xi Jinping
and his policies in October, large-scale public protests at the end of the
year and fears about growth led the authorities to do an about-face and
abandon this strategy. Faced with a very intense wave of infections at
the end of the year and in the absence of effective vaccination, the
contraction in activity worsened despite the reopening, but the latter
could constitute a major support to growth in 2023. The crisis in the real
estate sector, the historical engine of Chinese growth, has also
dampened activity. On the back of more moderate inflation, like in the
rest of the world, the authorities tried to limit the impact of the health
policy on the economy by strengthening monetary and budgetary
support to the economy. For other emerging countries, inflationary
pressures began to ease in the second half of the year, in particular
thanks to commodity prices, facilitated by the monetary tightening of
central banks. In Brazil, the lack of a majority in Congress for Lula, who
was elected president against Jair Bolsonaro, risks reducing his ability
to implement his economic program, the scale of which is causing
concern among investors.

With regard to commodities, the war in Ukraine has sharply increased
prices, particularly for energy and food, given the zone's weight in world
production. The resumption of wheat exports in the spring via the Black
Sea, the economic slowdown and favorable factors at the end of the
year nonetheless contributed to the sharp decline in commodity prices,
particularly those of gas and oil. In addition, the G7 countries, Australia
and the EU have set a cap on the price of Russian oil at $60 per barrel.

of credit markets, while guaranteeing a high level of consumer
protection. The text provides for stricter rules in terms of consumer
information and advertising in favor of online loans, as well as a more
rigorous assessment of the solvency of creditors.

In addition, in order to control the negative fallout from the pandemic
and ensure the resilience of the banking sector, the supervision
priorities of the European Central Bank (ECB) remain, to a significant
extent, focused on credit risk and in particular:

m the monitoring of operational capacity to manage distressed debtors
and monitor credit risks;

m the strengthening of surveillance and regular monitoring of
exposures to the so-called “vulnerable” sectors most affected by the
pandemic, in particular commercial real estate but now also
residential real estate;

m the strengthening of leverage financing supervision. The ECB intends
to intensify its efforts to avoid the accumulation of gross risks in this
area.

The ECB has also launched targeted investigations of internal models
as part of the implementation of the European Banking Authority’s
(EBA) “IRB Repair” program.
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Economic and regulatory environment in 2022

Market risks

The regulatory and prudential framework for securitization is being
revised to adapt to the imperatives of financing the economy, in
particular the label on Simple, Transparent and Standardized (STS)
securitizations, and to sustainability requirements (Green Bonds
Standard).

The EBA also provided regulatory clarifications on the application by
banks of their internal risk management system [Interest Rate Risk in
Banking Book - IRRBB and Credit Spread Risk in Banking Book -
CSRBB) to strengthen their overall interest rate risk management

policy.

Prudential risks: shareholders’ equity and solvency

The finalization of the implementation of Basel Ill, as part of the banking
package, through its regulatory transposition in Europe - the ongoing
negotiation of CRR3™ and CRD64?, as well as the review of Solvency 2 -
contribute to the strengthening of European financial stability, by
adjusting the prudential requirements applicable to both credit
institutions and insurance organizations.

In addition, EBA launched a new EU-wide stress test for 2023 to assess
the resilience of the European banking sector in the currently volatile
macroeconomic environment. The assumptions of the adverse scenario
are more severe than for the previous stress tests. The results,
published at the end of July 2023, will be used in setting banks’ Pillar 2
requirements, including those for Pillar 2 Guidance.

IT risks

Cyber threats, whose probability of occurrence is increased by the
geopolitical crisis, are among the ECB’s supervision priorities. The
Council and the Parliament adopted the draft Digital Operational
Resilience Act (DORA) regulation on operational resilience applicable at
the beginning of 2025. DORA constitutes a harmonized framework to
prevent and limit cyber vulnerabilities. At the same time, the new NIS2®
directive, which aims to harmonize and strengthen cybersecurity in the
European market, taken to replace Directive 2016/1148, will come into
force in the second half of 2024. The European Insurance and
Occupational Pensions Authority (EIOPA] recommends that insurance
organizations study cover for cyber risk. The digital operational
resilience of the financial sector involves changes to systems
guaranteeing the reliability and integrity of data (risks related to
information and communication technologies).

The draft European regulation on crypto-asset markets is currently
being validated by the European authorities. Regulation 2016/847 on
information accompanying fund transfers is also being amended and
strengthened to extend traceability to crypto-assets.

The EBA guidelines on outsourcing were implemented during the year,
in particular through the strengthening of requirements and internal
controls (registers and declarations] concerning outsourcing
agreements with essential service providers.

(1] CRR3: Capital Requirements Regulation.
(2] CRDé: Capital Requirements Directive.
(3] Network and Information Security - December 2022.

Climate risks

Measures to prevent risks related to climate change are accelerating at
the European and international levels, in particular the prudential and
supervisory framework for the greening of the financial system
(Financial Stability Board® - Basel Committee® - ECBY). The ECB has
incorporated these measures into its supervisory priorities and
announced in July 2022 that it would integrate environmental
considerations into its monetary policy, collateral policy, risk
management and transparency requirements.

The ECB's climate stress test exercise demonstrates that a long
process of evaluation and calculation of assets invested in sustainable
economic activities must be gradually deployed by the financial sector.
Obligations to monitor climate risks are being strengthened (double
materiality criterion] in terms of reporting and data, and are gradually
integrating all aspects of prudential management of banking risks
(Supervisory Review and Evaluation Process - SREP).

The EBA has published new technical implementation standards (ITS),
covering Pillar 3 disclosures for environmental, social and governance
(ESG) risks. The text provides quantitative information on transition
risks and physical risks related to climate change. It also includes the
calculation of a Green Asset Ratio and a Banking Book Taxonomy
Alignment Ratio which identify the share of bank financing aligned with
the European taxonomy applicable in June 2024. Finally, the text
requires qualitative information on how institutions integrate ESG
considerations into their governance, business model, strategy and risk
management framework.

In addition, the Corporate Sustainability Reporting Directive on
corporate sustainability reporting was adopted on November 28, 2022.
It will considerably strengthen the requirements for information on ESG
issues from 2024. In addition, an amendment, applicable on January 1,
2023, completes the climate delegated act of the Taxonomy regulation
now covering certain activities in the gas and nuclear sectors.

Compliance risks

Work on the marketing of financial instruments to individuals is
underway at the European level. The challenge is the possible
modification of the compensation system for players, particularly
distributors such as banks, and the protection of any potential risk of
conflict of interest. In addition, the new requirements of the European
directive on Markets in Financial Instruments regarding the assessment
of adequacy came into force in August.

Banks offering investment advice or portfolio management services
must collect the sustainability preferences of customers in relation to:

m investments aligned with Taxonomy (EU) 2020/852;
= sustainable investments according to SFDR (EU) 2019/2088; and

= the main negative impacts of customers.

(4] Report on regulatory and supervisory approaches to climate-related risks - October 2022.
(5] Principles for effective management and supervision of climate-related financial risks - June 2022.

(6] Guide to climate and environmental risks - November 2022.
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In July, the AMF supplemented its General Regulation with all of the
sustainability obligations imposed on producers, distributors of financial
products and management companies.

Regarding the fight against money laundering and terrorist financing
(AML/CFT) and financial sanctions, the crisis in Ukraine has led the EU
to adopt financial sanctions. This mainly concerns the freezing of
assets and the exclusion of Russian banking groups from interbank
messaging networks, including SWIFT, which have been subject to
enhanced monitoring and ad-hoc reporting.

The legislative package to strengthen EU AML/CFT rules is still under

arbitration and is expected to establish a new European AML/CFT
supervisory authority that will end the EBA’s supervisory jurisdiction.

Insurance risks

Several regulatory projects initiated in 2021 continued in 2022:

= the implementation of the new technical implementation standards
(ITS) under the Financial Conglomerates Directive published in

December. These standards concern the reporting of intra-group
transactions and conglomerate risk concentration;

CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM BUSINESS REPORT

Economic and regulatory environment in 2022

m preparation for the implementation in 2023 of the IFRS 17 accounting
standard, which leads to significant changes in terms of the
measurement of insurance liabilities and the results of insurance
companies;

m the proposed recast of the Solvency Il Directive on the solvency
requirements of insurance companies;

m the implementation of the Lemoine law, which opens the possibility
of canceling and changing borrower insurance at any time, free of
charge. In effect since June 1 for new loans, this measure applies
since September 1 for all contracts in progress on that date.

Other regulatory issues are under discussion

Work on the future digital euro is progressing and is experiencing
reluctance from regulators in some EU countries. The right to an instant
transfer is being prepared. A new payment services directive (DPS3) is
being considered. Finally, internationally coordinated regulation of
crypto-assets is necessary to contain potential systemic risk. To this
end, two projects are being developed at the level of the Financial
Stability Board and the Basel Committee.
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2.2

2.2.1
and the financial situation

Structure and sectors of activity

The results and the financial situation of Crédit Mutuel Alliance Fédérale
reflect the significant weight of retail banking and insurance within its
activities. Retail banking regularly contributes more than two-thirds of
the net banking income of Crédit Mutuel Alliance Fédérale’s operating
business lines (66% in 2022). Generally, corporate and investment
banking, including proprietary trading, as well as asset management,
private banking and private equity, represent a lower share of net
banking income. In addition, customers in the insurance and private
banking sectors are often retail banking customers; the group’s banking

600
500
400

300 208 227

200

Outstandings in € billion

112 116
100

| il L%

2020 2021

Administrative costs

Crédit Mutuel Alliance Fédérale pays particular attention to controlling
its general operating expenses by seeking to industrialize, if possible,
the processes used by retail banking, in order to achieve improvements
in operational efficiency. Almost all Crédit Mutuel Alliance Fédérale
entities use the same information system, generating significant
efficiency savings. Furthermore, the retail banking personnel are
encouraged to promote all products and services of the group, rather
than specializing by type of product. As a result of the efforts made by
Crédit Mutuel Alliance Fédérale and despite the unfavorable effects of
expenses related to tax and social regulations, the cost/income ratio
stood at 569.6% and remains in line with the objectives of the 2019-2023
plan.

Cost of risk

The cost of Crédit Mutuel Alliance Fédérale’s proven risk is relatively
limited due to the nature of its economic model based on retail banking,
its prudent approach in matters of risk-taking and the rigor adopted to
manage and monitor risk. In particular, as Crédit Mutuel Alliance

50 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

ACTIVITIES AND RESULTS OF CREDIT MUTUEL
ALLIANCE FEDERALE

Description of certain factors affecting the results

networks market the group’s insurance products, often in connection
with the provision of another service by the retail bank or simply
through contacts with the banking network. It strives to develop
relationships with customers and offer them the maximum amount of
services. Thus, the acquisition of customers by these sectors is a
means of improving the results of the retail bank through the payment
of commissions to the distribution networks and cross sales of
products.

Home loans represent half of the total loans granted to customers by
Crédit Mutuel Alliance Fédérale. The chart below illustrates the types of
loans granted for 2020, 2021 and 2022.

254 Home loans

Equipment loans

51 Consumer loans/Revolving
b4 Current accounts/Cash loans
7 Other

2022

Fédérale’s activities are mainly exercised in France, the provisions for
country risk are of little significance. Crédit Mutuel Alliance Fédérale’s
cost of proven risk is also the reflection of the consumer credit activities
of TARGOBANK in Germany and Cofidis, which have a cost of risk
greater than that of the networks of Crédit Mutuel and CIC.

Capital structure

Due to the status of Crédit Mutuel Alliance Fédérale as a mutualist bank,
its capital is held by the local banks, which are held by their members.
The net profit/(loss) of Crédit Mutuel Alliance Fédérale is mainly booked
to reserves, with the members receiving fixed compensation determined
each year for their shares of category B (the “B shares”).

The group encourages regular subscription to new shares through
marketing campaigns. The shares represent a means of improving
customer loyalty while constituting a regular source of new capital.
However, as the group is not listed on the stock market, it cannot raise
capital through public offers. Information on the regulatory capital
requirements of the group is presented in chapter 5 “Risks and Capital
adequacy - Pillar 3”.

www.creditmutuelalliancefederale.fr
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2.2.2 Activities and results of Crédit Mutuel Alliance Fédérale

2.2.2.1 Change in activities in 2022

Deposits amounted to €457 billion at the end of 2022, up 7.5%
year-on-year. As from January 1, 2022, this figure includes outstanding
loans for Crédit Mutuel Nord Europe, which stood at €22.7 billion at
end-2022. Deposits rose by 2.1% at constant scope.

In 2022, inflows were particularly strong in the Livret Bleu and Livret A
passbook accounts, where outstandings rose by 10.5% at constant

scope over one year to nearly €48 billion. Regulated savings benefited
from particularly favorable circumstances in 2022: the rate of return on
Livret Bleu and Livret A passbook accounts and LLDS increased
fourfold, from 0.5% in January to 2% in August, and the context of
unstable financial markets led customers to turn to products that are
both liquid and secure. This interest rate environment also benefited
other passbook accounts (+4.7% at constant scope) and term deposits
(+8.6% at constant scope). On the other hand, current accounts
experienced a strong outflow of over 9 billion at constant scope.

(outstanding loans in € billions] 12/31/2021 Change constagr zzgs;lt’ 12/31/2020
Current accounts 2217 2235 -0.8% -4.3% 199.2
“Livrets Bleu & A" 47.6 39.9 +19.3% +10.5% 36.8
Other saving accounts 78.0 66.5 +17.3% +4.7% 65.6
Mortgage savings 42.0 39.2 +7.0% +0.2% 38.3
Negotiated deposits®? 52.4 485 +8.0% +7.2% 59.6
Others 16.3 7.6 ns ns 9.4
Customer deposits 457.0 425.2 +7.5% +2.1% 408.9

(1] After neutralizing the entries into the scope of consolidation in 2022: Caisses du Crédit Mutuel Nord Europe, Beobank, Bail Actéa and Bail Actéa Immabilier.

(2] PEP & term deposits.
CUSTOMER DEPOSITS STRUCTURE OF DEPOSITS ON 12/31/2022
457.0 49% 3%
408.9 252 Current accounts Other
10%
“Livrets Bleu”, “Livrets A"
9%
Mortgage
savings
12%
Term deposits
[PEP, CAT)
2020 2021 2022

17%

Outstanding customer deposits
at 12/31in € billion

At the end of December 2022, outstanding loans exceeded €500 billion
at €5602.1 billion up 12.9% year-on-year. As from January 1, 2022, this
figure includes outstanding loans for Crédit Mutuel Nord Europe, ie.
€20.5 hillion at end-2022. Outstanding loans rose by 8.2% at constant
SCOpe.

CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT — b1

Other saving accounts

After a year of recovery in 2021, the growth in outstanding loans
remains favorable for the main categories of loans (changes at constant
scope):

m +6.9% for outstanding home loans to €254.4 hillion;
m outstanding consumer credit rose by 7.6% to €51 billion;
m equipment loans and leasing rose by 12.2% to €134.8 billion.
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Outstandings (in € billions]

Habitat

Consumption
Equipment and leasing
Operation®

Other

Customer loans

- Change at
VYEVPIPYE  12/31/2021 Change  constant scope™  12/31/2020
254.4 2271 +12.0% +6.9% 208.3
51.0 44.2 +15.5% +7.6% 415
134.8 116.2 +16.0% +12.2% 1121
54.5 515 +5.8% +3.7% 51.2
7.4 5.9 +25.4% +20.5% 6.3
502.1 444.8 +12.9% +8.2% 419.4

(1] After neutralization of entries into the scope in 2022: Crédit Mutuel Nord Europe local banks, Béobank, Bail Actea and Bail Actea Immobilier, La Frangaise group, FCT CM Factoring.
(2] Current accounts in debit and cash loans.

CUSTOMER LOANS STRUCTURE OF LOANS ON 12/31/2022
502.1
4448

419.4 1% 11%
Other I Operation*
. 10%
51% Consumption

Habitat
27%
2020 2021 2022 Equipment
& leasing

Outstanding loans to customers

on 12/31in € billions *Current accounts receivable and cash credits.

In 2022, the growth in outstanding deposits, which was lower than that of outstanding loans (+7.56% versus +12.9%) led to a 5.3-point increase in the
loan/deposit ratio, which stood at 109.9% at the end of December 2022.

CHANGE IN LOANS/DEPOSITS RATIO

121.9%
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114.2%

109.9%
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104.6%
[ |
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400
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300

Outstandings in € billion

250

200

12/31/2018

12/31/2019 12/31/2020 12/31/2021 12/31/2022

® Customer loans ® Customer deposits Loan/deposit ratio in %
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2.2.2.2 Geographical breakdown of revenues

The group’s activity in France represents more than three-quarters of the net banking income of the group’s commercial® business lines (77% in 2022).
Internationally, the group has significant activities in Germany and, to a lesser extent, Benelux. CIC also has international subsidiaries in London,
Brussels, New York, Hong Kong and Singapore, and representative offices in several other countries. These international activities represent nearly a
quarter (23%) of the net banking income of the group’s commercial business lines.

GEOGRAPHICAL BREAKDOWN OF NBI ON 12/31/2022

88% of NBI

3.6 million customers

341 branches
€28.8 billion in outstanding loans

1.2 million customers €27.6 billion in outstanding deposits

67 branches Net profit of €336.7 million

€14.0 billion in outstanding loans

€20.4 billion in outstanding deposits

GERMANY

(1) Excluding group holding companies.

CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT — 53



CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM BUSINESS REPORT

Activities and results of Crédit Mutuel Alliance Fédérale

Proportion of NBI France Abroad
12/31/2022 77% 23%
12/31/2021 78% 22%
12/31/2020 75% 25%
12/31/2019 76% 24%
2.2.2.3 Results of Crédit Mutuel Alliance Fédérale
m Change Change
(in € millions] 2021 at constant scope  at constant scope®
Net banking income 17,340 15,923 +8.9% +3.2%
General operating expenses -10,329 -9,136 +13.0% +5.3%
including contribution to the Single Resolution Fund, supervision costs
and contributions to the DGF -421 -314 +34.1% +30.7%
Gross operating income/(loss) 7,012 6,787 +3.3% +0.4%
Cost of risk -768 -699 +9.9% +5.6%
cost of proven risk -891 -587 +bL6% +49.8%
cost of non-proven risk 123 -111 ns ns
Operating income 6,244 6,088 +2.6% -0.2%
Net gains and losses on other assets and equity affiliates -1185 -866 +36.9% +37.4%
Profit/(loss) before tax 5,059 5,222 -3.1% -6.4%
Income tax -1,666 -1,703 -8.6% -12.2%
Post-tax gains/(losses] on discontinued operations -0 9 ns ns
Net profit/(loss) 3,602 3,627 -0.7% -3.6%
Non-controlling interests 174 284 -38.9% -38.9%
NET PROFIT ATTRIBUTABLE TO THE GROUP 3,329 3,243 +2.6% -0.5%

(1) Neutralization of new entrants in 2022 [CMNE, CM Investment Managers, CIC Private Debt] and exits in 2021 (Floa] - see methodology notes in section 2.2.2.6.2.

Net banking income

Despite a sudden and profound change in economic conditions, Crédit Mutuel Alliance Fédérale’s net banking income continues to perform well and
exceeds €17 billion for the first time, versus €16 billion in 2021. It rose by nearly 9% year-on-year to €17.3 billion and by 3.2% at constant scope.

m Change Change
(in € millions) 2021 at constant scope  at constant scope®
Retail banking 12,139 10,811 +12.3% +5.9%
o/w banking networks 8,539 7,390 +15.5% +6.6%
o/w consumer loans 2,960 2,840 +4.2% +4.2%
Insurance 1,815 1,915 -5.2% -5.2%
Specialized business lines 2,361 2,211 +6.8% -2.1%
Asset management & private banking 1,119 911 +22.8% +1.1%
Corporate banking 471 430 +9.4% +9.4%
Capital Markets 342 351 -2.7% -2.7%
Private equity 430 518 -17.1% -17.1%
Other business lines 1,026 987 +3.9% +3.0%
TOTAL NBI CREDIT MUTUEL ALLIANCE FEDERALE 17,340 15,923 +8.9% +3.2%

(1] Neutralization of new entrants in 2022 (CMNE, CM Investment Managers, CIC Private Debt] and exits in 2021 (Floa] - see methodology notes in section 2.2.2.6.2.

B4 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

www.creditmutuelalliancefederale.fr



Thanks to good commercial activity, retail banking revenues rose by
5.9% overall, with both the networks (+6.6%) and the specialized
consumer credit subsidiaries (+4.2%) reporting positive growth.

The insurance activity was affected by the decline in the financial
markets, unprecedented expenses related to weather-related claims
and the rise in repair costs due to inflation. Net insurance income, at
€1.8 billion, was down by 5.2%.

Net banking income from asset management & private banking rose by
1.1% at constant scope to €11 billion in 2022 compared with 2021. At
current scope, it is up 22.8%, benefiting from the inclusion in the scope,
in the first half of 2022, of Groupe La Frangaise (€161 million in NBI)
following the membership of Crédit Mutuel Nord Europe as well as
Crédit Mutuel Investment Managers and CIC Private Debt.

A good level of activity in corporate loans and project finance enabled
corporate banking to post a sharp rise in NBI (+9.4%) to €471 million.

Against a backdrop of volatile financial markets, activity in the last
quarter enabled Capital Markets to post a robust level of NBI
(€342 million), slightly down on 2021 (-2.7%), an exceptional year of
post-Covid-19 recovery.

Net banking income from private equity (€430 million, compared with
€518 million in 2021) reached the second highest level in history after
2021.

General operating expenses and gross operating income

In 2022, general operating expenses amounted to €10.3 billion, up 5.3%
at constant scope.

Employee benefits expense include general salary increases (3.2% in
2022) and the €3,000 value-sharing premium paid in December 2022.
Other operating expenses were impacted by the strong growth in
contributions to the Single Resolution Fund (SRF), supervision fees and
contributions to the Deposit Guarantee Fund (DGF) for an amount of
€421 million in 2022 (including €319 million for the contribution to the
SRF alone, up by 38% compared to 2021). Overall, the increase in
contributions to the SFR and the supervisory authorities is six times

(in € millions]
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higher than the increase in general operating expenses. Excluding
contributions to the SRF, supervision costs and contributions to the DGF
and at constant scope, the increase in general operating expenses was
4.4%.

The cost/income ratio deteriorated by 2.2 points compared to 2021, to
59.6%, but remains in line with the objectives of the 2019-2023 plan.

Gross operating income rose slightly at constant scope (+0.4%) to
€7 billion.

Cost of risk and operating income

The overall cost of risk, at €768 million, was up 5.6% year-on-year at
constant scope and reflects two trends:

m an increase in the cost of proven risk for network and consumer
credit customers, as well as in corporate banking, due to the
downgrading of market files. This deterioration, reflecting uncertain
economic conditions, is still measured at 18 basis points (compared
with 13 at the end of 2021), a level that remains lower than in 2019;

m a slight recovery in the cost of non-proven risk following the
discontinuation of sectoral provisions recorded during the health
crisis, offset by the tightening of our economic scenario assumptions.
A post-model adjustment was also implemented, aimed at covering
uncertainties related to the current economic environment, in
particular on leveraged transactions. This mechanism allows us to
better understand the macroeconomic variables in our prospective
provisioning.

The rate of non-performing loans was stable at 2.6%. The coverage ratio
on non-performing loans was 47.6% and the overall coverage ratio was
72.6% at the end of December 2022.

As a percentage of outstanding loans, the cost of customer risk
remained at a low level of 17 basis points compared with 16 at the end
of 2021 (28 at the end of 2019 before the crisis).

As a result of this increase in the cost of risk, operating income fell by
0.2% over the year to €6.2 billion.

Customer loans (net outstandings on the balance sheet)
Gross loans
Gross non-performing loans
Provisions for impairment of receivables
of which provisions for impairments on non-performing loans [Status 3)
of which provisions for impairments on performing loans (Status 1 & 2]
Share of non-performing loans in gross loans

12/31/2021 12/31/2020
502,097 444,825 419,413

511,668 454,020 429,024

13,181 11,723 12497

9571 9,195 9,611

6,278 5,949 6,509

3,293 3,246 3102

26% 2.6% 29%

Other items

The item “Net gains and losses on other assets and investments”, at
€1.2 billion, includes an adjustment to the value of goodwill
(-958 million) of TARGOBANK in Germany linked to the increase in the
discount rate and an additional provision (-270 million) linked to the
potential sale of TARGOBANK in Spain to ABANCA, announced by the
Group on December 22, 2022.

Profit/(loss) before tax

Profit before tax was down 6.4% year-on-year to €5.1 billion in 2022,
compared to €5.2 billion in 2021.
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Net profit/(loss)

In a turbulent economic environment, net profit was relatively stable at
€3.5 billion (-0.7%); it fell by 3.6% at constant scope, restated for the
consolidation of Crédit Mutuel Nord Europe in 2022.

Net profit attributable to the group amounted to €3.3 billion (+2.6% and
-0.5% at constant scope).
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2.2.2.4  Crédit Mutuel Alliance Fédérale results by business line

22241

Retail banking and consumer credit in France and Europe

In 2022, retail banking represented 65% of the revenues of Crédit Mutuel Alliance Fédérale’s operating business lines.

m Change at
(in € millions] 2021 Change constant scope®™
Net banking income 12,139 10,811 +12.3% +5.9%
General operating expenses -7,490 -6,680 +12.1% +4.0%
of which contributions to the single resolution fund, supervision costs and
contributions to the FGD? -283 -224 +26.1% +21.5%
Gross operating income 4,648 4,131 +12.5% +8.8%
Cost of risk -752 -705 +6.7% +2.4%
cost of proven risk -837 -567 +47.5% +45.6%
cost of non-proven risk 85 -137 ns ns
Operating income 3,896 3,426 +13.7% +10.1%
Net gains and losses on other assets and ECC? 12 -b ns ns
Profit/(loss) before tax 3,908 3,421 +14.2% +10.6%
Income tax -1,110 -1,067 +4.1% -0.2%
Post-tax gains/(losses) on discontinued operations 9 ns ns
NET PROFIT/(LOSS) 2,798 2,363 +18.4% +15.5%

(1] Neutralizing the entries in 2022 [Crédit Mutuel Nord Europe] and the exits in 2021 [FLOA] - see methodology notes in point 2.2.2.6.2.

(2] DGF = Deposit guarantee fund.

(3] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

The retail banking segment comprises three business lines:

m the branch banking network, comprising the Crédit Mutuel local banks
of the 14 federations, the CIC branch network, Banque Européenne du
Crédit Mutuel, Beobank and TARGOBANK in Spain™:

m consumer credit, comprising Cofidis Group and TARGOBANK Germany;

m specialized business line subsidiaries whose products are marketed by
the branch networks: equipment leasing and hire purchase, real estate
leasing, factoring, and real estate sales and management.

Net profit from retail banking rose sharply by 15.5% to €2,798 million.
This change is the result of good revenue growth (+5.9%).
Bank networks

The banking and insurance network of Crédit Mutuel and Beobank
benefited from the consolidation of Crédit Mutuel Nord Europe and
Beobank in Belgium in 2022, with combined NBI of €664 million and net
profit of €75 million.

At constant scope, i.e. excluding the effects of the change in scope in
2022, net banking income rose by 2.9% to €4.1billion, driven by
COMmMIssions.

General operating expenses increased by 6.6% to nearly €3 billion.

The cost of risk was down by €16 million, so profit before tax was
almost stable (-1.3%), at €1.1 billion.

Net profit therefore rose by 4.5% to €769 million.

Business activity: Crédit Mutuel local banks

At the end of December 2022, the number of customers in the Crédit
Mutuel banking and insurance network stood at 8.7 million, a 14% rise
(+101,000). Since January 1, 2022, it includes the customers of Crédit
Mutuel Nord Europe (c. 1 million). At constant scope, the increase is
1.2%.

Deposits amounted to €174.9 billion at the end of 2022, up 14.7%
year-on-year. As from January 1, 2022, this figure includes outstanding
loans for the Crédit Mutuel Nord Europe network, which stood at
€15.7 billion at the end of 2022. Deposits rose by 4.4% at constant
scope.

In 2022, inflows were particularly high on Livret Bleu and Livret A
passbook accounts, whose outstandings increased by 9.1% year-on-year
to nearly €35 billion. Regulated savings benefited from particularly
favorable circumstances in 2022: the rate of return on Blue and A
passbook accounts and LLDS increased fourfold, from 0.5% in January
to 2% in August, and the context of unstable financial markets led
customers to turn to products that are both liquid and secure. This
interest rate environment also benefited other passbook accounts
(+9.8%).

The interest rate environment was less favorable to bank financial
savings and life insurance, whose outstandings remained stable.

In total, savings entrusted by customers of the Crédit Mutuel local bank
network reached nearly €247 billion at the end of 2022.

At the end of 2022, outstanding loans totaled €179.8 billion, up 13.6%
year-on-year. As from January 1, 2022, this figure includes outstanding
loans for Crédit Mutuel Nord Europe local banks, which stood at
€10.8 billion at the end of 2022. At constant scope, the increase in loans
is 6.7%.

(1] TARGOBANK in Spain is classified under IFRS 5 (assets held for sale] as of 12/31/2022 following the announcement by the group, on December 22, 2022, of its potential

sale to ABANCA.

56 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

www.creditmutuelalliancefederale.fr



After a year of recovery in 2021, the growth in outstanding loans
remains favorable for the main categories of loans (changes at constant
scope):

m +6.7% for outstanding home loans to €139.2 billion, of which
cumulative releases were down compared to 2021 following the
slowdown in activity in the second half;

m Outstanding consumer credit rose by 1.9% to €8.5 billion;
m +11.8% for equipment loans, whose activity was buoyant in 2022.

The multiservice strategy is reflected in increasing customer equipment
levels:

= the number of property & casualty and personal insurance policies
(excluding borrower insurance] reached €12.9 million, up 2.6%
year-on-year;

m there were 832,000 mobile telephone contracts, down slightly over
one year;

= the number of remote home surveillance subscriptions rose 3.2% to
212,680 at the end of 2022.

In terms of income, the banking and insurance network of Crédit Mutuel
local banks generated net banking income of €3.8 billion in 2022, up
14.8% including the entry into the scope of consolidation on January 1,
2022, of Crédit Mutuel Nord Europe local banks [NBI of €395 million in
2022]. At constant scope, NBI rose by 2.9% thanks to good growth in
COMMISSions.

General operating expenses increased by 6.6% at constant scope, to
£2.8 billion.

The cost of risk fell to €26 million, including an increase in the cost of
proven risk and a net reversal of the cost of non-proven risk.

Net profit was €740 million, up 4.5% at constant scope and 11.4% in
actual terms.

Business activity: Beobank

During the year, Beobank recorded very good results across all product
lines, in particular consumer credit and credit cards. Against a strained
backdrop of tightening monetary policy and rate rises, Beobank
continued to expand along its various avenues of growth, namely the
markets for home loans (20.3% rise in outstanding receivables), loans to
self-employed professionals (12.9% rise in investment loans) and
property & casualty insurance (portfolio up 33% year-on-year).

At the end of 2022, outstanding loans stood at €8 billion (+14.1%
year-on-year) while outstanding deposits were €7.0 billion (+4.8%).

Beobank reported net banking income of €269 million for the 2022 fiscal
year and net profit of €29 million.

Banque Européenne du Crédit Mutuel (BECM)

BECM is the subsidiary of Crédit Mutuel Alliance Fédérale serving the
regional economies, the business market and real estate professionals.
Drawing on the expertise of its employees and all the services of Crédit
Mutuel Alliance Fédérale’s business centers, BECM supports 20,650
customers. Consisting of 45 branches, it is organized on a market basis,
with 31 branches serving the general business market and 14 serving
the real estate market.

In order to increase the development capacity of Crédit Mutuel Alliance
Fédérale’s corporate activities in Germany, BECM sold its activities and
its 10 branches in this country to TARGOBANK in 2022.
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Investment loan production in 2022 represented €3.1billion for
companies and €1.9 billion for real estate companies and real estate
investors. Short-term loan agreements for real estate professionals
reached €3 billion.

At constant scope™ and measured in average monthly capital, customer
loans increased by 17.5% to €18 billion at the end of 2022. Accounting
resources decreased by 15.1% to €10.2 billion.

Net banking income, for the same scope, was up 20% to €353.4 million
and net profit was €183.2 million, up 22.5% compared to 2021.

CIC banking and insurance network

The number of customers in the banking network stood at 5.5 million at
the end of December 2022, up 1.4% year-on-year, representing an
increase of nearly 74,000 customers. The number of business and
corporate customers increased by 1.8% to 1.1 million and the number of
retail customers (79% of the total) rose by 1.2%.

Outstanding deposits amounted to €168.6 billion at the end of 2022, up
by 1.3%.

In 2022, inflows were particularly high in passbook accounts (+4.6%)
and term deposits (+49.5%), which benefited from the context of rising
interest rates and customers’ search for liquid and secure products in
an unstable financial market environment.

At the end of 2022, outstanding loans reached €178 billion, up 8.3%
year-on-year. After a year of recovery in 2021, the growth in outstanding
loans remains favorable for the main categories of loans:

m +7.9% for outstanding home loans to €98.7 billion; over the year, the
amount of cumulative releases was down slightly, by 1.8% to
€19.9 billion, following the slowdown observed in the second half;

m +14.4% for outstanding investment loans, to €51.6 billion; demand for
project support from professional customers remained high with an
increase of 38.2% to €17.6 billion;

m +4.3% for outstanding consumer loans to €6.2 billion;

The multi-service strategy led to an increase in products sold to our
customers:

= the number of property and personal insurance policies (excluding life
insurance] reached 6.3 million, up 3.6% year-on-year;

m there were 553,000 mobile telephone contracts, down slightly over
one year;

m the number of remote home surveillance subscriptions rose 2.2% to
over 117,000 contracts.

In terms of income, CIC’s banking network recorded strong growth in its
net banking income (+8.9%), which reached nearly €4 billion. It benefited
on the one hand from the increase in the interest margin, thanks in
particular to the increase in income from loans, and on the other hand
from the strong growth in commissions (+10.2%).

General operating expenses increased by 3.1% to €2.3 billion.

The cost/income ratio improved by 3.2 percentage points to 58.0% and
gross operating income increased by nearly 18% to €1.7 billion.

The cost of risk was a net reversal of €74 million compared to a net
provision of €65 million in 2021, while profit before tax rose by 30% to
€1.7 billion.

(1) By neutralizing, in the data for 2021, the figures for the discontinued operations in 2022.
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Net profit was €1.3 billion in 2022, up 35.8% year-on-year.

Consumer credit
Cofidis Group

Cofidis Group operates through three commercial brands: Cofidis,
Créatis and Monabang. Present in nine European countries (France,
Belgium, Spain, Italy, Portugal, the Czech Republic, Hungary, Slovakia
and Poland], it employs more than 5,700 people.

In terms of activity, Cofidis Group has had a very good year with
production of €10.1billion, ie. €1.6 billion more than at the end of
December 2021. This good level of activity was visible in both the direct
business channel, which rose by 22%, and in referral business, which
was up by 26%. Only online business was down, by é% relative to last
year, supported by the health crisis. Outstanding loans rose by 13%
compared with the end of 2021 to €18.2 billion.

The strategy to accelerate the development of Monabang’s online
banking activity is bearing fruit with the opening of current and savings
accounts up b4% compared with 2021. Deposits increased by 16% and
the number of customers by 8%.

The highlight of the year was the sharp rise in refinancing rates, which
had a significant negative impact on NBI, with an additional charge of
nearly €70 million compared with 2021. The significant increase in
outstandings and the development of fees and commissions led to an
increase in NBI of €72 million, despite the interest rate environment.

General operating expenses increased by €36 million due to the
resumption of activity, for the most part, and employee benefits
expense, which, despite being below budget, was affected by higher
salary costs linked to measures to increase purchasing power in the
context of inflation.

The cost of risk remained under control, at 2.2% in terms of the rate on
outstandings, a level 20 basis points higher than the previous year.
Delinquency entries remain low and collection performance is better or
close to the pre-Covid-19 period. The 2022 risk increases compared to
2021, but it still benefited from the Covid-19 period with historically low
delinquencies.

Net profit is 12% lower than in 2021, at €134 million.

TARGOBANK in Germany

Established in over 250 German cities, TARGOBANK meets the needs of
3.6 million retail customers and businesses by offering banking,
consumer credit, insurance, factoring and leasing solutions.

Since October 2022, TARGOBANK's corporate activities have been
expanded with the integration of the German branch of Banque
Européenne du Crédit Mutuel SAS, which now operates under the new
brand name TARGOBANK Corporate & Institutional Banking
(TARGOBANK CIBJ. The range of services includes corporate financing,
special financing, commercial real estate property financing, as well as
payment transactions and investment products. In addition, the range of
motor financing products has been extended to the financing of
motorhomes and caravans.

The production of repayable personal loans amounted to nearly
€6 billion in 2022, up sharply compared to the 2021 fiscal year.

(1) Source ASF for market outstandings.
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In terms of retail banking, outstanding loans grew by 9.9% to
€19.7 billion, and customer deposits reached €22.9 billion.

TARGOBANK'’s contribution to the net profit of the consumer credit
business line was €293 million, down slightly due to the increase in the
cost of risk, while the more favorable interest rate environment and
portfolio growth in retail banking enabled net banking income to grow by
3.1%.

Corporate activities (classified in the “banking network” and “business
line subsidiaries”) saw a clear recovery, with an increase in the factoring
and leasing business lines.

Business line subsidiaries

The supporting business lines within retail banking - i.e. factoring, real
estate and equipment leasing, real estate - generated net banking
income of €439.5 million (+10.2%) and net profit of €128.0 million (as
compared with €152.8 million in 2021).

Factoring and receivables in France

Crédit Mutuel Alliance Fédérale’s factoring division is made up of Crédit
Mutuel Factoring, the group’s business center, which markets its
solutions through the Crédit Mutuel and CIC networks (under the CIC
Factoring Solutions brand), and Factofrance, which relies both on direct
sales to companies and on a network of suppliers such as credit
insurance brokers, financial advisors and certified accountants. The
complementary nature of the distribution channels and the diversity of
the operating cycle financing offers, such as traditional or reverse
factoring and the mobilization of Dailly receivables, enable the sector to
cover 100% of the receivables financing market and to achieve a market
share of 23%.

After an upturn in activity in 2021 following the health crisis, the volume
of receivables purchased reached a record level in 2022 at €98.5 billion,
up 17.1%, for more than 12,400 customers. International business
accounts for approximately 32.6% of overall revenue. During the year,
the factoring division marketed new offers, particularly for retail
customers.

Net banking income grew by 17% year-on-year, to €307 million, due to
the increase in the volume of receivables purchased and an increase in
benchmarks. General operating expenses remain under control. The cost
of risk increased while remaining at a very low level, well below budget.

In total, the sector's net profit contributed €98 million, a significant
increase (+44%).

Equipment and real estate leasing
Crédit Mutuel Leasing and CCLS [Leasing Solutions)

Crédit Mutuel Alliance Fédérale’s leasing division is a major player in
equipment leasing with a market share of over 16%" in France. It is
organized around three entities, each operating in different markets:
Crédit Mutuel Leasing, CCLS and, since January 1, 2022, Bail Actea.

Bail Actea joined the leasing division following Crédit Mutuel Nord
Europe’s membership of Caisse Fédérale de Crédit Mutuel. It offers
customers of its network of regional branches and specialized divisions
leasing solutions based on proximity, responsiveness and expertise.

www.creditmutuelalliancefederale.fr



In 2022, the sector's activity across the entire scope grew by 23%,
exceeding €6.6 billion. As a result, the sector’'s outstandings were up
and stood at €14.5 billion. At constant scope, excluding the inclusion of
Bail Actea in the scope of consolidation, the volume remained up by
more than 9% and reached nearly €6 billion. With more than
€700 million, international production represents 11% of the sector’s
total production.

The integration of Bail Actea completes the multichannel offer and
develops synergies in the leasing business line. This integration took
place while preserving the commercial momentum and value
proposition of the company, which achieved its highest production since
its creation and a growth of more than 20% compared to 2021.

Net banking income (after commissions paid to the group’s networks)
rose by nearly 19% to €256 million. Net profit amounted to €19 million.

2.2.2.4.2 Insurance
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Crédit Mutuel Real Estate Lease

Crédit Mutuel Real Estate Lease is a major player in the French real
estate leasing market. It meets the real estate investment needs of
companies, professionals, players in the social economy or institutions,
customers of Crédit Mutuel Alliance Fédérale. It offers financing adapted
to the acquisition or construction of professional buildings: commercial,
logistics and industrial premises, as well as health facilities, offices and
hotels. Its products are distributed under the Crédit Mutuel Real Estate
Lease brand in the Crédit Mutuel local banks and under the CIC Real
Estate Lease brand in CIC branches.

In 2022, Crédit Mutuel Real Estate Lease was again positioned as one of
the leading national real estate leasing companies with almost €1 billion
granted.

Total outstandings increased by 6% to €6.3 billion.

In 2022, insurance represented 187% of the revenues of Crédit Mutuel Alliance Fédérale’s operating business lines. The table below details the elements
making up the net profit/(loss) of the Insurance business line for the fiscal years 2021 and 2022.

(in € millions] m 2021 Change
Net insurance income 1,815 1,915 -56.2%
General operating expenses -725 -670 +8.3%
Gross operating income 1,089 1,245 -12.5%
Net gains and losses on other assets and ECCY /A -2 ns
Profit/(loss) before tax 1,085 1,243 -12.7%
Income tax 25% -358 -29.4%
NET PROFIT/(LOSS) 832 884 -6.0%

(1] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

Insurance, which has been operated for more than 50 years by Groupe
des Assurances du Crédit Mutuel (GACM], is fully integrated into Crédit
Mutuel Alliance Fédérale in sales and technology terms. With
36.6 million policies at the end of 2022, GACM protects more than
13 million policyholders.

Written premiums, generated mainly in France, were €13.3 billion, up
9.7% compared to the first half of 2021. This increase was mainly driven
by the 12.5% growth in gross premiums in savings & retirement
insurance, pensions and capitalization, which reached €7.0 billion. Gross
unit-linked premiums represented 37.3% of total premiums in France.
Net premiums, at €15 billion, were largely positive. It includes
€L6 billion in net premiums into unit-linked products and almost
balanced net premiums into the euro fund, compared with €0.5 billion in
outflows from the latter in 2021.

In addition, in 2022, GACM significantly increased the rates paid to its
policyholders on the euro fund in France (+1 point], bringing the average
rate paid to 2.30%. This increase policy is made possible by the financial
strength of GACM. The compensation reserves built up over the years
amount to 7.8% of life insurance reserves”, a level among the highest in
the market. The financial assets making up the general funds remain in
overall unrealized capital gain.

(1) Provision ratio for profit sharing/mathematical reserves at the end of 2022.
(2] Axa Seguros Generales, SA de Seguros y Reaseguros.

P&C and protection insurance underwritten premiums amounted to
€6.3 billion. Property & Casualty insurance increased by 2.9% (including
+1.4% in motor insurance and +5.2% in property damage & liability) and
personal insurance by 4.7% (including +1.6% in health, +4.1% in
protection and +6.6% in creditor insurance], driven by the growth of the
contract portfolios.

Revenue generated by the international subsidiaries was €607 million,
comprising €192 million in Belgium and €403 million in Spain. At the end
of 2022, GACM and Axa Spain® signed an agreement for the sale by
GACM SA of 100% of the capital of GACM Espafia to Axa Spain, for a sale
price of €311.7 million®. This proposed disposal is expected to be
finalized mid-2023“ subject to obtaining the required regulatory
approvals.

Commissions paid to the branch networks rose to €1.9 billion including
€1.6 billion for Crédit Mutuel Alliance Fédérale entities.

Net contributory profit was down 6.0% compared to 2021, at
€832 million. This change is due in particular to the fall in the financial
markets in 2022, after a sharp rise in 2021, which, through the
revaluation of assets classified at fair value through profit or loss, leads
to a decline in IFRS financial income.

(3] An earn-out payment of up to €20 million may be made, payable at €2 million per year, for each year that GACM Espafia continues to benefit from the existing distribution

agreement with TARGOBANK.

(4] The creditor insurance policies marketed by Cofidis Espagne (€47 million in revenue at the end of 2022] are excluded from this transaction and will be subject to prior

transfer to ACM IARD SA and ACM Vie SA.
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In addition, GACM, like the market, experienced a very high level of
weather-related claims in 2022 (hailstorms and drought], representing
an unprecedented expense of €469 million compared to €162 million in
2021. The reinsurance program covering the GACM for the year 2022
allows for the cession of a claims expense of €164 million, or 35% of the
gross expense recorded.

In addition, the rise in inflation in France is making motor and property
insurance repair costs more expensive. To preserve the purchasing
power of its policyholders, GACM is committed to keeping average
premium increases below inflation for the years 2022 and 2023.

Conversely, the increase in the technical rates used in the commitment
calculations, as a result of the sharp rise in interest rates over the
period, has a positive impact on the result. However, this increase in
interest rates contributed to a sharp decline in the value of bonds,
which had a negative impact on GACM's IFRS shareholders’ equity at
the end of 2022. With €9.1billion of shareholders’ equity, GACM
continues to enjoy a solid balance sheet structure that enables it to face
this new economic environment without fear or concern.

2.2.2.4.3 Asset Management and Private Banking

In line with its strategic development ambitions in the professional and
corporate market, GACM rolled out a new group health offering in the
first quarter. At the same time, a strategy of partnerships is being
developed to address more offers adapted to professionals and
companies in the Crédit Mutuel and CIC networks. GACM also continued
to expand its range of digital services with, among other things, the
addition of new functionalities to the e-declaration. With nearly 50% of
motor and property damage & liability claims reported online in the
second half of the year, the e-declaration reflects GACM’s ability to
simplify procedures for policyholders and improve service quality.

Thanks to this constant commitment, Crédit Mutuel finished first in the
overall ranking of insurers in the 2022 edition of the OpinionWay/Argus
insurance barometer on the image, attractiveness and reputation of
insurers. A result obtained thanks to the strong relationship of trust
created with policyholders as well as the relevance of the mutualist
banking and insurance model.

In 2022, asset management and private banking represented 5% of the revenues of Crédit Mutuel Alliance Fédérale’s operating business lines.

m Change at
(in € millions] 2021V Change constant scope®
Net banking income 1,119 911 +22.8% +1.1%
General operating expenses -794 -b71 +38.9% +10.1%
Gross operating income 326 340 -4.1% -14.0%
Cost of risk -33 -9 ns ns
Operating income 293 331 -11.6% -21.7%
Net gains and losses on other assets and ECCYY 15 0 ns ns
Profit/(loss) before tax 307 331 -7.2% -21.8%
Income tax -67 -73 -8.2% -27.5%
NET PROFIT/(LOSS) 241 259 -6.9% -20.2%

(1) Comparable scope - See methodology notes in point 6.3.1.

(2] Neutralization of entries into the scope of consolidation in 2022: Crédit Mutuel Investment Managers, CIC Private Debt, Groupe La Frangaise - See methodology notes in section 6.3.2.
(3] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

Créedit Mutuel Alliance Fédérale’s Asset Management and Private Banking
business line comprises:

m Crédit Mutuel Investment Managers, comprising Sseven asset
management entities;

m Groupe La Frangaise, which contains four management companies and
a distribution platform;

m Bangue Transatlantique, Banque de Luxembourg and Banque CIC
(Suisse].

At €11 billion, the net banking income from asset management and
private banking accounts for 6% of the NBI of Crédit Mutuel Alliance
Fédérale’s operational business lines and increased by 1.1% at constant
scope in a difficult economic environment and tight financial markets.

In 2022, it benefited from the contribution of the newly consolidated
subsidiaries: groupe La Frangaise (€161.4 million in NBIJ, Crédit Mutuel
Investment Managers (€16.6 million in NBI after remuneration of the
networks] and CIC Private Debt (€19.4 million in NBIJ.

General operating expenses increased by 10.1%, leading to a fall of 14%
in gross operating income to €326 million.

Net gains/(losses) on other assets and ECC comprises non-recurring
income related to the first-time consolidation of Crédit Mutuel
Investment Managers and CIC Private Debt.
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The net profit amounted to €241 million in 2022, compared to a profit of
€259 million in 2021.

These data do not include private banking within the CIC network and
its five regional banks, ie. €235.8 million in NBI (+5.2%) and
£€105.5 million in net profit (+11.9%).

Asset Management

Crédit Mutuel Alliance Fédérale’s asset management is structured
around Crédit Mutuel Investment Managers, the asset management
business center of Crédit Mutuel Alliance Fédérale, which brings
together seven management entities. Since the integration of Crédit
Mutuel Nord Europe into Crédit Mutuel Alliance Fédérale on January 1,
2022, groupe La Francaise, a subsidiary of Crédit Mutuel Nord Europe,
which includes four management companies and a distribution platform,
has completed the asset management business line. A wide range of
products and services is offered to a diversified French and international
clientele: institutional investors, large corporations, external distributors
- third-party distribution networks, private banks, fund selectors, asset
management advisors (CGP), etc. The asset management entities also
support the group’s networks in all markets, including international
markets. The sector is present through various locations in Europe and
Asia.

www.creditmutuelalliancefederale.fr



Crédit Mutuel Alliance Fédérale aims to become a major player in asset
management in France and Europe, committed and responsible, by
creating an asset management division grouping together all third-party
management structures within a multi-boutique model.

Business activity in 2022 took place in a complex general context; total
asset management revenues amounted to €679 million with an adjusted
result of €202 million. Assets under management were €166 billion at
end-December 2022.

Money market funds, an important activity for Crédit Mutuel Alliance
Fédérale, recovered thanks to the rise in ECB interest rates, bringing the
net outflow over the year to €3.6 billion with €33.6 billion outstanding.
Net inflows into asset management, excluding money-market, totaled
€6.6 billion, amid very high volumes of business. Interest in non-money
market funds continued despite a return of risk aversion. Certain
sectors were particularly sought after, such as gold, dividends and
flexible funds. The sustainable dimension is becoming a priority in
investors’ choices, which is reflected in the interest shown in the entire
Carbon Impact range, which now totals €1 billion in assets.

After a difficult first half, equity fund management recorded positive net
inflows of €550 million.

At the end of the year, with the return of positive rates, bond maturity
funds regained their appeal to investors. CM-AM OBLI IG 2025 and
CM-AM HIGH YIELD 2026 attracted €1 hillion, bringing the total bond
funds under management to more than €10 billion, reflecting the
importance of this category.

With net inflows of €2.2 billion from retail customers, groupe La
Francaise Real Estate Managers, a key player in the groupe La
Francaise's real estate asset class, maintains its leading position in the
French collective real estate market with €32.7 billion in assets under
management. The various SCPIs continue to gain in interest due to their
attractive yields from all retail networks. The popularity of unit-linked
real estate investments remains undimmed, a trend in which Groupe La
Frangaise is participating.

In a volatile environment, structured products - EMTNSs created by CIC
under the CIC Market Solutions brand - were highly successful, with an
increase in outstandings of €2.6 billion for the retail, corporate and
private banking networks as well as for external customers, with new
products being issued at a steady pace. This expertise is also deployed
as a white label through calls for tenders from major retailers.

Private debt, offered by CIC Private Debt, was attractive to investors:
net inflows amounted to €200 million, bringing the total amount under
management to €2.9 billion.

NewAlpha, a management company and subsidiary of groupe La
Frangaise, continued to expand and now has €2.9 billion in assets under
management.

As of December 31, 2022, the offer of all management entities includes
267 responsible finance funds, 232 funds promoting environmental
and/or social characteristics (article 8) and 35 funds with a sustainable
investment objective (article 9). 76 funds have been awarded a label by
external organizations. New thematic impact funds will be created to
meet the new needs of investors. Lastly, internationally, in addition to its
presence in the European countries of Germany, Belgium, Spain, Italy
and Luxembourg, groupe La Frangaise has drawn up a new
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development plan for Asia, with additional staff in Korea and a new
office in Singapore, with the aim of providing better coverage of the
entire region, in particular Australia.

Private Banking

Despite strong economic uncertainties, 2022 was marked by good
results for the Banque Transatlantique Group. Net banking income
increased by 1.5% (€197.7 million against €194.8 million at the end of
2021). This increase is linked to the business volumes of all Group
entities in France and abroad. In addition, a decrease in the performance
and outperformance fees received from its subsidiary, Dubly
Transatlantique Gestion, was noted compared to the level of those of
2021 (very favorable stock market activity in 2021). Net profit is down
slightly by 7% (€£60.6 million versus €65.5 million in 2021). The
cost/income ratio stood at 57.3% [+3.5 basis points compared to 2021).

Customer funds invested in savings amounted to €52 billion, up in the
second half of the year. Capital inflows remained strong.

The lending activity, particularly real estate loans, remained strong
despite the rise in interest rates. Outstandings stood at €4.7 billion at
December 31, 2022, with production of €1 billion over the year 2022, up
nearly 20% compared to 2021.

Banque Transatlantique has strengthened its leading position in the
stock option and free share allocation market, with 16 corporate plans
integrated this year, now including the management of unlisted
companies, notably start-ups.

The philanthropy activity also continues to grow and has donated nearly
€2 million via the Transatlantic Endowment Fund (€14 million since its
creation in 2012), which celebrated its tenth anniversary.

In 2022, Banque de Luxembourg achieved a solid performance across
all its business lines, thanks to good commercial momentum in the
individual, corporate and professional asset management segments,
and a strong increase in the net interest margin.

Net banking income amounted to €354.1 million at the end of 2022, up
9%, while net profit reached €98 million, up 11% compared to the end of
2021. This was due to a 69% increase in net interest margin to
€100.1 million, while net fees and commissions fell slightly by 3% to
€244 million, against the backdrop of unfavorable stock market
conditions. In this context, customer outstandings also fell slightly, to
€122 billion at the end of the year.

Banque de Luxembourg also continued to deliver on its sustainability
ambitions. It intends to meet the expectations of its stakeholders, the
requirements of the B Corp certification as well as the regulations in this
area, by launching numerous initiatives to be deployed over the coming
years.

In 2022, Banque CIC (Suisse) continued its development with a balance
sheet total of €13.3 billion and over 445 employees. It takes advantage
of its omnichannel approach by combining personal support and
proximity to customers with the e-banking solution, CIC eLounge. In
order to target a younger customer segment and meet the needs of
modern banking customers, a new offer was launched. CIC ON
combines the best of traditional banking and digital banking, allowing
customers to individually compose their banking package according to
their needs.

2
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In the course of 2022, volumes increased significantly: savings rose by
3.7% to €17.3 billion and loan volumes grew by 8.0% to €9.8 billion.

NBI, up 24%, stood at around €200 million. Revenues were more broadly
diversified and refinancing through customer funds was particularly

2.2.2.4.4 Corporate Banking and Capital Markets

stable. Financial income, at €33.4 million, was down compared to 2021,
following the recording of an increase in provisions.

In 2022, Corporate Banking and Capital Markets represented 7% of the revenues of Crédit Mutuel Alliance Fédérale’s operating business lines.

(in € millions) m 2021 Change
Net banking income 813 782 +4.0%
General operating expenses -383 -360 +6.3%
Gross operating income 430 422 +2.0%
Cost of risk 7 35 -80.8%
Operating income 437 457 -4.4%
Profit/(loss) before tax 437 457 -4.4%
Income tax -100 -106 -5.5%
NET PROFIT/(LOSS) 337 351 -4.1%
Corporate Banking and an increase in commissions following several profitable and

Corporate Banking provides services to large corporate and institutional
customers, based on a comprehensive approach to their requirements,
with teams based in both France and at CIC’s foreign subsidiaries
(London, Brussels, New York, Singapore and Hong Kong]. It also relies on
the action of the “corporate” networks for their large customers and
contributes to the development of international business and to the
implementation of specialized financing (acquisitions, assets, projects).

Corporate banking commitments rose by €4.3 hillion to €60.2 billion on
both drawn and undrawn credit lines, including €3.4 billion in France and
€0.96 billion in the branches.

Net banking income rose by 9.4% to €471 million in 2022. It benefited
from a sharp increase in revenues from the large corporates activity
thanks to good loan production and increased commissions, in the face
of a decline in the structured finance NBI.

The cost of risk was a net reversal of €7 million compared to a reversal
of €39 million in 2021.

Net income therefore fell slightly by 1.6% to €260 million in 2022 from
€264 million in 2021.

Structured finance activity (acquisition finance, project finance, asset
finance and securitization) was marked by a sharp slowdown in
underwriting transactions in acquisition finance, offset by good
momentum in project finance, asset finance and securitization. Overall,
loan production remained solid and totaled €4.2 billion for the year, a
figure comparable to last year. Like-for-like results were 14% lower than
last year, which was an exceptional year, in particular due to a negative
cost of proven risk (reversal of provisions) over the period. Profit before
tax was €171 million. NBI reached €222 million.

The large corporates (CIC Corporate] activity supports the development
of listed and unlisted major French and foreign industrial companies and
institutions with revenue of more than €500 million as part of a
long-term relationship. The year 2022 was marked by the continuation
of investment operations and customers’ medium-term projects despite
a disrupted bond market and unfavorable macroeconomic factors.
Income was up significantly thanks in particular to good loan production
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strategic capital transactions.

The international business department helps corporate customers carry
out their international projects. In an environment marked by
geopolitical instability and economic tensions, the volume of confirmed
documentary credits increased by 16.8%, confirming the desire to
support exporting companies by securing their transactions and
payments.

This commitment is also reflected in the support of French companies
that want to develop their activities internationally. 302 companies were
supported, with the teams of the representative offices playing their
role as ambassadors for customers abroad and constituting an effective
relay.

Capital Markets

CIC Marchés comprises the commercial capital markets business - under
the CIC Market Solutions brand - for corporate customers and financial
institutions, investment activity et the post-market services that support
these activities.

Despite a deterioration in market conditions, the last quarter, marked by
a strong rebound, enabled the capital markets business to post a robust
level of NBI (€342 million), down from 2021 (-2.7%), an exceptional year
of post-Covid-19 recovery.

Gross operating income amounted to €106 million. Total net profit from
capital markets activities was €77 million.

CIC Market Solutions enjoyed solid overall momentum in 2022. IFRS net
banking income thus amounted to €169 million, compared to €127 million
at the end of 2021, i.e. an increase of 33%. This growth is mainly driven
by EMTN issues and fixed-income/FX/Commodity hedging activities.

The Investment business line (including France, the New York, London
and Singapore branches) generated NBI of €173 million in 2022
compared to €224 million in 2021. Despite the sharp decline in
benchmark indices for the business lines (equities, loans), the last
quarter, marked by a strong rebound, posted robust results, down
compared to 2021 (an exceptional year of post-Covid-19 recovery).

www.creditmutuelalliancefederale.fr
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In 2022, Private Equity represented 7% of the revenues of Crédit Mutuel Alliance Fédérale’s operating business lines.

m 2021 Change
Net banking income 430 518 -17.1%
General operating expenses -75 -77 -2.0%
Gross operating income 355 442 -19.7%
Cost of risk 2 -21 ns
Profit/(loss) before tax 357 420 -15.2%
Income tax -17 -4 ns
NET PROFIT/(LOSS) 340 416 -18.3%

Crédit Mutuel Alliance Fédérale provides capital financing for start-ups,
SMEs and mid-sized companies via its Crédit Mutuel Equity entity, which
brings together all of the group’s equity business lines: capital innovation,
private equity, capital transmission, but also investments in
infrastructure projects and mergers and acquisitions. Crédit Mutuel
Equity finances development projects mainly in France through its eight
sites in the regions - Paris, Lyon, Nantes, Bordeaux, Lille, Strasbourg,
Marseille and Toulouse - but also internationally through its subsidiaries
in Germany, Switzerland or Canada.

Creédit Mutuel Equity invests Crédit Mutuel Alliance Fédérale’s equity and
makes a long-term commitment alongside executives to enable them to
develop, transform and enrich themselves with experience, know-how
and career paths.

Proof of this commitment over time: more than a quarter of its 329
investments have been held for more than ten years. Portfolio turnover
remains, however, very dynamic and indicative of the structure's
strength: more than €1billion on average are invested and divested
every two years.

In 2022, more than €436.5 million were invested with the required
prudence given the geopolitical uncertainties, their economic
consequences on the expected growth of companies and the resulting
valuation multiples. Over four years, more than €2 billion have been
deployed to finance new projects or to support portfolio companies.

The outstanding invested portfolio reached €3.3 billion, demonstrating
the strong momentum of these business lines in all segments.

At €430 million, total revenues, three quarters of which were generated
by capital gains, reached the second highest level in history after 2021,
an exceptional post-Covid-19 year.

Net profit was a high €340 million, resulting from growth opportunities
and mergers within the portfolio that were assessed with caution,
particularly in sectors affected by the crisis. CIC Conseil achieved a
historic level of activity in terms of commissions invoiced on
mergers/acquisitions.

As a socially committed investor, Crédit Mutuel Equity has a useful,
sustainable and human vision of its business lines, favoring balanced
financial packages and respecting the timeframe of projects, with a
constant concern for a fair redistribution of value.

2.2.2.4.6 Other business lines: IT, logistics, media
and others
This segment mainly comprises:

m the “logistics” business line, which includes the Group’s IT companies
and logistics organizations;

m the regional daily newspaper business, which comprises nine titles:
Vosges Matin, Le Dauphiné Libérg, Le Bien Public, L'Est Républicain,
Les Dernieres Nouvelles d’Alsace, L'Alsace, Le Progrés de Lyon, Le
Républicain Lorrain, and Le Journal de Sadne et Loire. These regional
press titles are distributed in 23 départements in eastern France;

m holding company activities.

In 2022, "other business line" entities represented 2% of the revenues of Crédit Mutuel Alliance Fédérale’s operating business lines.

change at constant

(in € millions] 2021 Change scope®
Net banking income 1,026 987 +3.9% +3.0%
General operating expenses -862 -779 +10.7% +10.6%
Gross operating income 164 208 -21.3% -25.6%
Cost of risk 8 0 ns ns
Operating income 172 208 -17.3% -21.7%
Net gains and losses on other assets and ECCY -1,207 -859 +40.6% +39.2%
Profit/(loss) before tax -1,035 -651 +59.1% +58.7%
Income tax -10 -95 -89.8% -91.4%
NET PROFIT/(LOSS) -1,045 -746 +40.0% +39.5%

(1) ECC = Equity consolidated companies = share of net profit/{loss] of equity consolidated companies.

(2] Neutralization of the entry into the scope of CMNE’s "holding” entites.
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Net banking income amounted to €1,026 million, compared to
€987 million in 2021, mainly including the increase in revenue from the
group’s IT companies.

Operating income was positive at €172 million, down compared to 2021,
marked by:

= a slight decrease in the logistics sector (€183 million), where
expenses grew faster than revenues;

m a slight deterioration in the “press” activity (-€14 million) due to the
increase in costs;

m a decrease in net income of €3 million for the “holding company
activities.

The net profit is a net expense of €1,045 million compared to a net
expense of €746 million in 2021. It is mainly impacted by the item “Gains
and losses on other assets” which recognizes an adjustment to the
value of the goodwill of TARGOBANK in Germany linked to the increase
in the discount rate and an additional provision linked to the potential
sale of TARGOBANK in Spain to ABANCA, announced by the Group on
December 22, 2022.

Focus on the media business

Although facing a complex environment with an explosion in paper,
energy and transport costs, as well as the structural erosion of its print
activity, the EBRA Group continues its digital transformation. Digital
subscriptions grew by 26% and digital advertising by more than 3
percentage points, from 15.6% to 18.7% of group advertising revenue.

In 2022, the EBRA group is implementing its strategic plan around four
priority areas:

m strengthen content and services that create value and engagement;
m develop a growing, profitable and sustainable revenue model;
m invest in new high-contribution growth drivers;

m support the personal development of its employees and affirm its
culture of excellence.

This plan supports the group’s raison d'étre: “Act to strengthen local ties
and trust between players in our regions”.

In order to give life to this transformation, the graphic identity of the
group and its subsidiaries has been completely revised to gain in power,
harmaony and recognition.

The EBRA group continued its diversification with the acquisition of the
company Humanoid, composed of three pure player brands (Frandroid,
Numerama, Madmoizelle) which exceed 30 million monthly visits. This
contributes to the development and rejuvenation of its audiences.

Despite stable revenues and its efforts to control expenses to partially
offset the increase in material costs, the EBRA group generated a net
loss in 2022.

2.2.2.5 Financial position of Crédit Mutuel Alliance Fédérale

2.2.25.1 Balance sheet

The structure of the balance sheet is the reflection of Commercial
Banking of Crédit Mutuel Alliance Fédérale and the measures taken by
the group to strengthen its financial structure in order to meet the new
regulatory requirements that will be applicable in the forthcoming years.
In particular:

m Crédit Mutuel Alliance Fédérale finances a greater proportion of
customer loans through deposits. This change is an extension of the
strategy rolled out in recent years. The loans/deposits ratio has
gradually improved: 109.9% as of December 31, 2022 compared to
119.6% in 2017;

m Crédit Mutuel Alliance Fédérale’s liquidity risk was strictly managed
under a system controlled by BFCM based on a centralized risk
management system, described in chapter5 “Risks and Capital
adequacy - Pillar 3". Significant progress was made concerning the
Basel Ill liquidity ratios which are beyond the threshold of 100%; the
LCR stood at 1563.3% on average over 2022.

On December 31, 2022, shareholders’ equity came to €56.7 billion and
Common Equity Tier 1 to €50.9 billion. The ratio of Common Equity Tier 1
stood at 18.2%, one of the best at the European level. The overall ratio
stood at 20.6% and the leverage ratio at 6.6% compared to 7.6% in 2021.

Assets

Summary. The consolidated assets of the group stood at £€885.1 billion
on December 31, 2022, up from €843.9 hillion as of December 31, 2021
(up 4.9%).

This 4.9% increase in total assets (+€41.2 billion) was mainly due to the
increase in loans and receivables due from customers (+£57.2 billion,
i.e. +12.9%), partially offset by the drop in investments in the insurance
business line (-€12.9 billion).
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Financial assets at fair value through profit or loss. Financial assets at
fair value through profit or loss include financial instruments held for
trading (including derivative instruments) and certain financial assets
designated by the group at fair value through profit or loss on the date
of their acquisition (including securities held by private equity). These
assets are revalued at their fair value during each closure.

The total amount of financial assets at fair value through profit or loss
was €29.3 billion at December 31, 2022 compared to €22.4 billion at
December 31, 2022. Financial assets at fair value through profit or loss
represented 3% of the total assets of the group on December 31, 2022.

Financial assets at fair value through shareholders’ equity. Financial
assets at fair value through shareholders’ equity mainly include bonds
and other debt securities for €22.8 billion and government securities for
€10.9 billion.

Loans and receivables due from credit institutions. Loans and
receivables due from credit institutions are composed of demand
deposits, inter-bank loans and securities subject to repurchase
agreements. Loans and receivables due from credit institutions reached
€57.2 billion as of December 31, 2022, compared to €60.9 billion on
December 31, 2021.

Loans and receivables due from customers. Loans and receivables due
from customers stood at €502.1 billion on December 31, 2022, versus
€444 8 billion on December 31, 2021, a gross increase of 12.9%.

Liabilities (excluding shareholders’ equity)

Summary. The group’s consolidated liabilities excluding shareholders’
equity stood at £€828.3 billion as of December 31, 2022, up from €790.7
billion on December 31, 2021 (+4.8%). These liabilities include
subordinated debt at €9.0 billion on December 31, 2022 and €8.1 billion
on December 31, 2021. The increase in liabilities excluding shareholders’
equity recorded in 2022 is mainly due to the increase in debts due to
customers of €31.8 hillion (+7.5%) and debt securities of €14.0 billion.
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Financial liabilities at fair value through profit or loss. The total amount
of financial liabilities at fair value through profit or loss (held for trading)
was €18.8 billion at December 31, 2022, compared with €12.1 billion at
December 31, 2021.

Debts due to credit institutions. Debts due to credit institutions
decreased by €8.5 billion (-11.9%) to €63.2 billion as of December 31,
2022.

Debts due to customers. Debts due to customers are mainly composed
of demand deposits, term deposits, regulated savings accounts and
securities subject to repurchase agreements. Debts due to customers
amounted to €457.0 billion as of December 31, 2022, versus
€425.2 billion on December 31, 2021. TThis increase is mainly due to the
increase in special regime demand savings accounts and term deposits
and loans.

Debt securities at amortized cost. Debt securities are composed of
negotiable certificates of deposit and bond issues. Debt securities
stood at €135.1 billion as of December 31, 2022, up 11.5% compared to
December 31, 2021.

Liabilities related to contracts of Insurance. Liabilities related to
contracts of Insurance stood at €120.1 billion as of December 31, 2022,
compared to €131.4 billion on December 31, 2021, ie. a decrease of
8.6%.

Consolidated equity

The consolidated equity attributable to the group stood at €55.0 billion
on December 31, 2022, versus €50.2 billion on December 31, 2021; this
change primarily corresponds to net carryover.

Non-controlling interests went from €3,059 million on December 31,
2021 to €1,724 million on December 31, 2022.

2.2.2.5.2 Liquidity and refinancing

The central treasury management of Crédit Mutuel Alliance Fédérale
rests on prudent rules and an efficient system to access market
resources.

Commercial banking gaps are covered by medium-and long-term
resources, while the liquidity buffer makes use of money market
refinancing. Crédit Mutuel Alliance Fédérale has a number of
well-adapted issue programs providing access to investors in the main
international zones for public and private issues. This mechanism is
supported by a comfortable liquidity reserve, adapted to comply with
regulatory ratios and withstand severe stress.

The year 2022 was marked by the willingness of central banks to
counter unprecedented and lasting inflation by means of strong and
rapid rate hikes.

Indeed, from the end of 2021, the gradual reopening of post-pandemic
economies had already led to a strong imbalance between supply and
demand as well as disruptions in supply chains that caused inflationary
tensions. However, in 2021, the bond markets proved resilient despite
some volatility in interest rates and offered issuers good refinancing
conditions.

The invasion of Ukraine by Russia at the end of February accelerated
this phenomenon with record increases in energy and food prices. This
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double shock resulted in structurally high inflation. Global central banks
had no choice but to adopt very restrictive monetary policies. A race
against time began to quickly bring down this persistent inflation with a
rapid and sustained rise in interest rates: the FED raised its rates from
0.25% to 4.50% and the ECB from -0.50% to 2% in a few months.

These changes in monetary paolicy weighed on the economic outlook,
creating the risk of a generalized global recession.

In the financial markets, these abrupt changes created a lot of volatility,
making it difficult for issuers to operate with smaller issue windows.

Similarly, investors had a very difficult year, with very negative
valuations due to the sharp rise in rates but also to the poor
performance of credit spreads.

However, BFCM, through all of its issue programs, fared well with an
increased refinancing program to anticipate the end of the TLTRO in
2023 and 2024.

In total, the outstanding amount of external funding raised on the
markets amounted to €156.8 billion at the end of December 2022, an
increase of 8.3% compared to the end of 2021.

The average LCR ratio for the year 2022 was 153.3% (compared to
181.3% in average annual 2021).

Short-term funding (less than one year) amounted to €50.7 billion at the
end of 2022, an increase of 17.7% compared with the previous year. It
represents 32% of all market funding raised, up 2 points compared to
2021.

Medium-and long-term funding totaled €106.1 billion at end-2022, up
4.3% on 2021 In 2022, Crédit Mutuel Alliance Fédérale raised
€20.7 billion in MLT funds primarily via BFCM, and to a lesser degree via
its subsidiary Crédit Mutuel Home Loan SFH, which issues covered
bonds and benefits from the best agency ratings. 82.7% of these MLT
resources were raised in euros and the balance in foreign currencies
[US dollar, yen, pound sterling, Swiss franc and Norwegian krone),
illustrating the good diversification of the investor base.

Public issues and private placements accounted for 91% and 9% of the
total, respectively. The average maturity of the MLT funding raised in
2022 was 6.1 years, comparable to that seen in 2021.

2022 refinancing program

In 2022, public issues raised amounted to an equivalent of €18.8 hillion
and broke down as follows:

m BFCM by way of senior European Medium-Term Notes (EMTNSs]:
= €750 million in social bonds over 7 years issued in November,

m €56.25 billion in 3, 5 and 10-year senior debt issued in March,
September and November,

= GBP 105 billion at 3 and +6years, issued in January and
November,

m CHF 175 million at 5 years issued in June,
= $1.7 billion at 3 and b years, issued in July in US144A format,

= JPY 52.2 billion at b, 7 and 10 years, issued in October in Samurai
format;
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= BFCM non-preferred senior EMTNs: €3.0 billion in issues of 10, +6
and +7years in January and May in connection with MREL
management;

m BFCM Tier2 EMTNs: €1.25 billion at b years, issued in June;

m Crédit Mutuel Home Loan SFH: €5.25 billion at 5, +5, 7 and 10 years
completed in March, June, October and December.

LCR and liquidity buffer

The liquidity situation of the consolidated scope of Crédit Mutuel
Alliance Fédérale was as follows:

= an average LCR of 1563.3% for 2022 (vs. 181.3% for 2021);

= average high quality liquidity assets (HQLA] totaling €132.8 billion,
81% of which is deposited with central banks (mainly the ECB).

The total liquidity reserves over the consolidated perimeter break down as follows:

Crédit Mutuel Alliance Fédérale [in € billions)

12/31/2022

Cash deposited in central banks 105.1
LCR securities (after LCR haircut) 249

o/w HQLA Level 1 securities 21.6
Other eligible assets, central banks (after ECB haircut] 60.0
TOTAL LIQUIDITY RESERVES 190.0

The liquidity reserve largely covers market resources due at 12 months.

Targeted refinancing operations

The various budgets allocated by the European Investment Bank (EIB)
continued to be allocated to the final beneficiaries of the Crédit Mutuel
Alliance Fédérale network in 2022, and some were drawn down by
BFCM.

Thus, the allocation of the “Young Farmers & Climate Action” envelope
is about to be finalized. A new contract was signed in November 2022
allowing for the continuation of this type of support for the agricultural
sector in 2023 up to €80 million.

The SME & ETI customers monitored by the corporate network can be
supported within the framework of an “EIB SME & ETI llI” package. It
was drawn down for an amount of €250 million over a five-year period
at a fixed rate.

Lastly, BFCM drew down the first tranche of the “Loans to the medical
professions” envelope for €150 million over 7 years at a fixed rate. It is
intended for professionals and/or SMEs active in the pharmaceutical
and health sectors, particularly in regions where access to medical
experts is sub-optimal or poorly served.

2.2.25.3 Solvency

As of December3l, 2022, Crédit Mutuel Alliance Fédérale’'s
shareholders’ equity amounted to €56.7 billion, compared to €53.2 billion
at the end of December 2021, an increase of €3.5 billion due to
carryforwards.

Crédit Mutuel Alliance Fédérale reported very solid solvency with a
Common Equity Tier 1 [CET1) ratio of 18.2%Y, a decrease of 40 basis
points relative to December 31, 2021. This fall is attributable to the loss
of approval for the internal method on major accounts. The Tier 1 ratio
was 18.2%" at the end of 2022 and the overall solvency ratio was
20.6%0,

Regulatory capital CET1 reached almost €50.9 billion®, up 10.6% due to
retained earnings and the issue of shares.

(1) Without transactional arrangements.

66 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

Risk-weighted assets (RWAs) stood at £280.1 billion™ on December 31,
2022 (compared to €245.1billion at the end of December 2021, up
14.3%). RWAs in terms of credit risk accounted for 91% of the total, at
£€254.3 billion™,

The leverage ratio at the end of December 2022 was 6.6%".

The return on risk-weighted assets [(RoRWA) was 1.33% at
end-December 2022, as compared with 1.47% at end-2021.

According to initial estimates, the entry into force of IFRS 17 (insurance
policies) on January 1, 2023 will have a very limited impact in terms of
the solvency ratio (less than 10 basis points).

SREP CET1 REQUIREMENTS AND ACTUAL DIFFERENCE (in%]

18.8% 18.2%
A
A
10.4%

11%
78% | 78% |
0.8% 0.8%
4.5% 4.5%

12/31/2021 12/31/2022

® CETI Ratio ® Pillar1

® Pillar 2 Requirement
Capital Conservation Buffer

<«—>» SREP variance
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The solid financial position and suitability of the group’s business model are recognized by the three rating agencies that rate Crédit Mutuel Alliance

Fédérale and the Crédit Mutuel group:

Issuer/ Date of

LT/ST LT Preferred ST Preferred Intrinsic most recent

counterparty** senior debt Outlook senior debt rating**** publication

Standard & Poor's” AA-/A-1+ A+ Stable Al a 11/30/2022
Moody’s? Aa2/pP-1 Aa3 Stable P-1 a3 09/20/2022
Fitch Ratings*® AA- AA- Stable Fl+ a+ 12/30/2022

* The “Issuer Default Rating” is stable at A+

** The counterparty ratings represent ratings from the following agencies: Resolution Counterparty at Standard & Poor’s, Counterparty Risk Rating at Moody's, and Derivative

Counterparty Rating at Fitch Ratings.

***The intrinsic rating corresponds to the Stand Alone Credit Profile (SACP] rating from Standard & Poor’s, the Adjusted Baseline Credit Assessment [Adj. BCA] rating from Moody’s, and

the Viability Rating from Fitch Ratings.
(1] Standard & Poor’s: Crédit Mutuel group rating.
(2] Moody’s: Crédit Mutuel Alliance Fédérale/BFCM and CIC rating.
(3] Fitch Ratings: Crédit Mutuel Alliance Fédérale rating.

The external ratings and stable outlook assigned to Crédit Mutuel
Alliance Fédérale and Crédit Mutuel group were confirmed by the three

main financial rating agencies in 2022, reflecting the recurrence of their
results and the strength of their financial fundamentals.

2.2.2.6 Methodology notes
2.2.2.6.1 Change in segmentation

On December 16, 2021, Standard & Poor’s (S&P) had raised its long-term
issuer credit rating for Crédit Mutuel group from A to A+ with a stable
outlook, the extra notch reflecting the fact that its additional
loss-absorbing capacity (ALAC ratio) was abave the level required by the
agency under its new rating methodology.

With effect from the first half of 2022, the income statement is now subdivided into four segments, namely retail banking, Insurance, Specialized
business lines and Other business lines. The segments are themselves split into business lines as shown in the organization chart in chapter 1-1.3

Presentation of the business lines.
The main changes in the 2021 data published are detailed below:

BREAKDOWN OF THE INCOME STATEMENT BY BUSINESS SEGMENT - NEW SEGMENTATION

Specialized Other -
12/31/2021 [in € millions] Retail banking Insurance  business lines  business lines Total
Net banking income 10,811 1,915 2,211 987 15,923
General operating expenses -6,680 -670 -1,008 -778 -9,136
Gross operating income 4,131 1,245 1,203 208 6,787
Cost of counterparty risk -705 - 6 0 -699
Gains on other assets -5 -2 0 -859 -866
Profit/(loss) before tax 3,421 1,243 1,209 -650 5,222
Income tax -1,067 -358 -183 -95 -1,703
Post-tax gains and losses on discontinued assets 9 - - - 9
NET PROFIT/(LOSS) 2,363 884 1,026 746 3,527
Nan-controlling interests 284
NET INCOME ATTRIBUTABLE TO THE GROUP - - - 3,243
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BREAKDOWN OF THE INCOME STATEMENT BY BUSINESS SEGMENT - FORMER SEGMENTATION -
PAGE 443 OF THE 2021 UNIVERSAL REGISTRATION DOCUMENT
Logistics and

Retail Financing and Private Private  Holding company Inter

12/31/2021 [in € millions) banking Insurance markets banking equity services activities Total
Net banking income 11,014 1,915 809 677 518 2,010 -1,020 15,923
General operating expenses -6,806 -670 -367 -434 -77 -1,803 1,020 -9,136
Gross operating income 4,208 1,245 442 244 442 207 0 6,787
Cost of counterparty risk -705 - 35 -8 -21 0 0 -699
Gains on other assets -5 -2 - 0 - -859 -0 -866
Profit/(loss) before tax 3,499 1,243 477 235 420 -653 0 5,222
Income tax -1,089 -368 -111 -46 -4 -95 - -1,703
Post-tax gains and losses on

discontinued assets 9 9
NET PROFIT/(LOSS) 2,418 884 367 190 416 -748 0 3,527
Non-controlling interests - - - - - - - 284
NET INCOME ATTRIBUTABLE

TO THE GROUP - - - - - - - 3,243

m Retail banking: specialized subsidiaries have been transferred to the m the new “Specialized business lines” segment encompasses the

“Specialized business lines” segment/“Asset management and
private banking” business line on the one hand, and to the “Other
business lines” segment/“Holding” business line on the other;

Insurance: no change;

former “Financing and markets”, “Private banking” and “private
equity” segments as well as some entities previously reported under
“Retail banking”;

“Other business lines” covers the former “Logistics and holding

company services” and “Intra-group elimination” columns as well as
one entity formerly reported under “Retail banking”.

Additional details on the business lines in the “Other business lines” segment are provided in the tables below:

DETAILS FOR THE “SPECIALIZED BUSINESS LINES” SEGMENT - NEW SEGMENTATION

Asset management & Corporate Capital Private Specialized
12/31/2021 [in € millions) private banking banking Markets equity business lines
Net banking income 911 430 351 518 2,211
General operating expenses -571 -128 -232 -77 -1,008
Gross operating income 340 303 119 442 1,203
Cost of counterparty risk -9 39 -3 -21 6
Profit/(loss) before tax 331 341 116 420 1,209
Income tax -73 77 -28 -4 -183
NET PROFIT/(LOSS) 259 264 87 416 1,026

DETAILS FOR THE “SPECIALIZED BUSINESS LINES” SEGMENT - FORMER SEGMENTATION

Private Corporate Capital Private Specialized
12/31/2021 (in € millions] banking banking Markets equity business lines
Net banking income 678 430 379 518 2,004
General operating expenses -434 -128 -239 -77 -877
Gross operating income 244 303 139 442 1,127
Cost of counterparty risk -9 39 -3 -21 6
Profit/(loss) before tax 236 341 136 420 1,133
Income tax -46 77 -33 -5 -161
NET PROFIT/(LOSS) 190 264 103 416 972

m The new “Asset management & private banking” business line
includes:

» entities consolidated for the first time in the first half-year: Groupe
La Francaise, Crédit Mutuel Investment Managers and CIC Private
Debt;

m “Capital Markets”: one entity previously reported under this business
line was transferred to the new “Asset management & private
banking” business line: Cigogne Management.

= all subsidiaries previously included in “Private banking”;

m Crédit Mutuel Asset Management and Crédit Mutuel Epargne
Salariale, which were previously reported under “Retail
banking”/“Subsidiaries of the banking network”, and Cigogne
Management, which was previously reported under *“Capital
Markets”;
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2.2.2.6.2 Changes at constant scope

Changes at constant scope are calculated by neutralizing: Debt (affects “Retail banking”, “Asset management and private

m for 2022: data for newly consolidated entities, namely Crédit Mutuel banking” and “Other business lines");

Nord Europe, Crédit Mutuel Investment Managers and CIC Private m for 2021: data for Floa Bank, which was deconsolidated in
January 2022 (affects the “Retail banking” segment).

2022/2021
Crédit Mutuel Alliance Fédérale chg. 2022 excl. chg. 2021 excl. at constant
(in € millions] scope®™ chg. scope 2021 scope chg.scope 2022/2021 scope
Net banking income 17,340 902 16,439 15,923 - 15,923 +8.9% +3.2%
General operating expenses -10,329 -704 -9,624 -9,136 - -9,136 +13.0% +5.3%
o/w supervisory and resolution expenses -421 -11 -410 -314 - -314 +34.1% +30.7%
Gross operating income/(loss) 7,012 198 6,814 6,787 - 6,787 +3.3% +0.4%
Cost of risk -768 -30 -738 -699 - -699 +9.9% +5.6%
Cost of proven risk -891 -11 -880 -587 - -587 +51.6% +49 8%
Cost of non-proven risk 123 -19 142 -111 - -111 ns ns
Operating income 6,244 168 6,076 6,088 - 6,088 +2.6% -0.2%
Net gains and losses on other assets and ECC -1185 4 -1,189 -866 -0 -866 +36.9% +37.4%
Profit/(loss) before tax 5,059 172 4,887 5,222 -0 5,222 -3.1% -6.46%
Income tax -1656 -62 -1,495 -1,703 - -1,703 -8.6% -12.2%
Post-tax gains/(losses) on discontinued operations -0 -0 - 9 9 - ns ns
NET PROFIT/(LOSS) 3,502 110 3,392 3,527 9 3,519 -0.7% -3.6%
Non-controlling interests 174 - 174 284 - 284 -38.9% -38.9%
NET PROFIT ATTRIBUTABLE TO THE GROUP 3,329 110 3,218 3,243 9 3,234 +2.6% -0.5%
(1) Crédit Mutuel Nord Europe, Crédit Mutuel Investment Managers, CIC Private Debt.
2022/2021
Retail banking chg. 2022 excl. chg. 2021 excl. at constant
(in € millions] scope™ chg. scope 2021 scope chg.scope 2022/2021 scope
Net banking income 12,139 695 11,444 10,811 - 10,811 +12.3% +5.9%
General operating expenses -7,490 -640 -6,950 -6,680 - -6,680 +12.1% +4.0%
o0/w supervisory and resolution expenses -283 -10 -272 -224 - -224 +26.1% +21.5%
Gross operating income/(loss) 4,648 155 4,493 4,131 - 4,131 +12.5% +8.8%
Cost of risk -752 -30 -722 -705 - -705 +6.7% +2.4%
Cost of proven risk -837 -11 -826 -b67 - -b67 +47.5% +45.6%
Cost of non-proven risk 85 -19 104 -137 - -137 ns ns
Operating income 3,896 125 3,772 3,426 - 3,426 +13.7% +10.1%
Net gains and losses on other assets and ECC 12 1 11 -b -0 -b ns ns
Profit/(loss) before tax 3,908 126 3,782 3,421 -0 3,421 +14.2% +10.6%
Income tax -1,110 -46 -1,064 -1,067 - -1,067 +4.1% -0.2%
Post-tax gains/(losses] on discontinued operations = - - 9 9 - ns ns
NET PROFIT/(LOSS) 2,798 80 2,718 2,363 9 2,354 +18.4% +15.5%
(1] Crédit Mutuel Nord Europe.
2022/2021
Asset management and private banking chg. 2022 excl. chg. 2021 excl. at constant
(in € millions] scope” chg. scope 2021 scope chg.scope 2022/2021 scope
Net banking income 1,119 198 922 911 - 911 +22.8% +1.1%
General operating expenses -794 -164 -629 -b71 - -b71 +38.9% +10.1%
Gross operating income/(loss) 326 33 292 340 - 340 -4.1% -14.0%
Cost of risk =& 0 -33 -9 - -9 x3.8 x3.8
Operating income 293 34 259 331 - 331 -11.6% -21.7%
Net gains and losses on other assets and ECC 15 15 0 0 - 0 ns ns
Profit/(loss) before tax 307 48 259 331 - 331 -7.2% -21.8%
Income tax -67 -14 -563 -73 - -73 -8.2% -27.5%
Post-tax gains/(losses) on discontinued operations -0.0 -0 - - - - ns ns
NET PROFIT/(LOSS) 241 34 206 259 - 259 -6.9% -20.2%

(1) Crédit Mutuel Nord Europe (groupe La Frangaise], Crédit Mutuel Investment Managers, CIC Private Debt.
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2.2.2.7 Alternative performance indicators
ALTERNATIVE PERFORMANCE INDICATORS (API) - ARTICLE 223-1 OF THE AMF GENERAL REGULATION/ESMA GUIDANCE

(ESMA/20151415)

Name

Definition/calculation method

For ratios, reason for use

Cost/income ratio

Overall cost of customer risk related
to the outstanding loans

(expressed in % or in basis points)
Cost of risk

Customer loans

Cost of proven risk

Cost of non-proven risk

Customer deposits; deposit
accounting

Insurance savings

Financial savings; managed savings
held in custody

Total savings

General operating expenses;
management fees

Interest margin; net interest revenue;

net interest income

Loan/deposit ratio; commitment
coefficient

Coverage ratio on non-performing
loans

Share of non-performing loans
in gross loans

Ratio calculated from items of the consolidated income statement: ratio of
general operating expenses (sum of “employee benefit expense”, “other
operating expenses” and “movements in depreciation, amortization and
provisions for property, plant and equipment and intangible assets”) and

the “net banking income”

Cost of customer risk from the notes to the consolidated financial
statements related to gross outstanding loans at the end of the period

The “cost of counterparty risk” item on the publishable consolidated
income statement

The “loans and receivables due from customers at amortized cost” item in
consolidated balance sheet assets

Impaired assets (S3) see note “cost of counterparty risk”

12-month expected losses (S1) + expected losses at maturity [(S2) see note
“cost of counterparty risk”. Application of IFRS 9

The “amounts due to customers at amortized cost” item in consolidated
balance sheet liabilities

Life insurance assets held by our clients
= management data (insurance company)

Off-balance sheet savings outstandings held by our customers or held in
custody [securities accounts, UCITS, etc.)
= management data (group entities)

Sum of account deposits, insurance savings and bank financial savings

Sum of “general operating expenses” and “allocations to/reversals of
depreciation, amortization and provisions for property, plant and
equipment and intangible assets” lines from the publishable consolidated
income statement

Calculated from the items on the consolidated income statement:

difference between interest received and interest paid:

m interest received = “interest and similar income” item of the publishable
consolidated income statement

m interest paid = “interest and similar expenses” item of the publishable
consolidated income statement

Ratio calculated on the basis of consolidated balance sheet items: ratio
expressed as a percentage between total customer loans and customer
deposits

Determined by calculating the ratio of provisions for credit risk (S3
impairment] to the gross outstandings identified as in default in
accordance with regulations [gross receivables subject to individual
impairment S3). An overall coverage ratio is calculated by adding to the
numerator the provisions for performing loans (S1 and S2)

Ratio between gross outstanding receivables subject to individual
impairment (S3) and gross customer loans (calculated from the notes
“Loans and receivables due from customers” to the consolidated financial
statements: gross receivables + finance leases)

Measure of the bank’s operational
efficiency

Enables assessment of the level of
risk as a percentage of credit
commitments on the balance sheet

Measurement of the level of risk

Measurement of customer loan
activity

Measures the level of proven risk
(non-performing loans)

Measurement of the level of
non-proven risk [performing loans)

Measurement of customer activity in
terms of balance sheet resources

Measurement of customer activity in
matters of life insurance

Representative measure of activity in
terms of off-balance sheet funds
(excluding life insurance)

Measurement of customer activity in
matters of savings

Measures the level of general
operating expenses

Representative measurement of
profitability

Measurement of dependence on
external refinancing

This hedge rate measures the
maximum residual risk associated
with loans in default
(“non-performing”).

Indicator of asset quality
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ALTERNATIVE PERFORMANCE INDICATORS (API): RECONCILIATION WITH THE FINANCIAL STATEMENTS (in € millions]

Cost/income ratio m 2021 2020
General operating expenses -10,329 -9,136 -8,867
Net banking income 17,340 15,923 14,238
COST/INCOME RATIO 59.6% 57.4% 62.3%
Net profit/(loss)/average regulatory assets (RORWA) m 2021 2020
Total net profit/(loss) (including non-controlling interests) 3,502 3,627 2,695
Average regulatory assets [(RWA) 262,611 239,460 229,769
NET PROFIT/(LOSS)/AVERAGE REGULATORY ASSETS 1.33% 1.47% 1.13%
Loans/deposits 12/31/2021 12/31/2020
Net customer loans 502,097 444,825 419,413
Customer deposits 456,983 425,197 408,901
LOANS/DEPOSITS 109.9% 104.6% 102.6%
Coverage ratio on non-performing loans 12/31/2021 12/31/2020
Provisions for impairment of non-performing loans -6,278 -5,949 -6,609
Individually-impaired receivables, gross (S3) 13,181 11,723 12,497
COVERAGE RATIO ON NON-PERFORMING LOANS 47.6% 50.8% 52.1%
Total coverage ratio 12/31/2021 12/31/2020
Provisions for impairment of non-performing (S3) and performing (S1 and S2) loans -9,671 -9,195 -9,611
Individually-impaired receivables, gross (S3) 13,181 11,723 12,497
TOTAL COVERAGE RATIO 72.6% 78.4% 76.9%
Rate of non-performing loans 12/31/2021 12/31/2020
Individually-impaired receivables, gross (S3) 13,181 11,723 12,497
Gross loans to customers 511,668 454,020 429,024
RATE OF NON-PERFORMING LOANS 2.6% 2.6% 2.9%
Cost of customer risk related to outstanding loans m 2021 2020
Cost of customer risk -833 -701 -2,008
Average gross loans to customers 482,844 441,522 411,002
TOTAL COST OF CUSTOMER RISK RELATED TO OUTSTANDING LOANS 0.17% 0.16% 0.49%
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2.2.3
2231

Crédit Mutuel Alliance Fédérale (the group] is fully mobilized to face the
impacts of the Ukrainian crisis, and the context of heightened economic
uncertainties related to interest rate rises, the increase in the price of
materials, high inflation and the tightening of monetary policies. In
March 2023, confidence in the financial markets was further weakened
by the bankruptcies of several US banks (including the Silicon Valley
Bank], the takeover of Crédit Suisse by UBS and the volatility of the
price of bank securities.

Events after the reporting period

The group’s exposures to SVB, UBS and Crédit Suisse remain
insignificant at group level.

In this context, the group constantly monitors the status of its credit
commitments, the value of its portfolios, the management of its interest
rate risk, and its liquidity. It has a robust governance and risk
management system.

The accounting and prudential impacts of this situation can only be
assessed at a later date. The group has maintained its prudent
provisioning policy. It takes into account the macroeconomic context,
which could lead to a deterioration in the quality of the loan portfolio,
and increase the level of coverage of expected credit losses, already
significantly increased during the health crisis. The persistence of
tensions on the financial markets could lead to a lower valuation of its
financial instrument portfolios (bonds, equities and derivatives).

By announcing on January 5, 2023, the creation of the societal
dividend, Crédit Mutuel Alliance Fédérale is once again a pioneer and
has taken a further step in its commitment to its values of solidarity.
Crédit Mutuel Alliance Fédérale has undertaken to devote 15% of its
consolidated net profit each year to supporting and financing ecological
and inclusive projects with added environmental and social value.
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Recent developments and outlook

Based on the 2022 results, the societal dividend will amount to €625
million, enabling action to be taken on three pillars:

m 50% will be invested in an impact fund, with no financial profitability
target, the first “Environmental and solidarity revolution fund”;

m 35% will be allocated to the deployment of inclusive banking and
insurance services;

m 15% will be mobilized to support general interest actions through
philanthropy.

2.2.3.2 Outlook

In 2023, the strategic plan, ensemble#nouveaumonde, plus vite, plus
loin! [together#today’s world, faster, further!), started in 2019 and
revised in 2020, will come to an end. This year will therefore be an
opportunity to complete the work to define the future strategic plan
intended to build an ambitious roadmap for 2027. This plan will be an
opportunity to affirm the strategic orientations reflecting our raison
d’étre and our commitments as a different bank:

m a fully mutualist bank around the benefit corporation and the societal
dividend;

m a technological bank that knows how to combine innovation and
industrialization;

m a bank that meets the challenges of the environmental
transformation.
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2.3 BFCM ACTIVITIES AND
CONSOLIDATED EARNINGS

2.3.1 BFCM activities and earnings - consolidated scope

2.3.1.1 Key figures
(in € millions) | 2022 2021 2020

Net banking income 12,670 11,902 10,262
Operating income 5,011 4,906 2,091
Net profit/(loss) 2,636 2,842 1,508
Net profit attributable to the group 2,288 2,487 1,284
Cost/income ratio* 54.6% 53.3% 59.2%

* General operating expenses as a percentage of net banking income.

TOTAL BALANCE SHEET (in € billions at December 31] SHAREHOLDERS' EQUITY [in € billions at December 31]
662.9 689.6
6272
351 36.2
32.6
2020 2021 2022 2020 2021 2022
Change at
(outstanding loans in €bn) 12/31/2022 12/31/2021 Change constant scope® 12/31/2020
Habitat 115.2 103.1 +11.8% +7.2% 93.7
Consumption 40.4 37.2 +8.7% +8.7% 34.5
Equipment & leasing 108.0 94.0 +14.9% +14.9% 90.3
Operation®” 52.0 469 +11.0% +11.0% 465
Other 6.6 5.4 +22.8% +22.8 % 5.7
Customer loans 322.3 286.5 +12.5% +9.0% 270.8

(1] After neutralizing the entries into the consolidation scope in 2022: Beobank, Bail Actea and Bail Actea Immobilier, FCT CM Factoring.
(2] Current accounts receivable and cash credits.

Change at
(outstanding loans in €bn) 12/31/2022 12/31/2021 Change constant scope® 12/31/2020

Current accounts 160.3 169.5 -5.4% -6.7% 1511
“Livrets Bleu & A" 13.0 11.4 +14.0% +14.0% 10.3
Other saving accounts 405 35.7 +13.5% +0.3% 38.4
Mortgage savings 12.4 12.4 -0.3% -0.3% 12.2
Negotiated deposits®? 423 37.8 +12.0% +12.0% 475
Other 152 75 +103.2% -100.0% 93
Customer deposits 283.7 274.3 +3.4% +0.9% 268.8

(1] After neutralizing the entries into the consolidation scope in 2022: Beobank, Bail Actea and Bail Actea Immobilier.
(2] PEP & term deposits.
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NET CUSTOMER LOANS [in € billions at December 31]

322.3
2708 2866

2020 2021 2022

2%
Other \

16%

° - .
Operating

36%

Habitat

13%

Consumption

33% %
Equipment
& leasing

-

CUSTOMER DEPOSITS [in € billions at December 31]

2743 2837

2020 2021 2022

268.8

2.3.1.2 Analysis of the consolidated
balance sheet

The total BFCM consolidated balance sheet was €689.6 billion at the
end of 2022, compared to £662.9 billion (+4.0%) at December 31, 2021.

On the asset side, total net outstanding customer loans at amortized
cost were up by 9.0% to €322.3 hillion. This increase was driven by
home loans (+7.2%) at €115.2 billion and equipment loans (+13.9%) at
€88.4 hillion. Consumer credit and cash loans were also up with an
increase of 8.7% and 4.1% respectively. Finance leasing continued its
recovery that began in 2021 with an increase of 4.9% to €19.6 hillion, in
line with the high level of customer support.

Investments in insurance activities and reinsurers’ shares were down
-10.1% to €108.8 hillion.

The “Due to customers” item on the liabilities side of the balance sheet
is made up of customer savings deposits, including related receivables.
Outstanding customer bank deposits amounted to €283.7 billion at the
end of December 2022, up 3.4% compared to 2021 (+0.9% at constant
scope). Of this total, CIC entities alone accounted for around 78%
(compared to 79% in 2021), whereas TARGOBANK in Germany
contributed for 9.7% (€27.4 billion), BEOBANK for 2.5% (€7.0 billion) and
BECM for 3.7% (€10.4 billion).

In 2022, the growth in outstanding deposits remains strong on Livret A
and Livret Bleu passhook accounts (+14.0%), as well as term deposits
(+12.1%) whereas current accounts showed a net outflow (-6.7%).
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Financial liabilities measured at fair value through profit or loss
amounted to €18.8 billion in 2022, compared to €12.1 billion at
December 31, 2021.

Issues of securities other than those measured at fair value through
profit or loss totaled €135.2 billion, up 11.3% year-on-year. Bonds
accounted for most of this, with outstanding amounts of €71.1 billion,
followed by interbank market securities and negotiable debt
instruments (€55.3 billion). The balance of the item consists of
certificates of deposit and related debt.

Debts due to credit institutions were virtually stable at €74.3 billion.

Liabilities relating to insurance policies, representing commitments to
policyholders, amounted to €104.5 billion (-9.4%).

The bulk of non-controlling interests recognized as liabilities (€3.8 billion
at the end of 2022) concerned other Crédit Mutuel groups belonging to
Groupe des Assurances du Crédit Mutuel (GACM] and external
shareholders of the Cofidis Group.

Shareholders’ equity attributable to the group totaled €32.4 billion, up
3.7% year-on-year (+€1.2 hillion).

On the assets side, investments on the interbank market comprised
assets in cash and with the Central Bank in the amount of €111.4 billion
and with credit institutions in the amount of €58.0 billion.

74% of all loans are granted through CIC entities (€240.0 billion).
TARGOBANK in Germany’s loan portfolio (€26.3 billion) accounted for 8%
of total outstanding loans, followed by BECM [€17.8 billion] and the
Cofidis Group [€14.2 billion).

www.creditmutuelalliancefederale.fr



Financial assets measured at fair value through profit or loss amounted
to €28.6 billion compared to €21.9 billion the previous year.

Goodwill in the amount of €2.1billion resulted mainly from the
acquisition of TARGOBANK Germany securities in December 2008
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(€10 billion), the acquisition of a stake in the Cofidis Group
(€378 million) and Cofidis France (€79 million) at the beginning of
March 2009, and the purchase of CIC securities (residual goodwill of
€506 million).

2.3.1.3 Analysis of the consolidated income statement

Change
2022/2021 at
(in € millions] 2021 Change constant scope
Net banking income 12,670 11,902 +6.4% +3.6%
General operating expenses -6,916 -6,349 +8.9% +4.8%
including contribution to the Single Resolution Fund, supervision costs and
contributions to the DGF” -329 -242 +36.7% +31.4%
Gross operating income 5,754 5,653 +3.6% +2.3%
Cost of risk -743 -647 +14.8% +11.8%
cost of proven risk -823 -557 +47.8% +46.9%
cost of non-proven risk 81 -90 ns ns
Operating income 5,011 4,906 +2.1% +1.1%
Net gains and losses on other assets and ECC*? -1,141 -793 +44.0% +45.7%
Profit/(loss) before tax 3,870 4,113 -5.9% -7.6%
Income tax -1,234 -1,280 -3.6% -4.6%
Post-tax gains/(losses) on discontinued operations 9 ns ns
Net profit/(loss) 2,636 2,842 -7.3% -8.9%
Nan-controlling interests 347 356 -2.5%
NET INCOME ATTRIBUTABLE TO THE GROUP 2,288 2,487 -8.0%

(1) Deposit guarantee fund.

(2] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

Net banking income (NBI)

Despite a sudden and profound change in economic conditions, BFCM's
net banking income continued to show good momentum and reached
€12.7 billion compared to €11.9 billion in 2021, driven by solid commercial
performance in the networks. It increased by 6.4% on a consolidated
basis and by 3.6% at constant scope.

NBI from retail banking was €8.3 billion. In 2022, it rose by 7.2% thanks
to the good activity of the banking networks.

The asset management and private banking activity, boosted by the
contribution of newly consolidated subsidiaries, generated NBI of
€958 million, up 8.0%.

Net banking income from corporate banking and Capital Markets was
up significantly by 4.0% to €813 million thanks to good loan production
and higher fees, in the face of a decline in NBI from structured financing
and a deterioration in market conditions.

At €430 million, total private equity income, three-quarters of which
came from capital gains, reached the second highest level in history
after 2021, an exceptional post-Covid-19 year.

General operating expenses
and gross operating income

Over 2022, general operating expenses were up by 4.8% to €6.9 billion,
due in particular to the increase in employee benefits expense including
general salary increases (3.2% in 2022) as well as the sharing premium
of the value of €3,000. Other general operating expenses were
impacted by the strong growth in contributions to the Single Resolution
Fund (SRF), supervision fees and contributions to the Deposit Guarantee
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Fund (DGF) for an amount of €329 million in 2022. Overall, the increase
in contributions to the SRF and supervision costs is six times greater
than the increase in general operating expenses. Excluding the FRU
contribution and supervision costs and at constant scope, the increase
in general operating expenses was 3.7%.

The cost/income ratio deteriorated by 1.2 points to 54.6%.

Gross operating income rose by 2.3% at constant scope to €5.8 billion.

Cost of risk and non-performing loans

The overall cost of risk, at €743 million, was up 11.8% year-on-year at
constant scope and reflects two trends:

m an increase in the cost of proven risk for network and consumer
credit customers, as well as in corporate banking, due to the
downgrading of market files. This deterioration reflecting uncertain
economic conditions, however, remains measured at 25 basis points,
a level that remains lower than in 2019;

m a slight recovery in the cost of non-proven risk following the
discontinuation of sectoral provisions recorded during the health
crisis, offset by the tightening of our economic scenario assumptions.
A post-model adjustment was also implemented, aimed at covering
uncertainties related to the current economic environment, in
particular on leveraged transactions. This mechanism allows us to
better understand the macroeconomic variables in our prospective
provisioning.

The non-performing loan ratio was stable - over one year - at 3.3% at
the end of 2022 and the coverage ratio was 49% compared to 52% in
2021.
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(in € millions]

Customer loans (net outstandings on the balance sheet)
Gross loans
Gross non-performing loans
Provisions for impairment of receivables
of which provisions for impairments on non-performing loans (Status 3)
of which provisions for impairments on performing loans (Status 1 & 2)
Share of non-performing loans in gross loans

12/31/2021 12/31/2020
322,279 286,482 270,836

330,281 294,206 278,953

10,828 9,740 10,451

8,003 772 8,117

5,302 5,068 5,576

2,701 2,656 2541

3.3% 3.3% 3.7%

Other items

The item “Net gains and losses on other assets and ECC”, at €1.1 billion,
includes an adjustment to the value of goodwill (-958 million) of
TARGOBANK in Germany linked to the increase in the discount rate and
an additional provision (-270 million) linked to the potential sale of
TARGOBANK in Spain to ABANCA, announced by the group on
December 22, 2022.

Profit/(loss) before tax
Profit before tax was down by 7.6% compared with 2021, at €3.9 billion.

Net profit/(loss)

In a disrupted economic environment, net profit amounted to €2.6 billion
compared to €2.8 billion in 2021.

After deducting non-controlling interests (€347 million, mainly in GACM],
net profit attributable to the group amounted to €2.3 billion, compared
with €2.5 billion a year earlier.

2.3.1.4 Analysis of results by business line

Transactions with Crédit Mutuel Alliance Fédérale
entities

BFCM's consolidated gross operating loss in 2022 was -€551 million
related to transactions carried out with Crédit Mutuel Alliance Fédérale
entities that are not part of the BFCM consolidation scope [mainly local
banks and CFCM).

Net interest income from these transactions totaled €241 million in 2022
compared to €390 million in 2021. Net commissions increased to
-€40 million. Net expenses on other activities recognized by these
entities stood at €674 million in 2022, compared to €553 million in 2021.

As of December 31, 2021, the outstanding loans granted to the Crédit
Mutuel Alliance Fédérale entities that are not part of the BFCM
consolidation scope totaled €33.9 billion.

The activities mentioned below correspond to the organizational structure of Crédit Mutuel Alliance Fédérale. The reader may also refer to note 2 to the
financial statements “Analysis of income statement by business segment and geographic area” and to note 3 “Consolidation scope”, which presents

the business combinations retained.

2.3.1.41 Retail banking
(in € millions] 2021 constant scope
Net banking income 8,323 7,482 +7.2%
General operating expenses -4,728 -4,366 +2.9%
Gross operating income 3,595 3,116 +13.4%
Cost of risk -726 -653 +8.4%
cost of proven risk -769 -537 +42.3%
cost of non-proven risk 43 -116 ns
Operating income 2,868 2,463 +14.7%
Net gains and losses on other assets and ECCY b -8 ns
Profit/(loss) before tax 2,873 2,455 +15.2%
Income tax -816 -765 +5.2%
Post-tax gains/(losses] on discontinued operations 9 ns
NET PROFIT/(LOSS) 2,057 1,699 +19.7%

(1] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

Net banking income from retail banking amounted to €8.3 billion (+7.2%).
General operating expenses increased by 2.9% to €4.7 billion.
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The cost of risk rose by €55 million to €726 million, of which €769 million
for proven risk (+42.3%). The non-proven risk was a net reversal of
€43 million.

Net profit came to €2.1 billion (+19.7%).
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2.3.1.4.2 Insurance

(in € millions) [ 20| 2021 Change
Net insurance income 1,720 1,810 -5.0%
General operating expenses -699 -649 +7.7%
Gross operating income 1,021 1,161 -12.0%
Net gains and losses on other assets and ECCY -4 -0 ns
Profit/(loss) before tax 1,018 1,161 -12.3%
Income tax -235 -326 -28.0%
NET PROFIT/(LOSS) 782 834 -6.2%

(1] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

At €782 million, the contributory net profit of Groupe des Assurances du
Crédit Mutuel (GACM) was down by 6.2% compared to 2021.

This change is due in particular to the fall in the financial markets in
2022, after a sharp rise in 2021, which, through the revaluation of assets
classified at fair value through profit or loss, led to a decline in IFRS
financial income.

2.3.1.4.3 Asset management and private banking

In addition, GACM, like the market, experienced a very high level of
weather-related claims in 2022 (hailstorms and drought], representing
an unprecedented expense of €469 million compared to €162 million in
2021.

(in € millions] 2021 constant scope
Net banking income 958 911 +1.1%
General operating expenses -6b6 -571 +10.1%
Gross operating income 302 340 -14.0%
Cost of risk 858 -9 x3.8
Gross operating income 269 331 -21.7%
Net gains and losses on other assets and ECC 13 0 ns
Profit/(loss) before tax 282 331 -21.8%
Income tax £55 -73 -27.5%
NET PROFIT/(LOSS) 227 259 20.2%

At €958 million, the net banking income from asset management and
private banking represented 8% of the NBI of Crédit Mutuel Alliance
Fédérale’s operational business lines in a difficult economic
environment and under pressure on the financial markets.

In 2022, it benefited from the contribution of the newly consolidated
subsidiaries: Crédit Mutuel Investment Managers [NBI of €16.6 million
after remuneration of the networks) and CIC Private Debt (NBI of
£€19.4 million).

General operating expenses increased by 10.1%, leading to a fall of 14.0%
in gross operating income to €302 million.

2.3.1.4.4 Corporate banking and Capital Markets

The cost of risk, at €33 million in 2022 compared to €2 million in 2021,
recorded this year provisions for non-proven risk set up in accordance
with the principles of IFRS 9.

Net gains/(losses) on other assets and ECC comprises non-recurring
income related to the first-time consolidation of Crédit Mutuel
Investment Managers and CIC Private Debt.

The net profit amounted to €227 million in 2022, compared to a profit of
€259 million in 2021. These data do not include private banking within
the CIC network and its five regional banks, i.e. €235.8 million in NBI
(+5.2%) and £105.5 million in net profit (+11.9%).

(in € millions] m 2021 Change
Net banking income 813 782 +4.0%
General operating expenses -383 -360 +6.3%
Gross operating income 430 422 +2.0%
Cost of risk 7 35 -80.8%
Operating income 437 457 -4.4%
Net gains and losses on other assets and ECCY ns
Profit/(loss) before tax 437 457 -4.4%
Income tax -100 -106 -5.5%
NET PROFIT/(LOSS) 337 351 -4.1%

(1] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.
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Corporate banking

The net banking income increased by 9.4% to €471 million in 2022. It
benefited from a sharp rise in revenues from the corporate activity
thanks to good loan production and higher fees, in the face of a decline
in NBI from structured financing.

The cost of risk fell sharply to €7 million compared to €39 million in 2021.
Net profit therefore fell slightly by 1.6% to €260 million in 2022 from
€264 million in 2021.

Capital Markets

Despite a deterioration in market conditions, the last quarter, marked by
a strong rebound, enabled Capital Markets to post a robust level of NBI
(€342 million), down from 2021 (-2.7%), an exceptional year of
post-Covid-19 recovery.

2.3.1.4.5 Private equity

CIC Market Solutions enjoyed solid overall momentum in 2022. IFRS net
banking income thus amounted to €169 million, compared to €127 million
at the end of 2021, i.e. an increase of 33%. This growth is mainly driven
by EMTN issues and fixed-income/FX/commaodity hedging activities.

The Investment business line (including France, the New York, London
and Singapore branches] generated NBI of €173 million in 2022
compared to €224 million in 2021. Despite the sharp decline in
benchmark indices for the business lines (equities, loans), the last
quarter, marked by a strong rebound, posted robust results, down
compared to 2021 (an exceptional year of post-Covid-19 recovery).

Gross operating income amounted to €106 million.
Total net profit from Capital Markets activities was €77 million.

(in € millions] m 2021 Change
Net banking income 430 518 -17.1%
General operating expenses -75 -77 -2.0%
Gross operating income 355 442 -19.7%
Cost of risk 2 -21 ns
Profit/(loss) before tax 357 420 -15.2%
Income tax -17 -4 x3.6
NET PROFIT/(LOSS) 340 416 -18.3%

In 2022, more than €436.5 million were invested with the required
prudence given the geopolitical uncertainties, their economic
consequences on the expected growth of companies and the resulting
valuation multiples.

The outstanding invested portfolio reached €3.3 billion, demonstrating
the strong momentum of these business lines in all segments.

2.3.1.4.6 IT, logistics, press and holding company

At €430 million, total income, three-quarters of which came from capital
gains, reached the second highest level in history after 2021, an
exceptional post-Covid-19 year.

Net profit was a high €340 million, resulting from growth opportunities
and mergers within the portfolio that were assessed with caution,
particularly in segments affected by the crisis. CIC Conseil achieved a
historic level of activity in terms of commissions invoiced on
mergers/acquisitions.

(in € millions) [ 20| 2021 Change
Net banking income 426 399 +6.8%
General operating expenses -375 -326 +15.0%
Gross operating income 51 73 -30.1%
Cost of risk 8 0 ns
Operating income 59 73 -19.0%
Net gains and losses on other assets and ECCY -1,155 -784 +47.2%
Profit/(loss) before tax -1,096 -711 +54.0%
Income tax -12 -5 x2.1
NET PROFIT/(LOSS) -1,107 -717 +54.5%

(1] ECC = Equity consolidated companies = share of net profit/[loss] of equity consolidated companies.

The IT, logistics and press business line generated a net banking income of €426 million in 2022, versus €399 million in 2021.
The net loss amounted to €1,107 million in 2022, compared to €717 million in 2021.
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2.3.1.6 Alternative performance indicators
ALTERNATIVE PERFORMANCE INDICATORS (API) - ARTICLE 223-1 OF THE AMF GENERAL REGULATION/ESMA GUIDANCE

(ESMA/20151415)

Name

Definition/calculation method

BFCM activities and consolidated earnings

For ratios, reason for use

Cost/income ratio

Overall cost of customer risk
related to the outstanding loans
[expressed in % or in basis points)

Cost of risk

Customer loans

Cost of proven risk

Cost of non-proven risk
Customer deposits; deposit
accounting

Insurance savings

Financial savings;
managed savings held in custody

Total savings

General operating expenses;
management fees

Interest margin;
net interest revenue;
net interest income

Loan/deposit ratio;
commitment coefficient

Coverage ratio
on non-performing loans

Share of non-performing loans
in gross loans

Ratio calculated from items of the consolidated income statement: ratio of
general operating expenses (sum of “employee benefit expense”, “other
operating expenses” and “movements in depreciation, amortization and
provisions for property, plant and equipment and intangible assets”) and

the “net banking income”

Cost of customer risk from the notes to the consolidated financial
statements related to gross outstanding loans at the end of the period

The “cost of counterparty risk” item on the publishable consolidated
income statement

The “loans and receivables due from customers at amortized cost” item in
consolidated balance sheet assets

Impaired assets (S3) see note “cost of counterparty risk”

12-month expected losses (S1) + expected losses at maturity (S2) see note
“cost of counterparty risk”. Application of IFRS 9

The “amounts due to customers at amortized cost” item in consolidated
balance sheet liabilities

Life insurance reserves held by our clients
= management data (insurance company)

Off-balance sheet savings outstandings held by our customers or held in
custody [(securities accounts, UCITS, etc.)
management data (group entities)

Sum of account deposits, insurance savings and bank financial savings

"o

Sum of “employee benefit expense”, “general operating expenses” and
“allocations to/reversals of depreciation, amortization and provisions for
property, plant and equipment and intangible assets” lines from the
publishable consolidated income statement

Calculated from the items on the consolidated income statement:

difference between interest received and interest paid:

m interest received = “interest and similar income” item of the publishable
consolidated income statement

m interest paid = “interest and similar expenses” item of the publishable
consolidated income statement

Ratio calculated on the basis of consolidated balance sheet items: ratio
expressed as a percentage between total customer loans and customer
deposits

Determined by calculating the ratio of provisions for credit risk (S3
impairment] to the gross outstandings identified as in default in
accordance with regulations [gross receivables subject to individual
impairment S3) An overall coverage ratio is calculated by adding to the
numerator the provisions for performing loans (S1 and S2).

Ratio between gross outstanding receivables subject to individual
impairment (S3) and gross customer loans (calculated from the notes
“Loans and receivables due from customers” to the consolidated financial
statements: gross receivables +finance leases)

Measure of the bank’s operational
efficiency

Enables assessment of the level of
risk as a percentage of credit
commitments on the balance sheet

Measurement of the level of risk

Measurement of customer loan
activity

Measures the level of proven risk
(non-performing loans)

Measurement of the level of
non-proven risk (performing loans)

Measurement of customer activity in
terms of balance sheet resources

Measurement of customer activity in
matters of life insurance

Representative measure of activity in
terms of off-balance sheet funds
(excluding life insurance)

Measurement of customer activity in
matters of savings

Measures the level of general
operating expenses

Representative measurement of
profitability

Measurement of dependence on
external refinancing

This hedge rate measures the
maximum residual risk associated
with loans in default
(“non-performing”)

Indicator of asset quality
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ALTERNATIVE PERFORMANCE INDICATORS (API): RECONCILIATION WITH THE FINANCIAL STATEMENTS [in € millions]

Cost/income ratio m 2021 2020
General operating expenses -6,916 -6,349 -6,077
Net banking income 12,670 11,902 10,262
COST/INCOME RATIO 54.6% 53.3% 59.2%
Loans/deposits 12/31/2021 12/31/2020
Net customer loans 322,279 286,482 270,836
Customer deposits 283,698 274,257 268,802
COST OF CUSTOMER RISK RELATED TO OUTSTANDING LOANS 113.6% 104.5% 100.8%
Coverage ratio on non-performing loans 12/31/2021 12/31/2020
Provisions for impairment of non-performing loans -5,302 -5,068 -5,5676
Individually-impaired receivables, gross (S3) 10,828 9,740 10,451
COVERAGE RATIO ON NON-PERFORMING LOANS 49.0% 52.0% 53.4%
Rate of non-performing loans 12/31/2021 12/31/2020
Individually-impaired receivables, gross (S3) 10,828 9,740 10,451
Gross loans to customers 330,281 294,205 278,953
RATE OF NON-PERFORMING LOANS 3.3% 3.3% 3.7%
Cost of customer risk related to outstanding loans m 2021 2020
Cost of customer risk -806 -643 1,749
Gross loans to customers 330,281 294,205 278,953
TOTAL COST OF CUSTOMER RISK RELATED TO OUTSTANDING LOANS 0.24% 0.22% 0.63%
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2.3.2
23.21

Crédit Mutuel Alliance Fédérale (the group), of which BFCM owns the
main subsidiaries and performs the refinancing function, is fully
mobilized to face the impacts of the Ukrainian crisis and the context of
heightened economic uncertainties related to interest rate rises, the
increase in the price of materials, high inflation and the tightening of
monetary policies. In March 2023, confidence in the financial markets
was further weakened by the bankruptcies of several US banks
(including the Silicon Valley Bank], the takeover of Crédit Suisse by UBS
and the volatility of the price of bank securities.

Events after the reporting period

The group’s exposures to SVB, UBS and Crédit Suisse remain
insignificant at group level.

In this context, the group constantly monitors the status of its credit
commitments, the value of its portfolios, the management of its interest
rate risk, and its liquidity. It has a robust governance and risk
management system.

The accounting and prudential impacts of this situation can only be
assessed at a later date. The group has maintained its prudent
provisioning policy. It takes into account the macroeconomic context,
which could lead to a deterioration in the quality of the loan portfolio,
and increase the level of coverage of expected credit losses, already
significantly increased during the health crisis. The persistence of
tensions on the financial markets could lead to a lower valuation of its
financial instrument portfolios (bonds, equities and derivatives).

By announcing on January b, 2023, the creation of the societal
dividend, Crédit Mutuel Alliance Fédérale is once again a pioneer and
has taken a further step in its commitment to its values of solidarity.
Crédit Mutuel Alliance Fédérale has undertaken to devote 15% of its
consolidated net profit each year to supporting and financing ecological
and inclusive projects with added environmental and social value.

Recent developments and outlook

CREDIT MUTUEL ALLIANCE FEDERALE AND BFCM BUSINESS REPORT
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Based on the 2022 results, the societal dividend will amount to €625
million, enabling action to be taken on three pillars:

m 50% will be invested in an impact fund, with no financial profitability
target, the first “Environmental and solidarity revolution fund”;

m 35% will be allocated to the deployment of inclusive banking and
insurance services;

m 15% will be mobilized to support general interest actions through
philanthropy.

2.3.2.2 Outlook

In 2023, the strategic plan, ensemble#nouveaumonde, plus vite, plus loin
! [together#today'sworld, faster, further!], started in 2019 and revised in
2020, will come to an end. This year will therefore be an opportunity to
complete the work to define the future strategic plan intended to build
an ambitious roadmap for 2027. This plan will be an opportunity to
affirm the strategic orientations reflecting our raison d'étre and our
commitments as a different bank:

m a fully mutualist bank around the benefit corporation and the societal
dividend;

m a technological bank that knows how to combine innovation and
industrialization;

m a bank that meets the challenges of the environmental
transformation.
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2.4 BFCM ACTIVITIES AND PARENT COMPANY

RESULTS

2.4.1 BFCM business activities

BFCM has several key business activities:
m central refinancing for Crédit Mutuel Alliance Fédérale;

m depository for Crédit Mutuel Alliance Fédérale’s undertakings for
collective investments;

m parent company of Crédit Mutuel Alliance Fédérale’s subsidiaries and
coordination of their activities.

Central refinancing

Please refer to section “2.2.2.5.2 Liquidity and refinancing” in this
chapter.

Depository for undertakings for collective
investment (UCIs)

Building on the strength of the Crédit Mutuel Alliance Fédérale group,
the custodian plays the essential role of preserving the interests of
unitholders. In this framework, it implements its system through the
following regulatory missions:

m custody of assets: custody (mainly traditional securities] and
register-keeping (forward financial instruments and other financial
instruments), which are provided by the specialized structures of
Crédit Mutuel Alliance Fédérale;

= ensuring the regulatory compliance of management decisions;
m cash flow monitoring.

It may also perform the contractual duty of liability management, when
this is delegated by the management company.

At end December 2022, BFCM was the custodian of 1,069 UCIs totaling
€74.2 billion in assets. The number of UCIs increased by 92 units. The
outstanding amount deposited decreased by 5.4% compared to the end
of 2021 following the decline in the equity markets and the outflows of
monetary UCI funds.

82 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

The large majority of UCIs deposited at BFCM [93.9% in outstandings)
are managed by the Crédit Mutuel Alliance Fédérale’s management
companies notably Crédit Mutuel Asset Management, as well as Crédit
Mutuel Gestion, Crédit Mutuel Capital Privé, CIC Private Debt and Dubly
Transatlantique Gestion.

The other UCIs are deposited by 26 management companies outside of
the Crédit Mutuel Alliance Fédérale.

The highlights of 2022 are as follows:

m BFCM was part of the panel of five custodians subject to the SPOT
mission of the AMF on the entry and monitoring of the relationship
with management companies;

m the custodian’s control plan and the internal control plan were fully
covered for all the topics concerned;

= the new EBA and ESMA guidelines and financial regulations have
made it necessary to strengthen the “Outsourcing" system which
measures and monitors the risks related to the outsourcing of
activities;

m ISAE 3402 Type 2 certification of custodian supervision was renewed
for the period from October 1, 2021 to September 30, 2022. The
coverage of the control plan reached 100%, no reservations were
issued;

m BFCM took part in marketplace meetings, in particular of the
Custodian Group and the Legal Observatory of France Post Marché
(formerly AFTI, the French Association of Securities Professionals);

m the number of customers increased with new relationships.

www.creditmutuelalliancefederale.fr



2.4.2
2.4.2.1 Balance sheet

The balance sheet adopted on December 31, 2022 totals €246.1 hillion,
up by 6.6% compared to the previous fiscal year.

On the liability side, the debts to credit institutions totaled €111.6 hillion
and mainly consisted of term loans to organizations of the group,
demand accounts (€23.7 billion) and securities given under repurchase
agreements in the context of TLTRO (€32.2 billion). Term loans to
organizations of the group stand at €48.7 billion, the majority of which
come from resources collected by its subsidiary Crédit Mutuel Home
Loan SFH (€29.8 billion) and by CIC and its regional banks (€18 billion).

Amounts due to customers totaled €13.3 billion. This item is mainly
composed of demand accounts in credit (€119 billion) and term
deposits and borrowing from financial customers (€1.4 billion).

Securities liabilities totaled €93 billion and are composed of securities
in the interbank market (€2.1billion), negotiable debt instruments
(€33.9 billion), bonds and monetary EMTNs (€57 billion).

The amount of deeply subordinated notes was €0.6 billion. BFCM did
not issue any new securities but the increase of €150 million is
correlative to the transfer of deeply subordinated notes during the
convergence of Crédit Mutuel Nord Europe in early January 2022. In
addition, there were €0.5 billion in repayments over the fiscal year.

The funds for general banking risks, amounting to €61.6 million
remained stable from one fiscal year to the other. All of the
shareholders’ equity and equivalent stood at €14.3 billion on
December 31, 2022 (including the 2022 profit of €913.6 million), against
€13.3 billion at the end of 2021.

On the asset side, the central treasury of Crédit Mutuel Alliance
Fédérale was reflected by receivables held on credit institutions at
€150 billion. The refinancing granted to Caisse Fédérale de Crédit
Mutuel (CFCM] represents €28.5 hillion, in order to supply the loans
distributed by the Crédit Mutuel banks and to ensure the liquidity of
Caisse Fédérale de Crédit Mutuel. Banque Fédérative’s term refinancing
activity also extends to Banque Européenne de Crédit Mutuel
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(€5.4 billion), CIC and its leasing and factoring subsidiaries
(€82.5 billion) the Cofidis group (€13.5 billion), the Factofrance group
(€5.7 billion), Beobank (€0.8 billion), Bail Actea (€L6 billion) and the
foreign subsidiaries TARGOBANK [(€2.6 billion). BFCM also refinances
€2.1 billion of requirements from other groups of Crédit Mutuel.

Client transactions totaled €2.2 billion. This amount corresponds to
interventions in credit, mainly oriented towards large companies, and to
the refinancing of special purpose acquisition entities for BFCM's
long-term equity investments. In addition, included in this item is the
net amount of non-performing loans of €8.4 million after deducting
provisions of €16.6 million.

Short-term investment securities, investment securities and those
ancillary to transactions constitute the other uses of cash
(£23.4 billion).

Investments in associates, which stand at €16 billion, are mainly
composed of equity investments in TARGOBANK in Germany
(€5.7 billion), CIC [(€4.1billion), Factofrance (€15 billion), Groupe des
Assurances du Crédit Mutuel (€13 billion] and the Cofidis group
(€1.6 billion).

The equity investments in listed non-consolidated companies were
stable at €0.4 billion.

2.4.2.2 Information on customer and

supplier payment terms

Articles L.441-6-1 and D.441-4 of the French Commercial Code provide
for specific information on the maturity dates of debts with regard to
suppliers and receivables with regard to customers.

In accordance with subparagraph 8 of Article L.441-6 of the French
Commercial Code, the maturity dates of debts with regard to suppliers
and receivables with regard to customers of our company do not
exceed 45 days from the end of the month or 30 days from the date of
issue of the invoice.

Given the status as a credit institution, the information communicated relative to payment deadlines specified by Article D.441-4 of the French
Commercial Code do not include the bank transactions and ancillary transactions governed by the French Monetary and Financial Code.

INVOICES RECEIVED AND NOT PAID ON THE REPORTING DATE OF THE FISCAL YEAR FOR WHICH THE DEADLINE IS EXPIRED (in €]

0 days 1to 30 days 31to 60 days 61t0 90 days 91 days and more TOTAL
Number of invoices 5 1 6
Amount 2,020.40 26,582.26 0.00 0.00 0.00 28,602.66
Percentage of total liabilities 0.00% 0.02% 0.00% 0.00% 0.00% 0.02%

INVOICES RECEIVED THAT WERE SUBJECT TO LATE PAYMENT DURING THE FISCAL YEAR [ARTICLE D.441-4 § 1)
There were no significant transactions that were subject to late payment during 2022.
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2423

Interest and similar income amounted to €4.3 billion (€3.9 billion
consisting of transactions with credit institutions) and interest and
similar expenses stood at €4.2 billion (€2.8 billion in interest paid to
credit institutions and €1.4 billion on securities issued), representing a
net interest margin of €101.6 million, against €23.5 million in 2021.

Income statement

Income from variable-income securities (shares) for €1.3 billion mainly
consists of dividends received from subsidiaries of BFCM (€1.2 billion).

The negative impacts on trading books for -€40.3 million are mainly due
to foreign exchange losses on assets denominated in foreign currencies
(-€30.4 million). In addition, the foreign exchange and arbitration activity
on forward financial instruments recorded a loss of -€9.9 million.

Charges (net of reversals] to provisions for impairment (-€139.2 million)
and net losses on disposals (-€9 million) account for most of the gains
and losses on investment portfolios (-€148.2 million).

After accounting for commissions and other operating items, net
banking income was €1.3 billion compared to €1.5 hillion in 2021.

General operating expenses were up significantly (+24.8%), totaling
€92.9 million (compared with €74.4 million in 2021).

In 2022, the cost of risk recorded an amount (net provision) of
-€6 million.

The balance of gains and losses on non-current assets of -€305 million
consists of:

m realized and unrealized capital gains and losses on equity
investments, mainly corresponding to valuation adjustments.

There is no corporate tax payable for the fiscal year. The income tax
item of €4.2 million corresponds to a tax credit on previous years.

84 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

2.4.2.4 The Board's proposals
to the meeting

Finally, in 2022 BFCM recorded profit of €913.6 million.

The appropriation proposed to the Shareholders’ Meeting covers the
following amounts:

m 2022 profit: €913,623,423.18;

m retained earnings: €317,935.04;

m representing a total of: £€913,941,3568.22.
It is, therefore, proposed:

m to pay a dividend of €5.34 to each of the 34,225,694 shares existing
at December 31, 2022, i.e. a total distribution of €182,764,671.96.
These dividends are eligible for the allowance specified by Article 158
of the French General Tax Code (Code général des impdts - CGlJ;

m to pay an amount of £2,275,020 to the legal reserve in order to reach
the regulatory ceiling of 10% of the share capital;

m to allocate €728,000,000 to the optional reserve;
m to allocate €901,666.26 to retained earnings.

In accordance with the legal provisions in force, we remind you that the
dividends paid per share for the last three fiscal years were as follows:

2019 2020 2021
Amount in euros £€8.90 £3.02 £€6.72
Dividend eligible for the deduction
provided for in Article 158
of the French General Tax Code
[Code général des impdts - CGI) Yes Yes Yes

www.creditmutuelalliancefederale.fr
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2.4.2.5 Financial results of the company over the last five fiscal years

(in€) 2018 2019 2020 2021 [ EE)
1. CAPITAL AT THE BALANCE SHEET DATE
a) Share capital 1,688,629,500.00 1,688,529,5600.00 1,688,529,500.00 1,688,5629,500.00  1,711,279,700.00
b) Number of ordinary shares outstanding 33,770,590 33,770,590 33,770,590 33,770,590 34,225,594
c) Nominal value of shares €50 €60 €60 €50 €50
2. TRANSACTIONS AND PROFIT (LOSS) FOR THE PERIOD
a) Net banking income, income from the securities

portfolio and miscellaneous 1105,048,350.22  1,998,597,811.55 901,303,696.79 1537,311,765.31 = 1,313,378,453.56
b) Profit/(loss) before tax, employee share ownership

and allocations to depreciation, amortization and

provisions 1,606,289,203.09  1,866,736,070.27 952,920,846.80 738,192,649.26  1,271,627,782.10
c] Income tax -1,955,240.36 -141,414.89 70,286.50 -30,957,764.70 4,173,644.70
d) Employee share ownership due pursuant to the

fiscal year 112,693.25 164,089.45 172,342.04 253,920.45 250,684.28
e) Profit/(loss) after tax, employee share ownership

and allocations to depreciation, amortization and

provisions 991,617,934.79  2,003,641,913.11 679,724,686.90  1,229,991,596.22 913,623,423.18
f)  Distributed profit 130,016,771.50 300,558,251.00 101,987,181.80 229,995,991.68 182,764,671.96
3. EARNINGS PER SHARE
a) Profit/(loss) after tax and employee share

ownership but before allocations to depreciation,

amortization and provisions 4750 55.27 28.21 2114 37.27
b) Profit/(loss) after tax, employee share ownership

and allocations to depreciation, amortization and

provisions 29.36 59.33 20.13 36.42 26.69
c) Dividend assigned to each share over the full year 3.85 8.90 3.02 6.72 5.34
d) Dividend allocated to the new share issued as part

of the capital increase of January 6, 2022 6.72
4. STAFF
a) Average workforce employed during the fiscal year 67 69 71 72 81
b) Amount of the payroll expense for the fiscal year 7,933,548.00 7,815,674.59 8,657,266.62 7,798,169.22 8,095,927.91
c) Amounts paid pursuant to social benefits for the

fiscal year (Social Security, social work) 3,5628,052.07 3,621,611.95 4,066,721.55 3,665,573.31 3,868,942.46

NB: The amount of corporate income tax indicated also includes tax due pursuant to the fiscal year, with movements on provisions relating to these taxes. This change results from the
application of the principles defined by CRC Regulation No. 2000-03, which applies from the 2001 fiscal year.
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Social and Mutualist
Responsibility

3.1 PREAMBLE 89 3.5 GOVERNANCE AMBITIONS 116
3.2 PRESENTATION 89 3.5.1 Effectiveness of the governance bodies 116
3.21  Crédit Mutuel Alliance Fédérale scope 89 352 Membership momentum 17
3.22  Crédit Mutuel Alliance Fédérale’s 3.6 SOCIETAL AMBITION 120
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3.1 PREAMBLE

Under Article L.225-102-1 of the French Commercial Code, Crédit Mutuel
Alliance Fédérale is responsible for preparing, for the 2022 fiscal year, a
consolidated non-financial performance statement in accordance with
the legal and regulatory requirements, including a presentation of the
business model, a description of the main non-financial risks, a
presentation of the policies applied in respect of these risks and the
results of these policies.

3.2 PRESENTATION

3.2.1

Grouped under the name Crédit Mutuel Alliance Fédérale, the mutual
banking division (or regulatory perimeter) and the Banque Fédérative du
Crédit Mutuel (BFCM) and its subsidiaries are complementary and
linked. BFCM is the group’s holding company. Its capital is held by the
local banks and Caisse Fédérale de Crédit Mutuel (CFCM). It manages
Crédit Mutuel Alliance Fédérale’s cash and operates on the financial
markets. It works with companies and local authorities in the
processing of flows, credit and specialized financing transactions and
deals with relations with international partners. It manages the equity
investments held in all the specialized subsidiaries that support the
banks’ operations.

In view of this organization, the information required in the non-financial
performance statement is given below in the name of CFCM on behalf
of Crédit Mutuel Alliance Fédérale. CFCM holds the collective
accreditation (banking code 10,278) for all the affiliated local banks and
is the head of the group comprising BFCM and its subsidiaries as
defined in Articles L.233-3 and L.233-16 of the French Commercial Code.

Crédit Mutuel Alliance Fédérale includes companies that are not
individually obliged to publish a specific report:

m for the regional banks of CIC and CIC, a specific report is published in
their annual financial report;

m for the technology division:
= Euro-Information Services,
m Euro-Information Développements,
= Euro-Information Production,
= Euro-Information,

m Euro-Protection Surveillance;

SOCIAL AND MUTUALIST RESPONSIBILITY
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This statement incorporates information required by
Articles L.225-102-1, R.225-105-1 and R.225-105, Articles 70 and 173 of
the law pertaining to energy transition for green growth of August17,
2015, Article 14 of the law pertaining to combating food waste of
February 11, 2016, Sapin 2 Law No. 2016-1691 of December 9, 2016,
Article L.225-102-4 of the law of March 27, 2017, pertaining to the duty
of vigilance by parent companies and sourcing companies, Article 8 of
the Taxonomy Regulation 2020/852 (NFRD), SFDR regulation (know as
Disclosure) of December 9, 2019, Article 29 of the French Energy and
Climate law.

Crédit Mutuel Alliance Fédérale scope

m for the press division, mainly:
m Le Dauphiné Libéré,
m Groupe Progres,
m L'Est Républicain,
m Derniéres Nouvelles d’Alsace,
m Est Bourgogne Médias,
m L'’Alsace,
u Le Républicain Lorrain,
m Liberté de I'Est.

In line with Crédit Mutuel Alliance Fédérale’s organization, the
companies in the technology division and the press division are the
subject of a separate declaration, available in this document.

The complete list of Crédit Mutuel Alliance Fédérale entities, press and
technology divisions taken into account for the NFPS is provided at the
end of the report.

The scope used for the collection and consolidation of this report
represents 97% of the consolidated scope in terms of workforce on the
payroll at December 31, 2022. In general, entities that are excluded from
the scope are those which do not consume energy and have no
employees as well as CIC's foreign subsidiaries other than Banque de
Luxembourg and Banque de Luxembourg Investments SA.
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The federations, Caisse Fédérale
de Crédit Mutuel and the subsidiaries

The local banks belong to a federation. Depending on where the local
banks are located, the federation is either an association governed by
the law of July 1, 1901, or, for those located in the French departments
of Haut-Rhin, Bas-Rhin and Moselle, an association subject to the
locally applicable Civil Code.

As a strategic planning and control body, the federation represents
Creédit Mutuel in its region.

Regarding regulatory, technical and financial aspects, CFCM, holds the
collective banking accreditation that benefits all affiliated local banks,
in accordance with the French Monetary and Financial Code.

CFCM is responsible for the group’s solvency and liquidity, as well as its
compliance with banking and financial regulations.

On behalf of the local banks, CFCM therefore performs financial
functions such as liquidity management and also provides technical,
legal and IT services either directly or through insurance, IT or leasing
subsidiaries.

Pursuant to the French Monetary and Financial Code, each Crédit
Mutuel regional group is organized around a federation, a regional bank
and all the local banks that are affiliated to the federation and use the
same banking code (CIB) as CFCM.

On January 1, 2022, Fédération Crédit Mutuel Nord Europe and its
subsidiaries joined Crédit Mutuel Alliance Fédérale. As such, the figures
for 2021 have been restated.

The regulatory scope now comprises 14 Crédit Mutuel federations that
have forged partnerships authorized by the Autorité de controle
prudentiel et de résolution (ACPR - French Prudential Supervisory and
Resolution Authority) and grouped within CFCM:

m Crédit Mutuel Centre Est Europe - CMCEE - (Strasbourg);
m Crédit Mutuel Tle-de-France - CMIDF - (Paris);

m Crédit Mutuel Midi-Atlantique - CMMA - (Toulouse);

m Crédit Mutuel Savoie-Mont Blanc - CMSMB - (Annecy];

m Crédit Mutuel Sud-Est - CMSE - (Lyon];

m Crédit Mutuel Loire-Atlantique et Centre-Ouest - CMLACO -
(Nantes);

= Crédit Mutuel Normandie - CMN - (Caen);

= Crédit Mutuel Méditerranéen - CMM - (Marseille);

m Crédit Mutuel Dauphiné-Vivarais - CMDV - [Valence);

m Crédit Mutuel Centre - CMC - (Orléans);

m Crédit Mutuel Anjou - CMA - [Angers];

m Crédit Mutuel Antilles-Guyane - CMAG - (Fort-de-France);
m Crédit Mutuel Massif-Central - CMMC - (Clermont-Ferrand);
m Crédit Mutuel Nord Europe - CMNE - (Lille).

Each local bank is a member of the federation of its geographic region
and each federation is autonomous within its territory.

SIMPLIFIED ORGANIZATION CHART OF CREDIT MUTUEL ALLIANCE FEDERALE
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3.2.2

As a cooperative and mutualist bank, Crédit Mutuel Alliance Fédérale is
committed to responsibility, proximity and solidarity and demonstrates
its ability to build collectively for the common good. Capitalizing on the
proven power of technology, Crédit Mutuel Alliance Fédérale’s business
model is decentralized, relationship-driven and integrated across the
regions.

Crédit Mutuel Alliance Fédérale’s business model is described in the
introduction of this universal registration document.

3.2.3

In 2020, Crédit Mutuel Alliance Fédérale adopted a raison d’étre in line
with its values: “Ensemble, écouter et agir” (Listening and acting
together).

Pursuant to a collaborative initiative launched with its mutualist elected
members and employees, it became the first benefit corporation bank,
with five long-term commitments that aim to assert its identity and its
values, and to mobilize expertise and energy around a shared
momentum:

m as a cooperative and mutualist organization, we support our
customers and members in their best interests;

m as a bank for all, members and customers, employees and elected
members, we act for everyone and refuse any discrimination;

m respectful of everyone’s privacy, we place technology and innovation
at the service of people;

m as a solidarity-based company, we contribute to regional
development;

m as a responsible company, we actively work for a fairer and more
sustainable society.

Crédit Mutuel Alliance Fédérale:

SOCIAL AND MUTUALIST RESPONSIBILITY
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Crédit Mutuel Alliance Fédérale’s business model

Monitoring the effects of price increases

In 2022, Crédit Mutuel Alliance Fédérale was actively committed to
providing support to each of its members and customers, particularly
those most vulnerable to inflation, and to supporting the purchasing
power of its employees.

the first benefit corporation bank

These five missions are based on 15 concrete commitments to be
achieved by the end of 2022.

The monitoring of the execution of these commitments is entrusted to a
Mission Committee which will ensure that the company implements the
resources, governance and ambition necessary to advance in its
missions. It draws on the expertise of its members in order to formulate
recommendations on areas for work and possible medium-term
initiatives.

The Mission Committee presents an annual report attached to the
management report to the Shareholders’ Meeting. The implementation
of social and environmental objectives is verified by an independent
third party, which issues an opinion attached to the Mission
Committee’s report.

These commitments enhance those of Crédit Mutuel Alliance Fédérale's
SMR (Social and Mutualist Responsibility) approach and, more
specifically, commitments #12 and #13 related to the group’s climate
strategy and its environmental ambition to align its activities with the
trajectory of the Paris Agreements.”

(1] A cross-reference table between the commitments of the benefit corporation, the objectives of the 2019-2023 strategic plan and those of the SMR policy can be found at

the end of section 3.3 of this chapter.
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THE 15 COMMITMENTS FOR 2022

In 2022, Crédit Mutuel Alliance Fédérale joined the Community of Benefit Corporations. This move will help to strengthen the role of the benefit
corporation in France and accelerate the transformation of companies towards a more caring and sustainable society.

o@{\on
N
8 st
£
%
© ‘\-&
B A
Bring democracy to life in the bank by doubling the number of members voting
MISSION 1 #1 at Shareholders’ Meetings
As a cooperative and mutualist
organization, we support our #2 Guarantee to each customer a dedicated, non-commissioned advisor
customers and members in their ] )
best interests. #3 Give more place to young people and get closer to parity on boards
of directors from 2022
K Train all our employees and elected members in the fight against
MISSION 2 #é discrimination
A bank for all, members and
customers, employees and elected # B Recruit 25% work-study students in priority neighborhoods and rural areas
representatives, we act for everyone
and refuse any discrimination. Defend gender equality at all levels of the bank
MISSION 3 §7 Guarantee the privacy of our customers’ data by processing 99.9% of their
Respectful of everyone’s information in our infrastructures and systems located in France
p y inf tion i infrastruct d syst locatedin F
privacy, we place technology . . . )
and innovation at the service #8 Invest productivity gains from artificial intelligence in employment and
of people. development
/ Anchor decision-making centers in the regions with more than 90% \
MISSION 4 #9 of our lending decisions taken at branches
As a solidarity-based company, L . . .
we contribute to regional #10 Offer the PayAsso digital payment solution to our associations and civil
development. liability coverage to their managers
K #11 Invest 5% of our equity mainly in innovative French companies j
/ Reduce the group’s carbon emissions by 20% and the carbon footprint of our\
MISSION 5 #12 investment portfolios by 12% by the end of 2022
As a responsible company, we
actively work foramore fairand  # 13  Immediately stop funding for new oil and gas projects
sustainable society.
4 14 Insure the real estate loans of our loyal customers without any medical
formalities
#15 Commit to customers in financial difficulty with an account at €1 net
per month without any incident fees
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3.2.4 Governance and strategic orientation of Crédit Mutuel Alliance Fédérale

Crédit Mutuel Alliance Fédérale is a group of strong values. Its CSR
policy, deliberately renamed Social and Mutualist Responsibility (SMR)
in 2016, is in line with its identity, which consists of democracy,
proximity, economic and social development, mutual assistance and
solidarity. Crédit Mutuel has been a member of the United Nations
Global Compact since 2003.

Crédit Mutuel Alliance Fédérale’s SMR policy is focused on five goals
including 15 commitments. This strategy supplements the group’s
development goals by incorporating social, societal and environmental
issues into the activities of the group’s entities.

GOOD HEALTH QUALITY GENDER
AND WELL-BEING EDUCATION EQUALITY

In order to consolidate the group’s SMR strategy, work was undertaken
to draw a parallel between these five ambitions and the UN's
Sustainable Development Goals (SDGs) adopted in 2015. This work led
to the selection of the SDGs which correspond to the strategic
objectives of Crédit Mutuel Alliance Fédérale and those where
significant leverage is possible. All of Crédit Mutuel Alliance Fédérale’s
entities (France perimeter) were asked to participate in this project on a
voluntary basis.

The methodology involved creating a questionnaire to correlate the
categories of the 17 SDGs with the SMR actions in order to evaluate the
contribution made to each SDG.

The results enabled to select six SDGs (numbers 3, 4, 5, 8, 9 and 13,
whose challenges correspond to the group’s SMR commitments.

DECENT WORK AND

INDUSTRY, INNOVATION 1 CLIMATE
ECONOMIC GROWTH

AND INFRASTRUCTURE ACTION

i & @O

Since 2019, Crédit Mutuel has also been a signatory of the Principles for Responsible Banking (PRB) of the UNEP FI (Financial Initiative of the United
Nations Environment Program). It then joined two thematic initiatives carried out as part of the PRB: the Net-Zero Banking Alliance (NZBA] on climate

and universal financial inclusion.

3.2.4.1 Crédit Mutuel Alliance Fédérale's

SMR governance

Crédit Mutuel Alliance Fédérale’s corporate governance system in terms
of CSR brings together all group functions and relies on the SMR
department, which reports to the risk, permanent control and
compliance department. This strategic positioning reflects the desire of
Creédit Mutuel Alliance Fédérale's governance to identify social, societal
and environmental issues as risk factors whose treatment will ensure
the proper execution of the SMR strategy.
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Crédit Mutuel Alliance Fédérale’s SMR policy is based on responsible
and committed governance. Its volunteer directors actively contribute to
the life of the group in accordance with the rules of independence,
ethics and integrity. The SMR action plan is validated by a dedicated
working group of the Chambre syndicale et interfédérale, a
decision-making body that brings together the elected chairpersons of
the local and regional banks and federations, and the managing
directors at least twice a year. This working group is presided over by
the Chairman of Crédit Mutuel Alliance Fédérale.

In 2021, due to the increasing number of SMR issues, an SMR
Governance Committee was set up. It is coordinated by the risk
department and includes the group’s main effective managers and
business managers. It is presided over by the Chief Executive Officer of
Crédit Mutuel Alliance Fédérale and the Chairman of Crédit Mutuel
Alliance Fédérale participates as a guest.

This committee recommends strategic orientations, approves the
roadmap and ensures its proper execution.
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GOVERNANCE STRUCTURE

GROUP RISK MONITORING COMMITTEE SUPERVISORY BODIES

Boards of Directors, Chambre Syndicale
et Interfédérale, Shareholders’ Meeting

Role and responsibilities of the SMR division
The main missions and objectives of the SMR division include:

m defining and implementing Crédit Mutuel Alliance Fédérale’s SMR
policy for all Crédit Mutuel Alliance Fédérale entities and business
lines;

m steering Crédit Mutuel Alliance Fédérale’s Environmental, Social and
Governance (ESG) risk management system together with CNCM'’s
risk department, in order to meet the prudential regulations and
requirements in force, in particular by implementing appropriate
procedures for the decision-making and reporting tools and reporting
used by group entities (sectoral policies in particular];

m coordinating and ensuring the proper execution of SMR projects
alongside of business line experts [(HR, logistics, IT, sales,
compliance, etc.);

Steers and ensures the proper execution of projects

together with the various entities and departments
of Crédit Mutuel Alliance Fédérale. < » ITAND SMR TEAM STEERING COMMITTEE IT

RISK COMMITTEE

4 Executive committees, capital management,

monitoring of subsidiaries, executive networks,
services, etc.
!
> SMR GOVERNANCE COMMITTEE

SOCIAL AND MUTUALIST RESPONSIBILITY

Develops, proposes and coordinates the SMR strategy.

AND SMR TEAM OPERATIONAL COMMITTEE

reporting on the actions carried out to the SMR Governance
Committee and to the executive [group Risk Committee) and
supervisory [(group Risk Monitoring Committee) bodies of Crédit
Mutuel Alliance Fédérale;

attending various specialized committees: Fragile or Vulnerable
Customer Committee, Customer Claims Committee, New Products
Committee, corporate banking SMR Committee, Operations and
Steering Committees with Euro-Information;

monitoring and ensuring relations with non-financial rating agencies
and other stakeholders;

coordinating the network of SMR contacts responsible, within the
various Crédit Mutuel and Alliance Fédérale entities and structures, of
disseminating the group’s SMR policy among employees and elected
members;

communicating and training group employees to improve the
appropriation of policies and action plans related to ESG issues.

SOCIAL AND MUTUALIST RESPONSIBILITY

J B

Environmental Coordination
& climate risk management of SMR projects

lad =\S

Development Coordination
of SMR performance of the SMR approach

Regulatory, economic, technical and prospective monitoring

Stakeholders in the SMR strategy: SMR contacts Business experts

SPECIALIZED COMMITTEES

Fragile or Vulnerable

(o S New Products Committee

Steers the implementation Rules on the consistency
of the action plan of new products in connection
with the SMR approach
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3.2.4.2 Structured SMR policy based
on five ambitions

SM
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= Members and customers ambition;

= Governance ambition;
m Societal ambition;

m Social ambition;

m Environmental ambition.

The SMR policy, which is based on five ambitions comprising
15 commitments, reflects Crédit Mutuel Alliance Fédérale’s values and
highlights its environmental, social and societal priorities. Each entity
deploys these SMR commitments and adapts them to its business lines.
By drawing on this collective mobilization based on responsibility and
autonomy, the development of the SMR strategy guarantees the
coherence of group actions at the regional level.

Crédit Mutuel Alliance Fédérale strengthened its ambitions in the fight
against climate change by setting a target to reduce the carbon
footprint of its corporate, asset management and insurance portfolios
by 15% by 2023. This target, which is part of the review of its
ensemble#nouveaumonde, plus vite, plus loin! (together#today’sworld,
faster, further!] strategic plan, has been added to those already included
in the initial strategic plan.

After deciding to withdraw from the coal sector and to stop financing
new oil and gas exploration, production and infrastructure projects®,
Crédit Mutuel Alliance Fédérale has stepped up its commitment to
combat global warming by defining, in 2022, the share of
unconventional fossil fuel production in the activity of its counterparties
above which all financing is excluded. This threshold, included in the
hydrocarbons sectoral policy from January 1, 2023, is scalable over
time.

(1) Excluding the shipping sectoral policy:
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In addition, the group announced in 2022 that it would commit to the
fight against deforestation.”

Through these various measures and objectives, Crédit Mutuel Alliance
Fédérale aims to meet the guidelines of the Paris Climate Agreements,
which aim to limit the increase in temperatures by between 1.5 and 2°C
by 2100.

Furthermore, Crédit Mutuel Alliance Fédérale endorses the commitment
signed by CNCM to join the Net Zero Banking Alliance organized by the
United Nations® to support the global transition of the real economy
towards net zero emissions.

The SMR policy integrated in the strategic plan, is a vehicle for
performance and sustainable solidity. It translates into quantitative
goals:

m 100% of employees trained in transformation;

m gender equality in management and governance positions;

m membership rate in excess of 90%;

m reduction of more than 30%™ in the group’s carbon footprint;®

m increase in funding for projects with a high climate impact (renewable
energies) of 30%;

= reduction in the carbon footprint of customer portfolios of 15%.

In 2022, Crédit Mutuel Alliance Fédérale continued to implement the

strategic plan for its human and mutualist development indicators. At
December 31, 2022, the results are as follows:

m 88% of employees are trained in digital transformation;

m the rate of representation of women in management and governance
positions is 42% for managers” and 32% for Management
Committees;

m the membership rate was 80.07%.

Strongly committed to respecting the guidelines of the Paris
Agreements on Climate change, Crédit Mutuel Alliance Fédérale has
included three ambitious objectives in terms of ecological and climate
transition in its strategic plan. At December 31, 2022, the results were
as follows:

= the direct carbon footprint (without offsetting) decreased by 21%
between 2018 and 2021;

m the corporate portfolio’s carbon footprint decreased by 55% between
2018 and 2022, exceeding the target of -15%. It should be noted that
the calculation was made on the basis of GHG emissions in 2020,
which were strongly impacted by the Covid-19 crisis;

= financing of projects with a high climate impact (renewable energies)
increased by b4%, exceeding the target set at +30% over the duration
of the plan.

https://www.bfcm.creditmutuel.fr/partage/fr/CC/BFCM/assets/articles/rsm-politiques-sectorielles/Politique_Mobilite_Secteur_Maritime.pdf

(2] Press release of December 9, 2022 https.//presse.creditmutuelalliancefederale.fr/biodiversite-et-lutte-contre-le-dereglement-climatique-credit-mutuel-
alliance-federale-annonce-la-fin-du-financement-des-importations-de-produits-issus-de-la- deforestation/?lang=fr

(3] https://presse.creditmutuel.com/credit-mutuel-devient-la-premiere-banque-mutualiste-francaise-a-rejoindre-lalliance-bancaire-net-zero-

organisee-par-les-nations-unies/

(4] France scopes 1, 2 & 3 energy consumption, refrigerants, motor fleet and business travel.

(5] Calculation method: GHG protocol - ISO 14 064 standard.
(6] Corporate loans and investment portfolios in asset management and insurance.
(7] Permanent contracts present under the single status as of 12/31/2022.

(8] The objectives are calculated based on the results of the 2018 fiscal year, which is the reference year.
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The 2019-2023 strategic plan
\
Revised strategic
plan objectives as 100o 50/50 >90° _30°
of 12/31/2023 % % 7
J
\ Increased funding
Gender equality forr]lprhojelpts :vith
i . a nigh climate
Employees trained ;r:]g];gssfnrzgg; Membership ofﬁﬁgu;rt(;tg’s impact :
In transformation positions rate carbon footprint® of theliids:g;%?
portfolio carbon
/ footprint @
! ‘1 Managers® : ! 454,
Progress report | Ly ° L I I |
at12/31/2022 % , , Management k%, - % |
: , | Committee | ! !
| | L) | |
-, %2% , ' .

(1] France scope, emissions related to energy consumption, refrigerant gas leaks, business travel and the car fleet at 12/31/2021.
(2] Corporate customer portfolio, asset management and insurance.
(3] The decrease indicated concerns the carbon footprint of the corporate customer portfolio. The calculations were made on the basis of 2020 GHG emissions,

which were strongly impacted by the COVID crisis.

MEMBERS &
CUSTOMERS
AMBITION

4

GOVERNANCE
AMBITION

SOCIAL
AMBITION

ENVIRONMENTAL
AMBITION

THE SMR POLICY

« Listening to Members & Customers
« Banking inclusiveness
« Risk management

« Effectiveness of governance bodies
« Strong cooperative governance

« Diversity and equal opportunities
« Support careers and mobility

« Promote QWL

« Promote strong social dialog

« Reduce the environmental impact of the group

« Strengthen solutions and high-quality offers
and responsible service
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Change in non-financial rating

Each year, Crédit Mutuel Alliance Fédérale responds to questionnaires
from non-financial rating agencies to assess its environmental and
social actions and its governance model following a continuous
improvement approach. Since 2020, the group has obtained a C rating
from ISS ESG and has been awarded the “prime” status reserved for the
best-rated companies in their industry. In addition, with a score of
65/100, Moody's ESG assessment confirms Crédit Mutuel Alliance
Fédérale’s ranking as the sixth best-rated European bank. Lastly,
Sustainalytics consolidated the group’s position with a moderate ESG
risk: score of 21.2.

SOCIAL AND MUTUALIST RESPONSIBILITY

Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

Mooby’s | ) SUSTAINALYTICS M S C I -’ ISS ESG P
Assessment of ESG criteria  Assessment of ESG risk @ Assessment of ESG criterla  Assessment of ESG criteria
Scale — — p— — S— — p— —
0 100 0 40 cece AAA D- A+
2019 63 30.6 AA c-
2020 65 218 AA C
2021 65 212 AA C

(1] Non-financial rating agencies rate the BFCM entity taking into account
the full scope of Crédit Mutuel Alliance Fédérale.

(2] The rating scale of the Sustainalytics agency has been modified in favor
of a risk analysis methodology (0 to 10: negligible; 10 to 20: low; 20 to 30:
medium; 30 to 40: high; > 40: severe].

3.3 NON-FINANCIAL RISKS AND OPPORTUNITIES
OF CREDIT MUTUEL ALLIANCE FEDERALE

Methodology applied to create a mapping of environmental, social

and governance risks (ESG)

The risk department has a mapping of group risks that makes it
possible to apprehend all of the factors that might affect activities and
their performance. This mapping is the starting point for work led by a
dedicated team to identify, assess and prioritize the ESG implications
for the group. The approach in place established in 2018, inspired by the
CSR Reporting Methodological Guide published by MEDEF, draws on the
collaborative work of the group’s risks and SMR teams, which consists
of identifying risk factors, provided by experts, for each ESG area.

In 2020, the risk rating procedure, provided by experts was reviewed
based on quantitative indicators common to all Crédit Mutuel Alliance
Fédérale entities. This procedure is designed to grade risks based on
the probability of their occurrence, their level of impact and the
possibility of not detecting them.

The rating scale ranges from 1 (very significant risk]) to 5 (very low risk].
The score achieved may be adjusted upwards or downwards by one
notch only and based on expert advice. This quantified methodology
was also used to review the ratings of the ESG risk mapping. The
results had not led to any changes to the classification of significant
ESG risks previously identified.
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The mapping of significant ESG risks also features risk prevention and
mitigation measures as well as the main performance indicators. It is
approved by Crédit Mutuel Alliance Fédérale’s Risk Committee
(executive body) and the Risk Monitoring Committee (deliberative body).

In addition, climate risks are voluntarily included in the mapping of
significant ESG risks, in line with those carried out at Confédération
Nationale du Crédit Mutuel level.

Note that, reputational risk (like legal risk) is non-quantifiable given that
a negative perception of the group may result in a breach of trust that
could modify the behavior of its various partners (customers, investors,
suppliers, employees, regulators, etc.) and be seen as the consequence
of other risks (financial, operational, credit and commercial in
particular). Crédit Mutuel Alliance Fédérale manages reputational risk
through other risks. However, the threat of damage to reputation may
have significant consequences. That is why Crédit Mutuel Alliance
Fédérale carefully evaluates the possible consequences of various risks
[preventive measures) and ensures proper functioning of a crisis unit
when a proven risk to reputation arises.
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Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

MAPPING OF SIGNIFICANT ESG RISKS
SUMMARY

Non-financial information category

Significant non-financial risks

Prevention measures

GOVERNANCE

Lack of training of elected members

Lack of attractiveness of membership

Lack of advice for customers
Unsuitable goods and services sold

m Risk of decisions incoherent with the strategy of
the group

m Risk of compromise of the mutualist model

m Risk of losing customers

Training plan designed for each profile of elected members

Coordination of cooperative life
Encouraging the involvement of elected officials in local life

Regular quality measurements
Satisfaction survey
Adaptation of offerings

SOCIAL

Transformation of skills
Lack of employee training

Demotivation of staff (management, professional
recognition, QLW, etc.)

m Risk of non-compliance of banking and
insurance operations

m Risk of non-respect of procedures
m Risk of failure to advise customers/prospects -
Loss of NBI

Significant training budget (> 6% of payroll expense)
Specific training related to insurance products
Support for all employees in the digital transformation

Internal employee support system (regular interviews,
group charters and agreements, measures to improve QLW,
etc.)

SOCIETAL

Lack of awareness of the ESG issues in the group
purchasing policy

Malice in the handling of customer/prospect
banking operations

Breakdown in IT security

m Risk of non-respect of the vigilance plan

m Risk of internal and/or external fraud
m Risk of conflicts of interest
m Risk of information theft

m Risk of downtime in bank IT systems

m Risk of cybercrime

m Risk of non-respect of General Regulation on the
protection of customer data

Compliance with the purchasing policy
Signing of the supplier charter

Strengthening of control procedures for banking and
insurance transactions

IT Security Committee
1SO 27001 certification
Employee training on GDPR

FIGHT AGAINST CORRUPTION

Non-respect of procedures

m Risk of corruption

Regular employee training
Internal control

HUMAN RIGHTS

Controversies over the non-respect of human rights

m Risk of exposure through banking and insurance
activities
m Risk of non-respect of the vigilance plan

Contractual clauses

Crisis management system

Monitoring assisted by a scoring tool

Monthly reporting and establishment of a list of excluded
securities for asset management

Communication of the vigilance plan

ENVIRONMENTAL

Absence of dedicated SMR governance

Lack of consideration for the carbon footprint of the
group’s entities in the exercise of their activities

Failure to take into account specific rules governing
high greenhouse gas-emitting sectors in lending and
investment management

Absence of prevention measures to reduce the
carbon footprint of banking and investment
transactions

Lack of consideration for risks associated with
climate change

m Regulatory risk (poor application of regulatory
texts)

m Reputation risk
m Regulatory risk

m Risk of losing customers and attractiveness
(impact on NBI)

m Financial risk (depreciation of controversial
securities in the portfolio)

m Transition risk
m Physical risk

CSR commitments of Crédit Mutuel Alliance Fédérale
Approval of decisions by the Boards of Directors of the
umbrella bodies

Dedicated organization with correspondents in each entity

Carbon footprint offsetting mechanism
IS0 50001 certification process (energy management)

Sectoral policies & inclusion of ESG criteria when granting
loans and in investment operations

Deployment of the Climate strategy for coal and
unconventional hydrocarbon activities

Exploratory approach to climate risk assessment:
Implementation of limits by country including climate
and ESG risks

(1] Posternak Ifop barometer: https://www..creditmutuel.com/actualites/prix-et-recompenses/barometre-postemak-ifop/credit-mutuel-banque-preferee-francais-novembre-2022.htm!
(2] The claims recorded are only those of Crédit Mutuel Alliance Fédérale’s scope in France, which are the only ones subject to ACPR requirements.
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Non-financial information category
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Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

Performance indicators

GOVERNANCE

m Training rate of elected members (Chapter 3.5.2)
m Membership rate (Chapter 3.5.2 - GOUV62; GOUV63; GOUV4B)

m Posternak Ifop barometer(” (Chapter 3.4.1)
m Complaints monitoring indicator (Chapter 3.4.1]

m Training rate of local elected members: 95.8%
= Membership rate: 80.07%

m Complaints monitoring indicator: 51,788(? claims recorded in 2022
m At constant scope, the number of claims decreased by 1% compared to 2021.

SOCIAL

m Training indicators (Chapter 3.7 - SOC4é; SOC47; SOC48; SOC50]

m Percentage of employees who have validated training courses for
insurance products

m Transformation training rate (Chapter 3.7.2.]

m Rate of job rotation (Chapter 3.7)
m Absenteeism indicator: number of days of absence (Chapter 3.7 - 3.9.1 -
3.10.1- S0C38; SOC39; SOC40; SOC41)

m Training indicators (i) SOC46: amount of payroll expense invested in training:
€175.8 million; (i) SOC47: percentage of payroll expense dedicated to training: 5.0%;
(iii) SOC50: number of hours devoted to training: 2.5 MH.

m Rate of employees having completed insurance product training: 90% of registered
employees completed their insurance training in 2022

m Transformation training rate: 88% of employees trained in digital transformation

m Rate of job rotation: 4.9%, excluding foreign entities and group mobility
m Absenteeism indicator - number of days of absence: 932,114

SOCIETAL

m Number of supplier charters signed (Chapter 3.6.1)

m Percentage of total claims for the year related to external fraud or internal
fraud (Chapter 3.4.3]

m Availability rate of primary TP® applications
m Impact of claims > €1,000 [Chapter 3.11.3.3 - 3.9.2)
m Rate of training in GDPR [Chapter 3.11.3.3]

= Number of supplier charters signed: nearly 4,250 charters were signed by CCS and
Euro-Information suppliers.

m Percentage of total claims for the year related to external fraud or internal fraud: internal
and external fraud amounted to €31.6 million and represented 23.5% of total claims.
m At ACM level: 1,147 fraudulent files in France.

m Availability rate of primary TP applications: 99.88%

m Impact of claims > €1,000: 324 claims (331 in 2021)

m Rate of training in GDPR: 63% of employees have completed an e-learning course on the
GDPR and CNIL in its entirety.

FIGHT AGAINST CORRUPTION

m Percentage of employees trained in the fight against corruption
(Chapter 3.11.3.5]

m Percentage of employees trained in the fight against corruption: 867% of training was
performed by the employees in question in 2022.

HUMAN RIGHTS

m Number of alerts from the “Option to report” tool (Chapter 3.11.3.4 -
Audited but unpublished data]

= Number of alerts from the “Option to report” monitoring tool: Audited but unpublished
data

ENVIRONMENTAL

m Three SMR indicators included in the 2019-2023
ensemble#nouveaumonde (together#today'sworld) strategic plan: Human
and Mutualist indicators (Chapter 3.2.4.2]:

GHG emissions: five-year goal of 30% reduction in the group’s carbon
footprint (Chapter 3.2.4.2 and 3.8.1)

Growth rate of renewable energy project financing commitments
(Chapter 3.8.3)

m GHG emissions of the corporate asset management and insurance
portfolios: five-year target of a 15% reduction in the carbon footprint of
customer portfolios (Chapter 3.2.4.2 and 3.8.1)

Monitoring of exposures eligible for sector policies
Quarterly monitoring of limits by country

m Percentage change in the group’s office life scope carbon footprint in France concerning
energy, refrigerant gas leaks, business travel and vehicle fleets: decrease of 21% between
2018 and 2021.

m Percentage change in renewable energy project financing commitments: overall increase
of 54% between 2018 and 2022

m Percentage change in the corporate portfolio’s carbon footprint: 55% decrease between
2018 and 2022.

(3] TP: Transaction Processing - Major applications used by the banking network and customers.
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Integration of climate risks

Definitions

Climate and environmental risks are commonly considered to include
two main risk factors, which are: physical risk and transition risk™
(source: ECBY):

m physical risk refers to direct losses caused by climate change
(including the increase in extreme weather events and gradual
changes in climate) and environmental deterioration (such as air,
water and soil pollution, water stress, biodiversity loss and
deforestation);

m physical risk can be described as acute when it results from
extreme events, such as drought, floods and storms, and as
chronic when it results from gradual changes, such as rising
temperatures, sea level rise, water stress, biodiversity loss and
resource scarcity;

= it may have direct consequences, such as damage to property or
reduced productivity, or indirect consequences, such as disruption
of supply chains;

m transition risk refers to the financial losses that an institution may
incur, directly or indirectly, as a result of the process of adapting to a
low-carbon economy and more sustainable from an environmental
point of view. It may arise, for example, from the relatively sudden
adoption of climate and environmental policies, technological
progress or changes in market behavior and preferences.

During the first half of 2021, climate risks were included in Crédit
Mutuel Alliance Fédérale’s general risk mapping:

m physical risk: this risk has been classified as level 4 (low risk],
because the exposures are generally located in areas deemed to be
of low vulnerability with regard to currently available climate change
scenarios, mainly in France where there is an effective risk-taking
system taking into account natural disasters. Insurance coverage
also limits the risk for the bank;

m transition risk: this risk was classified as level 4 {low risk], in view of
an estimate of limited losses over the next 2-3years
(forward-looking aspect of the mapping, in line with the ICAAP?).

The assessment of the impacts of climate risks is reviewed annually to
ensure that the level selected is consistent with the various updated
exposure analyses of these risks in the portfolio.

(1) ECB Guide to climate and environmental risks: Prudential risk management and reporting requirements:
https.//www.bankingsupervision.europa.eu/ecb/pub/pdf/ssm.202011finalguideonclimate-relatedandenvironmentalrisks~58213f6564.fr.pdf
(2] ICAAP : Internal Capital Adequacy Assessment Pracess - Processus d'évaluation de I'adéquation du capital interne.

100 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

www.creditmutuelalliancefederale.fr



SOCIAL AND MUTUALIST RESPONSIBILITY

Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

Projection of climate risks included in Crédit Mutuel Alliance Fédérale’s
mapping of significant ESG risks

Alliance Fédérale’s risk appetite and the relative nature of its risk
exposures.

In order to refine the assessment of the significance of Crédit Mutuel's
climate risks, Crédit Mutuel Alliance Fédérale took part in a working
group in 2022 to develop a national materiality matrix. Crédit Mutuel

Thus, an assessment of the impact of physical and transition risks was
Alliance Fédérale then applied it to its own scope. . mp phys! HON 1ISKs W

established on:
This materiality matrix aims to propose an appropriate detection and
measurement process to assess the materiality of the climate-related
and environmental risks that weigh on its business. The study of the
significance of climate risks is carried out in light of Crédit Mutuel

m three time horizons (short-term, medium-term, long-term);
m all risk categories in the global risk mapping;

m athree-level scale (level 1: low risk; level 2: medium risk; level 3: high

RISK

FACTORS

= High exposure to sectors
or companies highly
exposed to physical risk

risk).

WORK TO IDENTIFY THE IMPACTS OF CLIMATE RISKS: PHYSICAL RISK 1/2

RISK
QUALIFICATION

&

Payment default

Deterioration of the
financial situation of
certain customers

RISK
CATEGORY

N

MEASUREMENT
OF THE RISK IMPACT
AND TIMEFRAME
SHORT ~ MEDIUM  LONG

TERM TERM TERM
<3 YEARS 3-10 YEARS > 10 YEARS

RISK MITIGATION
MEASURE

o5

Work to identify the impact
of physical risks by
business sector and

= Lack of anticipation or = Decline in value of real CREDIT RISKS A .l il geographic area
inadequate response by estate collateral
the authorities and the ICAAP process and stress
group to take thisrisk into = Deterioration in the quality tests
account of the portfolio, resulting in
a drop in the price of the
portfolio
Group internal procedure
= Supply chain disruptions, for business continuity
unavailability of tools and Monitoring of claims
the production process due related to natural disasters
to the occurrence of a
m High physical exposure of natural disaster Work in progress to create
the group due to the = Physical damage to a repository of financed or
frequency and intensity of royduction andg rocessin guaranteed real estate
climatic events (natural gssets P g property assets that will
disasters) make it possible to identify
BT T L LS IDD ll[l lll assets that are highly

m Lack of anticipation or
inadequate response to
customer needs and
stakeholder expectations

Risk of losing customers if
they consider that the
company is not doing
enough for the
environment - failure to
advise, unintentional failure

Risk of fines/lawsuits for
climate inaction

exposed to physical risk

Group decarbanization
commitments

Sectoral policies
Integration of climate risk

in the risk appetite
framework

Scale - impact measurement: .DU Low

.lﬂ Average .ll Substantial
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WORK TO IDENTIFY THE IMPACTS OF CLIMATE RISKS: PHYSICAL RISK 2/2

RISK
FACTORS

m High exposure to sectors

MEASUREMENT

RISK
QUALIFICATION

&

Devaluation of portfolios

RISK
CATEGORY

N

SHORT
TERM
<3 YEARS 3-10 YEARS > 10 YEARS

OF THE RISK IMPACT
AND TIMEFRAME

MEDIUM
TERM

LONG
TERM

RISK MITIGATION
MEASURE

o5

m Strict market risk limit
system
m Regulatory watch

or companies highly (equities, bonds, MARKET RISKS |D|:| .||] .lﬂ = Work to identify the impact
exposed to physical risk government bonds) of physical risks by
business sector and
geographic area
= High exposure to sectors ) S .
or companies highly m ECB intervention in the INTEREST RATE RISK DH D[I DH m Steering by the BFCM
N markets L] u L] central treasury
exposed to physical risk
m Withdrawal of deposits and " R'sk I!m|tat|0n pollcyfor
) liguidity and refinancing
) savings by customers .
= High exposure to sectors followin a claim. increase management based on risk
or companies highly ) 9 ' LIQUIDITY RISK DI:I |:||:| |H aversion through
exposed to physical risk in balance sheet . . . indicators, some with limits
imbalance, decrease in ' P
liquidity buffers and thresholds specified in
the ILAAP
m Activity diversified
between life and non-life
insurance business
m |dentification in the
m Increase in the number of portfolio of securities,
claims and the type of bonds held in companies
n gﬂr;;xpaonsi:;ehtiohslectors g:ia[:qrgtselréﬁgrr:n:ctlon with CONGLOMERATE |:| |:| H ?Sokst exposed to physical
exposert]j to physgilca>ll risk ’ LRI G ul il il
= Inaccurate pricing of = Monitoring of the expected
insurance policies evolution of losses related
to natural disasters
m Work to identify the impact
of physical risks on the real
estate portfolio
m Lack of anticipation or . . :
inadequate response by = Devaluation of the group’s |~ EQUITY AND INVESTMENT I 0 I - Z‘f"”: tsolc'gfplgg tbhe impact
the authorities to take this portfolio RISKS all ll ol physica Y
o geographic area
risk into account
m Regulatory watch
m Decrease in NBI, financial
m Lack of anticipation or income and increase in m Work to identify the impact
inadequate response by accounting provisions STRATEGIC AND BUSINESS D |:| H of physical risks by
the authorities to take this RISK ol [l ol business sector and

risk into account

Financial impact following
changes in regulations

geographic area

m |CAAP process

Scale - impact measurement: .DU Low

.|U Average .|I Substantial
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WORK TO IDENTIFY THE IMPACTS OF CLIMATE RISKS: TRANSITION RISK 1/3

MEASUREMENT
OF THE RISK IMPACT
AND TIMEFRAME
SHORT ~ MEDIUM  LONG

TERM TERM TERM
<3 YEARS 3-10 YEARS > 10 YEARS

RISK
FACTORS

RISK
QUALIFICATION

&

RISK
CATEGORY

N

Risk of payment default

Risk of impairment of
existing assets n

m [nadequacy of customers’
business models and
technology to address

. ) ) m Risk of deterioration in the
emerging climate issues value of collateral CREDIT RISKS |D|:| .|| .||:| -
" El)nnat:g\l/r;?s?gl iounter oty | ™ Deterioration in the quality .
party of the portfolio, resulting in
a drop in the price of the
portfolio
| |
| |
| |

RISK MITIGATION
MEASURE

o5

Identification of sectors
with exposures sensitive to
climate risks

Integration of ESG criteria
in lending decisions and
identification of energy
performance diagnostics
(DPE] on real estate assets

Process for integrating
climate risk into the risk
mapping and risk appetite
framework

Credit policy with alert
thresholds and/or limits

Coal phase-out plan

Stop funding any new oil
and gas exploration,
production and
infrastructure projects

Reduction of the carbon
footprint

Application of sectoral
policies (analysis grids
including non-financial
ratings of counterparties
and controversies)

ICAAP process and stress
tests

Scale - impact measurement: .DU Low .|U Average .|I Substantial
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WORK TO IDENTIFY THE IMPACTS OF CLIMATE RISKS: TRANSITION RISK 2/3

MEASUREMENT
OF THE RISK IMPACT
AND TIMEFRAME
SHORT ~ MEDIUM  LONG

TERM TERM TERM
<3 YEARS 3-10 YEARS > 10 YEARS

RISK
FACTORS

RISK
QUALIFICATION

RISK
CATEGORY

RISK MITIGATION
MEASURE

Lack of environmental
products and services
offers due to lack of
knowledge/skills to
structure offers

© N

m Risk of losing customers if
they consider that the
company is not doing
enough for the
environment - failure to
advise, unintentional failure

o5

m Creation of a range of
loans to promote
eco-mobility and the
energy transition of
professionals, companies,
farmers and individuals

m Development of impact
loans

Strengthening employee
skills

m Lack of external
= Financing or investment on attractiveness
a controversial . w Coal phase-out plan
counterparty = Legal risks . )
OPERATIONAL RISKS A0 ol Wil = Stopfunding any new oil
= Non-inclusion of climate n Dam_age to trust thgt and gas‘exploration,
criteria in modn‘@s the behavior of productlon and .
lending/investment the various partners infrastructure projects
decisions [customers, investors,
suppliers, employees, m Reduction of the carbon
= Non-compliance with regulators, etc.) towards footprint
environmental and climate the bank L
commitments - n Apph‘catmn of s.ectolral
m Failure to meet the policies (analysis grids
environmental objectives including non-financial
of the strategic plan ratings of counterparties
and controversies)
m Alignment of activities with
the climate trajectory
m Devaluation of portfolio m Risk of impairment of m Exclusion policy
value (equities, bonds, etc.) existing assets for
non-compliance with m Application of sectoral
= Inadequacy of customers’ environmental regulations ~ MARKET RISKS A . Jl policies
business models and
technology to address m Devaluation of portfolio m Strict market risk limit
emerging climate issues value (equities, bonds, etc.) system
m Accentuation over time of m Regulatory watch
regulatory requirements
and investor requirements . = Incentive commercial
with regard to iisuers and ™ Issue success uncertain INTEREST RATE RISK .DH .|:||:| .DH policy in favor of the
the selection of assets energy transition of
eligible for issuance customers
Scale - impact measurement: .DU Low .lﬂ Average .|I Substantial

104 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

www.creditmutuelalliancefederale.fr



RISK
FACTORS

= Financing or investment on
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WORK TO IDENTIFY THE IMPACTS OF CLIMATE RISKS: TRANSITION RISK 3/3

RISK
QUALIFICATION

&

RISK
CATEGORY

N

<3 YEARS 3-10 YEARS > 10 YEARS

MEASUREMENT
OF THE RISK IMPACT
AND TIMEFRAME

SHORT MEDIUM LONG
TERM TERM TERM

RISK MITIGATION
MEASURE

o5

m Exclusion policy

m Application of sectoral

counterparty m Risk of asset impairment -
policies
m Inadequacy of customers’ = Devaluation of portfolio IRl L IDH IDI:I l||:| Strict Ket risk limit
business models and value (equities, bonds, etc.) " ”f market risk iimi
technology to address system
emerging climate issues u ILAAP process
m ESG policy and
sustainability policy
= Financing on a m Devaluation of portfolio " _I"Ionlttorlngtth_e we|‘ghF of
controversial counterparty value (equities, bonds, etc.) ;nevci(sjrzlen $ In emissive
CONGLOMERATE
m Increasingly restrictive = Weakening of mortgage INSURANCE RISK IDH l|:||:| llﬂ L
regulatory impact on the repayment capacity " Dlvgr_3|f|cat|on oft_he
real estate sector [potential claims) _act|V|ty betwet_an life
insurance, savings
products, protection
insurance, borrower
insurance
= Inadequacy of business
models and technology to
address emerging climate
issues for portfolio m Devaluation of the group’s | EQUITY AND INVESTMENT .
companiesp portfolio o RISKS IDI:I IDI:I IDI:I = Group ESG policy
m Financingon a
controversial counterparty
m Lack of environmental
products and services m Loss of customers:
offers due to lack of strategic and financial risk
knowledge/skills to
structure offers m |Impact on shareholders’ = Development of an offer
equity and consequently on meeting customer support
m Lack of definition of the the solvency ratio needs
climate trajectory:
Non-inclusion of climate m Strengthening of teams, = Process for integrating
criteria in the granting of use of service providers, climate risk into the risk
loans/investment development of tools to mapping and risk appetite
decisions comply with new STRATEGIC AND BUSINESS |:| I I framework
regulatory requirements RISK ol ol ol

= Rapid changes in
standards and regulations

Disruption of the
competitive environment
and strategic disruption

= Non-application of
regulatory and supervision
systems due to regulatory
pressure

and new standards

Changes in the business
model that may affect
profitability standards

Regulatory default that
could pose a threat to the
environment and
populations

m |SO 50001 certification

m Search for appropriate
technical skills in the
group’s various business
lines

Scale - impact measurement: .DU Low

.|U Average .|I Substantial
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[ ] Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

Commitments of the benefit corporation/mapping of significant ESG
risks/objectives of the 2019-2023 strategic plan - Cross-reference table

The purpose of this exercise is to illustrate the relationship between the benefit corporation’s commitments, the SMR policy, the objectives of the
strategic plan, and their performance indicators, which contribute to strengthening the control of significant ESG risks identified within the risk
mapping. This work on consistency also ensures better understanding and clarity of the actions of the benefit corporation at the heart of Crédit Mutuel

Alliance Fédérale’s business development plan.
ANALYSIS GRID

“ENSEMBLE, ECOUTER ET
AGIR” (LISTENING AND COMMITMENTS SIGNIFICANT
ACTING TOGETHER): OF THE ESG
5 MISSIONS SMR APPROACH RISKS

=

Name of the mission Identification of the SMR |dentification of ESG risks
commitment in connection related to the benefit
with the mission corporation

SMR AMBITIONS -
BENEFIT
CORPORATION
OBJECTIVES

A

Benefit corporation
mission/SMR ambition/
ESG risks

PERFORMANCE
INDICATORS

&

Measurement of indicators
Benefit corporation mission/
SMR ambition/ESG risks

Measurement of performance indicators:
Strategic plan: Annual measurement. Achievement of the target by 2023.
Benefit corporation: Annual measurement. Achievement of the target by 2023.

MEMBERS & CUSTOMERS
AMBITION
Listening to customers

m Risk of losing customers
(lack of customer advice,
unsuitable goods and
services sold)

Risk of internal and
external fraud (malice in
the handling of
customer/prospect
banking operations)

m Risk of downtime in bank IT
system (failure of
MISSION 1: information systems
As a cooperative and security)

Guarantee to each
customer a dedicated,
non-commissioned
advisor (Commitment #2 -
mission 1)

Process and analyze
complaints/satisfaction
questionnaires

Secure banking
transactions

Provide quality service

= Monitoring of the networks’
customer portfolios to
meet the objective

= No commissions paid to
advisors

u Number of claims

Total internal and external
claims for the year

m Percentage compared to the
total amount of claims

m Rate of availability of
primary TP applications

mutualist organization,

Risk of unattractive
support customers and

. . membership
LTS T S GOVERNANCE AMBITION
Lt Strong cooperative
governance

m Risk of compromise of the
mutualist model

Bring democracy to life in
the bank by doubling the
number of members
voting at Shareholders’
Meetings
(Commitment#1 -
mission 1)

Mabilize members

m Change in the number of
members voting at the
Shareholders’ Meetings of
the local banks: x2
compared to 2020

Membership rate Objective:
rate of 90%

= Number of connections to
AGORA

Give more room to young
people and move closer to
parity on the Boards of
Directors from 2022
(Commitment # 3 -
mission 1)

= Number of young people
elected during the year

m Change in the number of
members voting at the
Shareholders’ Meetings of
the local banks

= Objective: increase the
number of young people X 2
compared to 2020
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“ENSEMBLE, ECOUTER ET
AGIR” [LISTENING AND
ACTING TOGETHER]:

5 MISSIONS

E

MISSION 2:

As a bank for all, members
and customers, act for
everyone and refuse any
discrimination.

COMMITMENTS
OF THE
SMR APPROACH

¥

—2

SOCIAL AMBITION
Diversity and equal
opportunities

SIGNIFICANT
ESG
RISKS

SOCIAL AND MUTUALIST RESPONSIBILITY

Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

SMR AMBITIONS -
BENEFIT
CORPORATION
OBJECTIVES

A

m Recruit 25% work-study
students in priority
neighborhoods and rural
areas
(Commitment #5 -
mission 2)

PERFORMANCE
INDICATORS

&

u % of work-study students
recruited from neighbor-
hoods and rural areas
between 2019 and 2024.

- Objective: 25% of work
study students recruited
from neighborhoods and
rural areas

u % of work-study students
recruited on permanent
contracts

Train all our employees
and elected members in
the fight against
discrimination
(Commitment # 4 -

mission 2)

n Defend gender pay
equality at all levels
of the bank
(Commitment # 6 -
mission 2]

n % of employees trained in
the fight against
discrimination

> Objective: 100% of
employees trained in the
fight against discrimination

n Difference between the
average compensation of
men and women in France
by classification level and
by age group

- Objective: equal pay for
men and women by age
group and classification
level

.

e

SOCIAL AMBITION
Support careers and
mobility

p

Risks of non-compliance of
banking and insurance
operations (skills
transformation, lack of
employee training)

= Develop the employability
and skills of employees
through training

m 7 of payroll expense
dedicated to training

= Number of hours dedicated
to training

m 7 of certified insurance
training courses

u 7 of employees enrolled in
the “digital passport”
training course are certified

= Target 100% of employees

A

SOCIAL AMBITION
Promote QWL

Risk of non-respect of
procedures

Risk of failure to advise
Loss of NBI ([demobilization
of employees)

= Implement the framework
agreement on quality of life
at work and remote
working in each entity
concerned

m Rate of job rotation

= Number of days of absence

= Number of entities that have
set up remote work

.

SOCIAL AMBITION
Promoting social dialog

GOVERNANCE AMBITION
Effectiveness of
governance bodies

= Maintain an ongoing dialog = Number of group
with trade unions agreements signed during
the year
Risk of decisions m Train all our employees = Number of mechanisms and

inconsistent with the
group’s strategy (lack of
training for elected
members)

and elected members in
the fight against
discrimination
(Commitment # 4 -
mission 2]

training courses available
for elected members by
level of office (umbrella
bodies, local banks, Board
Chairs)

= Number of training hours

= Training rate of local elected
members

m % of elected members
trained in the fight against
discrimination.

= Target 100%

3
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SOCIAL AND MUTUALIST RESPONSIBILITY

Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

“ENSEMBLE, ECOUTER ET
AGIR” [LISTENING AND
ACTING TOGETHER):

5 MISSIONS

MISSION 3:

Respectful of everyone’s
privacy, place technology
and innovation at the
service of people.

COMMITMENTS
OF THE
SMR APPROACH

MEMBERS & CUSTOMERS
AMBITION
Risk management

MEMBERS & CUSTOMERS
AMBITION
Listening to customers

SIGNIFICANT
ESG
RISKS

m Risk of non-respect of
General Regulation on the
protection of customer
data

SMR AMBITIONS -
BENEFIT
CORPORATION
OBJECTIVES

A

Guarantee the privacy of
our customers’ data in
processing 99.9% of their
information in our
infrastructures and
systems located in France
(Commitment #7 -

PERFORMANCE
INDICATORS

&

m % of employees trained in
GDPR

n % of information processed
on infrastructures and
systems located in France
and operated by
Euro-Information

mission 3) > Target: 99.9% of customer
information processing on
infrastructures and
systems located in France
m Invest productivity gains m Time savings achieved

from artificial intelligence
in employment and
development
(Commitment #8 -
mission 3)

through the use of Al (in
number of FTEs) and
increase in headcount
between 2019 and 2022

MISSION 4:

As a solidarity-based
company, contribute to
regional development.

2\
Al
/ﬁ%

Anchor decision-making
centers in the regions
with more than 90% of our
lending decisions taken at
banks and branches
(Commitment #9 -
mission 4)

m % of decisions taken at
branch-level

- Objective: more than 90%
of credit decisions taken at
banks and branches

Support the associative
fabric

Offer the Pay Asso digital
payment solution to our
associations and civil
liability coverage to their

= Change in the number of
NPO customers

= Number of multi Asso
insurance taken out during
the year with legal
protection

managers = Number of Pay Asso
(Commitment #10 - contracts subscribed
mission 4)

m Invest 5% of our equity u % of equity invested in
mainly in innovative innovative or growing
French companies SMEs and mid-sized
(Commitment # 11 - companies.
mission 4) - Objective: 5% equity

invested in innovative or
growing SMEs and
mid-sized companies

= Encourage microloans m Patronage and sponsorship

= Sign partnerships in favor budget

of projects for education,
sport, music, culture, and
professional reintegration
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“ENSEMBLE, ECOUTER ET

AGIR” [LISTENING AND COMMITMENTS SIGNIFICANT

ACTING TOGETHER]: OF THE ESG
5 MISSIONS

SMR APPROACH RISKS

= N

—2

Regulatory risk
Reputation risk

-
ENVIRONMENTAL
AMBITION
Reduce the environmental

impact of the group

Regulatory risk
Reputation risk

MISSION 5:

As a responsible company,
actively work for a fairer
and more sustainable
society.

m Climate risks

Financial/climate risk

SOCIAL AND MUTUALIST RESPONSIBILITY

Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

SMR AMBITIONS -
BENEFIT
CORPORATION
OBJECTIVES

A

Reduce the group’s
carbon emissions by 20%
and the carbon footprint
of our investment
portfolios by 12% by the
end of 2022
(Commitment # 12 -
mission 5)

m Reduce of the carbon
footprint of corporate
insurance portfolios

Immediately stop funding
for new oil and gas
projects

(Commitment #13 -
mission 5)

m Apply exposure limits by
country that include
climate risks

PERFORMANCE
INDICATORS

&

m Internal carbon footprint

- Objective: 20% reduction in
the group’s internal carbon
footprint for the energy
leakage of refrigerant
gases, motor fleet,
business travel scope

m Carbon footprint of the
corporate insurance and
asset management
portfolios

= Objective: 12% reduction in
the carbon footprint of the
corporate, insurance and
asset management
portfolios

= Monitoring of exposures
eligible for sectoral policies

- Objective: no new projects
in oil and gas. Totally
eliminate the financing of
coal

m Quarterly monitoring of
limits by country

m Risk of losing customers

ENVIRONMENTAL
AMBITION
Strengthen solutions and
high-quality offers and
responsible service

= Increase renewable energy
financing between 2019
and 2023

= Change in outstanding
amounts of cumulative
renewable energy
authorizations through
project financing

- Objective: 30% increase in
renewable energy financing
between 2019 and 2023

3
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SOCIAL AND MUTUALIST RESPONSIBILITY

Non-financial risks and opportunities of Crédit Mutuel Alliance Fédérale

“ENSEMBLE, ECOUTER ET
AGIR” [LISTENING AND
ACTING TOGETHER):

5 MISSIONS

MISSION 5:

As a responsible company,
actively work for a fairer
and more sustainable
society.

COMMITMENTS
OF THE
SMR APPROACH

MEMBERS & CUSTOMERS
AMBITION
Banking inclusiveness

MEMBERS & CUSTOMERS
AMBITION
Listening to customers

SIGNIFICANT
ESG
RISKS

Risk of corruption
[non-compliance with
procedures)

m Risk of exposure through

banking and insurance
activities

Risk of non-respect of the
vigilance plan
[controversies over the
non-respect of human
rights)

SMR AMBITIONS -
BENEFIT
CORPORATION
OBJECTIVES

A

Be the bank for all
customers: supporting
customers in vulnerable
situations

Insure the real estate
loans of our loyal
customers without any
medical formalities”
(Commitment# 14 -
mission 5)

Commit to customers in
financial difficulty with an
account at €1 net per
month with no incident
fees (Commitment # 15 -
mission 5)

Fight against corruption

Respect human rights

PERFORMANCE
INDICATORS

&

m Number of customers

equipped with the Fragile
Customer Offer (OCF)
Number of employees
trained to handle vulnerable
customers

Number of customers
detected

Number of customers
benefiting from the
elimination of the health
questionnaire

Number of customers
in financial difficulty
benefiting from the service

% of employees trained in
the fight against corruption

Number of alerts

.

w

Risk of non-respect of the
vigilance plan (lack of
awareness of the ESG
issues in the group
purchasing policy)

Applying the ESG
purchasing policy
Have suppliers sign the

sustainable purchasing
charter

Number of supplier charters
signed

(1) This scheme is reserved for customers whose main income has been with CIC for seven years. The insured amount is up to €500,000 per borrower and the policyholder must be under
the age of 62 at the time of underwriting.
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USTOMERS
MBITION

gEMBERS &

SOCIAL AND MUTUALIST RESPONSIBILITY

Member and customer ambitions

3.4 MEMBER AND CUSTOMER AMBITIONS

3.4.1

The group’s objective is to create a lasting relationship with its
customers and members. The objective is to ensure that members and
customers receive the best advice so that they are always offered the
products and services they need.

Ensuring the coherence of offers and control of all advertising
messages, as well as providing contractual explanations, respecting
members’ customers’ rights in all circumstances and during collection
operations and the rules related to canvassing operations and
processing complaints, are issues that concern all team members of
the group’s entities regardless of their profession.

To measure and enhance the quality of customer relations, the teams in
the marketing and sales departments carry out analyses via a
multi-channel, customer-oriented approach, where clients are asked to
voice their opinions throughout their customer experience and
encouraged to take part in product creation discussions.

A system including a series of customer satisfaction measures has
been rolled out across all Crédit Mutuel Alliance Fédérale entities. This
system, managed and coordinated by the sales department, is based
primarily on two pillars:

= measuring customer satisfaction via multi-year surveys. In 2022,
30,000 individual and professional customers of the Crédit Mutuel
and CIC networks took part in a relationship NPS survey. For the first
time, customers were asked about a more general and lasting
perception of their satisfaction and not as part of an offer or an
action. The results provide a barometer of customer relations at all
points of contact (local bank/branch, telephone platform, app, etc.)
and in various markets (high net worth, professionals, young people,
etc.). With extensive local coverage, each federation and each bank
also has its own results in order to be able to situate itself and work
on its own areas for improvement. Customer recommendation level
[NPS score) ™ is established at a high level, particularly in the
banking sector, regardless of the contact channel;

Being attentive to members and customers

= measurement of customer satisfaction through immediate surveys.
After each appointment, customers are asked to answer a single
question on the bank’s recommendation rating. If the rating obtained
is less than 6/10, a call is scheduled to understand the areas for
improvement, correct the expected service and thus improve the
customer experience. In addition, the network’s branches have a
dedicated reporting tool which enables to consult various
guantitative indicators, identify problems in the relationship with
their customers and implement corrective actions. An additional
application is also made available to view customer feedback. These
resources deployed in the network’s branches serve a single
purpose: make quality at top priority in customer relationships.

In addition, the Posternak-Ifop? barometer, a quarterly ranking of
companies’ corporate image, confirmed Crédit Mutuel's leadership
ranking in the banking sector with a score of 47/100 in the fourth
quarter of 2022 in a difficult economic context. In addition, the Crédit
Mutuel and CIC networks again won awards at the 2023 Bank Quality
Awards®. Qut of the six customer relations channels observed, Crédit
Mutuel was on the podium six times, and even obtained the best
satisfaction rating on four occasions, for the quality of its branches, its
remote customer service, its advisors for everyday needs and its
website. CIC won five awards, including two first places.

CIC won the Podium de la Relation Client 2022 for the banking sector.

(1] The NPS or Net Promoter Score is a loyalty indicator measuring customer recommendation. It is calculated by taking the percentage of promoters [score from 9 to 10] and
subtracting the percentage of detractors (score from 0 to 6. The NPS is thus expressed via a number between -100 and +100].

(2] The Posternak-Ifop barometer was created to help companies analyze citizen reactions and consumer behavior.
https.//www.creditmutuel.com/fr/actualites/prix-et-recompenses/barometre-posternak-ifop-credit-mutuel-banque-preferee-francais-november-2022.htm!

(3] OpinionWay survey for MoneyVox conducted from September 26 to October 19, 2022 among a sample of 5,013 French bankers recruited from a representative sample of
the French adult population. https.//www.moneyvox.fr/banque/trophees-de-la-banque/qualite.php

(4] Survey conducted by BearingPoint and Kantar in partnership with Salesforce, among a representative national sample of 4,000 French customers aged 18 and over,
interviewed online at the end of 2021 on the quality of the relationship between them and companies in 11 business sectors. An additional study asks 1,000 employees of
private and public companies about their perception of their company and the means implemented to improve customer relations.
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Member and customer ambitions

Listening to members and customers
of Assurances du Crédit Mutuel

In 2021, Assurances du Crédit Mutuel (ACM] conducted satisfaction
surveys on the six lines of business, for their policyholders who had
suffered a claim. The overall satisfaction rate is over 90%, highlighting
the high quality of service provided. In addition, a “Customer Voice”
function for digital services is available to customers in the online
insurance space. It collected more than 20,000 reviews for an overall
rating of 4.6/5 in 2021: customers valued the access to e-services and
the user experience, in particular thanks to the ease of navigation and
use, the speed of declaring a claim and the simplicity of managing the
documents to be provided. In 2022, the quality of service provided by
ACM was also recognized by the labels of excellence awarded by Les
Dossiers de I'épargne for five of its products: motor insurance and
multi-risk property insurance, followed by life accident insurance, the
life insurance plan (privilege offer) and the PER company pension
insurance.

3.4.2

Crédit Mutuel Alliance Fédérale is the bank for all customers and is
attentive to supporting all those going through difficult life situations,
be they structural, social or short-term. The diversity of situations of
vulnerability can lead to financial precariousness requiring the
implementation of a strategy that is attentive to the populations
concerned.

Banking inclusion

As part of this approach, the entities of Crédit Mutuel Alliance Fédérale
undertake, by way of a practical action plan, to respect mutualist values
and the professional codes of ethics and compliance. Crédit Mutuel
Alliance Fédérale has published a policy in favor of fragile or vulnerable
customers.

This policy describes all of the specific commitments made by Crédit
Mutuel Alliance Fédérale to promote banking inclusion for customers in
a situation of fragility and supplements other customer protection
measures designed to foster behavior that is respectful of the interests
of customers and good business practices.

A fragile or vulnerable customer committee guarantees the effective
implementation of regulatory obligations and best practices concerning
the protection of fragile or vulnerable customers and promotes banking
inclusion.

As in previous years, under the aegis of the Fragile or Vulnerable
Customer Committee, the implementation of the recommendations of
the OIB - Banque de France, the expectations of the public authorities
and the recommendations of the ACPR resulting from the due diligence
performed in 2019, 2020 and 2021 concerning vulnerable customers
and the cap on bank fees continued as part of the review of the
changes with the greatest impact:

m deployment in 2022 of a model-based statistical detection system for
predictive fragility. Customer files identified this way are handed over
to customer relationship managers, via the debtor management
application, in order to implement the appropriate support measures;

Processing of claims

In 2022, Crédit Mutuel Alliance Fédérale recorded 51,788Y claims within
its entities located in France against 41,418 in 2021. At constant scope,
the number of claims decreased by 1% compared to 2021.

For the 14 federations belonging to Caisse Fédérale de Crédit Mutuel
and to CIC banks, the number of claims totaled 39,108 in 2022. Claims
handled by level 2 represent 0.57 claims per 1,000 customers.

m establishment of a network of vulnerable and fragile Customer
Referents to meet the expectations of the joint ACPR-AMF division.
As the main contact for the branches, the referent contributes to the
dissemination and implementation of good practices with regard to
vulnerable and fragile customers (in particular, isolated vulnerable
seniors, protected third parties), particularly concerning the
marketing of financial savings; he or she also ensures that the
commercial proposals and equipment are appropriate to the needs of
the customers concerned.

In 2022, as in previous years, Crédit Mutuel Alliance Fédérale entities
concerned carried out regulatory reporting incorporating quantitative
and qualitative data concerning fragile or vulnerable customers for the
ACPR (under the questionnaire on commercial practices and customer
protection) and the Observatory for Banking Inclusion.

In addition, customers insured with ACM benefit from services that
simplify their procedures:

m the Avance Santé card exempts ACM policyholders from having to
advance their health expenses and thus facilitates access to care.
Spouses and children over the age of 15, also covered by the
contracts, can obtain this card at no additional cost. The
functionalities are regularly enhanced and contactless payment is
possible up to €50. In 2022, nearly one million cards were in
circulation and nearly half a billion euros in health costs were
advanced to policyholders. That same year, the design of the Avance
Santé card was revised with the addition of a notch for the visually
impaired and this new card is made of more than 85% recycled
materials;

(1) The claims recorded are only those of Crédit Mutuel Alliance Fédérale’s scope in France, which are the only ones subject to ACPR requirements.
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m the pure and simple abolition of medical formalities was put in place
in borrower insurance for loyal customers, on real estate loans,
within the framewaork of the purchase of the principal residence in
November 2021 (under conditions). At the same time, loyal
customers already in the portfolio saw any additional premiums or
exclusions related to their health condition waived. Bank customers
who have domiciled their main income with Crédit Mutuel Alliance
Fédérale for at least seven years, or who already have borrower
insurance with ACM for their main residence, for an amount of up to
€500,000 per borrower and for a policyholder aged less than
62 years at the time of underwriting, are eligible for this
solidarity-based scheme to eliminate medical formalities. This ACM
scheme complements the one subsequently introduced by the
so-called Lemoine law which, since 2022, has abolished the health
questionnaire for loans of up to €200,000 per borrower for a total
repayment scheduled before the policyholder’'s 60" birthday. In this
respect, Crédit Mutuel Alliance Fédérale was awarded the Grand Prix
2022 de la Good Economie for having pioneered the elimination of the
health questionnaire in access to home loan insurance. This prize
rewards the best initiatives of companies committed to an
ecological, social and solidarity-based transformation of their
activities. The group also received the Prix d’Or 2022 de la Good
Economie in the Ensuring Access to Sustainable Products and
Services category for this same solidarity initiative.

Finally, in order to support the associations in their commitment, ACM is
mobilizing by offering directors’ civil liability insurance to the managers
of customer cultural and sports associations, under certain conditions.

3.4.3 Risk management

Crédit Mutuel Alliance Fédérale provides a high level of continuous
training to its employees to ensure them an in-depth understanding of
prevention measures related to the fight against money laundering and
the financing of terrorism and develops technological solutions, in
particular cognitive solutions, to make them even more efficient. Added
to this is the willingness of the group to prevent the employees
concerned from finding themselves in a situation of conflict of interest
and/or corruption by knowing the active and/or passive practices of
private players and public agents.

In addition to the measures already in place since 2019, Crédit Mutuel
Alliance Fédérale has implemented a vigilance plan™ to prevent serious
violations of human rights and health and safety, and of the security of
people and the environment within the framework of its activities.
Actions related to the proper application of the vigilance plan are
identified in particular with regard to customers - project financing,
sectoral policies, etc. - suppliers - group purchasing policy, supplier
relations charter, etc.- and employees - internal procedures and
preventive measures-.

A whistleblowing system and procedure for reporting the existence or
occurrence of risks is in place and a monitoring mechanism to analyze
actions has been implemented. The monitoring indicator, overseen by
the compliance department, is verified by an independent third party,
but not published for reasons of confidentiality.

(1) Details of the vigilance plan are presented in section 3.11 of this chapter.
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FIGURES ON ACTIONS IN FAVOR OF FRAGILE
AND VULNERABLE CUSTOMERS

16

CCFV meetings
since 2018

Q

22,124

18% 2022

FRAGILE AND
VULNERABLE
CUSTOMERS

Progression
Over one year

A few figures

53,033
l%\\

Customers equipped
with the Fragile Customer
) Offerat12/31/2022

55,000

Y

The group’s code of conduct

It is implemented by each entity in the group. This registration
document, appended to the internal rules, contains the main provisions
of applicable agreements, regulations and laws in terms of ethics. It is a
reminder of the general principles that must be respected by all group
employees in exercising their duties such as:

= the rules and regulations, procedures and internal standards;

m the protection of information (professional

confidentiality);

secrecy and

m the duty of quality of service to customers (duty to provide advice
and information);

m the duty of vigilance in the context of performing transaction for
customers;

m integrity and probity;
= the prevention of conflicts of interest;
m the fight against corruption.

It refers to the obligations of employees who hold positions deemed
sensitive, especially in Capital Markets, corporate and investment
banking, portfolio management and financial analysis, exposing their
holders to possible situations of conflict of interest or to possessing
confidential and privileged information. To that extent, they are subject
to the rules that regulate and limit their personal transactions on
financial instruments.
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Member and customer ambitions

The latest version of the code of conduct, updated in early 2020, was
adopted at the end of the legal consultation process with the trade
unions. Since 2018, the code includes a chapter dedicated to the fight
against corruption, which constitutes the code of conduct in this area.

The management is asked to monitor the respect for these principles
whose application is subject to regular verification by the control and
compliance departments.

Regarding internal and external fraud at Crédit Mutuel Alliance Fédérale,
it should be noted that the amount of claims totaled €31.6 million in
2022. The breakdown of claims compared to total claims is 0.9% for
internal fraud and 22.5% for external fraud.

Focus on the anti-corruption system

Crédit Mutuel Alliance Fédérale has set up a system for detecting,
preventing and combating corruption in accordance with the law
No. 2016-1691 of December 9, 2016, on transparency, the fight against
corruption and the modernization of economic life, the Sapin 2 Law,
which draws on a number of internal procedures and specific actions:

m risk mappings for corruption and conflicts of interest;
m acode of conduct;

m personnel training on respecting good business practices and
combating corruption and influence-peddling;

m the obligation to declare gifts and benefits received or given;

m taking into account the risk of corruption in the assessment of the
customer’s risk profile;

= aninternal whistleblowing system for employees;
= a system for processing customer claims;

m an internal control and evaluation plan on the application of these
measures.

This provision furthermore relies on a disciplinary system incorporated
into internal rules and regulations, which allows for sanctioning
company employees in the event of violating internal rules.

All employees, customers and business partners are informed of the
commitment to combat all kinds of corruption in the group and of the
zero tolerance for corrupt behavior. This is set out in the combating
corruption policy which applies to all employees whether technicians or
managers, all senior directors and to external staff seconded to the
company.

In 2022, 86% of training courses on rules of conduct, including the fight
against corruption and/or the fight against money laundering and the
financing of terrorism were completed by Crédit Mutuel Alliance
Fédérale employees. The compliance department is responsible in
particular for deploying procedures to prevent and combat corruption,
verifications to ensure compliance, organizing any investigations,
together with the competent services, in the event of suspicion and
responding to inquiries by employees about actual or potential
situations of corruption. The compliance department which reports to
Crédit Mutuel Alliance Fédérale’s risk department has the independence
and the resources required to carry out its task with complete
impartiality.

114 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT

Focus on the mechanism for fighting money
laundering and terrorism financing

Crédit Mutuel Alliance Fédérale has also implemented a mechanism to
combat money laundering and the financing of terrorism in accordance
with legal and regulatory requirements adapted to the risks generated
by the various activities exercised across the national territory and
abroad. This mechanism, including a set of procedures and tools, is
implemented by employees trained to detect suspect operations. It is
itself subject to thorough internal controls and is subject to regular
evaluation on the part of supervisory authorities.

Crédit Mutuel Alliance Fédérale therefore strives to respect the
regulatory requirements in this context which involve:

m knowing customers and their operations better and assessing the
risk of money laundering with the aim of avoiding any relationship
whose character or activities could be unclear;

m exercising vigilance in proportion to the risks, based on the type of
clientele, the installation, the products and distribution channels, on
the origin of funds deposited and/or the flow of such funds in order
to detect unusual or atypical operations;

= mobilizing all employees in the fight against money laundering and
terrorist  financing through regular training and awareness
campaigns.

Crédit Mutuel Alliance Fédérale prohibits all direct or indirect
relationships with offshore domiciliation companies or consulting firms
offering offshore structures. It is also prohibited to advise such
companies or firms.

Focus on the system to fight tax evasion

Crédit Mutuel Alliance Fédérale implements, both in France and in the
foreign countries where it is established, all regulations aimed at
improving compliance with tax obligations at the international level and
allowing for tax transparency, including Directive 2011/16/EU of
February 15, 2011 on administrative cooperation on tax matters (“DAC 1
Directive”) as amended, notably, by Directive 2014/107/EU of
December 9, 2014 on the automatic exchange of information (AEI) on
financial statements according to a common reporting standard (“DAC 2
Directive”) and by Directive 2018/822/EU of May 25, 2018 concerning
the automatic and mandatory exchange of information on tax matters
in relation with cross-border arrangements that must be declared
(“DAC 6 Directive”).

Crédit Mutuel Alliance Fédérale also implements the American
regulation known as FATCA Foreign Account Tax Compliance Act, under
the terms of the Inter-Governmental Agreements - IGAs, signed by the
United States with other countries, including the IGA between France
and the United States signed on November 14, 2012 to improve
compliance with tax obligations at the international level and to
implement the law on compliance with tax obligations concerning
foreign accounts.
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Moreover, Crédit Mutuel Alliance Fédérale has several sectoral policies
including a policy for private banking customers:

il which reiterates that operations involving structuring customers’
assets must not favor the concealment, fraud or evasion of tax and
more broadly that cross-border activities, notably advice and
commercialization, must be performed in strict compliance with the
laws and standards in force in the customer’s country of residence;
and

ii) requires the respect of “Know Your Customer” (KYC] procedures
which are reinforced for non-resident customers with a
requirement for a tax compliance certificate in their country of
residence.

Crédit Mutuel Alliance Fédérale also prohibits any dealings with a
person who is domiciled in a state which does not implement the
automatic exchange of information as stated above, apart from an
exception which has been properly validated in accordance with a
strictly controlled procedure. New relationships with politically exposed
persons (PEP] residing in such a country are not authorized in any case.

No branches in non-cooperative States
or territories for tax purposes

Crédit Mutuel Alliance Fédérale has no establishments and does not run
any business activity in a non-cooperative State or territory for tax
purposes as listed by France under Article 238-0 A of the French
General Tax Code and by the European Union.

Respect of transfer pricing regulations

Crédit Mutuel Alliance Fédérale applies all the regulations both in
France and in the countries where it is located in relation to transfer
pricing, i.e. the obligation under the principle established by the OECD of
applying a “fully competitive” price to transactions realized between the
group’s entities in different countries:

m the establishment of the declaration country by country in
accordance with OECD standards (see Article 223 quinquies C of the
French General Tax Code], which the tax authorities can
automatically exchange by applying the multilateral agreement
signed by France on January 27, 2016;

m annual establishment of transfer pricing documentation in
accordance with the OECD’s recommendations and the requirements
of the tax legislation of the State of establishment (see Article L.13
AA of the French General Tax Code).

Criteria for beginning a new
customer relationship

Crédit Mutuel Alliance Fédérale has an internal policy for entering into
customer relationships which applies to all its entities in France and
abroad. The group supports its customers in the realization of their
projects by being attentive to the management of risks, particularly the
risk of reputation. In view of this, it refuses on principle any relationship
with third parties about which one may reasonably believe they carry
out or promote, explicitly or implicitly, illegal practices or practices
contrary to the group’s values, such as:

m the advocacy or incitement to terrorism;
m the call to hatred, violence or attacks on the human person;

m discrimination, particularly of a racist or homophobic nature;

SOCIAL AND MUTUALIST RESPONSIBILITY
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m pedophilia, pimping;
m active or passive corruption, money laundering;
m undeclared labor or fiscal fraud.

In addition, for the specific risks they create for the bank, relationships
with natural or legal persons with ties to certain activities are not
acceptable, such as prostitution or pornography, sects, fortune telling
or astrology, arms trade, etc.

More generally, the bank does not pursue relationships with third
parties when the economic or social interests and/or local or regional
proximity does not seem obvious, but also when conditions of
transparency or trust are not (or no longer] present.

New relationships and customers
of so-called “sensitive” countries

The mechanism that exists in terms of managing operations and
customers located in countries deemed sensitive has been
strengthened since 2016. The compliance department is responsible for
identifying, establishing and disseminating within the group lists of
countries according to their degree of sensitivity: green (low risk),
orange (standard risk], red (high risk and reinforced procedure) and
black (very high risk]). The purpose is to define progressive procedures
or bans pertaining to new relationships with customers who reside in
the concerned countries.

In addition to the regulatory criteria used under the classification
system (countries listed by the FATF, Financial Action Task Force,
high-risk third countries listed by the EU, etc.), countries that do not
automatically exchange information according to OECD standards are
classified in the red list. For these countries, new relationships are not
authorized with the exception of those duly validated by a strictly
controlled procedure. New relationships with politically exposed
persons residing in a country on the red list are not authorized in any
case.

Representatives of interests

The Sapin 2 Law of December 9, 2016 created a special regime for
interest representatives, modified by the law of February 21, 2022
known as “3DS”, supervised by the Haute autorité pour la transparence
de la vie publiqgue (HATVP -High Authority for Transparency in Public
Life], providing for:

m the obligation to apply a strict code of conduct;

m the obligation to register on the HATVP digital directory, which
provides information to citizens on relations between interest
representatives and public authorities;

m the annual statement of activities within three months of the end of
the fiscal year.

The Crédit Mutuel group’s framework procedure, which applies the
regulations in force on interest representatives and was drawn up
under the aegis of the CNCM, is the registration document that applies
uniformly to the various regional groups in the group. The General
Secretariat of CNCM is responsible for registering entities that meet the
required criteria in the HATVP digital directory as well as sending the
respective annual reports to this authority.
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3.5 GOVERNANCE AMBITIONS

3.5.1

The purpose of the data presented under governance ambitions is to
reflect the operating model of Crédit Mutuel Alliance Fédérale. This data
is taken from several sources:

m the mutualist reporting, entered from February 1 to March 2, 2023, by
the local banks of Crédit Mutuel Alliance Fédérale (excluding CMNE].
The local bank managers enter this information at a Board of
Directors’ meeting in conjunction with the elected members. The aim
of this reporting is to analyze, for the previous year, the institutional
issues of the local banks. For information entered in early 2023
corresponding to fiscal year 2022, 1,328 out of 1,350 local banks
responded and approved the questionnaire, i.e. a response rate of
98.37%;

m the administrative data of elected members: offices, functions, age
etc. This data is entered by the local bank managers throughout the
year as necessary and notably when terms of office are renewed;

m training of elected members: a common application is used across
the 14 federations. It provides data on the training courses taken,
including length and attendance. For the federations that do not use
this tool, the same data is managed by the General Secretariat's
office at each federation. The code of conduct applicable to all the
group’s elected members and employees stipulates that “elected
members and employees must regularly update their knowledge in
order to improve their skills and better fulfill their responsibilities.” In
this respect, a training catalog is available to elected members, with
multiple themes, and in particular sessions that reiterate the
fundamental duties and responsibilities for the appropriate exercise
of their office. A skills development plan for mutualist elected
members was put in place to enable the professional and academic
careers of elected members to be recognized. This system, set up in
2020, provides each elected member with an extensive and
diversified range of training courses adapted to their role and
responsibility within the mutualist organization;

m post-Shareholders’ Meeting report: the local bank managers are
invited to enter information about the organization of their
Shareholders’ Meeting after it has been held. The information
provided pertains to the length and cost of Shareholders’ Meetings,
the attendance rate and the issues raised, etc.;

= in addition, certain data is gathered from the management control IT
system, notably information concerning the number of members.

Effectiveness of the governance bodies

Membership, voluntary membership

As of December 31, 2022, the percentage of customer members of the
14 federations represents 80.07% of eligible customers.”

In 2022, Crédit Mutuel Alliance Fédérale’'s banks welcomed 437,042
new members and saw the departure of 218,398 members. These
members elect the directors of the various local banks, at the
Shareholders’ Meeting.

Welcoming new members

When entering into relationships with new members, the mutualist
model, a differentiating factor in its mode of operation is explained in
74.7%@ of cases. At the same time, employees are trained in mutualist
governance and 79.07%(? of bank employees have completed this
training.

To increase the number of member customers in the banks, 39.08% of
them carry out specific actions such as welcome meetings to present
the role and responsibility of a member (8.2%)® and/or send specific
information, notably on the information addressed during the
Shareholders’ Meeting (26.58%) (2

Boards - Democratic control

In 2022, 821 newly elected members joined the boards of the local
banks following the elections at the local banks’ Shareholders’
Meetings. The average term of an appointment has increased slightly
and is eight years and four months for directors on Supervisory Boards
and seven years and ten months for Boards of Directors.

This data is entered by the local bank managers throughout the year as
necessary and notably when terms of office are renewed. The average
age of directors is 59 (57 for women and 60 for men).

In addition, 34.41%(” of local banks carry out actions to feminize their
Boards of Directors and/or Supervisory Boards. For some local banks
this is a priority (457 local banks)®.

(1) Definition of the membership rate: number of members/(number of adult individual customers + legal person customers).

(2] This indicator does not include the CMNE federation.
(3] The percentage is down sharply due to the health context.
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SOCIOPROFESSIONAL CATEGORIES OF ELECTED MEMBERS IN 2022
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-:E 2021

Farmers

Trades people - merchants - business owners
Senior executives

Intermediary professions

Employees

Workers

Retired individuals

Other persons not actively employed

772 806
1,848 1786
4,014 4,005
1,785 1,808
1,630 1,643

269 262
4,939 5,110

370 321

3.5.2

The smooth running of cooperative activities is underpinned by the
wealth of opinions and expectations of the members. The aim is to
enhance the attractiveness of mutualist values, particularly among
young employees, and to take advantage of the Shareholders’ Meetings
of local banks, which is the basis of the democratic mutual model, as
real opportunities for dialog and discussion. In addition, the role of the
Boards of Directors is to validate the strategic choices of the local
banks and to represent the community of members.

Membership momentum

The key actions to be carried out are:

m to increase the attractiveness of the Shareholders’ Meetings of the
local banks, which are the basis of the democratic model, particularly
among young working people, and turn them into genuine
opportunities for dialog and discussion; to reinforce the role of the
Boards of Directors in choosing the orientations of the local bank and
in representing the community of members. To this end, Crédit
Mutuel Alliance Fédérale has made a commitment as part of its
status as a benefit corporation to increase the representation of
young people on the Boards of Directors from 2022.

= to promote diversity, in all its aspects, of members and their elected
members on the Boards of Directors and Supervisory Boards;

m to develop the skills of elected members by offering differentiated
and customizable training programs;

m to promote the involvement of the elected members alongside the
manager and employees of the local bank in local events.

To boost mutualist life and facilitate interactions between members, in
2020 Crédit Mutuel Alliance Fédérale created Member Agora - a social
network and collaborative exchange platform - whose main objectives
are to:

m promote the operating model of the cooperative bank among
customers through the commitment of elected representatives,
members and employees;

m build relationships based on shared areas of interest and enable
members to play an active role in their bank, to support and promote
the local actions of their bank;

= inform members, and share and promote local initiatives carried out
by the regions around different themes: health, music, good deals,
etc.;

m allow each federation to create its own community and run a news
feed that is commented on, relayed and shared by members.
Likewise, the local banks can create their own communities to boost
the role of members by directly involving them in these events.
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Member Agora was rolled out in 2021 across all Crédit Mutuel Alliance
Fédérale federations and since, over 324,000 users shared their
opinions and comments on the platform around events or communities
related to music, health, local life and sports activities. 208 local bank
communities have already been created by elected members to
promote the actions of their local bank, the partnerships forged and the
support provided to associations and offer direct exchanges with
members.

Since the beginning, 3,899 events shared on the Member Agora
platform and 1,334 communities around passions or associations have
been created by Crédit Mutuel Alliance Fédérale members and
employees.

In order to improve the user experience of elected members and
members, the platform benefits from permanent ergonomic
improvements based on member feedback. Thus, in 2022, the option of
announcing a search for volunteers was added, as well as a mileage
cursor enabling the member to choose the posting rules, the priority of
visibility to local actions before regional actions, the transfer of
management of a community at the initiative of its creator. All the
elected members now also have access to a portal that brings together
all the information on Member Agora as well as a follow-up of each
local bank.

AGQRA
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Training courses and support
for the elected members

The members of the Boards of Directors and Supervisory Boards of
banking institutions are subject to the skills requirements imposed by
European banking regulations. In addition to these requirements, Crédit
Mutuel Alliance Fédérale ensures that the members of the boards can
carry out their duties under the best possible conditions and as such,
has adopted a skills development plan for mutualist elected members
and directors based on three objectives:

m the first is to develop the skills of the elected members and provide
customized, targeted training programs delivered by mutualist
members and employees. These paths must be broken down
according to the different levels of office of each elected member,
board members of umbrella structures and federations, the chairs of
Boards of Directors and/or Supervisory Boards, and elected
members of local banks of Crédit Mutuel Alliance Fédérale. These
courses are supplemented by themes that reflect the
ensemble#nouveaumonde, plus vite, plus loin!
[together#today’sworld, faster, further!) strategic plan;

m the development of elected members’ skills structures the second
objective, the aim of which is to encourage members to become
elected members, to promote diversity among elected members,
through multiple educational and digital systems (face-to-face
training, webinars, micro-training courses during board meetings,
online self-training programs), supplemented by certification modules
allowing elected members to showcase their mutualist commitment
in a professional context. The group pays particular attention to
supporting young elected members during the first years of their
term of office by providing in-depth training on the group’s activities.
The key challenge is to ensure that young members are successfully
integrated into mutualist life and to retain them over time;

Quantitative data™

m the third objective is to deliver digital tools to improve and facilitate
the experience of elected members in training. Thanks to an
information system shared by all the 14 federations, elected
members are provided assistance throughout the training process:
training catalog, online registration, evaluation of the quality of
training, self-training portal, and soon the electronic signature to sign
the attendance sheet and the reimbursement of expenses.

These actions are part of a mutualist ecosystem, which aims to build a
community plan mohilizing all stakeholders in the training ecosystem
for elected members: correspondents in each local bank, federal and
inter-federal commissions, elected leaders and employees and
implemented by each federation under the principle of subsidiarity.

In 2022, the percentage of local elected members trained was 95.8%
(GOUV 56) with 14,879 local elected members having followed at least
one training course (GOUV 55), with 43,177 training sessions delivered,
up 32.5% compared to 2021. This increase is due to the effectiveness of
the multi-channel strategy adopted for the training of elected members
and directors, backed by a high level of participant satisfaction. A
university degree was created in partnership with the University of
Strasbourg and a first cohort of 64 elected members and directors
graduated in July; a second cohort of 62 students is underway. This
diploma aims to recognize the achievements of their volunteer
commitment on the Board of Directors or Supervisory Board of a Crédit
Mutuel local bank, and to promote their skills in order to support their
professional development.

In addition, 2022 was marked by the commitment to train each elected
member to fight against any discrimination as part of the status of a
benefit corporation: all the local banks were mobilized in this effort,
with more than 14,240 elected members trained, i.e. 91% of elected
members. Elected members who were absent due to illness, maternity,
or other reasons that prevented them from completing this training
within the allotted time will be able to make up for it in 2023 when they
resume their term of office.

Data at the end Data at the end
Code Indicator description of 2022 of 2021
GOUV63  Total number of members 6,039,460 5,818,868
GOUV62  Number of adult individual customers and legal person customers 7,542,840 7,439,674
GOUV65  Percentage of members among adult individual customers and legal person customers 80.07% 78.21%

Boards - Democratic control
COMPOSITION

Data at the end of 2022

Number of elected members in local banks - Women/Men distinction

6,198 9,329

Board of Directors  Supervisory Board

Number of elected members in local banks in 2022 -
Board of Directors/Supervisory Board distinction

11,309 4,218

(1) 2021 data restated by integrating the CMNE federation.
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The Shareholders’ Meeting (SM)

The Shareholders’ Meetings of the local banks are the foundation of
mutualist governance, and illustrate the strength of this model thanks to
these key moments for exchange, information and expression of
mutualist democracy.

Since the health crisis of 2020, the Shareholders’ Meetings of the banks
have mainly been held in the form of video broadcasting on the website
www.creditmutuel.fr.

As a result, traditional figures (members present and represented at
Shareholders’ Meetings, attendance rate, average cost, etc.) were not
monitored in 2021.

In general, the organization of the AGM took place in two stages:

1- members were invited to vote on the resolutions of the
Shareholders’ Meeting in their online banking area and on tablets at
the local banks;

2- the Shareholders’ Meeting was subsequently broadcast by video on
the website www.creditmutuel.fr.

Education and training®”
MEMBERSHIP DEVELOPMENT
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A total of 1,511 digital Shareholders’ Meetings were held, with 1,299
videos of Shareholders’ Meetings posted online and distributed. The
information relating to the Shareholders’ Meetings was provided
through the sending of 5,110,644 invitations, either by post (2,346,002
invitations] or by e-mail from the online banking space (2,764,642
invitations). All of the functionalities put in place enabled 263,485 votes
to be cast.

Crédit Mutuel Alliance Fédérale’s technology teams have developed
functionalities enabling members to be informed in advance of the
conditions for conducting their Shareholders’ Meeting, to have access to
all the documents presented and to vote securely on the proposed
resolutions thanks to the provision of these elements on the online
banking personal space. Members were notified on their online banking
space providing them with all the useful information relating to the
Shareholders’ Meetings in order to guide them in voting on the
resolutions presented.

When initiating relationships with new customers, is the mutualist difference presented?

Are documents provided?
Have you organized a meeting for new members?
Have you informed them that they will be invited to the SM?

Yes for 992 local banks (74.6%)
Yes for 618 local banks (46.6%)
Yes for 109 local banks (8.2%)

Yes for 353 local banks (26.6%)

TRAINING OF ELECTED MEMBERS

Training course reports provided at board meetings
Training courses met expectations

Are suggestions for new training topics sent to the Chairman of the Elected Members Committee?

Yes for 1,192 local banks (89.76%)
Yes for 1,257 local banks (94.65%)
Yes for 374 local banks (28.16%)

Intercooperation

ASSOCIATIONS
Association-customers of Crédit Mutuel local banks Initiatives directed at associations: number of local banks that allocate a budget
260,862 1,184 local banks (89.16% of respondents)

OTHER GOVERNANCE INDICATORS

Indicator code Indicator

-:m 2021

GOUV14 Number of newly elected members in local banks
GOUV15 Number of newly elected women members in local banks
GOUVH6 Number of director training hours - local banks

821 663
424 334
40,012 29,875

(1) Data excluding CMNE.
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3.6 SOCIETAL AMBITION

3.6.1

Purchasing goods and/or services is an act of management and is part
of the operational implementation of the strategy. Crédit Mutuel
Alliance Fédérale’s purchase policy, deployed with all entities,
incorporates economic criteria of quality, respect of technical
requirements and ESG factors.

ESG purchasing policy

3.6.2

Crédit Mutuel Alliance Fédérale has reinforced this initiative by
requesting that all its suppliers sign a sustainable and responsible
purchasing charter incorporating the internal commitments of the
purchasing policy to ensure long-term commercial relations with
partners committed to a process of compliance with the challenges of
sustainable development.

Responsible relationships

By signing the charter, the supplier undertakes, in the context of
activities carried out with Crédit Mutuel Alliance Fédérale entities, to
respect the human rights and fundamental freedoms, health and safety
of people and the environment, as well as the rights of employees. The
supplier undertakes to respect the laws applicable to the protection of

3.6.3

The group, which is a leading employer with a strong regional presence
due to the stability of its network, bases its strategy on the demand for
long-term investment to develop the economic and sacial ecosystem of
each region. It pursues, either directly or in partnership, the distribution
of personal and professional micro-loans to foster the development of
activities in the regions.

Regional development

Promote the distribution of personal
and professional micro-loans

Crédit Mutuel Alliance Fédérale enables customers in financially fragile
situations to benefit from financial support by developing partnerships
with associations such as ADIE, Initiative France and France Active to
promote the granting of micro-loans. The purpose of granting
micro-loans is to create and consolidate jobs for those who are
excluded from the job market (job seekers, recipients of the minimum
welfare benefits, people with disabilities, etc.).

Thus, the partnership with the eight Initiative France platforms located
in the Crédit Mutuel Dauphiné-Vivarais (CMVD) territory was renewed in
2022 with an allocation of €60,000. This partnership, initiated in 2006,
is a concrete expression of CMDV's commitment to the regions and is
designed to promote and support the creation and takeover of activities
with a view to job creation and inclusion.
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Crédit Mutuel Alliance Fédérale favors relations with suppliers and/or
service providers whose contracts include the specific clauses from the
reference texts on human rights and principles of combating all forms
of corruption. It fosters long-term, local relations.

personal data and to implement all measures necessary to ensure the
security and confidentiality of the information provided by the entities
of Crédit Mutuel Alliance Fédérale. The supplier undertakes to
implement internal procedures to ensure its activity is in compliance
with the laws and regulations relating to the fight against corruption. In
addition, suppliers can report any infringements to Crédit Mutuel
Alliance Fédérale by using the dedicated email address.

In 2022, 4,033 charters were signed by CCS suppliers (suppliers whose
revenue is greater than €5,000) and over 220 by Euro-Information
suppliers (SOT100) (suppliers whose revenue is greater than €1 million).

Promote job security and the return
to employment

Promoting job security and the return to employment are key priorities
for Crédit Mutuel Alliance Fédérale in its quest to support people in
vulnerable situations. Regional conventions have been signed
throughout the country with social integration association networks
such as CCAS, Secours Catholigue, UDAF, Secours Populaire,
Restaurants du Cceur and county councils to support our customers
and receive advice adapted to each situation.

This commitment to foster access to employment in the regions has
translated into new partnerships at the national and/or local levels so
as to supplement the mechanisms already in place within Crédit Mutuel
Alliance Fédérale entities.

At Crédit Mutuel de Loire-Atlantique et Centre Ouest, support for
employment and actions to promote inclusion are carried out, in
particular, through the Crédit Mutuel Solidaire structure, which has
three main missions: the distribution of professional micro-loans to
project holders who create or safeguard jobs, support for business
start-up networks (Initiative, Entreprendre, ADIE, etc.) and personalized
support for members facing difficulties in life.
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In 2022, professional micro-loans were set up for an amount of
£€628,100, creating or saving 112 jobs.

335 cases of members/customers in difficulty were also managed, and
a network training program to deal with fragile situations was also set
up, with 50 employees trained in 2022.

3.6.4 Promoting local initiatives

By drawing on its cooperative and mutualist model, the group notably
supports customer-member associations by forging partnerships
(financial or material) involving elected members and employees. It also
participates in patronage and sponsorship operations that promote
projects in the fields of education, sports, music, culture and
professional reintegration. In addition to the initiatives supported at
local level by the local banks and branches or at regional level by each
of the group’s entities and subsidiaries, the Fondation Crédit Mutuel
Alliance Fédérale strengthens Crédit Mutuel Alliance Fédérale’s
commitment to solidarity by supporting projects in the general interest.

Launched on March 31, 2021, it received in 2022 the Grand Prix de la
Philanthropie, created by the Ficade group, in the Solidarity category for
its support to the Fratries project. This project creates, in the heart of
the city, inclusive colivings between active young people with and
without mental disabilities and autism spectrum disorders [(ASD).
Alongside the financial support of the foundation, many Crédit Mutuel
Alliance Fédérale entities have mobilized to implement complementary
initiatives in order to give the project every opportunity to spread.

The overall budget earmarked for patronage and sponsoring was
€565.3 million for the 2022 fiscal year (SOT52) and €40.2 million for the
14 Federations of Crédit Mutuel Alliance Fédérale.

The group aims to support associations in their development and their
public interest mission. Local sports and cultural associations with a
budget of less than €500,000 benefit from the Pay Asso solution free of
charge. This service allows members to pay their membership fees and
make donations by credit card to associations, even those that do not
have a website.

Crédit Mutuel Alliance Fédérale also offers the Lyf Pro mobile app, a
secure and dematerialized mobile payment and donation collection
solution, which also allows associations to forge and develop
relationships with their donors, using mobile phones as a new
communication channel, to simplify the organization and management
of their events thanks to a solution ranging from ticket sales to
collection and payment.

Focus on some of the partnerships
of Crédit Mutuel Alliance Fédérale’s entities

Fédération de Crédit Mutuel Méditerranée (CMM]

In partnership with the "Agence nationale de lutte contre l'illettrisme"
(ANLCI), Fédération de Crédit Mutuel Méditerranée is supporting six
associations that are particularly involved in the fight against illiteracy
in their territories so that they can obtain the double label of "agir
ensemble contre l'illettrisme" (working together against illiteracy) and
"lecture grande cause nationale" (literacy a national cause). In addition,
ten employees from head office and the Marseilles local branches are
mentoring young teenagers as part of the Télémaque program, which
promotes equal opportunities in education.
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Solidarity commissions have also been set up by the Boards of
Directors of the local banks to support member-customers in difficulty.

Fédération du Crédit Mutuel Centre Est Europe
(CMCEE)

A patronage agreement between the districts of the Fédération du
Crédit Mutuel located in the Grand Est region, the Entreprendre pour
apprendre association and the Académie de Strasbourg allows students
from the fourth grade to BTS level, through the creation of
mini-companies, to discover the economic and professional world, to
develop their sense of commitment and initiative and to elaborate their
school and professional orientation project. The students, accompanied
by their teachers and a company advisor, carry out an economic activity
to learn about the daily life of a company. In 2022, 52 teams for 52
mini-companies revealed their business creation projects to a jury
composed of personnel from the education and business worlds. The
Crédit Mutuel local banks provide an account for each mini-company.

Fédération du Crédit Mutuel Nord Europe (CMNE)

In 2022, employees were involved in several skills sponsorship
operations: Squad emploi in Lille and Arras (12 employees coached
young graduates looking for work], the Etincelle network (educational
program for young people who have dropped out of school), the
Integrated Study Program (PEI) at Sciences Po Lille (three participants
in talks on success with young high school students).

Fédération du Crédit Mutuel Anjou (CMA)

The Crédit Mutuel Anjou association Créavenir Anjou has been
supporting social and solidarity-based economy associations in
Maine-et-Loire for ten years. During this period, it supported 40
associations, 51 projects and €660,200 were redistributed throughout
the country. The association launched its first call for applications in
September 2022 to support new projects. 13 project leaders were
supported to help them make their projects a reality, and thus work for
a fairer and more sustainable society with a total budget of €72,400.

Fédération du Crédit Mutuel Centre (CMC)

The CMC Federation is a partner of the regional action plan for women’s
entrepreneurship, which aims to promote:

m access to and development of a support offer for the
creation/takeover and growth of businesses run by women;

m increased financing for women entrepreneurs who take over
businesses;

m the fight against gender stereotypes that can affect the players in
the entrepreneurial ecosystem;

CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT — 121




SOCIAL AND MUTUALIST RESPONSIBILITY

Societal ambition

= the mobilization of all stakeholders in business creation and the
promotion of actions in favor of women'’s entrepreneurship;

m the involvement of Crédit Mutuel du Centre has resulted in 2022 in
financial and operational support.

Cofidis

To mark the 40thanniversary of Cofidis in 2022, Cofidis France
launched an unprecedented solidarity initiative to support 40
associations in its region: Booster missions! The company offered each
of its 1,600 employees three days of volunteering to get involved with
associations in its region, i.e. 4,500 days offered to non-profit
organizations.

Assurances du Crédit Mutuel (ACM)

ACM is continuing its partnerships with innovative players in France to
provide Crédit Mutuel Alliance Fédérale policyholders with the latest
medical technologies. The partnership with NeuroCoach allows the
screening of risk factors for stroke. The Visible Patient technology
provides policyholders and their medical specialists with a 3D organ
modeling tool that allows for more precise preparation of surgical
procedures. To ensure that health care is accessible throughout the
country, policyholders also have access to a medical teleconsultation
service with MédecinDirect and psychological support with
PSYA-Stimulus.

Also in this approach to accessibility, in 2022, ACM took a financial
stake in the health tech TokTokDoc. Thanks to a team of nurses and
their mobile polyclinic kit, TokTokDoc brings medicine to dependent or
handicapped people living in EHPAD. ACM is also committed to resource
centers that support people with cancer and their families. All of these
partnerships aim to support policyholders in risk prevention and to
provide innovative solutions to improve the chances of recovery.

Lastly, in addition to health, ACM is also developing other prevention
actions. It has formed a partnership with the SDEA (Syndicat des eaux
et de I'assainissement d’Alsace-Moselle) to prevent the risk of flooding
in homes.

Beobank

Beobank is a long-standing partner of United Fund For Belgium (UFB), a
Belgian non-profit organization that has been supporting social
inclusion by combating exclusion and poverty for more than 50 years. It
helps people with disabilities and contributes to the well-being of each
child. In particular, UFB supports charities involved in the well-being of
children, poverty reduction, support for people with disabilities and
social integration. Beobank participates in the fundraising by supporting
UFB financially and also by giving employees the opportunity to spend a
day volunteering in Belgium for a Belgian charity supported by UFB
during working hours. In addition, every year, several employees take
up a sporting and solidarity challenge by running the 20km of Brussels
while supporting one or two organizations selected by UFB.

3.6.5 Actions to develop entrepreneurship over all the territories

and to support innovation

Crédit Mutuel and CIC networks undertake to promote the development
of innovative companies and start-ups to serve the real economy and
the territories. For instance, Fédération du Crédit Mutuel Sud-Est
remains a founding partner and the exclusive partner in the banking and
insurance sector for H7, Lyon’s center for start-ups and innovation. H7's
mission is to accompany and accelerate start-ups by providing a
federating space open to all entrepreneurs.

To consolidate this system a specific dedicated branch for start-ups
and innovative businesses has been set up with account managers
trained to support innovation and growth inside the Crédit Mutuel and
CIC banking networks including offers and specific measures.

At the national level, 30 corporate customer relationship managers for
innovative companies and 60 specially trained innovation advisors work
daily to facilitate the development of customers and members with
projects by generating synergies with players in the innovation
ecosystem. In 2022, the innovation sector supported 3,500 innovative
start-ups, representing an increase of 40% compared to 2021.

In addition, two communication systems specific to CIC and Crédit
Mutuel were deployed, via calls for tenders, to reward the best
initiatives: Start Innovation CIC and Semeur d’innovation for Crédit
Mutuel.
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Semeur d’innovation (Sower of innovation)

In 2022, all Crédit Mutuel Alliance Fédérale federations took part in the
second edition of the 4S Semeur d'innovation competition. Participants
were invited to present a project in one of the following four areas:
environment, culture, solidarity and territory. A total of 1159
applications were received from entrepreneurs, community leaders and
individuals; 170 projects were shortlisted and supported by coaching
sessions and 68 winners were rewarded. Each winner received €4,000,
i.e. for a total of €272,000 for this project.

Start Innovation Business Awards

CIC also deployed the 3rd national edition of the “Start Innovation
Business Awards” which is a genuine business accelerator for these
companies. This call for projects represents overall grants in the
amount of €200,000, with 18 regional winners and 3 national winners
for 2022.

In addition, a partnership was signed with BGE in 2022 to more
effectively support entrepreneurship in France. Note: BGE is a network
of private structures that has been supporting the creation and
takeover of companies for 40 years.

In addition, Crédit Mutuel Alliance Fédérale is a partner of ABF
Décisions to encourage companies to relocate to France.

www.creditmutuelalliancefederale.fr



3.6.6 BFCM'’s inaugural Social Bond issue

Faced with economic, social and climate challenges, Crédit Mutuel
Alliance Fédérale has positioned itself as a player determined to support
the urgent transformation of the economic system. This is why, after
issuing green bonds in 2020 and 2021, via BFCM, Crédit Mutuel Alliance
Fédérale issued its first social bond of €750 million in 2022Y. The assets
financed for this issue are loans to Small and Medium Enterprises
(SME), professionals and farmers located in counties with

QUANTITATIVE DATA
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unemployment rates higher than the national average and student
loans and degree programs. This issue was a great success with bond

investors.

The system for identifying and monitoring eligible assets is described in

Section 3.8.3.

The data for 2021 have been restated to include CMNE and its subsidiaries.

Indicator m
Indicator code Unit 2021 restated 2021
SRI outstandings with SRI, FNG, Luxflag label S0T28 € billions 30.9 26.7 16.7
Total assets under management by the management company SOT28BASE = € billions 127.6 145.6 75.3
Assets under management in socially responsible employee savings plans SOT37 € millions 1,297 1,431 1,428
Amount from solidarity products paid to associations SOT35 € 513,402 ND 469,827
NPO customers (associations, labor organizations, works councils, etc.) SOT40 No. 455,135 461,387 428,927
Total budget dedicated to patronage and sponsorship S0T52 € 55,327,530 43,516,559 42,342 559
Applications processed - ADIE S0T16 No. 4,249 3,855 3,855
Amount of lines of credit made available - ADIE SQT17 € millions 13.8 121 121
New micro-loans financed - France Active SOTI9A No. 1,391 1489 1,348
Amount guaranteed - France Active SOT20A € millions 34.9 36.09 33.39
Additional loans issued - Initiative France S0T22 No. 3,730 ND ND
Amount of additional bank loans granted - Initiative France S0T23 € millions 319.6 ND ND
Publication m

Indicator description code Unit 2021 restated 2021 published
Crédit Mutuel Alliance Fédérale sales outlets SOT01 No. 4,488 ND 4,205
Loans on preferential terms (< €3,000) granted S0T27 No. 1,288,761 ND 1,138,013
Amount of loans on preferential terms (< £€3,000) granted S0T26 € 1,205,692,345 ND 991,805,056
Assets under management excl. capitalization of /ivrets d’épargne pour les S0T33

autres [savings account that benefits humanitarian organizations) € 236,222,177 208,128,757 205,238,847
Amount of micro-loans granted SOT13 € 746,741 663,624 663,624
Eco-loans: loans granted during the year S0T63 No. 20,487 14,911 14,324
Total amount of interest-free loans granted during the year SOTé5 € 278,467,276 188,651,423 182,138,956
Amount of loans for renewable energy granted to business customers SOT68

and farmers € millions 269.4 193.1 1491
Outstanding customer loans S0T83 € billions 502.1 ND 4448
Outstanding home loans SOT84 € billions 254.4 ND 2271
Outstanding consumer credit S0T85 € billions 51.0 ND 44.2

(1) https://www.bfcm.creditmutuel.fr/fr/programmes/obligations-vertes-et-sociales.htm!
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3.7 SOCIAL AMBITION

The information and figures concern Crédit Mutuel Alliance Fédérale entities in France.

3.7.1

Crédit Mutuel Alliance Fédérale has a proactive and ambitious diversity
and inclusion policy to combat discrimination and promote equal
opportunities and treatment.

This approach is at the heart of Crédit Mutuel Alliance Fédérale’s
mutualist values and its raison d'étre, "Ensemble, €couter et agir"
(listening and acting together), and is embodied in the mission
statement “As a bank for all, members and customers, employees and
elected members, we act on behalf of everyone and refuse to
discriminate”.

Equal opportunities and youth employment

Crédit Mutuel Alliance Fédérale is positioned as a committed and active
player in favor of young people by developing initiatives throughout the
region to promote work-study programs and access for these young
people to the world of business.

In four years, Crédit Mutuel Alliance Fédérale has gone from recruiting
900 work-study students in 2018 to more than 1,500 in 2022, a 60%
increase.

As a founding member of the Business Collective for a More Inclusive
Economy, Crédit Mutuel Alliance Fédérale, alongside 38 major
companies, has been carrying out actions to promote the inclusion of
young people in the ten territories of Seine-Saint-Denis, Strasbourg,
Lyon, Marseille, Bordeaux, Rouen, Lille, Toulouse, Nantes and Grenable
since 2018. In each of them, Crédit Mutuel Alliance Fédérale
representatives are present to actively participate in a number of
initiatives, such as the Forum for the Future organized in Strasbourg in
June 2022. This day enabled more than a hundred young people,
between the ages of 16 and 30, from urban priority neighborhoods
(QPV] or rural areas, to benefit from advice in their steps to access the
professional world.

Committed to neighborhoods and regions, Crédit Mutuel Alliance
Fédérale continues to support local players with associations such as
Nos quartiers ont des talents, Télémaque, and Sport dans la ville.
Actions have been put in place in the group’s companies to:

m raise awareness among young people about the corporate world
through internships (1,500 paid internships for the 2021/22 school
year), discoveries of professions and interventions by professionals
in schools;

m facilitate access to work-study programs to enable young people
from priority neighborhoods and rural areas to enter the workforce. In
2022, 46% of work-study hires came from disadvantaged and rural
areas.
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Diversity and equal opportunities

Equal opportunities and non-discrimination

Committed to equal opportunities, Crédit Mutuel Alliance Fédérale
continues to provide training in non-discrimination to recruiters and,
more broadly, has undertaken to train 100% of its employees in
non-discrimination by 2022. A training module, Preventing
discrimination and promoting diversity, was deployed in the last quarter
of 2022, including a self-diagnosis and e-learning. 94% of registered
employees completed their training in 2022.

In August 2022, Crédit Mutuel Alliance Fédérale strengthened its
whistleblowing system to enable all employees to exercise their right to
alert in order to protect their interests and/or those of the company.
This system is in line with the legal and regulatory provisions as well as
Crédit Mutuel Alliance Fédérale code of conduct. A dedicated
messaging service with a small team has been set up at group HR level
to process the reports received.

Equality of treatment

With respect to equality, measures have been taken to favor gender
equality. Equal pay is one of the levers of gender parity, associated with
a career development plan for women. For several years now, Crédit
Mutuel Alliance Fédérale has attached great importance to the need for
parity in appointments to senior management and executive positions.
Where training is concerned, no session of the School for directors
starts without parity.

The feminization of managerial positions is a major objective of Crédit
Mutuel Alliance Fédérale which translates into one of the human and
mutualist indicators of the revised strategic plan
ensemble#nouveaumonde plus vite, plus loin! (together#today’sworld
faster, further!) The ambition is to achieve equality between men and
women by 2023 in management positions (notably executives such as
bank manager positions in the banks of the Crédit Mutuel network
and/or the branches in CIC network] and governance positions
[members of the Management Committees in group entities included
the common sacial base).

In addition, and for the third consecutive year, nearly three-quarters of
the group’s companies posted a score above 85 points for the gender
equality index. For example, Cofidis and Crédit Mutuel Nord-Europe
achieved scores of 97 and 94 points out of 100, respectively.

www.creditmutuelalliancefederale.fr



Disability
Crédit Mutuel Alliance Fédérale is fully committed to helping people
with disabilities.

This commitment was strengthened as part of the Disability and
caregivers group agreement, signed in December 2021. All of the
group’s companies have a policy of promoting and supporting the social
and professional integration of people with disabilities and their
caregivers.

All stakeholders have a shared desire to be part of a positive and
ambitious dynamic in favor of disability. The main areas of the policy
implemented are:

m development and retention in employment within the group, thanks
in particular to support in the process of obtaining or renewing the
recognition of the status of disabled worker, support in career
development and in the professional career, or in the training of the
employees concerned;

= the recruitment of employees with disabilities, their integration and
securing their employment;

m guaranteeing equal opportunities throughout the career with
enhanced support and equal pay in comparable situations;

m training, awareness-raising and communication actions on disability;

3.7.2

Agreement on the Gestion des emplois et des
parcours professionnels (GEPP - Management
of Jobs and Career Paths) of June 30, 2020

The purpose of the GEPP is to anticipate foreseeable changes in jobs
and professions, skills and qualifications, linked to economic,
demographic and technological changes, with regard to Crédit Mutuel
Alliance Fédérale’s strategy. In order to strengthen its dynamism and
attractiveness, it is essential that Crédit Mutuel Alliance Fédérale
entities constantly adapt to changes in the markets and the
expectations of member customers. Thus, a constructive GEPP
approach represents a real opportunity to support all employees in their
professional development while supporting the transformation of the
business lines of the bank and its subsidiaries.

Crédit Mutuel Alliance Fédérale’s latest agreement signed unanimously
in June 2020 by the trade unions is in line with this objective. This
agreement is based mainly on the following themes:

= forward-looking management of jobs and skills;
m professional training and career path advisory services;
= internal mobility conditions within the company;
m consideration of diversity in employment management;

the career development of employees holding appointments or
elected offices;

m skills-based sponsorship for employees at the end of their career.

SOCIAL AND MUTUALIST RESPONSIBILITY
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m consideration of the issue of disability in the personal and
professional life of caregivers;

m the development of relations with the protected and adapted work
sector.

A group disability mission was set up at the beginning of the year to
support the deployment of the group agreement and all players in the
disability policy.

In each of the group’s companies, a local disability referent assists
people with disabilities or their caregivers throughout their career with
the company, in conjunction with human resources managers,
managers and occupational health services. In addition, each social and
economic committee (SEC) has appointed a disability referent from
among its members.

Crédit Mutuel Alliance Fédérale entities also participated in the two
online forums organized by Hello Handicap in 2022.

Finally, on the occasion of the European Disability Employment Week
2022, several events were held in the various entities to raise employee
awareness of invisible disabilities through online workshops and on-site
activities. More than 20 group entities took part in the Duoday
operation, which provides an opportunity for employees to meet
disabled people who are less likely to be employed. These meetings are
opportunities to learn more about a profession, to raise awareness on
disability and to identify skills.

Support career development and mobility

All of these measures aim to ensure professional development for all
employees. This strategy for developing employee skills enabled the
largest subsidiaries to be recognized as Meilleurs employeurs (Top
Employers] 2022.
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Crédit Mutuel Alliance Fédérale invests heavily in the training of its
employees in order to develop their skills and enable them to move into
other professions. Even with the first quarter of 2022 disrupted by yet
another wave of Covid-19, 6% of payroll expense” was devoted to
training of Crédit Mutuel Alliance Fédérale employees. This investment
represents over 260,000 participant days. After the last few years,
which have been disrupted by the health crisis, with the majority of
training courses organized remotely, the training offer is gradually
evolving in order to find a new balance with 70% face-to-face training
and therefore 30% remote training.

(1) Human resources scope including Crédit Mutuel Alliance Fédérale federations, CIC banks and social base subsidiaries.
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Crédit Mutuel Alliance Fédérale has a structure that is entirely
dedicated to employee training. Career paths are developed by
systematically employing a progressive instructive approach to support
employees as closely as possible. These customer relationship-focused
courses include all the technical and commercial skills required to work
in the Banking and Insurance. They alternate situational exercises with
periods of experimentation and consolidation. Their contents and
duration are subject to change. Each year, more than 5,000 Crédit
Mutuel Alliance Fédérale employees receive career-path training,
adapted to their future profession, which serves as a guarantee of their
professional development within the company. In addition, all
employees have access to a remote training platform, which offers a
wider range of modules. A catalog is available on the Intranet.

In addition, many Crédit Mutuel and CIC local bank managers have
followed the school of managers’ training course (Ecole des directrices
et directeurs), which is carried out over a period of four to five months,
it being specified that candidates for the position of manager are
excused from any activity outside of the apprenticeship itself. Through
this program, nearly 1,400 employees have been trained as managers of
local banks or branches.

3.7.3

Crédit Mutuel Alliance Fédérale is committed to a QLW approach
fostered by its mutualist values. Reconcile the improvement both in
employees’ working conditions and the overall performance in a rapidly
changing environment remains a priority. This commitment focuses on
work-related factors: work content, professional development
opportunities and quality of management, customer-member
satisfaction and the smooth running of the company. In order to
establish such conditions over the long term, Crédit Mutuel Alliance
Fédérale has included these issues in its strategic plan
ensemble#nouveaumonde, plus vite, plus loin! (together#today’sworld,
faster, further!) and in the company’s technical, social and
organizational projects.

From the month of May 2020 Crédit Mutuel Alliance Fédérale sought to
engage in new negotiations on QLW, including the introduction of
remote working. Indeed, the management of Crédit Mutuel Alliance
Fédérale considers that the use of remote working is a factor in the
QLW for employees because it helps reduce the nuisance of using
transportation to get to work, better reconcile work and personal life,
and give people more autonomy in their work.

Management proposed to the trade unions to negotiate a framework
agreement constituting a common series of measures applicable to all
the entities that fall under the group agreement, which must then
implement it within their organization through a logic of proximity and
responsibility. The framework agreement on quality of life at work and
remote working was signed by the majority of trade unions on
October 28, 2020. This framework agreement provides for a series of
basic measures that may be supplemented by specific commitments
for each group entity. The common measures of the QLW framework
agreement are as follows:

m optimize the day-to-day organization of work: regular analysis of
tasks, establishment of a constructive dialog with managers on the
subject of QLW and, more specifically, the inclusion of workload as a
specific topic of appraisal interviews;
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The objective of the revised strategic plan ensemble#nouveaumonde,
plus vite, plus loin! (together#ttoday’sworld, faster, further!) of the group
is to support 100% of employees in the digital transformation by 2023.
Crédit Mutuel Alliance Fédérale created the digital passport in 2019 to
enable each employee to gauge his or her level of knowledge of office
automation and digital tools. The assessment concerned knowledge of
the digital environment, data and information processing, safety in a
digital environment, communication and collaboration tools (social
networks, online conferencing, online discussions etc.). Employees are
therefore able to acquire new skills based on a diagnostic performed
using a questionnaire and an in-situ case, and progress at their own
pace. This passport also includes a certificate to validate the level
attained. This certificate is therefore evidence of the employees’ skills
and enables Cap Compétences to define actions for improving the
employees’ mastery in this area.

Furthermore, a relational visa enables the networks’ employees to
position their level of knowledge of tools such as the electronic
signature, email analyzer, chatbots, online banking and video
appointments. At the end of December, 88% of registered people
benefited from digital transformation support, thanks to the digital
passport and relationship visa systems within the scope of Crédit
Mutuel Alliance Fédérale consolidated entities.

Promote Quality of Life at Work (QLW)

m promote health at work: setting up a health platform to simplify and
expand existing services, improve the layout of premises and
workstations, fight against psycho-social risks and the prevention of
depression and encourage sport activities at the workplace;

m improve employee mobility between home and work: adoption of a
Sustainable Mobility package of €400, which has been increased to
€700 for the years 2022 and 2023, launch of an internal carpooling
platform and proposal to sign up for refresher days to make cycling
safer. These measures are part of Crédit Mutuel Alliance Fédérale’s
eco-responsible approach;

m encouraging the development of a responsible management model,
encouraging employees to participate, in particular through the
corporate social network and commitment surveys, and encouraging
employee involvement in solidarity activities (blood donation) or civic
activities (12 days granted to employee volunteer firefighters);

m facilitating the balance between professional and personal life:
development of services for employees.

In addition to common measures, concrete actions are also
implemented within the various group entities to improve the quality of
life at work for employees. For example, CIC Ouest has set up the
possibility for its employees to reserve places in daycare and in 2022
Crédit Mutuel Antilles Guyane launched a sports commission to combat
the sedentary lifestyle of its employees.

www.creditmutuelalliancefederale.fr



Remote work

In addition to the measures described above, the framework agreement
provides for the introduction of regular and voluntary remote work
according to two possible schemes - a maximum of 22 days of remote
work per year and/or a minimum of one day of remote work per week.

Indeed, considering remote working as a factor of improvement of
employees’ QWL, this form of work organization has been set up by the
said agreement, it is then up to the companies to ensure its local
implementation.

All companies that fall under the group agreement, parties to the
framework agreement of October 28, 2020, have therefore
implemented remote working after negotiations and this, from 2021.

In May 2022, the second edition of the #vousavelaparole!
(#voiceyouropinion!] barometer was held to obtain the opinions of
employees, in particular on their working conditions.

3.7.4 Promoting strong social dialog

The organization of social dialog, collective bargaining and the
procedures for reporting, negotiating and consulting with staff respond
to the desire to work in close collaboration with all the company’s
stakeholders and to ask the group’s priority questions about the
strategic topics.

This commitment is reiterated in the strategic plan, which clearly
includes high-quality, local social dialog as a key driver to achieve our
goals. A certain number of subjects give rise to framework agreements
at group level but most of the dialog takes place locally, in a responsible
manner and as close as possible to the field. Employee representatives
are closely involved in decisions.

Within Crédit Mutuel Alliance Fédérale entities, local social dialog is
built mainly with the following bodies and contacts:

m the Social and Economic Committee (SEC) and any commissions,
including the CSSCT, dedicated to health, safety and working
conditions. The main responsibilities of the SEC are:

= to ensure that employees voices are heard, that their interests are
taken into account at all times in decisions relating to the
management and economic and financial development of the
company, the organization of work, professional training and
production techniques,

m to promote health, safety and the improvement of working
conditions in the company,

= to present to the employer individual and collective complaints
relating to wages, the application of the French Labor Code and
other legal provisions concerning social protection in particular, as
well as conventions and agreements applicable in the company;

In this respect, the SEC is informed and consulted on the following
topics:

= the company’s strategy,
= the company’s economic and financial position,

SOCIAL AND MUTUALIST RESPONSIBILITY
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On this occasion, it emerged that the implementation of remote working
was appreciated by the employees but was considered to be too formal
in its access. Employees expressed the desire for greater flexibility and
fluidity in the implementation of remote working.

In this context, Crédit Mutuel Alliance Fédérale wished to change the
remote working system and therefore proposed to the representative
trade unions to enter into discussions in order to revise the current
agreement with the main aim of easing access to remote working for
employees. An amendment to the framework agreement was signed on
November 24, 2022, which provides for the following changes:

m reducing the length of service within the group to be eligible for
regular remote working;

= the removal of the length of service condition in the position in the
event of employee mobility;

m anew, broader definition of the remote worker’s home.

These changes illustrate the group’s commitment to the quality of life
at work and the work-life balance of its employees.

= the company’s social policy, working conditions and employment,

= from time to time, on topics falling within its remit, such as
reorganization projects;

m local representatives set up in various geographies or multi-site
entities to maintain proximity to the field. They support the SEC. In
particular, they can convey the local concerns of employees and
contribute to the resolution of local issues; and

m the union representatives, who are the employer’s preferred contacts
for negotiating company agreements.

In addition to all these bodies, union representatives are also appointed
within the scope of the entities covered by the group agreement. These
are the group union representatives (DSGs), who are responsible for
negotiating the agreements applicable within the companies covered by
the group agreement. Their role is specified in the group agreement on
trade union rights of December 5, 2018, amended by addendum on
June 23, 2022.

In 2022, numerous agreements were signed with the DSGs, proof of a
strong social dialog within Crédit Mutuel Alliance Fédérale. These
agreements include inter alia the following:

m group agreement on equal pay for women and men;

= amendment No. 10 to the group agreement on the provident and
health insurance scheme;

m amendment No.1 to the agreement on trade union rights in
companies covered by the group agreement;

m amendment No. 2 to the framework agreement on QLW and remote
working;

= wage agreement;
m group agreement on a value-sharing premium paid in 2022.
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3.7.5 Employment

Total Workforce A career space dedicated to employees also makes it possible to boost

and simplify mobility within the group. In order to better support
Crédit Mutuel Alliance Fédérale had 77,457% employees at the end of employees in the case of intra- and inter-company mobility, Crédit
2022, including nearly 61,200 working in France. Mutuel Alliance Fédeérale’s human resources department has signed

two framework agreements with MUTER-LOGER and CSE Executive
Relocations. There is no obligation for both the employer and the

Hires employee to call on any of these companies, which, as professionals,
have experience, recognized competence and know-how in job mobility
New hires on open-ended contracts mainly take place in the Crédit assistance services.

Mutuel and CIC networks as well as in the Euro-Information subsidiary.
Two dedicated career websites highlighting job offers, professions,
employee testimonials and the commitments of Crédit Mutuel Alliance
Fédérale’s human resources. In addition, employer brand
communication campaigns support the recruitment process throughout
the year.

Quantitative data®?

WORKFORCE

Indicator code Indicator label (no.) m 2021 restated 2021 published
SOCOLBIS Workforce on the payroll 74,723 74,071 69,981
S0CO01_F201 Workforce: Female managers on open-ended contracts - France 11,635 11,230 10,771
S0CO01_F202 Workforce: Women non-managers on open-ended contracts - France 20,898 20,974 20,010
SOCO01_F203 Workforce: Women managers on fixed-term contracts - France 48 48 38
SOCO01_F204 Workforce: Women non-managers on fixed-term contracts - France 1,745 1,612 1,639
SOCO01_H211 Workforce: Men managers on open-ended contracts - France 14,966 14,920 14,028
S0CO01_H212 Workforce: Men non-managers on open-ended contracts - France 10,318 10,229 9,682
S0CO01_H213 Workforce: Men managers on fixed-term contracts - France 72 49 48
SOCO01_H214 Workforce: Men non-managers on fixed-term contracts - France 1481 1,389 1,328
S0CO01_F205 Workforce: Women abroad 7,507 7,571 7,039
SOCO01 FM205  of which: Women in managerial functions 1,211 970 896
SOC01 FNM205  of which: Women without managerial functions 6,296 6,601 6,143
S0CO01_H215 Workforce: Men abroad 6,053 6,049 5,498
SOC01 HM215  of which: Men in managerial functions 1,714 1,439 1,309
SOC01 HNM215  of which: Men without managerial functions 4,339 4,610 4,189

(1) Entities managed by the human resources department including the consolidated and non-consolidated entities of Crédit Mutuel Alliance Fédérale.
(2] 2021 restated: consolidation of CMNE (including subsidiaries); 2021 published: publication NFPS 2021.
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BREAKDOWN OF EMPLOYEES BY GENDER AND AGE

Indicator
code Indicator description

S0C88 Workforce < 25 years old 5,029
Men < 25 years old 2,309
S0C89 Women < 25 years old 2,720
S0C90 Workforce 25-29 years old 7,348
Men 25-29 years old 3,186
S0C91 Women 25-29 years old 4,162
S0C92 Workforce 30-34 years old 9,216
Men 30-34 years old 3,896
S0C93 Women 30-34 years old 5,320
S0C94 Workforce 35-39 years old 10,307
Men 35-39 years old 4,159
S0C95 Women 35-39 years old 6,148
S0C96 Workforce 40-44 years old 11,335
Men 40-44 years old 4,499
S0C97 Women 40-44 years old 6,836
S0C98 Workforce 45-49 years old 9,889
Men 45-49 years old 4,369
S0C99 Women 45-49 years old 5,520
SOC100  Workforce 50-54 years old 8,585
Men 50-54 years old 4,039
S0C101 Women 50-54 years old 4546
SO0C102  Workforce 55-59 years old 8,157
Men 55-59 years old 3,772
SOCI03  Women 55-59 years old 4,385
SO0C104  Workforce 60 years old and older 4,857
Men 60 years old and older 2,661
SOCI05  Women 60 years old and older 2,196
HIRESY
Code Indicator description m 2021 restated 2021 published
SOC13 Recruitment: Total number of hires 19,026 14,138 13,481
S0Cl5 Women hired 10,120 7,503 7,135
S0C16 Hires with open-ended contracts 9,164 5,056 4,809

(1) 'Y compris mobilité groupe et intégration de CMNE.

DISMISSALS

Code Indicator description m 2021 restated 2021 published

Number of employees with open-ended contracts that left the organization

S0C19 (all French and foreign entities including group mobility) 6,385 5,766 5,412
S0C20 Of which number of employees with open-ended contracts that quit
the organization (layoffs) 885 838 792
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COMPENSATION AND CHANGES IN COMPENSATION

Code Indicator description m 2021 restated 2021 published
S0C73 Gross payroll expense excluding employers’ contributions £3,482m £3,393m £€3,158m
SOC107  Total gross annual compensation of employees with open-ended contracts £€3,370m £3,284m £3,0563m
SOC108  Total gross annual compensation of employees with open-ended contracts -

non-managerial level €1,373m €1,357m £€1,289m
SOC109  Total gross annual compensation of employees with open-ended contracts -

managerial level €1,997m €1,926m €1,764m
S0C80 Total amount of social security contributions paid €1,941m €1,811Im £€1,706m
ORGANIZATION OF WORK TIME
Code Indicator description m 2021 restated* 2021 published**
S0C29 Number of full-time employees with open-ended or fixed-term contracts

(including full-time parental leave) 66,086 63,946 61,633
S0C30 Number of part-time employees with open-ended or fixed-term contracts and

managers with reduced day package 8,637 8,619 8,281
* Excluding BECM, BEOBANK and the La Frangaise France and abroad and CDS partners.
** Excluding BECM.
ABSENTEEISMY
Code Indicator description m 2021 restated 2021 published
S0C38 Total number of days of absence 932,114 816,972 785,093
S0C39 Number of days of absence due to illness 912,944 796,633 765,461
SOC40 Number of days of absence due to workplace accidents 19,170 20,339 19,632
(1] Excluding Beobank and Groupe La Francaise foreign entities [data not available].
TRAINING
Code Indicator description m 2021 restated 2021 published
S0C46 Total payroll expense invested in training (payroll expense for training)

in € millions 175.8 1615 149.9
S0C47 Percentage of payroll expense allocated to training 5.0% 4.7% 4.7%
S0C48 Number of employees who received training 72,416 69,882 65,751
S0C49 Percentage of employees trained 96.9% 94.3% 94.0%
S0Ch0 Total number of hours allocated to employee training 2,517,875 2,411,361 2,302,635
EQUAL TREATMENT®
Code Indicator description m 2021 restated 2021 published
S0C68 Number of disabled workers in the total workforce 2,291 1921 1799
S0C39 Percentage of workers with disabilities in the total workforce 7% 2.6% 2.6%
S0C63 Percentage of women among managerial promations 40.5% 435% 43.4%

(1) Excluding Groupe La Francaise entities abroad.
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3.8 ENVIRONMENTAL AMBITION

3.8.1

Aware of its role in the service of the economy and development, Crédit
Mutuel Alliance Fédérale is committed to conducting all of its activities
in a responsible manner. Consideration of environmental issues in
carrying out its business is one of the principle areas of focus of its
sustainable development policy.

Calculation of the office life scope
carbon footprint

Crédit Mutuel Alliance Fédérale has committed to reduce its carbon
footprint by 30% by the time of the revised 2019-2023
ensemble#nouveaumonde, plus vite, plus loin! (together#today’sworld
faster, further!] strategic plan. The objective relates to emission items
(France scope 1, 2 & 3: energy consumption, refrigerants, non-current
assets related to the motor fleet and business travel) where concrete
action levers are possible for the group entities.

In 2018, Crédit Mutuel Alliance Fédérale commissioned a specialized
firm to support it and chose to apply the ISO 14064 standard, which
provides a framework for accounting and verifying greenhouse gases in
the office life scope for all scopes and also decided to publish the
carbon footprint of the office life scope for the group’s entities located
in France in a transparent manner. The updating of the emission factors
for each item requires the publication of the results with a one-year
delay, which explains why the calculation of the carbon footprint for
France is based on 2021 data.

During the 2022 fiscal year, the teams continued work on the reliability
of data, in particular on purchases and business and customer travel.

With regard to the footprint related to purchases, the calculation basis
consists of Crédit Mutuel Alliance Fédérale’s consolidated general
operating expenses after neutralization of rebilling within the group by
entities and business centers. The methodology was revised for the
calculation of the 2021 footprint to better take into account the impact
of Crédit Mutuel Alliance Fédérale entities, which are not consolidated
for accounting purposes but which provide services to all Crédit Mutuel
Alliance Fédérale entities.

In addition, the travel footprint of employees was calculated on the
basis of statistical data on the modes of transport used to get to the
workplace and the average kilometers traveled by the mode of
transport used. For trips made in 2021, the distance between the
employees’ home and workplace was measured using an application.
As the average footprint of an employee per working day on site is used
for the calculation of customer travel, the change in methodology also
had an impact on the latter. The 2020 footprint was restated in the
same way.

Reduce the environmental impact of the group

The year 2020 was marked by the health crisis and the introduction of
remote working, with a significant decrease in carbon emissions related
to travel (-54% for business travel). Emissions related to business travel
continued to decrease in 2021 (-10% compared to 2020) with a travel
policy in favor of the least CO,-emitting modes of transport.

Emissions from employee commuting and the motor fleet remained
stable despite an increase in kilometers traveled (+2% and +3%
respectively). Employees have increased their use of public
transportation to and from work. In terms of the motor fleet, diesel
vehicles are gradually being replaced by electric or hybrid vehicles.

In addition, an internal tool for reporting the carbon footprint for each
entity was finalized at the end of the year.

Business travel policy

The Centre de Conseil et de Service (CCS] subsidiary promotes the
energy transition of its member’ motor fleets.

After abandoning orders for diesel cars during the 2019-2023 strategic
plan, the use of cleaner, more fuel-efficient vehicles has accelerated,
resulting in 1ISO 50001 Energy Management certification for the group’s
motor fleet.

In terms of results related to the reduction in consumption between
2019 and 2021:

m the number of kilometers traveled decreased from 101.6 to
79.4 million, i.e. -22% over the period;

m fossil fuel consumption fell from 6,350 to 4,485 m3, i.e. -29% over the
period.

The number of kilometers traveled by the diesel fleet decreased by 13%
between 2021 and 2022.

These decisions have been supported by an internal advertising
campaign to encourage a reduction in the number of kilometers
traveled notably by producing reports and recommendations to restrict
business travel. In addition, eco-driving training, which teaches people
how to optimize energy consumption, is part of the group’s 2023
training plan.
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The travel policy, established in 2020, prioritizes public transport and
carpooling and encourages the use of bicycles through the introduction
of Corporate Travel Plans in certain group entities. It also encourages
employees to reduce the environmental impact of their travel by
incorporating restrictions on the use of air travel and promoting rail. For
journey that can be completed by train, air travel is no longer available
on the travel booking platform.

These guidelines aimed at reducing the environmental impact of
business travel by reducing the use of air transport were continued
with the adaptation, in November 2022, of the group travel policy and
travel reservation tools, such as:

m the use of air travel is subject to hierarchical agreement for journeys
that can be completed in less than five hours by train;

= it is recommended that meeting/training locations be accessible by
rail for the majority of participants.

The group’s strategy was rewarded at the Grands Prix de I'Ecomobilité™
organized by TGV Intercités, with the Evolution award for the company
with the greatest increase in sustainable mobility between 2020 and
2021. In particular, the jury was sensitive to the objective of reducing
the carbon footprint by 30% between 2019 and 20232, with the
corollary of increasing the rate of train use in long-distance travel from
63%in 2018 to 76% in 2021.

In addition, Crédit Mutuel Alliance Fédérale introduced the sustainable
mobility package for its employees, as part of the implementation of
remote work, set by the framewaork agreement on quality of life at work
signed in 2020. This system offers a wider choice of mobility solutions
(personal bikes, light motorcycles, electric scooters for hire, carpooling)
and promotes alternative modes to private cars, thus reducing the
environmental impact of commuting. In 2022, the mobility package was
paid to 7,938 people.

In addition, in 2022 Crédit Mutuel Alliance Fédérale launched its own
inter-city carpooling platform. At the end of the year, more than
1,100 employees had registered and traveled more than 44,000km.

Upstream and downstream freight transport

The gradual switch from carriers managed by CCS to clean vehicles has
begun with the integration in the calls for tenders of network shuttles
(transport between branches and head offices) of greening criteria for
their fleet. 80% of the Tle-de-France network shuttles within Paris have
been electrified. With the same objective of reducing the carbon
footprint of its members’ transportation, CCS has completed the
reduction of the frequency of visits to the branches (5 days a week
instead of 6 days a week]. The CMCEE and CIC Est networks, the last
networks concerned, completed this harmonization phase in
September 2022.

(1) Prize awarded on September 13, 2022.
(2] Scope of business travel, motor fleet, energy and refrigerant gas leaks.
(3] https://www.creditmutuelalliancefederale.fr/fr/fondation.htm/
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Carbon contribution policy

Crédit Mutuel Alliance Fédérale is creating a virtuous circle by
encouraging its entities to work to reduce their greenhouse gas
emissions and developing a mechanism to offset the group’s carbon
footprint. A contribution is calculated for all entities according to their
carbon footprint, based on emission items where improvement actions
are possible. These voluntary contributions provide Crédit Mutuel
Alliance Fédérale Foundation (created in early 2021) with funds to
support in particular the financing of projects with a strong climate
impact®. In addition, there is a second level of contribution linked to the
carbon footprint of the corporate customers, asset management and
insurance portfolios.

In 2022, Fondation Crédit Mutuel Alliance Fédérale joined forces with
For My Planet - Act for the Future, which raises awareness among
young people aged 12 to 17 of the impact of climate change on their
immediate environment and organizes eco-citizen projects with them.
Already present in secondary schools in Annecy, Toulon and Marseille,
the Foundation’s support will enable this young association to expand
its activities to new areas.

With its new service, My Carbon Footprint, Monabang provides its
customers with a real-time estimate of their carbon footprint and
enables them to act in favor of the environment. Accessible from the
Monabang mobile application and from the customer area on the
remote banking website, the My Carbon Footprint feature calculates the
greenhouse gas (GHG) emissions associated with expenses recorded at
the start of the deposit account. Each expenditure is estimated in kg of
CO,. This calculation is defined according to lifestyles and spending
sectors: housing (water, gas, electricity, etc.], transport (gasoline], daily
services (telephone subscriptions, Internet, etc.) and daily expenses
such as food. Once the results are in, users can improve their score by
changing their consumption choices, for example.
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COMPARATIVE ANALYSIS OF FRANCE’S CARBON FOOTPRINT (in kTCO,eq], OFFICE LIFE SCOPE

c!?f@

2021: 396 kTCO,eq
2020 : 403 kTCO.eq

44.8 43

Energy Business Refrigerants Waste Purchases™
Scopes 1,2, 3 travel Scope 1 Scope 3 Scope 3
Scope 3

Possible actions with significant leverage

448 447

37.0 39.8 401 40.6

Home-work Freight Non-current Customer
travel® Scope 3 assets travel¥
Scope 3 Scope 3 Scope 3

Non-signifi

® 2021 © 2020

(1) Management rule revised. The 2020 footprint has been recalculated.

Actions to reduce Crédit Mutuel
Alliance Fédérale’s carbon footprint

Launch of an energy sobriety plan

Faced with climate change and the risk of an energy shortage, in
October 2022 Crédit Mutuel Alliance Fédérale launched an energy
sobriety plan based on four major actions:

= heating reduced to a strict minimum: as heating is the main factor in
reducing energy consumption (33% of a branch’s energy
consumption), the temperature of the premises is limited to 19°C,
both in the head offices and in the Crédit Mutuel and CIC branches.
Strict measures to limit air conditioning will also be taken;

m extinction of illuminated signs and office lighting outside working
hours: all illuminated signs at the head office, the Crédit Mutuel local
banks and CIC branches are switched off, day and night. This
measure was applied by Novemberl for structures requiring
technical adaptations. In addition, the lights of the premises are
switched off at the end of the service. Overall lighting represents 15%
of the energy consumption of a bank branch;
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leverage

m collective organization of eco-friendly actions: as reducing energy
consumption is everyone's business, the group’s employees are
trained in eco-friendly actions and waste management. Together,
they can implement impactful actions. As an example, the Christmas
decorations have been revised to continue to celebrate the holiday
season without the use of electric lights;

= reduction and adaptation of travel.

Walking, cycling, public transport, carpooling: an incentive campaign
was carried out among employees to promote active mobility. Training,
refresher courses are offered in partnership with the French Cycling
Federation. The introduction of the sustainable mobility package for the
second consecutive year encourages employees to adopt these modes
of transport. It was revalued in 2022 from €400 to €700.

Each entity is called upon to appoint energy sobriety ambassadors to
accelerate the implementation of the defined measures. The plan
adopted extends the actions already undertaken by Crédit Mutuel
Alliance Fédérale in favor of the energy transition and described below.
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ISO 50001 certification

As part of the National Low-Carbon Strategy, the building sector must
reduce its energy consumption by 60% by 2050. To help achieve this
objective, Crédit Mutuel Alliance Fédérale has set up an energy
management system.

This system, set up by the business line subsidiary CCS, certified
ISO 50001 in December 2020, monitors the energy performance of all
tertiary buildings (reference year 2018), its datacenters, as well as the
motor fleet. It was the subject of the second control audit in
October 2022. This audit covered both the overall management of
energy performance and its integration into the daily life of central sites,
datacenters and branches. The audit report cleared all minor
non-compliance and thus confirmed the certification.

The energy management system continues to be integrated into all
organizations. Significant work on the structuring and reliability of data
continued and will be strengthened thanks to the arrival of a dedicated
resource within the energy team. Overall performance targets are met in
all areas covered by the certification. The involvement of banks and
federations continues. Under the leadership of Executive Management,
energy sobriety measures were reinforced in the fall of 2022 with the
extinction of all illuminated signs and the adjustment of temperature
settings. On this occasion, all the networks were reminded of the
eco-friendly actions to adopt.

INDOOR TEMPERATURE SETTING

Work in 2023 will focus on the renewal of 1SO 50001 certification by
continuing the approach initiated in particular in terms of:

= knowledge and management of the energy performance of branches;

m increasingly active involvement of maintainers in monitoring and
managing the energy performance of central sites and datacenters;

m simple retrieval of electrical consumption data for vehicles in the
fleet.

Recommendations for temperatures and buildings

These recommendations are based on the energy code and the NF EN
ISO 7730 standard and will enable more than 90% of employees to be in
a comfort zone. To optimize the comfort of occupants, the temperature
range can be adjusted by =2°C using a remote control.

The new set points allow a gain of 1°C on average over the year,
including the possibility of a +2°C variation. For ADEME, this translates
into 7% energy savings.

Winter Summer
Day Night Day Night
7 a.m.-7 p.m. 7 p.m.-7 a.m. and weekend 7 a.m.-7 p.m. 7 p.m.-7 a.m. and weekend
Office and meeting rooms 19°C 16°C (gradual rise in temperature 25°C Temperature drift limited to 30°C

at the end of the period)

IT room, telephony, security,
electricity (LITSE)

Room to be heated if temperature < 17°C

Room to be cooled if temperature > 30°C

Tertiary decree

The tertiary sector decree resulting from the Elan law requires
companies to make energy savings in tertiary sector buildings of over
1,000m? It aims to ensure that owners and tenants act together to limit
the energy consumption of buildings. Two paths are possible: reaching
a threshold in absolute value set by order of the French Ministry of
Ecological Transition or reducing energy consumption by 40% by 2030,
50% by 2040 and 60% by 2050.

Crédit Mutuel Alliance Fédérale has organized itself to meet these
commitments. Of the 4,712 buildings monitored in its energy
management system, 810 are subject to the tertiary sector decree and
their 2020 and 2021 energy consumption has been declared no later
than December 31, 2022 on ADEME's Observatory of Energy
Performance, Renovation and Tertiary Sector Actions.

Partnership with Voltalia

Crédit Mutuel Alliance Fédérale has signed a 25-year contract with
Voltalia, a French producer and reseller of renewable energies for the
supply of green energy. The agreement provides for the construction in
France of a solar energy production plant whose projected production
volume will represent approximately 5% of the group’s total electricity
consumption. Installed in the PACA region, on salty land unsuitable for
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agriculture, the park will be equipped with solar panels produced by
Voltec Solar, an Alsatian company. Its commissioning is scheduled for
the last quarter of 2024. This partnership illustrates Crédit Mutuel
Alliance Fédérale’s desire to reduce its carbon footprint and to be a
responsible actor of change, from a social and environmental point of
view.

Business travel policy

The Centre de Conseil et de Service (CCS] subsidiary promotes the
energy transition of its members’ motor fleets by choosing to no longer
purchase vehicles with a diesel engine. The number of kilometers
traveled by the diesel fleet decreased by 13% between 2021 and 2022.

The use of cleaner, more fuel-efficient vehicles has accelerated,
resulting in the ISO 50001 Energy Management certification of the
group’s motor fleet.

This policy aimed at accelerating the energy transition and eliminating
fossil fuels was continued with the adaptation, in September 2022, of
the vehicle charter of the group’s motor fleet. The choice of vehicles is
now based on a selection of models that do not use fossil fuels
exclusively and that have the best performance in terms of CO,
emissions (the catalog consists only of autonomous hybrid, plug-in
hybrid or electric vehicles).
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Almost all orders for new vehicles are now for electric or hybrid
vehicles.

In terms of results related to the reduction in consumption between
2019 and 2022:

m the number of kilometers traveled decreased from 1016 to
79.4 million, i.e. -22% over the period;

m fossil fuel consumption fell from 6,350 to 4,485 m®, i.e. -30% over the
period.

These decisions have been supported by an internal advertising
campaign to encourage a reduction in the number of kilometers
traveled notably by producing reports and recommendations to restrict
business travel. In addition, eco-driving training, which teaches people
how to optimize energy consumption, is part of the group’s 2023
training plan.

The travel policy, awarded the Grand Prix de I'écomobilité 2022 by the
SNCFY prioritizes public transport and carpooling and encourages the
use of bicycles through the introduction of corporate travel plans in
certain group entities. It also encourages employees to reduce the
environmental impact of their travel by incorporating restrictions on the
use of air travel and promoting rail. For journey that can be completed
by train, air travel is no longer available on the travel booking platform.

These guidelines aimed at reducing the environmental impact of
business travel by reducing the use of air transport were continued
with the adaptation, in November 2022, of the group travel policy and
travel reservation tools, such as:

m the use of air travel is subject to hierarchical agreement for journeys
that can be completed in less than five hours by train;

m it is recommended that meeting/training locations be accessible by
rail for the majority of participants.

In addition, employees can benefit from the sustainable mobility
package, which is part of the implementation of remote working set by
the quality of life at work framework agreement signed in 2020. This
system offers a wider choice of mobility solutions (personal bikes, light
motorcycles, electric scooters for hire, carpooling) and promotes
alternative modes to private cars, thus reducing the environmental
impact of commuting. In 2022, the mobility package was paid to
7,938 people.

In addition, in 2022 Crédit Mutuel Alliance Fédérale launched its own
inter-city carpooling platform. At the end of the year, more than
1,100 employees had registered and traveled more than 44,000km.

Upstream and downstream freight transport

The gradual switch from carriers managed by CCS to “clean” vehicles
has begun with the integration in the calls for tenders of network
shuttles (transport between branches and head offices) of “greening”
criteria for their fleet. 80% of the Tle-de-France network shuttles within
Paris have been “electrified”. With the same objective of reducing the
carbon footprint of its members’ transportation, CCS has completed the
reduction of the frequency of visits to the branches (5 days a week
instead of 6 days a week). The CM CEE and CIC Est networks, the last
networks concerned, completed this harmonization phase in
September 2022.

(1] Grands Prix de I'Ecomobilité presented by TGV-INTERCITES in September 2022.
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Management of resources

Selective and participatory sorting for recycling is implemented for all
sites with more than 250 employees and was extended in 2022 to
several head office sites with fewer than 250 occupants. This project
satisfies the requirements of the law of August 17, 2015, on energy
transition for green growth which requires companies to sort and
recycle five flows: paper, plastic, metal, wood, glass.

A policy for managing emails, paper printing and videoconferencing has
been in place since 2019 at all group entities. A procedure on the use of
emails was drafted to encourage employees to reduce their number and
limit the number of attachments. Software to enable a new method for
managing shared peripheral printing equipment has been deployed. The
goal is to measure the ecological footprint of prints, encourage users to
be more responsible, and limit prints.

In 2022, Caisse Fédérale de Crédit Mutuel and Euro-Information
continued to organize the Eco Clean-Up Week for all Crédit Mutuel
Alliance Fédérale entities. This operation invites employees to optimize
their digital carbon footprint by reducing and eliminating files and
emails. This 4" operation made it possible to delete more than
180 million digital files for approximately 22.5 million MB, ie. the
equivalent of 427 metric tons of CO,.

The fight against food waste

Strict management of raw materials and waste from the meals served
each day has been set up on the inter-company restaurant on the
Wacken site. Bio waste is recovered through composting with a local
company. The number of dishes served is also adapted according to
various criteria such as seasonality, number of people potentially
present, taking into account HR data, including training, holidays and
various hazards such as weather or other events likely to reduce the
number of visitors to the restaurant.

Raising employee awareness

A dedicated PIXIS universe, “Being an eco-citizen at work!” is deployed
on all employee workstations to encourage Crédit Mutuel Alliance
Fédérale’s staff members to take simple and effective actions to
protect their environment and participate in reducing the energy
footprint.

The tool also provides information on all initiatives: launch of gray
recycled paper, use of certified envelopes, adoption of eco-friendly
checkbooks on mixed FSC paper, calculation of the carbon footprint of
printouts per employee, etc. The “Being an eco-citizen” universe is
accessible to all elected members.

At the same time and in order to strengthen communication, a
community, Being an Eco-citizen at work, was created on the
company’s social network. This new medium aims to make exchanges
around the SMR approach more dynamic. Each employee can post their
ideas, communicate best practices, publish an article, etc. This fun tool
facilitates interactions and disseminates the group’s communication
and events more widely.
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In addition, the construction of a training program dedicated to CSR
knowledge and development issues mobilized the teams during the
year. This system, made up of several modules of different duration,
must enable SMR contacts and employees of all entities to master
environmental topics, including climate, social and governance risks, as
well as their strategic implementation within Crédit Mutuel Alliance
Fédérale. Nearly 50 CSR/SMR contacts have already followed this
eight-hour module. The training modules are adapted according to the
level of expertise desired for the various teams of the group’s entities.

Since 2022, specific training has been designed and delivered for future
local bank managers. The School for directors includes a two-hour
training module. The aim is to enable participants to:

m understand the challenges of CSR and sustainable development;

m be aware of the SMR approach so that they can raise awareness
among their employees;

= mobilize employees around concrete actions and adopt eco-friendly
actions in the office;

= communicate on Crédit Mutuel Alliance Fédérale’s environmental
policy;
m support customers in their ecological transition.

In 2022, a schedule was put in place to provide a significant number of
training sessions and promote better knowledge of sustainable
development issues for employees of the bank’s various activities. In
addition, following the deployment of ESG criteria at the lending stage,
all CIC and BECM corporate customer relationship managers were
trained. This training will be provided in the same way within Crédit
Mutuel Alliance Fédérale federations in 2023.

An e-learning module has been included in the mandatory training
course for employees. This training is a first awareness of the SMR
approach in order to better understand the issues, the objectives of the
sectoral policies and the ESG criteria. 39% of registered employees
completed this module in 2022.

In addition, Crédit Mutuel Asset Management is also heavily involved in
raising awareness among its employees, elected members of Crédit
Mutuel Alliance Fédérale and savers about responsible and sustainable
finance. Thus, the company regularly participates in conferences on the
issues and practices of responsible and sustainable finance. This theme
is also the subject of a dedicated communication for current/future
holders and on the networks’ intranet site through Le billet de la
Finance Responsable, which is published twice a month. Internal
training sessions have also made it possible to raise awareness and
train managers on biodiversity and taxonomy.

For its part, on the occasion of World Clean Up Day, Cofidis Group in
France launched the challenge of recycling 700 liters of cigarette butts
into thermal insulation with TchaoMégot before the 2023 edition of the
World Clean Up Day. Cofidis Group opted to rely on two cigarette butt
collectors installed on the campus and its 2,500 French employees.

The objective is twofold:

m to recycle cigarette butts with TchaoMégot to transform them into
thermal insulation for buildings and textiles;

m to offer one down jacket for every 100 liters recycled to an
association that helps the homeless.
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Actions to reduce Crédit Mutuel Alliance
Fédérale's credit portfolios’ carbon footprint

The majority of the CO, emissions produced by the activities of Crédit
Mutuel Alliance Fédérale entities come from the products and/or
services offered to customers. The advantage of calculating the carbon
footprint of credit portfolios is to analyze the weight (CO, impact]) of
each financing in the choice of approach to decarbonize the economy
and focus on the most virtuous companies in this area. Particular focus
is placed on segments with high stakes for the energy and climate
transition to define the strategies to be deployed.

As part of the revised strategic plan, Crédit Mutuel Alliance Fédérale is
strengthening its environmental ambitions and committing to reduce
the carbon footprint of its corporate and investment credit portfolio by
15% by 2023. The purpose is to integrate carbon challenges into
investment policies and to measure those with high emissions in order
to establish a constructive dialog with the businesses concerned in
order to reflect the group’s climate strategy.

Crédit Mutuel Alliance Fédérale has selected La Francaise Asset
Management (risk department] to measure the carbon footprint of its
credit portfolios. The risk department has a team of ESG data analysts
who have established a proprietary methodology to quantify carbon
emissions.

Analysis methods:
m scope restricted to companies (excluding retail and SCIs];

m exclusions: central governments, local authorities, sovereigns and
project financing from ad hoc companies;

m outstandings used in the corporate loan portfolio excluding
off-balance sheet items;

m the greenhouse gas data of the companies used in the calculations
are two years out of date, as the data for year n and n-1 were not yet
available at the time the calculations were made.

The scope covered by carbon data, published or calculated by proxy,
represents 65% of exposures, i.e. nearly 2,000 counterparties for which
consolidated financial data were available. The results distinguish three
types of carbon indexes expressed in metric tons of CO, per million
euros.

The first index, the carbon footprint, provides information on the
amount of greenhouse gas that the company generates in proportion to
the bank’s contribution to the amount of loans granted to it by the bank.
The second, carbon intensity, gives a relative indication of the quantity
of greenhouse gases generated per million euros of revenue generated,
and thus makes it possible to account for the degree of greenhouse gas
emissions generated by the company, particularly in relation to its
competitors in the sector or from one sector to another. The third,
weighted average carbon intensity, shows the degree of greenhouse
gas emissions of the portfolio as a function of the weight of the
outstanding amounts per counterparty in the portfolio. This indicator
allows for a detailed analysis of the financing choices to be made to
support certain sectors to invest towards business models that respect
the energy transition.

www.creditmutuelalliancefederale.fr



Results:

The carbon footprint of financing decreased by 37% between 2021 and
2022 on the basis of a wider scope (+42% of counterparties hedged).
This decrease is mainly explained by the decrease in activity of
companies in 2020 due to the pandemic (the greenhouse gas data used
correspond to the year 2020), but also by an improvement in the
coverage of the portfolio by carbon data from low-emission French

SOCIAL AND MUTUALIST RESPONSIBILITY

Environmental ambition

companies. The geographic distribution matches the profile of Crédit
Mutuel Alliance Fédérale’s corporate customers which is focused on
accompanying French companies: 68.56% of the carbon footprint is
focused on French companies compared to 56% in 2021 and 52% in
2020.

m 2021 2020 2019 2018

Carbon footprint (tCO2/€m lent)
Carbon intensity of the portfolio (Total emissions/Total revenue)
Weighted average carbon intensity (Portfolio weight x Carbon intensity)

168.2 2513 256.6 286.0 348.6
124.3 17556 209.3 288.0 351.0
268 281.0 2991 286.9 3871

As indicated above in the analysis methods, the greenhouse gas data
used to calculate the carbon footprint indicators are those for the year
2020. A significant decrease in activity and therefore in greenhouse gas
emissions was observed in 2020 in many sectors, and in particular in air
transport, due to the pandemic, which is reflected in the financed

emissions indicators produced for the year 2022. In addition, the
coverage rate increased from 56% to 65% thanks to the inclusion of
French mid-sized institutions, which are generally less carbon intensive,
in the calculation.

SECTOR BREAKDOWN OF THE CARBON FOOTPRINT

35%

30%

25%

20%

16%

10%

5%

0%

Manufacturing  Industrial  Utilities/  Motor and
goodsand transportation Community  equipment
services

Building Travel
& construction & leisure
materials

® 2020 ® 2021 2022

The most emissive sectors are construction and building materials,
travel and leisure - including airlines - and manufacturing goods and
services, which account for 45.1% of the portfolio’s carbon footprint. The
oil and gas sector is only in eighth place with a contribution of 5.1%.

The breakdown of the portfolio’s carbon footprint in 2022 is mainly
marked by a decrease in the relative weight of the travel and leisure
business line of 7.1 points, due to the significant decline in air transport

& beverage
Services manufacturers

Food Qil Real
and gas estate

Distribution  Holding
company

conglomerates

Chemistry Other
sectors

activity in 2020 following the pandemic (greenhouse gas data for 2020).
This decrease in activity and therefore emissions in 2020 is generally
observed in most sectors.

Conversely, there has been an increase in the weight of the
construction and building materials, manufacturing goods and services
and motor and real estate sectors.

COMPARISON OF THE THREE SECTORS WITH THE HIGHEST EMISSIONS

% in the hedged % in the carbon

Segment portfolio footprint
Travel & leisure 8.0% 18.8%
Building & construction materials 6.5% 16.8%
Industrial transportation 10.8% 9.5%

NB: passenger transport, which was previously included in the "Industrial transportation" category, is now included in "Travel & leisure".
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GEOGRAPHICAL BREAKDOWN OF THE CARBON FOOTPRINT
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In 2022, the improvement in the coverage of the portfolio mainly
benefited French companies. As a result, the share of French companies
increased to 68.5% of the carbon footprint of the analyzed portfolio in
2022 vs. 55.6% in 2021 and 52.0% in 2020).

Commitment to decarbonizing the shipping portfolio

CIC, a subsidiary of Crédit Mutuel Alliance Fédérale, is a signatory, since
2019, to the “Poseidon Principles”. These provide for the integration of
climate assessment criteria in lending decisions in the shipping industry.
They help measure their impact and nudge operators towards
significantly decarbonizing the shipping industry.

Mexico
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Kong

The Poseidon Principles form part of the strategy to reduce greenhouse
gas emissions adopted by the Member States of the International
Maritime Organization in April 2018. This strategy aims to reduce total
greenhouse gas emissions from maritime transport by at least 50% by
2050. Its long-term goal is zero emissions.

CIC has set itself the objective of being below the curve of the
International Maritime Organization by 2025, as part of its maritime
transport policy, which excludes the financing of all vessels carrying oil
and dedicated to the transport of unconventional gas. The portfolio
score for the data as at December 31, 2021 was -1.01 below the IMO
curve. The results for 2021 are not comparable to those for 2020 due to
the influence of Covid-19. This analysis was validated by Bureau Veritas.
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3.8.2 Reinforce high quality and responsible service solutions and offers

The group provides specific offers and financing to support
customer-members and businesses in their environmental approach. In
addition to zero interest rate eco-loans, short-term and long-term
energy saving loans, solidarity savings and the financing of renewable
energy projects, Crédit Mutuel Alliance Fédérale offers subsidized loans
to encourage growth and development of companies which have
adopted a CSR approach or invested in practical measures to support
sustainable finance and the energy transition.

Crédit Mutuel Alliance Fédérale therefore markets the Eco-Mobility offer
for private individuals and professionals. The purpose is to accompany
our customers and members in the ecological transition and to satisfy
their needs for electrical or hybrid mobility and enable them to benefit
from the subsidies for purchasing an electric vehicle (ecological bonus
and/or conversion allowance). Over 126,000 hybrid and/or electrical or
low-emission vehicles have been financed by the Crédit Mutuel and CIC
networks since the offer was launched.

The group wishes to underline its commitment to supporting innovative
projects in the sustainable development field through its range of
Transition loans for businesses by financing investment to help the
company transform to a more “responsible” and more efficient
economy. The new Transition range satisfies three objectives:

m accelerate the ecological transition of companies. The “Energy
Transition Loan” is designed for investments carrying energy savings,
improved energy performance and reduced costs. Companies from
all sectors are eligible for these investments (equipment, installation,
devices, connected works, new products) which are sources of
increased energy efficiency and a positive ecological effect;

m consolidate the CSR initiative of companies. The “CSR Transition
Loan” finances all the tangible and intangible investments inherent in
a company’s social responsibility. It is aimed at companies which
have already undertaken a CSR approach (CSR audit required) to
finance initiatives to improve employees’ working conditions, save
energy, transport and, beyond this, any action which is beneficial for
the environment;

m help transform economic models. The “Digital Transition Loan”
assists customers with their digital transformation by financing
investments to digitize the company’s activities. Companies can
modernize their tools and/or transform their economic model with
digital technology including by creating new products or services
using new technologies: connected objects, artificial intelligence,
robotics, etc.

To strengthen this system, the “Industrial Transition Loan”, available
since 2021, has been added to the range to finance companies wishing
to invest in property, plant and equipment or intangible assets that
meet the spirit of the recovery plan initiated by the State based on four
areas of focus: (re)locate strategic activities, decarbonize industry,
modernize the production system and innovate by supporting
investments in research and development.

In summary, the total outstanding loans granted as part of the
Transition range amounted to more than €720 million at December 31,
2022.

The group also encourages companies to improve their sustainability
performance by implementing Sustainability-Linked Loans (SLL) whose
financial characteristics change depending on whether the borrower
achieves social, environmental or governance objectives.

At CIC Quest, for example, impact loans for large and medium-sized
companies (Transition and LLS loans]) accounted for 52% of the
amounts granted to FTEs in 2022, compared with 31% in 2021, for an
overall production that has doubled. This can be explained by the
economic situation, but also by the dedicated efforts of our teams to
promote loans whose financial performance is correlated with CSR
performance, and by the greater maturity of our customers in this area.
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Sustainable finance

Crédit Mutuel Alliance Fédérale is asserting its responsible investment strategy through its management subsidiaries. This diagram shows the main
commitments signed by the asset management companies:

- FORUM POUR
- L'INVESTISSEMENT
RESPONSABLE

Principles for
Responsible
Investment

=PRI

SN CDP
AoD

Climate —
Aetion 00-

=]
INSTITUT
HFINANCE
DURABLE

™ SCIENCE
BASED
TARGETS

acon

\.u.‘s;
wii=y e
y‘?

30% Club

NET ZERO ASSET
MANAGERS
INITIATIVE

P2 Finance for
w4 gdiversiy

GIIN

GLOBAL IMPACT INVESTING METWORK

Forum for Responsible Investment (FIR)
Promote and develop responsible investment and its best practices
in France

Principles for Responsible Investment

Encourage the implementation of “Responsible Investment
Practices” by asset management players, under the aegis
of the United Nations

CDP- Carbon Disclosure Project
Encourage companies to be transparent about environmental matters
in order to create a common database

Sustainable Real Estate Observatory (0ID)
Independent forum for the real estate sector on sustainable
development

Climate action 100+
Ensure that the world's largest emitters of greenhouse gases
implement the necessary actions to combat climate change

Institut de la finance durable

Federate and accelerate the actions undertaken by the financial
institutions of the financial market and French companies

to achieve the energy and environmental transition.

Science Based Target initiative (SBTi)

Support companies in reducing greenhouse gas (GHG) emissions
by setting a “science-based” GHG reduction target and providing
technical support

30% Club France Investor Group
Promote gender parity in SBF 120 management bodies
(at least 30% women on executive committees in 2025)

Net Zero Asset Manager Alliance
Support the target of net zero CO2 emissions by 2050 (or before)
and support investments aligned with this target

Finance for Biodiversity Pledge
Commit to integrating biodiversity into asset management

Business for Nature’s call to Action
Calling on governments to adopt policies that protect nature

Global Impact Investing Network
Develop impact investing
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Crédit Mutuel Asset Management

Crédit Mutuel Asset Management continued its strategic project
“Towards Responsible and Sustainable Finance™ which is fully in line
with the medium-term plan ensemble#nouveaumonde, plus vite, plus
loin! [together#ftoday’sworld, faster, further!) of Crédit Mutuel Alliance
Fédérale.

Within this framework, the range is structured in two parts:

m ESG-integrated funds, comprising all funds whose management is
based on non-financial criteria alongside financial criteria, to identify
market opportunities while respecting environmental, social and
governance principles and limiting risk (physical, financial and market,
regulatory and reputation). This system is accompanied by regular
dialog with issuers to encourage them to change their practices;

= SRI funds, comprising funds managed according to the principles of
the State SRI label, including being highly selective of the securities
in the portfolio and improving transparency through dedicated
reports.

Crédit Mutuel Asset Management is determined to shift all of its asset
management to a sustainable and responsible finance approach, backed
by its responsible commitment for more than 15 years. This initiative is
structured around a proprietary non-financial analysis model which
relies on several suppliers of ESG data and climate experts in order to
expand its range of SRI funds and ESG integration.

Crédit Mutuel Asset Management has 49 SRI-certified funds, including
26 obtained in 2022: As of December 31, 2022, SRI-labeled funds totaled
€21.5 billion, or 31% of total outstandings. This represents an increase of
67% compared to 2021.

The list of SRI funds and the responsible investment policy of Crédit
Mutuel Asset Management are available on the website
creditmutuel-am.eu. Crédit Mutuel Asset Management assesses the
exposure of its portfolios to climate risks, within the framework of Crédit
Mutuel Alliance Fédérale’s environmental goals, and published a climate
policy setting out the challenges of such an analysis and the
methodologies used to calculate the exposure of its portfolios to these
risks.

Finally, bolstered by the informative approach of its asset management
company, awareness-raising initiatives for investors have been set up
via a series of videos aimed at raising awareness of sustainable and
responsible finance. White papers® are also published on the
management company’s website and publicly available on topical and
high-stakes topics such as: biodiversity, CO, capture, green gas or
waste recovery.

(1) Technical notes produced internally that provide an analysis on a specific subject:
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Groupe La Francaise

Groupe La Frangaise is a sustainable investor, taking into account the
impact of its decisions and activities on society and the environment.
The group offers SRI-labeled funds ranging from equities to real estate,
including credit and government bonds.

Groupe La Francaise presents and makes available on its website its
corporate ambitions in terms of CSR and sustainable management
through its document, the groupe La Francaise is committed®. This
presentation is completed by the Ethics & transparency code of
Conduct®, which presents the priorities, the ethical values applied and
the commitments for the protection of customers and employees.

The group manages 16 SRI-labeled funds, including four in real estate
and 12 in securities, as well as an FNG label in securities:

m in real estate, SRI-labeled funds represent 8% of La Frangaise Real
Estate Management's assets under management;

m in securities, SRI-labeled funds represent 51% of the assets of
La Francaise Asset Management and La Frangaise Systematic Asset
Management.

In total, labeled funds represent 17% of the group’s outstandings.

Assurances du Crédit Mutuel

The range of savings products enables policyholders allows them to
invest in financial products that take into account the impact of the
ecological transition on companies, but also on the environment and
society. Assurances du Crédit Mutuel applies an ESG policy to the
financial management of its euro funds in savings & retirement
insurance. In terms of units of account, more than 80 funds promoting
environmental and social characteristics, or integrating a sustainable
investment objective - in order to be classified in Article 8 or 9
according to the European Disclosure regulation - are offered to
policyholders in savings & retirement insurance. More than 30 of these
unit-linked products also have SRI, Greenfin or Finansol labels. All these
funds have been rigorously selected for their environmental and/or
social objectives.

Finally, savings & retirement insurance policyholders have access to a
turnkey management offer, the Pack Environnement 50, 50% of which is
invested in the Assurances du Crédit Mutuel euro fund and 50% in a
unit-linked SRI fund, CM-AM Sustainable Planet, whose aim is to play an
active role in protecting mankind and its environment.

In addition, the Funds For Good-Global Flexible Sustainable fund
managed by Banque de Luxembourg is offered in savings & retirement
insurance to Assurances du Crédit Mutuel customers. In 2022, this fund
donated half of its net profits to the Funds for Good Philanthropy
foundation, which aims to combat poverty by offering support to
disadvantaged people with a business project.

https.://www.creditmutuel-am.eu/fr/non-professionnels/actualites/white-paper/index.html
(2] La Frangaise is committed: https://www.la-francaise.com/fileadmin/user upload/ imported/XX3533-La_Francaise_s_engage-maj_mars_2022.pdf

(3] Code of Conduct Ethics & Transparency:

https://www.la-francaise.com/fileadmin/docs/Actualites_reglementaires/XX3504-code_de_conduite_global - sept 2020 FR_EXTERNE.pdf
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In addition to its savings offers, Assurances du Crédit Mutuel
encourages its customers to reduce their carbon footprint through other
offers:

m the Assur Velo offer, which covers the breakage and theft of
conventional or electrically-assisted bicycles as well as bodily injury
to cyclists, in order to promote the development of soft mobility;

= the Mobility benefit, which covers motor policyholders free of charge
for their home-to-work trips, even if they use public transportation or
bicycles;

= the Carpooling Taxi benefit, which promotes eco-sharing by covering
the cab costs of motor policyholders in the event of their vehicle
being immobilized, whether the policyholder is carpooling as a driver
or passenger;

m cover for renewable energy installations, through the basic package
or the option for outdoor installations of the multi-risk property
insurance;

m the option to extend the warranty on the repair of household
appliances for property policyholders, in order to avoid replacing
these goods for an additional five years.

3.8.3 Renewable energy financing trends

In 2022, CIC's Project finance department (including the regional
banks)® financed 14 renewable energy projects: three onshore wind
farm projects located in France totaling nearly 125 MW, two offshore
wind farm projects in Europe representing nearly 1,920 MW (Hornsea 2
wind farm in the United Kingdom and Gemini wind farm in The
Netherlands], two biomass projects located in France representing
nearly 209 MW, four solar projects totaling nearly 377 MW (three in
France and one in Spain), and three methanization/biogas projects in
France.

The aggregate authorizations for renewable energy projects totaled
€2.2 billion at the end of December 2022, an increase of 3% compared
to the end of 2021. Excluding sub-participations, the aggregate
authorizations for renewable energy projects amounted to €2 billion at
the end of December 2022, up 1% compared to 2021.

The group’s 2019-2023 strategic plan ensemble#nouveaumonde, plus
vite, plus loin ! (together#ttoday’'sworld, faster, further!) sets the
increase in financing for projects with a high climate impact at 30%.
This objective initially concerns the corporate banking activity, notably
through project financing. All projects financed strictly comply with the
environmental standards of the host country. This financing is subject
to an internal evaluation procedure that includes the ESG criteria
described in the compliance plan [paragraph 3.11.3.3).

At the same time, the number of renewable energy financing projects to
support customers in the professional, individual, farming and business
markets carried out by the Crédit Mutuel and CIC networks in 2022, i.e.
nearly 4,000 cases, has almost doubled compared with 2021.

In 2022 Crédit Mutuel Capital Privé continued to roll out Siloé
Infrastructures, an investment fund dedicated to infrastructure. This
fund aims to provide shareholders’ equity or quasi-equity in projects
contributing to the regional development in France, the Eurozone, the
United Kingdom and Switzerland. The investment strategy of this fund
provides for at least 50% of the capital to be invested in projects related
to the energy transition. In addition to the operations carried out in
2020 and 2021, Siloé has invested in a platform of photovoltaic projects
developed by the Tenergie group alongside Banque des Territoires. At
the end of 2022, the Hexagon investment vehicle, in which Siloé
invested in 2020, finalized the commissioning of a 126 MW wind farm
project in eastern France. All of these projects will ultimately represent
a renewable energy production capacity of nearly 4 GW.

In addition, Siloé provided capital to a company specializing in the
development of hydrogen generators and won calls for tenders in
electric vehicle charging infrastructures.

Green Bond issue of BFCM

The group has a number of well-adapted issue programs, providing
access to investors in the main regions at the international level
through public and private issues. As part of Crédit Mutuel Alliance
Fédérale’s SMR strategy, backed by the goals of the strategic plan, the
logical and voluntary decision to be part of a long-term Green Bond
issuance program was taken to meet investors’ expectations. After a
first inaugural issue in 2020, a second issue was carried out in 2021,
still focused on green assets (financing of renewable wind and solar
projects and new residential buildings under the RT2012 standard). The
aggregate amount of these two issues totaled €1.5 billion.

In addition, the team set up for this purpose chose to propose a
reference framework defining assets eligible for “green” and social
issues, enabling BFCM to strengthen its active approach to financing
these business segments. Both these issues, whose implementation
methods comply with the best market standards and which have been
recognized for the transparency of the methodologies applied
(calculation of emissions avoided, selection of eligible assets, etc.) were
a great success among bond investors. As the Green Bond issued in
2020 included in the Bloomberg Barclays MSCI Green Bond Index of
December 2020, the one issued in 2021 was included in the Bloomberg
Barclays MSCI Green Bond Index of December 2021.

All documents are available on the website dedicated to investors:
https://www.bfcm.creditmutuel.fr/fr/investisseurs/presentation.html

(1] “Project funding” is understood here as a very specific category of corporate financing, called specialized financing [defined in particular by Article 147.8 of European
Regulation No. 575,/2013] and which meets very specific criteria. These criteria, such as approved by the ACPR in October 2012, are used to set eligibility for deals in

CM CIC Project Financing portfolio.
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GREEN, SOCIAL & SUSTAINABLE BOND

Defining eligible categories

Identifying impact indicators for each

category

1. Green: Financing of wind,
solar and biomass projects. 1 & 2. Green: Calculation of avoided

emissions.

2. Green: Financing of residential
housing meeting RT 2012 standards. 3. Social: Promoting job retention

R : in disadvantaged areas and access
3. Social: Financing of companies

in departments where the
unemployment rate is above
the national average, studies
and vocational training.

Link with the Sustainable
Development Goals.

Financing of electric vehicles for local
authorities.

Audit by a non-financial rating agency

Certification to obtain in order

to guarantee investors the selection
of assets, the process for calculating
monitoring indicators and the quality
of reporting.

to education and vocational training.
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Drafting the intervention framework

Green & Social Bond: Accurate
definition of asset selection criteria
in accordance with ICMA, GBP and
taxonomic principles.

Presentation of the RSM strategy
and objectives.

Methods for calculating performance
indicators.

Performance reporting of selected
assets.

Investor presentation

Reporting

ENERGY CONSUMPTION

Code Indicator description m Published 2021 Change 22/21**
ENV05 Total energy consumption kWh 383,148,360 401,153,059 -9.9%
ENV0S of which electricity kWh 308,098,346 313,717,882 -6.5%
ENVO7 gas kWh 50,596,306 63,700,253 -29.6%
ENV08 fuel oil kWh 4,342,781 2,883,702 50.6%
ENV05_01 ' district heating network kWh 17,298,354 19,141,471 -9.6%
ENV05.02  district cooling network kWh 2,812,496 2,380,749 18.1%
ENV05.03  wood pellets kWh 78 39 ns
*2022: excluding foreign entities of groupe la Frangaise.

** At constant scope: excluding Beobank, the foreign entities of la Frangaise, Bail Actéa, Bail Actéa Immaobilier.

VISO CONFERENCES

Code Indicator description m Published 2021 Change 22/21**
ENV32 Number of videoconferences 2,682,182 2,363,730 7.6%
*2022: excluding entities of groupe la Frangaise.

** At constant scope: excluding Beobank, the entities of La Frangaise, Bail Actéa and Bail Actéa Immobilier.

RECYCLED PAPER AND TONER CARTRIDGES

Code Indicator description m Published 2021 Change 22/21**
ENV15 Recycled used paper as output (waste) 16,631 5,266 -4.9%
ENV16 Number of used toner cartridges recycled after use 59,688 59,594 0.1%

* 2022: Recycled paper output: excluding foreign entities of groupe la Frangaise and Beobank - Toner cartridges: 2022: excluding groupe La Frangaise and Beobank entities.

** At constant scope: excluding CMNE and its subsidiaries.
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WATER CONSUMPTION
Code Indicator description m Published 2021 Change 22/21**
ENV32 water consumption (m®) 468,512 437 343*** 0.8%

*2022: excluding foreign entities of groupe La Frangaise.
** At constant scope: excluding Beobank, the entities of La Frangaise and Bail Actéa, Bail Actéa Immobilier.
***2021: excluding TARGOBANK in Germany.

PAPER CONSUMPTION

Code Indicator description IR puvished2021  change 22/21%
ENV09 Total paper consumption 9,474 5,761 -3.9%
ENVI5R  Total recycled paper purchased 4,462 1,031 -6.3%

*2022: excluding foreign entities of groupe La Frangaise.
** At constant scope: excluding Beobank, the entities of La Frangaise, Bail Actéa, Bail Actéa Immobiler.

3.8.4 Climate risk management

In a world increasingly concerned with combating climate change and environmental degradation, Crédit Mutuel Alliance Fédérale is committed to
taking into account climate imperatives in the conduct of all its activities in order to meet the trajectory of the Paris Climate Change Agreements aimed
at limiting the increase in temperatures by 1.5 to 2°C by 2100.

The governance of climate risk management is based on three pillars which are currently being rolled out:

Governance at the highest level
Inclusion in financial risk management
Sectoral policies key to the strategy

Strategy

Major risk management function in coordination with other departments (legal, sales, etc.)
Dedicated tools and workforce
Integration into risk monitoring in the same way as other critical risks

Organization

Climate strategy performance indicators (emissions, outstandings, etc.)
Integration limits/alert thresholds in the RAF®

Comprehensive, reliable and granular carbon footprint data

Projections via stress tests on the ICAAP@

Appropriate controls and audits

(1] Risk Appetite Framework.
(2] Internal Capital Adequacy Assessment Process.

The management of the risks connected to climate change (physical 1. financing projects with a significant impact on the climate;

risk and transition risk) is integrated into Crédit Mutuel Alliance 2. assisting companies in transforming their business models;
Fédérale’s financial risk management system. All projects developed are '
presented to the SMR Governance Committee, the Risk Committee 3. adding more environmental requirements to the rules for providing
(executive body), and then to the Risk Monitoring Committee financing;

(deliberative body) of Crédit Mutuel Alliance Fédérale and are part of the 4. aligning sectoral policies to combat the use of carbon and
strategic monitoring of risks, in direct liaison with the Chairman and conventional and unconventional hydrocarbons by means of the
Executive Management. climate strategy;

The ambitious objectives of the demanding Social and Mutualist 5. including direct and indirect impacts of climate risk of the group’s
Responsibility (SMR] palicy contribute to improving long-term collective activities in Crédit Mutuel Alliance Fédérale’s risk mapping®.

performance and are based on:

(1) The system is described in Chapter 3.3 “Non-financial risks and opportunities for Crédit Mutuel Alliance Fédérale”.

144 — CREDIT MUTUEL ALLIANCE FEDERALE / BFCM - 2022 UNIVERSAL REGISTRATION DOCUMENT www.creditmutuelalliancefederale.fr



Qualitative integration of climate risk
in the risk appetite framework

The risk appetite framework (RAF]- or mechanism is presented in
Chapter 5 of this universal registration document. In the area of
environmental and climate-related risks, Crédit Mutuel Alliance Fédérale
ensures that these risks are fully integrated into the development of its
activities, with a long-term vision. This translates into:

m the integration of the monitoring of environmental and climate risks,
as well as their transmission mechanisms to other risks - particularly
credit -, into the risk management system;

= the implementation of dedicated tools to identify, measure, manage
and monitor all of these risks, both physical and transition;

= the deployment of measures to mitigate the impact of environmental
risks and measures to adapt to climate change.

Environmental and climate-related risks are specifically monitored as
part of Crédit Mutuel Alliance Fédérale’s risk appetite.

In 2023, two climate and environmental risk indicators were rolled out,
in line with sectoral policies. These are exposures to the coal sector and
the hydrocarbon sector of Crédit Mutuel Alliance Fédérale’s customers
operating in these sectors. Alert thresholds and limits have been set
according to Crédit Mutuel Alliance Fédérale’s risk appetite, with
corrective actions if these levels are exceeded.

As a reminder, Crédit Mutuel Alliance Fédérale’'s sectoral policies set
criteria for the exercise of activities with the highest social and
environmental impacts - including climate risks.

(1) https://gain.nd.edu/
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Climate risks - country limit

In the context of the rise in risks related to climate change that could
impact countries and their economies, research on the assessment of
climate risks has made it possible to include an ESG component in the
definition of these country limits. These limits consist of capping the
exposure levels that the group authorizes to take on the counterparties
with which it deals in each country. Thus, the calculation of the country
limit takes into account the Notre Dame Global Adaptation Index - or
ND-GAIN® which reflects:

m the vulnerability of the countries to climate change, based on 36
quantitative and qualitative criteria (principal themes: health, food,
ecosystems, habitat, access to water and infrastructure);

m the readiness to adapt to these changes, based on nine economic,
social and governance criteria.

The limit is affected by a penalty which differs depending on the level of
the index. In fiscal year 2022, the calculation of country limits taking into
account the ND-GAIN index was updated even though the country
ratings of financial agencies are increasingly integrating the
environmental aspect.

ECB stress test 2022

The ECB organized a climate stress test in 2022 for the banks directly
supervised by it. Crédit Mutuel Alliance Fédérale participated in the
dedicated working group led by the Confédération Nationale du Crédit
Mutuel on the completion of the three modules:

m the first module concerned a qualitative questionnaire relating to the
integration of climate risks in stress test exercises;

= the second module concerned the collection of carbon and financial
data from the top 15 customers for each of the 22 segments
monitored;

m the third module analyzed the impact of transition and physical risks
based on four scenarios predetermined by the Network of Central
Banks and Supervisors for Greening the Financial System (NGFS).

An analysis of the results shows that a system for controlling these
risks has been put in place to ensure that they are managed and
monitored in accordance with the consolidated roadmap. On the other
hand, in the context of the ECB stress test on credit risk, it appears that
climate risks do not cause a significant increase in short-term risks
[provisions, transfer of buckets), either in terms of physical risk
(one-year horizon] or transition risk (three-year horizon). At this stage,
the group does not therefore allocate any additional shareholders’
equity for climate risks.
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Taxonomy

Pursuant to European Commission Regulation (EU) 2020/852, Crédit
Mutuel Alliance Fédérale publishes its balance sheet exposures to
sectors eligible for the Taxonomy regulation.

Climate change

3

Stabilization of greenhouse gas
concentrations in line with the Paris
Agreement target to limit the rise

in temperatures

mitigation

or property

Transition &Y

Ge

to a circular economy

Climate change
adaptation

Reduction of the risk of negative
impacts of the climate on economic
activities, populations, nature

The European Taxonomy is a set of sustainability criteria for companies,
investors and governments. It identifies economic activities that can be
considered sustainable or eco-responsible. It thus enables financial
players and companies to have a common language and facilitate
sustainable investments and financing.

It determines six environmental objectives to which the asset must
correspond in order to be qualified as eligible or aligned.

Cl

Maintaining the good condition

of water resources and preventing
the deterioration of marine and river
waters or aquatic ecosystems

Pollution prevention
and reduction

Waste prevention, reduction,
recovery and recycling

An economic activity is considered eligible if it is included in the
evolving list of activities included in the delegated acts of the Taxonomy
Regulation. These are the activities selected at this stage by the
European Commission because they are likely to make a substantial
contribution to at least one of the environmental objectives. This list will
be gradually supplemented.

An activity is classified as sustainable or aligned if it meets four
conditions:

m the economic activity must be able to demonstrate that it provides a
substantial benefit to at least one of the six environmental objectives;

m it must do no significant harm to any of the other five environmental
objectives;

m it must respect the minimum social guarantees;

m it must comply with the technical performance thresholds.
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Prevention and reduction of emissions
of pollutants other than CQ, in the air,
water and soil. Improvement of air,
water or soil quality levels

Conservation of natural habitats,
preservation of their deterioration,
use and sustainable management
of land and forests. Implementation
of sustainable agricultural practices

In addition, to meet the objective climate change mitigation, i.e.
reducing the impact of an organization on the environment, the activity
can be classified within three levels of qualification:

m sustainable activities: purely green carbon neutral or low-carbon
activities, compatible with the Paris Agreement (example: low-carbon
transport);

m transition activities which contribute to reducing greenhouse gas
emissions when there are no alternative activities that are already
sustainable, such as building renovation;

= enabling activities: those that make it possible to transition, “green”
or reduce emissions from other activities/segments (e.g. wind
turbine manufacturing plant].

www.creditmutuelalliancefederale.fr



Methodological presentation
Taxonomy reporting architecture
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The diagram below specifies the scope of assets taken into account in the analysis of the balance sheet according to regulatory requirements

(Article 8 of the Taxonomy Regulation).

Activities subject

to taxonomy eligibility analysis

Activities not subject
to eligibility analysis

Activities not covered by the taxonomy

* Financial companies » Non-financial companies « Sovereigns

* Households not subject to NFRD « Trading book

* Non-financial companies + Interbank demand loans « Central banks
subject to NFRD  Other assets

* Local governments * Derivatives

» Cash and cash equivalents

TOTAL ASSETS —

DENOMINATOR
I /0ta/ assets covered I
by the taxonomy

e NUMERATOR  msssssss
Activities potentially
eligible for taxonomy

Balance sheet asset analysis method

Crédit Mutuel Alliance Fédérale analyzed its exposures to determine the
eligibility of its portfolio for the European Taxonomy by identifying the
share of its assets eligible for the first two objectives of this regulation
in the customer portfolio. This eligibility analysis was carried out
according to several criteria.

For the household financing part, all real estate loans and property
renovation work were considered as fully eligible in accordance with
delegated regulation 2021/2178 of July 6, 2021. This year, all vehicle
loans made on or after January 1, 2022 were added.

Concerning the corporate financing part, the first step was to identify
the customers subject to the European Non-financial reporting directive,
the second was to collect the eligibility percentages for the Taxonomy
of corporate revenue. This information comes from their universal
registration  document, management report or non-financial
performance statement. The eligibility percentages thus published by
the customers were used as a basis for weighting the outstandings
relating to the latter. As a reminder, in the previous year, the voluntary
Green Asset Ratio (GAR] took into account the eligibility of the activities
of customers subject to NFRD on the basis of their main sector of
activity (referenced by Delegated Regulation (EU) 2021/2139).

It should be noted that in the case of an exposure to a subsidiary, the
choice was made to use the ratio published by its parent company.
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Portfolio eligibility
Details of eligibility analysis results

Total assets covered
by the Taxonomy
€594bn

Total assets
€787bn*

7.5%

to NFRD

Potentially
eligible portfolio

Households

Local governments

Financial companies

Non-financial companies subject

Eligibility
ratio
32%

51.2%

Non-financial comp

Cash: 0.2%
/ Derivatives: 0.7%
_Other assets: 5.8%

anies not subject to NFRD

Interbank loans: 0.8%

Excluded from scope 25%

The assets excluded from the scope correspond to exposures to central
governments, central banks and supranational issuers, as well as to the
trading book.

Note: exposures to CDC, a French public institution that benefits from
the same rating as France and is considered to be equivalent to
sovereign, are also excluded from the scope.

PRESENTATION OF REGULATORY RATIOS (MANDATORY BASIS)

Ratios

* Total FINREF assets before depreciation and amortization.

51.2% of the assets covered by the regulation were subject to the
Taxonomy eligibility analysis.

As of December 31, 2022, the Green Asset Ratio of eligibility to the
Taxonomy is 32%, which corresponds to the ratio of eligible assets to all
assets covered by the regulation.

Denominator

Share of exposures on economic activities eligible for the taxonomy

Share of exposures on activities not eligible for the taxonomy

Share of exposures to central governments, central banks and supranational issuer
Share of derivatives

Share of exposures to companies not required to disclose non-financial information
under Article 19 bis or Article 29 bis of Directive 2013/34/EU (NFRD)

Share of trading book
Share of interbank demand loans

Total assets covered by the taxonomy 32.0%
Total assets covered by the taxonomy 19.3%
S Total assets 21.7%
Total assets 0.5%
Total assets
311%
Total assets 2.9%
Total assets 0.6%
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Nuclear energy and fossil gas activities
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In accordance with delegated regulation EU 2022/1214, Crédit Mutuel Alliance Fédérale publishes the “Model 1 - Nuclear energy and fossil gas
activities” required by the regulations. Concerning models 4 and 5, also subject to publication obligations under delegated regulation 2022/1214, Crédit
Mutuel Alliance Fédérale is not in a position to publish data as of December 31, 2022 due to the unavailahility of information, in particular due to the
fact that they depend on the first publication of these tables by non-financial companies on which financial institutions rely for their own publication.

Nuclear energy activities

Fossil gas activities

The company is engaged in, finances or is exposed to research, Yes
development, demonstration and deployment of innovative facilities

for the production of electricity from nuclear processes with a

minimum of waste from the fuel cycle.

The company is engaged in, finances or is exposed to the Yes
construction and safe operation of new nuclear power or process

heat facilities, including for district heating purposes or for industrial
processes such as hydrogen production, including their safety

upgrades, using the best available technolagy.

The company is engaged in, finances or is exposed to the safe Yes
operation of existing nuclear power or process heat production

facilities, including district heating or industrial processes such as

hydrogen production, based on nuclear energy, including their safety
upgrades.

The company is engaged in, finances or is exposed to construction Yes
or operation of facilities for the production of electricity from
gaseous fossil fuels.

The company is engaged in, finances or is exposed to the Yes
construction, refurbishment and operation of combined heat/cooling
and power generation facilities based on gaseous fossil fuels.

The company engages in, finances, or is exposed to the Yes
construction, rehabilitation, or operation of heat generation facilities
that produce heat/cold from gaseous fossil fuels.

However, the financing of the aforementioned activities is governed by
internal rules set out in dedicated sectoral policies. The sectoral policies
are texts governing the financing and investments of Crédit Mutuel
Alliance Fédérale which intervene in sensitive sectors with regard to
social or environmental criteria. Thus, some of the above-mentioned
financing that has been carried out in the past is no longer feasible due
to the implementation of sectoral policies.

The “civil nuclear energy” sectoral policy provides a framework for
operations and advice provided to companies in the civil nuclear sector.
The group ensures that any request is within the framework of the laws
in force as well as the standards or recommendations issued by
independent organizations in the nuclear sector. An internal
decision-making process is defined and follows a reference framewaork
which notably takes into account the host country, the type of financing
of the projects in question and the international financing rules. Like all
sectoral policies of Crédit Mutuel Alliance Fédérale, the “civil nuclear
energy” policy is publicly available.”

Similarly, the “hydrocarbons” sectoral policy prohibits any financing of
new exploration, production, infrastructure® (oil and gas pipelines and
storage units) or processing (oil refineries, gas liquefaction terminals)
projects in oil and gas. This decision reinforces the decision initially
taken in February 2020 to no longer finance unconventional
hydrocarbon projects, including projects in the Arctic. Similarly, Crédit
Mutuel Alliance Fédérale will refrain from providing banking and
financial services to companies listed in the Global Oil & Gas Exit List
(GOGEL]) reference list of the NGO Urgewald, whose share of
unconventional hydrocarbon production exceeds 25% (threshold that
will be reduced to 20% on 01/01/2024)".

(1] https.//www.bfcm.creditmutuel.fr/fr/rsm/politiques-sectorielles/index.htm/
(2] Excluding the shipping sectoral policy:

Next steps

In 2023, Crédit Mutuel Alliance Fédérale will continue its work on
Taxonomy reporting in order to calculate the alignment of its assets
with the first two objectives (mitigation and adaptation to climate
change).

Regarding financing to companies subject to NFRD, the alignment
percentages calculated by customers will be taken into account both in
terms of their revenue and their investments.

For purpose-built financing such as real estate assets, vehicles or
financing dedicated to climate change mitigation and adaptation, an
analysis of the technical criteria® will be conducted to assess their
alignment with the Taxonomy.

The four other environmental objectives will be included in the analysis,
as soon as the complementary delegated acts of the European
Commission are published in the Official Journal of the European Union.

Pillar 3 ESG

Additional detailed data on Crédit Mutuel Alliance Fédérale’s
environmental, social and governance risks are available in Pillar 3 ESG
chapter b.

https.//www.bfcm.creditmutuel.fr/partage/fr/CC/BFCM/assets/articles/rsm-politiques-sectorielles/Politique_Mobilite_Secteur Maritime.pdf
(3] Technical criteria listed in Appendix Il of Delegated Regulation (EU) 2021/2139 of June 4, 2021.
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Obligations related to Article 29 of the
energy-climate law for the activities of
insurance companies and asset management
companies

The energy-climate law and its implementing decree 2021-663
published on May27, 2021 reinforce the ESG transparency
requirements of investors whose assets and/or total balance sheet
exceed €500 million.

The publication requirements cover three areas:

m climate: with the publication of the strategy to align with the
temperature targets of the Paris Agreement (with quantitative
targets for greenhouse gas emissions every five years until 2050) as
well as the alignment of outstanding amounts (or the balance sheet)
with the European Taxonomy sustainable activities and fossil fuel
activities;

m biodiversity: through the publication of a strategy for alignment with
international biodiversity conservation targets, with quantified
targets;

m the integration of ESG factors in the risk management, governance
and transition support systems (in particular shareholder
engagement) of market players.

Since last year, these reports have been published on the website of
each entity, sent to the competent authorities (including banking and
financial supervisors] and to the Climate Transparency Platform
(Climate Transparency Hub) of ADEME.

Publication of GACM asset eligibility
indicators

In accordance with regulatory requirements, GACM publishes the
eligibility indicators of its assets for the European taxonomy. The basis
for calculating the published ratios is the total assets of GACM,
including account units, but deducting exposures to central
governments, local governments, central banks or supranational
issuers.

The share of exposures to taxonomy (A] eligible activities at the end of
2022 includes real estate assets invested directly or via funds, as well
as exposures to companies that have published their share of eligible
revenue, pro rata to the latter. The latter represent 12% of the assets of
the calculation base (E). The share of exposures to activities not eligible
for taxonomy (B] represents 24%. The share of derivatives is close to
0%. Lastly, the share of exposures to companies not subject to the
NFRD (D] is 12%.

No data estimated on the eligibility or non-eligibility of business
activities for the taxonomy was used. The difference between the sum
of the aggregates (A], (B), (C), (D), and the calculation base (E],
corresponds to the assets for which the data is not available.

In market value as of 12/31/2022
(in € millions]

As a percentage of
the calculation basis

Share of exposures to activities eligible for taxonomy (A)
Share of exposures to activities non-eligible for taxonomy (B)
Share of exposures to derivatives (C)

Share of exposures to companies not subject to the NFRD (D)
Calculation basis (E] = (1] - (2)

Share of exposures to central governments, sovereigns, central banks or supranational issuers (2]

Total assets excluding account units (1)

12% 11,943
24% 23,276
0% -141
12% 11,916
100% 98,457
22,080

120,637

Asset eligibility indicators of asset
management companies subject to publication

In accordance with the requirement of the decree implementing
Article 29 of the Energy-Climate law, since last year the management
companies concerned have been publishing eligibility indicators for their
assets as part of the publication of their Article 29 report in the first half
of the year following the year-end.

Investment policies of insurance activities
and asset management companies

The energy-climate law and its implementing decree 2021-663
published on May 27, 2021 reinforce the ESG transparency requirements
of investors whose assets and/or total balance sheet exceed
€500 million.
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The publication requirements cover three areas:

m climate: with the publication of the strategy to align with the
temperature targets of the Paris Agreement (with quantitative targets
for greenhouse gas emissions every five years until 2050) as well as
the alignment of outstanding amounts (or the balance sheet] with the
European Taxonomy sustainable activities and fossil fuel activities;

= biodiversity: through the publication of a strategy for alignment with
international biodiversity conservation targets, with quantified
targets;

m the integration of ESG factors in the risk management, governance
and transition support systems [(in particular shareholder
engagement) of market players.

Since last year, these reports have been published on the website of
gach entity, sent to the competent authorities (including banking and
financial supervisors) and to the Climate Transparency Platform
(Climate Transparency Hub) of ADEME.

www.creditmutuelalliancefederale.fr



Groupe des Assurances du Crédit Mutuel

Committed for several years to sustainable development, Groupe des
Assurances du Crédit Mutuel (GACM] confirms its status as a
responsible company through its investment policy.

As a selective investor, GACM has an ESG policy that is regularly
updated and validated by the Finance Committee, a committee in which
the Chief Financial Officer and Chief Executive Officer participate. This
policy enables GACM to take into account the sustainability risks on its
assets as well as the environmental or social impacts of its
investments. It is based in particular on a policy of excluding issuers
with a significant ESG risk. In practice, each time a share or bond is
purchased, GACM's asset managers have access to an ESG analysis of
the issuer using data provided by ISS ESG. This analysis constitutes an
aid to decision-making in the investment process, in addition to the
financial criteria that are usually analyzed. Accordingly, the GACM ESG
policy encourages investment in accordance with the values of Crédit
Mutuel Alliance Fédérale in terms of respect for human rights, the
environment and the rules of good governance.

In addition, in order to limit its exposure to and support for certain
activities with a high environmental or social impact, GACM has adopted
ambitious sectoral policies, particularly in the fossil fuel (coal, oil and
gas), tobacco and unconventional weapons sectors.

As an active shareholder, GACM attaches particular importance to
shareholder dialog and the exercise of its shareholder rights in the
companies in which it invests. In this way, GACM intends to defend the
financial interests of policyholders on behalf of which it invests while
encouraging the companies it finances in their approach to
environmental and social responsibility and good governance. These
changes in business practices should also enable GACM to achieve its
goals of moving away from coal and reducing the carbon footprint of its
investments (-33% by the end of 2029 compared to the end of 2018,
with a net zero target, by 2050.

When investing via external funds, ad hoc ESG questionnaires are sent
to asset management companies to ensure that they have an ESG
policy compatible with that of GACM.

GACM is convinced that compliance with best ESG practices leads to a
better long-term valuation of companies and the development of a more
sustainable economy around the world.

Crédit Mutuel Asset Management

Crédit Mutuel Asset Management continued its strategic project
“Towards Responsible and Sustainable Finance” in 2022, which is fully
in line with the medium-term plan ensemble#nouveaumonde, plus vite,
plus loin! (together#today’sworld, faster, further!) of Crédit Mutuel
Alliance Fédérale.

The funds are now classified according to the SFDR regulation, which
reinforces communication with bearers on sustainability risk by taking
into account environmental, social and governance criteria in the
investment strategy. The funds must be classified according to the
following categories:

m so-called Article 6 funds: general communication rule common to all
funds in the pre-contractual documentation (prospectus), regarding
whether or not sustainability risk is taken into account;

m so-called Article 8 funds: the funds covered by this article
systematically incorporate environmental and social characteristics.
They promote these characteristics insofar as the companies in
which the investments are made apply best governance practices;
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m so-called Article 9 funds: the funds covered by this article contribute
to the achievement of a defined and quantifiable environmental
and/or social objective, e.g. in terms of carbon emission reduction.
They are also products with a social objective, such as impact funds.

This new regulatory framework was an opportunity for Crédit Mutuel
Asset Management to redefine its objectives regarding the inclusion of
non-financial criteria in the management of its funds. Crédit Mutuel
Asset Management’s ambition is to classify 100% of open-ended funds
under active management in Article 8 or in Article 9.

Overall and according to the classifications of the European SFDR
regulation, Crédit Mutuel Asset Management's outstandings break down
as follows at December 31:

m Art. 9 funds: €195 million;
m Art. 8 funds: €68.4 billion.

These classifications represented 84.6% of Crédit Mutuel Asset
Management’s outstandings at December 31, 2022.

Crédit Mutuel Asset Management's responsible investment policy has
been modified to take into account the implementation of the SFDR
regulation. Thus, responsible investment gradually covers all Crédit
Mutuel Asset Management’s activities through an ESG integration
system for most of the funds or an SRI approach for a range of targeted
funds.

1

Responsible
investment
policy

é

Shareholder
engagement and Label

voting policy IS R

GRE ENFIN LABEL

ce

4

2

Proprietary ESG
analysis methodology
and model

Controversy
monitoring

Sectoral
policies

Since 2020, Crédit Mutuel Asset Management has been committed to
implementing sectoral policies focused on managing sectors with high
environmental and social risks, in accordance with Crédit Mutuel
Alliance Fédérale’s SMR policy. By way of illustration, Crédit Mutuel
Asset Management has implemented a coal policy based on quantitative
and qualitative analysis criteria. The qualitative review is carried out by
a team of expert non-financial analysts who ensure the existence and
credibility of a plan to exit the issuers’ coal assets by 2030. An
escalation process is put in place to monitor the commitments made by
the issuers concerned over time.
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In addition, Crédit Mutuel Asset Management has implemented a
hydrocarbon sectoral policy by applying the criteria set by the group to
its activities. Once again, this is in line with the objectives of Crédit
Mutuel Alliance Fédérale, which is strongly committed to stopping the
financing of fossil fuels. The policy calls for freezing the positions of
issuers involved in unconventional hydrocarbon production above a
threshold, set for fiscal year 2023 at 25%. This threshold will be set at
20% in 2024.

Finally, a defense & security policy covers both issuers involved in the
development, production and distribution of anti-personnel mines as
defined in the Ottawa Treaty which came into force in 1999, and cluster
munitions as defined in the Oslo Convention adopted in 2008, but also
excludes from its investment portfolios, companies involved in chemical,
biological and nuclear weapons on behalf of countries not authorized to
hold nuclear weapons according to the Nuclear Non-Proliferation Treaty.
In addition, a strong vigilance is ensured within the company regarding
the severe controversies concerning companies involved in military
combat arms.

In order to make this responsible investment policy effective, Crédit
Mutuel Asset Management has made the committed choice to build a
proprietary ESG analysis model, for companies and governments, in
collaboration  with  non-financial rating agencies (ISS ESG,
Sustainalytics, Trucost).

This model is designed around a methodology consisting of 45
indicators, representative of the following four pillars: governance,
societal, social and environmental, including climate. This non-financial
quantitative approach compares companies within their own business
segment to determine which companies are making the most progress
in assessing risks (physical, market, financial, regulatory and reputation)
and opportunities with regard to sustainable development issues as
defined by the 17 United Nations sustainable development goals. In
addition, a qualitative analysis, based on dialog with senior executives,
is conducted internally by a team of experts on ESG topics. This
approach aims to assess in terms of trends, at least over three years,
the company’s ability to integrate and innovate on the five ESG pillars
that make up this approach. Ultimately, Crédit Mutuel Asset
Management companies are classified into five groups reflecting both
their historical and prospective non-financial performance. Managed by
a team with more than 20years of experience in responsible
investment, this expertise is made available to all management teams.

Furthermore, as a player committed to the fight against global warming
and to the reorientation of financial flows within an economy compatible
with a scenario that limits temperature increases to +2°C, Crédit Mutuel
Asset Management has deployed a climate risk assessment system. In
this context, Crédit Mutuel Asset Management published a carbon policy
in early 2020, updated in August 2022, presenting the challenges of
such an analysis and the methodologies used to calculate the exposure
of its portfolios to these risks. The proprietary tool is intended to be as
integrated as possible, and also covers climate transition issues through
analysis of issuers’ CO, strategy, innovation and measurement of the
3-year trajectory of issuers’ performance.

Finally, the exercise of voting rights and dialogue with issuers are
essential elements of Crédit Mutuel Asset Management’s responsibility
as a responsible investor. The principle of the voting policy is to cover all
shares held for all companies, regardless of size, nationality or share of
voting rights held. Its principles are: respect for the rights of minority
shareholders, fairness between shareholders, transparency and quality
of information provided to shareholders, balance of power between
management bodies, sustainability and integration of the long-term
strategy of companies and support for best practices in corporate
governance.

In addition, work on impact measurement also continued within the
various WGs created for this purpose within F4T.

Groupe La Frangaise

Groupe La Francaise, as a committed player, presents and makes
available on its website its corporate ambitions in terms of CSR and
sustainable management through its document, La Francaise commits®.

This presentation is supplemented by the ethics & transparency code of
conduct?. The latter aims to present the priorities, the ethical values
applied and the commitments for the protection of customers and
employees.

Each of the group’s divisions, financial assets or real estate, classifies
more than half of its outstandings under Article 8 or 9 SFDR, i.e. in funds
that respect sustainability criteria or set environmental or social
performance objectives.

As of December 31, 2022, groupe La Frangaise had 51% of actively
managed assets under management classified in Article 8 or 9.

As part of its work with the various stakeholders, the group has
implemented a materiality matrix® based on the “comply or explain”
principle in order to report on its understanding of the various CSR or
sustainability issues within the group. This approach also makes it
possible to identify the various issues to which it is committed.

Finally, the sustainability risk policies™ on the securities and real estate
scope complete the information provided to customers on how
sustainability risk is taken into account in managing the funds under
management.

In October 2010, to reinforce its commitment, groupe La Frangaise
signed the Principles for Responsible Investment as well as the
numerous initiatives, charters and commitments listed below. In
addition, in line with its commitment to the climate, the group supports
the Paris Climate Agreement signed at COP21. In this regard, and in
order to go further in defining its objectives, groupe La Frangaise has
committed to a new and demanding initiative in 2021, the Net Zero
Asset Management initiative, and has validated the objectives of this
commitment in 2022. The group also joined the Finance for Biodiversity
Pledge and joined two Finance for Biodiversity Foundation working
groups as well as the 30% Club France Investor Group.

(1) La Frangaise s'engage: https://www.la-francaise.com/fileadmin/user upload/ imported/XX3533-La_Francaise_s_engage-maj mars_2022.pdf

(2] Code of Conduct Ethics & Transparency:

https.//www.la-francaise.com/fileadmin/docs/Actualites_reglementaires/XX3504-code_de_conduite_global - sept 2020_FR_EXTERNE.pdf
(3] CSR policy and materiality matrix: https.//www.la-francaise.com/fileadmin/user._upload/XX3570-Politique_ RSE-nov_2021 1 .pdf

(4] Sustainability risk policy for securities:

https://www.la-francaise.com/fileadmin/docs/Actualites_reglementaires/20210309 GLF_Risque_de_durabilite_Val Mob_art 34 FINAL.pdf

Sustainability risk policy in real estate:

https://www.la-francaise.com/fileadmin/docs/Actualites_reglementaires/20200309.GLF.Risque_de_durabilite_immobilier art 34 FINAL.pdf
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3.8.5

Crédit Mutuel Alliance Fédérale, in the conduct of its diversified
business activities, may be involved in transactions, including on
sensitive segments with social and environmental risks. As a benefit
corporation, Crédit Mutuel Alliance Fédérale wants to work for a fairer
and more sustainable society. As such, the group has undertaken to
define sectoral policies the aim of which is to define a scope of
intervention and to set criteria and principles for conducting business in
areas where the social and environmental impacts are the most
significant.

The measures resulting from these policies apply to all entities subject
to compliance with the legal and regulatory provisions specific to each
entity. They may be revised whenever necessary.

Crédit Mutuel Alliance Fédérale chooses responsible sector policies in
line with its mutualist values. Its ambition is to support its customers in
the transformation of their business model and thus contribute to the
fight against global warming, the reduction of biodiversity and the
deterioration of the environment. Sector policies and their changes are
systematically submitted to the Boards of Directors of Caisse Fédérale
de Crédit Mutuel, BFCM and CIC for approval.

In addition, since the first quarter of 2021, exposures related to sectors
eligible for a sector policy are subject to dedicated monitoring. This
specific reporting includes the risk monitoring system presented to the
Risk Committee (executive body) and the group Risk Monitoring
Committee (deliberative body]. At December 31, 2022, €41.7 billion were
eligible for sectoral policies compared to €36.2 billion at the end of
2021, of which €26.7 billion in the Corporate portfolio. In this portfolio,
the share of exposures related to the coal and hydrocarbon sectoral
policies amounted to 0.6% and 17% respectively.

SECTORAL POLICIES
Civil
u Coal u Mining Hydrocarbons [ ] nuclear
energy
Mobility:
Defense «air transport segment )
u and security e enseert W Agricultural
« road transport segment

Inclusion of criteria in the granting
of financing

Crédit Mutuel Alliance Fédérale has chosen to strengthen the rules for
the application of its sectoral policies by creating specific analysis grids
for the business sectors subject to sectoral policies. These documents
are to be completed by the teams examining the file and presented to
the Commitments Committee. These analysis grids integrate
counterparties’ non-financial ratings which are analyzed when the
decisions to grant banking and financial transactions are taken.

The group has developed an overall assessment grid to expand its
requirements for all sectors that are not part of the sectoral policies,
enabling the sales teams to ensure compliance with the commitments
of the group’s SMR approach. This decision support grid also integrates
an analysis of the counterpart’s ESG policy as well as the consideration
of controversies related to human rights, labor rights, the environment,
and the fight against corruption.

SOCIAL AND MUTUALIST RESPONSIBILITY

Environmental ambition

Crédit Mutuel Alliance Fédérale sectoral policies

In order to obtain a contradictory ESG analysis, the analysts and teams
in charge of granting financing have access to ESG data provided by
the non-financial rating agency ISS ESG. In addition, the teams have the
opportunity to submit the file under review to the corporate banking
SMR Committee specially created to deal with issues relating to ESG
challenges and analysis of controversies for decision by the
Commitments Committee. In 2022, 41 projects were presented to the
SMR Committee.

Thus, Crédit Mutuel Alliance Fédérale values ethical business
relationships and proposes to supplement the financial analysis of the
companies financed with an objective analysis of their non-financial
performance and more specifically of their commitment to
environmental, social and governance issues. This is a committed
approach to financing the environmental transition to promote the
non-financial  performance of customers as an objective
decision-making element. This makes it possible to engage in dialogue
with customers to better support them in their sustainable growth
project. In addition, the reputational risk associated with the
non-application of its SMR strategy commitments could create a
significant financial risk for Crédit Mutuel Alliance Fédérale. The image
and integrity of the group could be tarnished by controversies linked to
financing and/or investments granted to counterparties that are not in
line with the group’s SMR policy or its ethical and responsible values,
particularly those promoting sustainable development issues.

Integration of ESG criteria in lending
in the networks

In 2021, Crédit Mutuel Alliance Fédérale started a dedicated working
group with the regional bank CIC Lyonnaise de Banque to integrate ESG
criteria into financing decisions for companies with revenues of over
€100 million. In 2022, following this pilot, the approach was rolled out to
all CIC regional banks as well as to BECM. An analysis based on ESG
criteria is requested when entering into a relationship or when granting
a loan for GE/GME customers. The purpose of this analysis is to:

m determine whether the counterparty is subject to a sectoral policy
and verify its proper application;

m analyze any controversies and assess their risk;

m determine the maturity of the company in environmental, social and
governance matters.

Through an exchange with the company, an ESG grid is completed at
least once a year by the account manager in order to obtain a score.
This rating corresponds to the CSR performance of the counterparty.
The completion of the grids is the responsibility of the account
managers upstream of the presentation of the file to the Commitments
Committee to decide on the granting of financing. A CSR Committee has
been created at the level of each regional bank and BECM. A
consultative body, its mission is to issue opinions on projects that are
likely to raise social, environmental or governance issues when entering
into a relationship, granting financing or during the annual renewal of
the bank’s projects. It also aims to advance the methods of project
analysis within the bank. Referral to the CSR Committee is mandatory
for projects with a score of D- or lower on the ESG questionnaire. The
roll-out will continue in 2023 in the federations.
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Focus on sector policies

The sectoral policies enhance Crédit Mutuel Alliance Fédérale’s
commitments to meet the guidelines of the Paris Agreements on
climate change as quickly as possible, which aim to limit the increase in
temperatures by 1.5 to 2°C by 2100 and make it possible to support
customers in the transformation of their business model.

B col Coal sectoral policy

1. Companies on the Global Coal Exit List

m immediate freezing of banking transactions, financing of projects
and investments,

m immediate disposal of investments in insurance, asset
management and trading room activities;

2. Absolute threshold

= annual coal production < 10 MT,

m coal-based installed capacities < b GW;
3. Relative application threshold

m Ccoal share in revenue < 20%,

= share of coal in the energy mix < 20%.

These criteria are not cumulative. They are intended to totally eliminate
the financing of energy derived from coal by 2030. They will be revised
every year to become increasingly demanding.

Crédit Mutuel Alliance Fédérale will make the continuity of its financial
support to customer companies exposed to the coal sector dependent
upon the publication of a dated and detailed plan to close all their coal
assets by 2030. These requests may be subject to an escalation
procedure with Executive Management.

Hydrocarbons sectoral policy

Hydrocarbons

In October 2021, Crédit Mutuel Alliance Fédérale stopped all financing of
new exploration, production or infrastructure projects® (oil pipeline, gas
pipeline and storage units) or processing (oil refineries, gas liquefaction
terminals) in oil and gas.

Crédit Mutuel Alliance Fédérale reinforces its policy with restrictive
thresholds and refrains from providing banking and financial services to
companies listed in the NGO Urgewald’s Global Oil & Gas Exit List
whose:

m share of unconventional oil and gas production exceeds 25% as of
January 1, 2023;

m share of unconventional oil and gas production exceeds 20% as of
January 1, 2024.

(1) Excluding the shipping sectoral policy:

This voluntary trajectory is also in line with the objective of carbon
neutrality by 2050.

The unconventional hydrocarbons concerned by the application of the
threshold are:

m shale oil or shale gas;

m oil from bituminous sands;

= heavy? and extra heavy® oil;
» deep water oil;¥

m oil extracted in the Arctic®;
m coal bed methane.

Beyond the respect of the thresholds, Crédit Mutuel Alliance Fédérale
conditions the continuity of its financial support to companies
committed to respecting a public climate trajectory, detailed and
consistent with the objectives of reducing the carbon footprint of its
credit, investment and insurance portfolios.

Furthermore, Crédit Mutuel Alliance Fédérale maintains financing and
investments for companies in the fossil fuel sector that are publicly
committed to a strategy of adapting their activities to promote the
energy transition through financing and/or investments dedicated to
renewable energy infrastructures.

Mobility:

- air transport segment

- maritime transport
segment

- road transport segment

Mobility sectoral policy

The objective of this policy is to strictly limit the financing granted to
the most low-carbon assets. It concerns air transport (financing of
airlines, financing of aircraft acquisitions), maritime transport (financing
of ship building and dismantling activities) and road transport (financing
of light commercial and industrial vehicles).

In terms of air transport

Crédit Mutuel Alliance Fédérale and its subsidiaries will reserve their
financing solely for the latest generation models from Airbus, Boeing,
ATR, Embraer and Bombardier manufacturers. To ensure renewal within
aircraft fleets, and until 2025, only aircraft whose age does not exceed
eight years may be financed. Beyond 2025, this age will be reduced to
five years. Similarly, Crédit Mutuel Alliance Fédérale limits its financing
to companies whose average fleet age does not exceed 15 years,
reduced to 12 years from 2025.

In terms of maritime transport

As a signatory of the Poseidon Principles through CIC in 2019, Crédit
Mutuel Alliance Fédérale has set itself the objective of dipping below
the International Maritime Organization (IMO) curve by 2025, as part of
its maritime transport policy. Crédit Mutuel Alliance Fédérale excludes
the financing of all vessels transporting oil and dedicated to the
transport of unconventional gas.

https.//www.bfcm.creditmutuel.fr/partage/fr/CC/BFCM/assets/articles/rsm-politiques-sectorielles/Politique_Mobilite_Secteur Maritime.pdf

(2] Density between 22.3 to 10° API (American Petroleum Institute).
(3] Density less than 10° API.

(4] Deep-water oil: deep-water oil, which refers to exploration, development and production operations of offshore, the depth of which exceed 5,000 feet (1,500 m).
(5] Scope of the Arctic Monitoring and Assessment Program [AMAP] Zone covering eight countries bordering the Arctic Ocean: Canada, Denmark [with Greenland], Finland,
Iceland, Norway, Russia, Sweden and the United States [Alaska), with associated marine areas, for a total area of approximately 18 million km?.
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In terms of road transport

Crédit Mutuel Alliance Fédérale focuses its financing on the corporate
market in leasing, credit and the financing of rail freight and passenger
assets on assets with the lowest carbon emissions. Only light
commercial vehicles and industrial vehicles meeting at least the Euro
6 standard are eligible for financing.

- Agricultural Policy

Agricultural

The objective of this policy is to support efficient, sustainable and
low-carbon agriculture through the implementation of a comprehensive
system: subsidies to support the completion of a carbon assessment
and to support certification procedures, range of subsidized dedicated
loans.

These schemes encourage operators to invest to reduce greenhouse
gas emissions, improve the potential for carbon storage in the soil and
preserve biodiversity.

In addition, an objective analysis of the action plans carried out by
farmers in environmental, social and governance matters, based on the
condition-based principles of the Common Agricultural Policy (CAP),
strengthens the lending decision-making system of banking
transactions for the agricultural market.

This approach promotes the agro-ecological transition and allows a
constructive dialogue with farmers to better support them in their
projects.

B g Mining policy

This policy is applicable to all financial transactions intended for mining
companies irrespective of the mining resource and method of
extraction employed. This covers the entire sector from ore exploration
to shipping.

3.8.6 Biodiversity protection

Although Crédit Mutuel Alliance Fédérale is already helping to protect
biodiversity through its actions to combat climate change, the group
has decided to strengthen its commitments in this area.

Work was undertaken in 2022 to define an action plan and objectives,
in particular to reduce Crédit Mutuel Alliance Fédérale’s contribution to
the erosion of biodiversity in its financing and investments and in its
internal operations. A sectoral policy to combat deforestation will be
adopted in 2023. This means excluding all financing that could
contribute, directly or indirectly, to the destruction of forests,
particularly irreplaceable tropical forests.

SOCIAL AND MUTUALIST RESPONSIBILITY

Environmental ambition

The group is committed to no longer intervening in the financing or in
investments that are directly assigned or related to the development,
construction or extension of mining or metallurgical facilities if one of
the following characteristics is present: project for asbestos mines,
small-scale mines, critical impact on a protected zone or a wet zone
that is on the Ramsar list, and Unesco World Heritage sites.

Civil
nuclear
energy

Civil nuclear energy policy

This policy governs operations and advice provided to companies in the
civilian nuclear sector. The group ensures that all requests fall within
the framework of the laws in force and comply with the standards
and/or recommendations issued by independent organizations in the
nuclear sector.

An internal decision-making process is defined and follows a reference
framework which notably takes into account the host country, the type
of financing of the projects in question and the international financing
rules.

g Deferse Defense and security policy

and security

This sectoral policy relates to transactions with companies in the
defense and security sector. It recognizes the existence of conventions,
treaties, agreements and regulations specific to the weapons industry.

The group refuses to take any part in controversial weapon operations
and respects drastic principles regarding unconventional weapons as
well as countries affected by such funding.

In addition, in 2021, Crédit Mutuel Asset Management joined Business
For Nature and Finance for Biodiversity, and signed the Finance for
Biodiversity Pledge to support commitments in favor of biodiversity.
Groupe La Frangaise has also been a signatory to the Finance for
Biodiversity Pledge since 2022 and has joined two Finance for
Biodiversity Foundation working groups. These commitments to the
protection, restoration and sustainable management of natural
resources must be translated into a responsible investment strategy in
this area, in particular by implementing tools to identify, measure and
monitor the biodiversity impact of their investment portfolio and
shareholder dialogue.
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3.9 CSR OF THE TECHNOLOGY DIVISION

3.9.1 Quantitative data

Indicator code Indicator description Unit of expression 2022
ENVO4 Water consumption Cubic meter 30,420
ENV05 Total energy consumption Kilo Watt Hour = 74,314,742
ENV05_01 Steam water in urban networks Kilo Watt Hour 3,962,359
ENV05_02 Chilled water in urban networks Kilo Watt Hour 666,910
ENV0é6 Electrical energy consumption Kilo Watt Hour 64,561,115
ENVQ7 Gas energy consumption Kilo Watt Hour 3,638,615
ENV08 Fuel energy consumption Liters 1,485,744
ENV09 Total paper consumption Metric tons 76
ENV1O Total consumption of paper for internal use Metric tons 19
ENVI1 Total paper consumption for external use Metric tons 57
ENV13 Consumption of toner cartridges Whole number 1,906
ENV15 Recycled used paper as output (waste) Metric tons 374
ENV15L Total labeled paper purchased Metric tons 58
ENVI5R Total recycled paper purchased Metric tons 14
ENV16 Used toner cartridges recycled after use Whole number 3,682
ENV18 Business travel - air Kilometers 1,613,381
ENVI9 Business travel - train Kilometers 6,125,076
ENV20 Motor fleet of the entity - number of km all vehicles Kilometers 21,881,141
ENV23 Business travel - employee vehicle Kilometers 212,319
ENV24 Business travel - collective transport - bus-cars-metro-tram Kilometers 158,692
ENV25 Business travel - taxi & car rental Kilometers 612,039
ENV31 Number of videoconferencing equipment Whole number 350
ENV32 Number of videoconferences Whole number 596,393
ENV33 Total duration of videoconferences Centesimal hours 862,336
ENV34 Documents digitized (paper avoided) Metric tons 14
GOuvol Total number of members of the Board of Directors of the structure Whole number 61

(in the sense of capitalistic company)

Number of women on the Board of Directors of the structure

GOUV02 (in the sense of capitalistic company) Whole number 19
GOUV09_02 Subsidiaries: number of directors from the Board of Directors or Supervisory Board aged < 40 years Whole number 1
GOUV09_03 Subsidiaries: number of directors from the Board of Directors or Supervisory Board aged 40-49 years Whole number 5
GOUV09_04 Subsidiaries: number of directors from the Board of Directors or Supervisory Board aged 50-59 years Whole number 35
GOUV09_05 Subsidiaries: number of directors from the Board of Directors or Supervisory Board aged 260 years Whole number 20
S0CO01 Total workforce in FTE Full-Time Equivalent 5,798
SOCO01 BIS Individual workforce on the payroll Natural Persons 5,848
S0CO01_F201 Female managers with open-ended contracts in France Natural Persons 1,009
S0CO01_F202 Female non-managers with open-ended contracts in France Natural Persons 439
SOCO01_F203 Female managers on fixed-term contracts in France Natural Persons 4
SOCO01_F204 Female non-managers with fixed-term contracts in France Natural Persons 29
SOCO01_H211 Male managers with open-ended contracts in France Natural Persons 3,098
S0CO01_H212 Male non-managers with open-ended contracts in France Natural Persons 1119
S0CO01_H213 Male managers with fixed-term contracts in France Natural Persons 2
SOCO01_H214 Male non-managers with fixed-term contracts in France Natural Persons 148
S0C02 Total workforce France (Open-ended + Fixed-term contracts) - Natural Persons Natural Persons 5,848
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Indicator code Indicator description Unit of expression 2022
SOC04 Total workforce with fixed-term + open-ended contracts - managers Natural Persons 4,113
S0C05 Total workforce with fixed-term + open-ended contracts - non-managers Natural Persons 1,735
S0C07 Individual workforce - Women Natural Persons 1,481
S0C08 Workforce - open-ended contract Natural Persons 5,665
SOCO08_NCADRE Workforce - open-ended contract - non-managers Whole number 1,558
SOC08BIS Workforce - open-ended contract - women Whole number 1,448
SOC09 Workforce - fixed-term contract Natural Persons 183
S0OCI2 % open-ended contract employees Percentage rate 97
SOC13 Total hires Natural Persons 992
SOCl4 Men hired Natural Persons 695
SOC15 Women hired Natural Persons 297
S0C16 Hires with open-ended contracts Natural Persons 806
S0OC17 Hires with fixed-term employment contracts Natural Persons 186
S0OC19 Number of employees with open-ended contracts that quit the organization Natural Persons 330
S0C20 Number of employees with open-ended contracts that quit the organization on dismissals Natural Persons 19
S0C27 Turnover (resignations + layoffs + end of probationary period + conventional breach of contract]/

(individual workforce) Percentage rate 5
S0C29 Number of full-time employees with open-ended or fixed-term contracts

(including full-time parental leave) Natural Persons 5,625
S0C30 Number of part-time employees with open-ended or fixed-term contracts and managers

with reduced day package Natural Persons 223
S0C31 % of full-time employees Percentage rate 96
S0C32 % of part-time employees Percentage rate 4
S0C38 Total number of days of absence Working days 57,298
S0C39 Number of days of absence due to 